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Howard the Trader, of Logan, 

), has convinced the doubters 

at inflation has actually arrived 

by selling dollar bills for 95 cents. 
vvey 


“You just can’t sell to a per- 
on who’s rushing to a fire,” re- 
arks the Indianapolis News. 
Not even a fire hose? 

— = - 


MARKET RESEARCH NOTE 
The Los Angeles Times talks 
bbout “America’s third largest 
arket” on Page 5 of AA, and 
e Philadelphia Bulletin promotes 
America’s third largest market” 
in Page 6. 

a a 


Bus riders in Washington, D. C., 
have their choice of reading their 
apers, looking at. the car cards 
listening to radio broadcasts. 

It’s a good advertising audience, 
hough at times it may be a bit 
onfused. 

we 


Food Topics estimates that the 
log population has increased 15% 
ince 1941 to 18,000,000. 

Fido and his girl friend must 
lave been ‘listening in on the fam- 
ly conversations. 


= © 


The Creative Man doesn’t think 
hose Li’l Abner cartoons sell 
ard enough for Cream of Wheat, 
ut he obviously underestimates 
he appeal of Daisy Mae in four 
vlors. 

_- 


“Appreciation of good food is 
nother asset for the copywriter 
orking on food accounts,” says 
byron MacFadyen. 
Their shadows 
ow less. 


should never 


ws 


It’s time for cosmetics adver- 
isers to realize, says Dorothy 
Presser, that the public can’t be 
vooled much longer. 
You can fool some of the women 
ll the time, but not all of the 
omen all of the time. 

vvery 


“Nobody holds on to your el- 
ows here,” says a Chicago agency 
dvertising for an art director. 
You can sit down at a drawing 
oard and let yourself go.” 

But keep your art gum handy, 
st in case. 

7. 2:9 


A complete magazine redesign 
ob is offered by a New York or- 
anization for $750. 

If your book needs a face lifting, 
might be cheap at the price. 


vvry 
A business paper offers an open- 


g to a young man and adds, | 


agricultural background desir- 
ble but not absolutely essential.” 
If you’ve won a Hoard’s Dairy- 
ian cow-judging contest, you’re 


7 3 © 


“Grocers to carry Allied’s line 
f Winsome Cosmetics,” headlines 
AA. 

Now they’ll have to put in at 
ast a few mirrors. 


~~ 


Congressional opinion seems to 
e that in order to work, the 
arshall Plan must be a martial 
lan, 

Copy Cus. 


Donaldson Plan 
for PO Gain Hits 
Business Mailers 


WASHINGTON — Postmaster .Gen- 
eral Jesse Donaldson showed Con- 
gress last week how to overcome 
the mounting departmental deficit 
—and it was grim news for busi- 
ness mail users. 

Donaldson’s program ducks the 
controversial second class deficit, 
but it would raise a total of $243,- 
000,000 from direct mail adver- 
tisers and patrons of special postal 
services. Of the total, $93,000,000 
would be from higher parcel post 
rates. 

The recommendations, made at 
the request of the House post of- 
fice and civil service committee, 
include these major points: 

1. A two cent postcard; of 2.6 
billion postcards used in 1947, 
some 90% are for advertising and 
related purposes. Extra cost: 
$34,000,000. 


Token Increases 


2. Token second class increases, 
falling entirely on nationally dis- 
tributed publications using zone 
rates. No increase for local and 
in-county delivery, or for publica- 
tions of non-profit fraternal, re- 
ligious, scientific or agricultural 
organizations. Extra cost: $10,- 
000,000. 

3. A 46.3% increase in rates on 
bulk direct mail advertising; 
28.9% increase on bulk catalogs of 


class matter and 5 increase on 
individual small bopks. and -cata- 
logs. Extra cost: $38,600,000. 

4. A very sharp increase in 
parcel post rates to raise $93,000,- 
000 of new revenue. Zone rates 
|for the first pound increase from 
|the current 8-to-i6 cents to a 15- 
to-25 cent scale. Increases are 
provided for extra pounds. 

5. New zone rates, which 
amount to a 50% increase on large 
catalogs. Extra cost: $6,000,000. 


Special Delivery to 25c 


6. New special delivery rates 
starting at 25 cents per letter. 
‘Extra cost $6,600,000. 

7. New rates on money orders, 
| postal notes, special handling, reg- 
istered mail, insured mail, COD. 
Extra cost: $47,370,000. 


crease on circulars - other third 


Ed Rees (R., Kan.), who has 

pushed unsuccessfully since last 

May for a rate adjustment, said 
(Continued on Page 57) 


Magazine Advertisers 


By arrangement with 
Leading National Advertis- 
ers, Inc., ADVERTISING 
AGE presents on Pages 41, 
42 and 43, the individual ad- 
vertising expenditures of 751 
‘| advertisers who invested 
$100,000 or more in maga- 
zine advertising during 1947. 
The listing is alphabetical, 
for easy reference, and each 
company is ranked in ac- 
cordance with the size of its 
expenditure. 


| 


less than 24 pages; a 33.3% in- | were to take some short and quick 


.| billboards and hundreds of maga- 


| 


| 
| 
} 
| 


| spend approximately $150,000 to promote sales of its portable home| 
The advertising drive, through Dorland, Inc., will 
_ break with co-op newspaper -copy in June, with insertions in national | 


FC &B Resigns $12,000,000 


American Tobacco Account 


"Washington Post’ 
Not Unhappy Over 
Hill's Resignation 


WASHINGTON — The Washington 
Post last Wednesday took notice 
of G. W. Hill Jr.’s resignation 
from American Tobacco Company 
with a long editorial blasting him 
and his late father’s advertising 
policies. Said the Post, in part: 

“Mr. George Washington Hill, 
second of that name, has resigned 
from the American Tobacco Com- 
pany as vice-president in charge 
of advertising. This, it appears, 
is Mr. Hill’s way of disavowing 
responsibility for the fact that 
only 102 billion Lucky Strike 
cigarets were produced last year, 
as compared with 103 billion the 


year preceding. 

“In consequence of this decline, 
Lucky Strike now leads its near-| 
est competitor on the _ cigaret 
counters of the nation by only a 
billion and a half. In other words, 
the Camels are coming. But Mr. 
Hill for one is not disposed to 
shout hurrah.” 


‘Toasted’ Never Explained 


Referring to Mr. Hill’s explana- 
tion charging interference with his) 
policies by higher executives of 


ithe company, the Post’s editorial | 


said: “The principles and proced- | 
ures to which Mr. Hill referred | 


cryptic phrase and to bludgeon it 
into the public consciousness by 
incéssant Trepetition over millions 
of radios and from thousands of 


zine covers. The most famous of 
these phrases was the invention 
of Mr. Hill’s father: ‘It’s toasted.’ 

“Nobody knew what it meant, 
as far as we know, and the Ameri- 
can Tobacco Company never both- 
ered to explain. But the only 
Americans who escaped being re- 
minded every day of their lives 


(Continued on Page 62) 


Exeryome wie ase it sewers or.” 
PP mesmaes cnideplccsause haus. 


AFTER TESTS—This four-color full-page | 
ad to appear in the April 15 Vogue | 
| will open the first national campaign by 


Totebrush, Inc., Chicago. (Story on 


Page 62.) 


P&G Gives Clues 
fo $50,000 Hunt 
on 11 Programs 


CIncINNATI—Procter & Gamble 
Company will announce its $50,000 
Treasure Hunt contest supporting 
a spring housecleaning sale in the 
March 29 Life and in Sunday 
newspaper magazines on April 4. 

Eleven five-times-weekly P&G 
radio programs will give clues as 
to the whereabouts of the $50,000 
in prize money, to be placed in a 
mystery city somewhere in the 
United States. Dealer entry blanks 
will tell contestants what pro- 
grams to listen to for progressive 
clues. 

Knowledge of the correct city 
and a winning statement of 25 

(Continued on Page 61) 


Last Minute News Flashes 


Fred Adams Named Packard Advertising Manager ; ( 
Detroit—Fred W. Adams, who joined Packard Motor Car Company Hill Jr. as vice-president in charge 
in 1942, and has been advertising supervisor for the past three years, Of advertising of American To- 


( House/has been appointed advertising manager. 
post office committee Chairman) ard, he spent five years with the advertising and public relations| with the “restrained” advertising 


Previous to joining Pack- 


department of the Consumers Power Company, Kalamazoo division. 


Keeley Brewing Names Schwimmer & Scott 

Cuicaco — Keeley Brewing Company has appointed Schwimmer & |decades of Hill control of or in- 
Scott, Chicago, to handle its account. Beginning this week, radio spots | fluence over American Tobacco’s 
will be heard on stations in midwestern cities served by Keeley. An| policies. Albert Lasker, who con- 
outdoor campaign is scheduled to open later. 


Jergens Campaign to Introduce New Powder 
CINCINNATI—Andrew Jergens Company will introduce a new Wood- 

bury face powder in 15 women’s magazines beginning in June, and| 1946, passed on the account to 

comic supplements in 17 markets. Local drives are planned for mar-| L&T’s successor, FC&B. 

kets, spearheaded by 1,000-line ads in newspapers and commercials 

on the Woodbury Louella Parsons’ Sunday evening program on ABC. 

| Robert W. Orr & Associates, New York, is the agency. 


\Wire Recording Corp. Drive Starts in June 


New YorK—Wire Recording Corporation of America expects to 


recording unit. 


magazines scheduled for fall publication. 
(Additional: News Flashes on Page 63) 


G. W. Hill Jr. Blasts 
at Management and 
Quits as Ad Director 


New YorK—Foote, Cone & Bel- 
ding announced Thursday, March 
25, its voluntary withdrawal from 
the advertising of American To- 
bacco Company. 

Thus ends a 25-year relation- 
ship in which FC&B and _ its 
predecessor, Lord & Thomas, 
served all or the bulk of adver- 
tising of American Tobacco, under 
the presidency of Percival Hill, 
George Washington Hill and, for 
‘the past 17 months, Vincent 
| Riggio. 
| In the process, FC&B drops an 
| account which billed more than 
} 


No Comment: Lasker 


| Reached by long distance 
| telephone by ADVERTISING AGE 
_ at La Quinta, Cal., Albert D. 
| Lasker, famed adman who 
| headed Lord & Thomas and 

was intimately associated 
with American Tobacco ad- 
| vertising for 19 -years, ‘ad- 
| mitted he had been advised of 
| the FC&B resignation, but de- 
| clined comment. “I haven’t 
been in touch with the adver- 
tising business,” he said. “I 
wanted to get out and I got 
out. I have not the slightest 
interest in FC&B, but natur- 
ally I am interested in the 
boys who run it.” 

Mr. Lasker implied that the 
FC&B resignation might have 
far-reaching repercussions on 
the whole advertising busi- 
ness, and that his belief in 
and affection for the FC&B 
principals has been in no way 
lessened by recent events. 


$11,000,000 in 1947—or nearly 
one-fourth of this agency’s $52,- 
/000,000 total in that year—and 
'which was estimated as billing 
|/more than $12,000,000 in 1948. 

| FC&B’s decision followed by 
exactly three days—Friday, March 
| 19, to Monday, March 22—the res- 
|ignation of George Washington 


| bacco, because of disagreement 


policies of Mr. Riggio. 
| Mr. Hill’s resignation from an 
|estimated $268,000 post ended four 


|trolled L&T from 1912 to 1942, 
|'was a close friend of the Hills. 
G. W. Hill Sr., president from 
1925 until his death in September, 


Emerson Foote, FC&B president, 
said merely that, “We’re not mad 
|at anybody, but we can’t do things 
we don’t believe in.” 

FC&B is expected to continue to 
handle the account, which includes 
Lucky Strike and Pall Mall 
cigarets, until another agency is 
chosen. 
| Emerson Foote reached the de- 
(Continued on Page 58) 
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‘nounced. 


Disband Net System 


The Connecticut Independent 
Broadcasting System, a recently 
formed group of independent radio 
stations, has been disbanded. Rea- 
sons for the move were not an- 
Members — none affili- 
ated with major networks — were 
WCCC, Hartford; WAVZ, New 
Haven; WNOC, Norwich; WLCR, 
Torrington, and WMMW, Meriden. 


Four Appoint Ross Roy 

Ross Roy, Inc., Detroit, has 
been appointed to handle the ad- 
vertising of Trailmobile Com- 
pany, Cincinnati; Sherman Prod- 
ucts, Inc., Detroit; Solventol 
Chemical Products, Inc., Detroit, 
and Stokol Stoker Company, In- 
dianapolis. 


Flash: Day, Duke 
& Tarleton Gets 


a Client—Lever 


New YorK—Day, Duke & Tarle- 
ton, a clientless Park Ave. adver- 
tising agency for 18 months, has 
snared a prize catch—a new Lever 
Bros. product. 

Announcement of the agency’s 
appointment came from Lever 
Bros., which said the new prod- 
uct will be marketed shortly. 
Neither Lever nor DD&T would 
discuss the pending campaign. 

William L. Day, president of 


DD&T, said operating expenses for 


THE Oty STATION 
THAT COVERS BOTH > 
HALVES OF THE | 


“VANCOUVER AREA” 


the past 18 months were paid “out 
of our own money.” 

“Meanwhile, we have been hold- 
ing out for large accounts,” he 
continued. ‘““‘We would rather have 
two good accounts than 50 small 
ones. We have received some 
offers in the past but we turned 
them down.” 

The three principals in the 
agency are well known in the ad- 
vertising field. Mr. Day is a for- 
mer vice-president of J. Walter 
Thompson Company and Foote, 
Cone & Belding. F. du Soissoit 
Duke was advertising director of 
Fortune before going into business 
for himself, and John V. Tarleton 
previously was art director of 
William Esty Company and presi- 
dent of J. Stirling Getchell, Inc. 


Appoints Crotty 

Kenneth Crotty, formerly di- 
rector of sales promotion and 
merchandising of Harry M. Frost 
Company, Boston, has been ap- 
pointed director of merchandising 
of the Yankee Network in New 
England. 


Video Music Gets 
Nod from Petrillo, 
But Moves Slowly 


New York —AFM members 
were free to make music for tele- 
vision last week, but there was no 
stampede to get them before the 
cameras. 

After a flurry of competition 
between NBC and CBS for the 
“first”? symphony telecast, the in- 
dustry settled down to the prob- 
lems of adapting radio shows to 
television and the consideration 
of wage scales for video. 

Under the agreement negotiated 
by AFM President James C. Pe- 
trillo and network representa- 
tives, musicians’ fees on television 
will be set through “individual 
rate arrangements made from 
time to time to meet program 
needs as they arise.” 

The new contract, which covers 
a three-year period, provides for 
the employment of musicians on 


"1 sold it to a 
Turk in a taxi..." 


“|. no...no, I didn’t know him. In fact, up to five minutes before 

I saw him, I didn’t even know such a person was visiting this country . .. 
“Well, what happened was... Sometime ago I dropped in to see one of 
the Trade Counsellors over at McGraw-Hill International for some ideas 
on how to sell my construction machinery in overseas markets . . . 


“Well, this Trade Counsellor fellow gave me the names of a few 
reputable Representatives in Africa and the Far East. I wrote them 
and they have been selling my products pretty well ever since . . . 


“What? Oh, the Turk? Well, I’m coming to him. You see, since I’m an 
advertiser in one of their magazines, the Trade Counsellor 

put me on the mailing list for their Trade Information Bulletin. 
Yeah, it gives tips on foreign markets and new projects. And it lists 
the names of foreign visitors who are here to buy things... 


“Sure, the Turk’s name was on the list and he was here to buy power cranes 
and shovels. As soon as I saw his name, I dropped in to see him 

at his hotel. When I got there, he was hurrying out to attend a meeting. 

So I got in a taxi with him and on the way across town, 
I sold him three power shovels quick like... 


“Sure, if I were you, I’d go over to see one of the Trade men. 
Maybe they can help you sell it in some foreign market. 


“Yes, I’m sure they know Representatives abroad who sell automotive products 
and pharmaceuticals . . . and industrial machinery, too . .. You see, 
their Trade Counsellors supplement their magazines which circulate abroad... 


“Well, then, why don’t you call in a McGraw-Hill International 


representative today!” 


McGRAW-HILL INTERNATIONAL CORPORATION 


330 West 42nd Street, New York 18, N.Y. 


Publishers of: McGraw-Hill Digest « The American Automobile (Overseas Edition) « E! 
Automévil Americano e Pharmacy International e El Farmacéutico e Ingenieria Internacional 
Industria « Ingenieria Internacional Construccién e The Machinist (London) « Annual Buyers 
Guides fer Automotive Products and Industrial and Construction Machinery and Equipment 


Advertising Age, March 29, 194; mpl 
AM networks at current wages} 
Nor were any concessions giverf,: 
on the union demand for mor 
musicians for key network: staf} 
tions. Included in the agreemen 
as expected, were provisions fof 


live music on cooperative broaaf | \\ 
casts and duplication of AM pro \ 
grams on FM stations. 

‘No Extra Pay’ 


Members of the Philadelphi; 
orchestra, televised from WCA\U 
TV, Philadelphia, over CBS, and 
the NBC symphony, which wen 
on the air 90 minutes late 
worked simultaneously for radiq@i 
and television March 20 withouf® 
extra pay, according to industr 
sources. 

The first regular commercia 
radio music session to go beford 
the cameras was the “Voice o 
Firestone,” carried last week ove 
NBC for radio and _televisioy 
audiences. The rate of paymen 
for musicians on this progran 
presumably will be worked ou 
later with the union. 

At week’s end officials of thd 
DuMont network, which will ne4 
gotiate with the union on the basi 
of television only, had no definitd 
plans for the inclusion of musi 
on their present shows. 

Columbia is waiting until th 
rate situation is clarified befor 
making any statements on it 
plans for musical telecasts, a net 
work executive said. CBS hope 
to open its new studio around 
April 15. 

NBC, meanwhile, has _ severa 
radio programs under considera- 
tion for television. The “Voice of 
Firestone,” Chesterfield’s “Supper 
Club,” the “Bell Telephone Hour’ 
and Fred Waring (General Elec 
tric Company) are mentionec 
most frequently. Toscanini and 
the NBC symphony will be tele 
vised again on April 3. 


. 7 s ‘ 
Airports’ Expands 
Effective with the April issue 

Airports, published by Haire Pub# 
lishing Company, New York, wilf 
be titled Airports and Air Carg 
riers. Expanded editorial cover#% 
age will include all department¢é 
and divisions of the air carrierg# 


management in all fields of opera$e 
tions. 


Appoints Wertheim 
The Religious Film Association 
New York, has appointed Wer; 
theim Advertising Associates, New 
York, to handle its advertising. 


You 
Must Be 
Pouring Money 

into Advertising ! 


So said a customer to one of 
our clients recently. 

Actually the client is running 
a truly modest schedule .. - 
single pages in alternate 
months in 6 trade papers. 

How does a modest schedule 
create such an effect? It tells 
exactly what the customers 
need to know about the prod- 
uct in an irresistibly attractive 
way, giving the message on 
impact out of all proportion to 
the expenditure. 
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1T DOESN’T PAY 
TO ADVERTISE... 
right! 


JOHN MATHER LUPTON 
Co., Inc. eADVERTISING 


GRAYBAR BUILDING 
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N. Y. 17, N.Y. “sy 
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ed Wer er agin? Advertising about each week’s 
rtising. 


a , ” _ Saturday Evening Post appears 


regularly in the nation’s lead- 


ing newspapers. 


ney 
sing! 
to one of 


a a > | pages of the Post. 
lternate gS hs ae : 

pers. 
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? It tells 
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And a regularly advertised 


feature is the advertising 
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Gets Jewelry Account 


A. W. Lewin Company, New 
York, has been named to handle 
the advertising of Kramer Jewelry 
Company, New York, manufac- 
turer of rhinestone and colored 
stone fashion jewelry. Fashion 
magazines, Sunday newspaper 
magazines and jewelry trade 
publications will be used. 


Harris Appointed V.P. 


Oscar Harris has been promoted 
from art director to vice-president 


‘in charge of art and production 


of Seidel 
New York. 


Advertising Agency, 


Have A Beer? 


I can make American 
Public demand your 
brew. My idea will 
make people switch 
brands . . . fast. Can 
be protected, too! 


Box 7011, Advertising Age 
100 E. Ohio St., Chicago ti, IN. 


N. Y. Printing 
Stops; Both 
Sides Adamant 


New Yorx—Last week was a 
week of disappointment for New 
York’s employing printers. 

Their 4,500 composing room em- 
ployes were off the job in every 
shop which had its 40-hour work 
week notice posted (AA, March 
15). The formula which granted 
union security under the Taft- 
Hartley Act (AA, March 22) had 
been highly regarded as a possible 
strike by-pass, yet the “strike” 
had occurred. 

Employes and employers seemed 
at an impasse. The union asked 
a 53-cent increase in basic hourly 
wages; the employers offered 10 


cents an hour increase, provided 
the printers would work a 40- 


-| hour week. 


In addition to the 53-cent in- 
crease, printers asked three-week 
vacations, and double time for all 
overtime. 


Employers Stand Pat 


The net effect was to throw the 
New York commercial printing 
situation back into the chaos from 
which it had emerged the pre- 
vious week. 

At a dinner March 22, employ- 
ers promised to stand by their 
posted 40-hour week notice. The 
union had said it would let em- 
ployes work on the old basis in 
any shop which removed the no- 
tice. So far there was no cracking 
in the employing printers’ united 
front. 

The New York situation was 
deliberately established, in a 
sense, because—as Don Taylor, 
executive vice-president of the 


Association, explained—it hed 
been dissatisfied with the union 
tactics of the past, in which a 
Chicago settlement was reached 
and the decision brought into New 
York to be ratified by the em- 
ployers here. 

The offer made by the employ- 
ing printers would raise the aver- 
age compositor’s wage from 
$80.71 a week to $92.71. The em- 
ploying printers continued to ad- 
vertise, using newspaper space in 
the Herald Tribune, Times and 
Brooklyn Eagle to present their 
position. 


Ads Relate History 


The advertisements recalled 
that in the late 1920s New York’s 
printing industry began to slump 
because high prices forced its cus- 
tomers to place orders out of 
town. As an unprofitable opera- 
tion, New York’s printing plants 
grew obsolete, and many mem- 


ROCK ISLAND 
cod 


WHBF Leads ALL Stations, 
Day and Night, in Quad-Cities! 


(November - December Hooper) 


(Weekdays) WHBF | — | Station Station 
| | 
Mornings 53.5 21.6 | 63 3.0 
Akternoons 37.3 18.8 13.4 95 
Evenings 31.6 294 10.1 | 11.6 
Sunday one | t70.| 148 | 15 
Afternoons : | , | | : 


Les Johnson, V. P. and Gen. Mgr. 
Affiliate of Rock Island Argus 


LEE Lew 


RADIO STATION REPRESENTATIVE 


New York Employing Printers 
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bers were unemployed. 

In 1939, printing began to re- 
vive, and in 1947, printers here 
bought $45,000,000 in new equip- 
ment, equal to 66% of the invest- 
ment in new equipment made by 
the entire U. S. printing industry 
in 1937. 

The printers said they refused 
to pay the 53-cent increase be- 
cuuse it meant a 25% increase 
for their customers, and because 
New York’s position was already 
difficult because of a high wage 
scale and short work week. 

The union had little to say, be- 
yond characterizing the posted 
notices as a “lockout.” The only 
persons with authority to nego- 
tiate a contract, international 
union officers, left the city early 
in the week. 


Find Production Sources 


Publications had their troubles. 
Some found outside sources of 
composition, others—including 
Radio Daily and Film Daily—slid 
quickly into Vari-Type composi- 
tion. 

Advertising agencies—many of 
which had managed to _ push 
through a= sizable amount of 
typography before the printers 
walked off their jobs, were also 
getting their work done out of 
town, and being secretive about 
the location. 

Next on the strike parade 
seemed to be newspapers. The 
ITU approached the New York 
publishers with a request that the 
formula reached with commercial 
printers be incorporated in the 
forthcoming newspaper negotia- 
tions. The publishers and union 
had a Friday, March 26, meeting 
scheduled. 

Meantime, magazine publishers 
who have composing difficulty 
were asked to contact Local 6, 
where Laurence Victory, its presi- 
dent, promised help would be 
given in finding a union shop to 
handle their composition. 

Mr. Victory also had received 
a telegram from the Newspaper 
Guild of New York, CIO, pledging 
full support for Local 6 in its job 
shop and newspaper negotiations. 

The Advertising Typographers 
of America, New York group, last 
week took newspaper space to as- 
sert that the 70% of national ad- 
vertising typography produced by 
New York typographers is now 
strike-bound. Like the printers, 
the ATA said the 53-cent increase 
and the consequent 25% boost in 
prices was too much to swallow. 


CHICAGO PLANTS 
NEARLY ALL CLOSED 


Cuicaco—No moves were made 
here last week to bring an end to 
the deadlock that has resulted in 
stilling the typesetting machines 
in almost all big printing plants 
in Chicago (AA, March 22). 

Publishers, advertisers and 
agencies were finding extreme 
difficulty in getting any copy set 
out of town or in smaller union 
shops here, which have met the 
ITU demands. 


Sucher Joins Hevenor 


Edward C. Sucher, formerly an 
account executive of Batten, Bar- 
ton, Durstine & Osborn, has joined 
Hevenor Advertising Agency, New 
York, as new business and account 
executive. 


The fight is on tor the same dollar. It's 
a healthy fight. Make it profitable. Use 
the Ist paper 
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“ts. OPULAR STREET is a wind- 
ing dirt road that branches off 
at Colonel Tierney’s country 
estate and narrows down at 
the Jackson farm ... Popular 
! Street is a two-lane concrete 
highway that passes small town city halls 
and skirts the veterans’ quonset huts, 
where Nick and Rosa Martinelli live .. . 


Popular Street is studded with stop 
lights . . . it’s played in by children and 
scrubbed by street cleaners... it is walked 
on by Joe Bailey, who tends the books at 
Shoreham’s Department Store... 


12,750,000 people live on Popular 
Street* ... They’re people you should 
know ... because they’re average Ameri- 
cans ... because you'll like them .. . be- 
cause they can help you in your business. 


| Take Colonel Tierney, 
i for example. Lives in 
/ a spacious 14 room 
house. Runs two cars, drinks Pepsi-Cola, 
owns a lumber mill, is active in local poli- 
tics, likes to relax with light, exciting liter- 
ature in the evenings. Reads ADVENTURE 
and ACE HIGH from cover to cover... 
every month. 


The Jacksons run a small successful 
farm. Up at dawn, supper at 5:30. Oldest 
son at State College. Saturday afternoons 
they drive their new Chevvy to town. After 
Martha is finished at the supermarket, she 

par heads for the newsstand 
... picks up a copy of 
RAILROAD MAGAZINE for 
Sam (he’s been reading 
it for 25 years), the lat- 
est issue of ALL STORY 
for herself. All-fiction 
Magazines, soap opera 
radio for Martha, a movie 
every Saturday night 
comprise their after-chore-time entertain- 
ment. 


Martha Jackson 


The Martinellis finally found a tem- 
porary home. Nick’s doing fine at the ma- 
chine shop. Part of every pay check is 
saved ... they want a home of their own. 
They buy little luxuries for the baby, 
few for themselves. They spend a quarter 


* National Audience Study of The Popular Fiction Group 


Stewart, Dougall & Associates, Report of August, 1947 


eet the folks on 
PopuLAR STREET 


Tf you’re not selling Popular Street,” 
you're missing something! 


each for SPORT NOVELS and LOVE BOOK, 
though. Fun to read, even in a quonset. 


Joe Bailey’s been at 
Shoreham’s twelve years. 
Knocks out 90 bucks a 
week. Joe lives in a 4-. 
room apartment... en- 
joys home-cooked meals, 
seeing the local ball 
team Sunday, taking his 
shoes off and reading 
BLACK MASK at night. 


Joe Bailey 


> | he pockets of Popular 


Street jingle with money 


_. These are some of the 12,750,- 
|. 000 folks who live on Popular 
a“ Street. They're young to mid- 
dle-aged ... have better than average in- 
comes, which lately have been enormously 
stepped up. They’re the most wanting and 
buying group in America. From the adver- 
tiser’s standpoint, they’re an unexploited 
gold-mine . . . 12,750,000 people bound 
together by their preference-for “special- 
interest” fiction ...a market reached only 
through the 25 magazines of The Popular 
Fiction Group. 


Today, more and more farsighted ad- 
vertisers are becoming aware of this vast 
market ... are climbing aboard the 
Popular bandwagon. Bromo-Seltzer, Cal- 
vert, Gillette, Lifebuoy, Mennen, Motor- 
ola, Prestone, Republic, R.K.O., Simoniz, 
Wildroot, Winchester, have joined the 
parade. 


_ What is more, these and other adver- 
tisers are obtaining positioning that as- 
sures as close to 100% observation and 
readership as. it is possible for a publica- 


gy: 


THE 


tion to provide. Reason: In The Popular 
Fiction Group even quarter-size page 
advertisements are placed alone on an 
editorial page. No other advertisement ap- 
pears on an editorial spread. The sales 
message is seen and read. 


In this day of rising space costs 
you might think that reaching 
such a prize market... getting 
such ad positioning, would be exorbitant 
... but you’d be wrong. You can sell 
Popular Street with full-page ads every 
month, for $28,800 a 
year. A half-page cam- 
paign costs half that, and 
a quarter-page campaign 
only $7,200. To put it 
another way, you can in- 
troduce your product to 
every family on Popular 
Street for 42 to 4% the 
cost of an advertisement 
in other leading mass circulation maga- 
zines. 


Rosa Martinelli 


With space rates rocketing, here’s a 
medium to solve the problem of wide cov- 
erage on a limited advertising budget. For 
large advertisers, it means that a new and 
substantial market can be cultivated with 

only a minor adjustment 
PO ae in scheduling. 


j For all of the impor- 


tant, but little-known 
facts on this fourth larg- 
%.* est magazine market, 
‘i write today for your 
copy of the “National 
Audience Study of The 
Popular Fiction Group,” 
conducted by Stewart, Dougall & Associ- 
ates. It shows why Popular Street is a 
straight road to lower marketing costs. 


FICTION 
GROUP 


Colonel Tierney 


205 E. 42nd Street, New York City @ 333 N. Michigan Ave., Chicago, Il. 
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Franklin Names Parsons — 


Raymond E. Parsons has been 
appointed art director of Franklin | 
Advertising Service, Boston. 


| 


QAO wuar STUDIO SPECIALIZES 
Ps 


Audimeter Set to 
Measure AM, FM, 


Video Listening 


Cuicaco—A new Audimeter 
electronic recorder which is cap- 
able of measuring AM, FM and 
television listening simultaneously, 
and of measuring listening to as 
many as four radios at once, will 
shortly be demonstrated by A. C. 
Nielsen Company. 


LAURENCE, | 


te quality 


ee engravings 


NC. 


Nielsen has been working with 
the Audimeter for eight years in 
practical field experience in 
homes. During that time the com- 
pany has designed, built and 
tested meters of 25 different types, 


Audimeters of 12 types. 

The new Audimeters will meas- 
ure AM, FM and television listen- 
ing, regardless of whether the 
three types are combined in a 
single receiver or arranged in sep- 
arate sets. It provides a single 
record registering all three types 
of listening. 

Similarly, it provides a single 
listening record of up to four 
radios in a home. With the com- 
bination of multiple radio meas- 
urement and AM, FM, television 
}or any combination of the three, 
|Nielsen believes it will be 
|equipped to measure any kind of 
| radio-tele listening under any 


its 
and has built and operated 2,200) 


circumstances likely to arise with- 
in the predictable future. 

Nielsen utilizes a staff of 300 
full-time people in inspection, de- 
coding, tabulating and computing 
listening records, and has 
served more than 60 advertisers, 
agencies, networks and _ stations 
with Audimeter data. 


Gets Glove Account 


Lindfelt Glove Company, Des 
Moines, has named Meneough, 
Martin & Seymour, Des Moines, 
to direct its advertising. Maga- 
zines, direct mail and trade pub- 
lications will be used. 


Brown Joins Jam Handy 

Richard L. Brown, formerly De- 
troit branch sales manager of En- 
cyclopaedia Britannica, Inc., has 
joined the sales and contact staff 
of Jam Handy Organization, De- 
troit. 


wsix — results 


5000 WATTS 


980 KC 


, Pigs 


AMERICAN 


Represented Nationally By 


THE KATZ AGENCY, INC. 


WSIX gets results for advertisers of beauty 


products. And the proof is in a long list of year 


in year out renewals. As a sample, two outstand- 


ingly successful manufacturers have used quarter- 


hour shows on WSIX for well over four years each. 


Evidently, these sponsors count on WSIX for 


consistent, productive coverage of Nashville's 51- 


county retail trade area. Consult with your near- — 


est Katz representative for other success stories 


and more complete information about the way 


WSIX can help with your sales problem. 
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And WSIX-FM-97.5 MC 
WSIX gives you all three: Market, Coverage, Economy 
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Video Channels 
Going Fast; Coy 
Urges Action 


WASHINGTON—Barring some new 
technical developments, the en- 
tire supply of television channels 
now available for the nation’s 140 
metropolitan areas may be as- 
signed within the next 12 months. 

This possibility was confirmed 
last week by FCC Chairman 
Wayne Coy in a message to radio 
engineers, urging stepped up re- 
search in the higher frequencies 
where additional television service 
might be provided. 

As allocated among the 140 
metropolitan areas, the 13 “down- 
stairs” black-and-white television 
channels can support no more than 
400 stations under present condi- 
tions, FCC officials estimate. 

Channels are already gone for 
60 of the 140 metropolitan areas 
and with applications pouring in 
at the rate of 40 or 50 monthly, 
the remaining channels cannot last 
long. 


Seven Commercial Stations 


Currently there are 21 television 
stations on the air, seven commer- 
cially and 14 on temporary au- 
thorizations. In addition there are 
86 under construction. There are 
101 applications now being heard 
by the commission and 74 await- 
ing processing. 

When it decided to give a green 
light to “downstairs” black-and- 
white television three years ago, 
the commission admitted that 
these 13 channels would be in- 
adequate for a nationwide com- 
petitive system, but it felt they 
would suffice until something bet- 
ter came along. 

In his message to radio engi- 
neers last week, Mr. Coy said that 
the development of “high-band 
television” is now an urgent mat- 
ter. 

“Soon all available frequencies 
will be assigned,” he warned. 
“Even then many people who 
want television service and who 
should have it will not be able to 
get it. Hundreds of broadcasters 
who want to get into the tele- 
vision business will not be able 
to do so.” 


Applications ‘Pour In’ 


| Mr. Coy said he finds it hard 
to believe that the engineers will 
content themselves with the “met- 
ropolitan system” of television as- 
signments now in existence. 

“If we cannot devise plans for 
,a truly ._ nationwide competitive 
| system of television for the next 
| generation, we are not worth our 
salt,” he declared. 

At first, television moved slowly. 
As recently as October, FCC was 
getting only eight or nine ap- 
plications monthly, then it caught 
hold. In February, 56 applica- 
tions poured in, and the rush is 
continuing. 

Though there is sharp competi- 
tion in the major markets, and al- 
ready no possibility of breaking 
into centers like New York and 
Washington, the rush. extends 
even to isolated midwest com- 
munities which cannot hope for 
network service for many months 
and probably years. 

Television-conscious broadcast- 
ers simply are not taking any 
chances of missing out on wha 
begins to look like a good thing 


McArthur Names Pittman 


Lansing M. Pittman, former]; 
promotion and publicity directo! 
of radio of the Detroit News, ha: 
been elected a director and mid- 
west manager of the newly openec 
Detroit office of McArthur Adver- 
tising Corporation at 757 Book 
building. 
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CIRCULATION 


Only 9° cities have a newspaper 


with a larger circulation than 


THE DES MOINES SUNDAY REGISTER 


THE NEWSPAPER [OYA DEPENDS UPON 
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Register covers 50% or more of the families—81 counties out of 99. 


*NEW YORK — CHICAGO 


DETROIT — BOSTON — SAN FRANCISCO 
PITTSBURGH — MINNEAPOLIS 


PHILADELPHIA — LOS ANGELES 


In 1947 The Des Moines Sunday 
Register printed and sold 26,111,823 . 
Sunday papers— a 52-week average of 
502,150. Now, more than ever, The 
Des Moines Sunday Register is an all 
Iowa newspaper. 

And for state-wide coverage, look at 
the map. There are 99 counties in lowa 
and The Des Moines Sunday Register 
reaches all 99 with an average coverage 
of 70%. In not a single county does the 
coverage fall below 20%. In 81 coun- 
ties, with a population of over 2 million, 
the Sunday Register dominates, reach- 
ing more than 50% of the families. It 
has an average coverage in these 81 
counties of 77.7%. 


And what a market! 


Iowa’s buying income is more than 
2% billion. The urban market alone 
accounts for more retail sales than 
Boston, St. Louis, Cleveland or San 
Francisco. And the farm income is far 
ahead of any other state in America! 

For advertisers, The Des Moines Sun- 
day Register wraps up this whole lush 
market in a single package. Here are 
70% of lowa’s total buyers—and all for 
a milline rate of only $1.63. 

Advertisers recognize this as a top 
major market. In 1947 The Des Moines 
Sunday Register ranked 8th in General 
Linage as reported by Media Records. 


Advertising Representatives — Osborn, 
Scolaro, Meeker & Company — New 


York, Philadelphia, Detroit, Chicago 


HE DES MOINES REGISTER anv [RIBUNE 


_ "7 

= 

; ee 

sere 

Beis ee ; 

geSCCScoss Ss 

th = 

| ec 
as | 
ee 

_ —$—$<_— ee | 


. ing capacity 


Sees Paper Supply. 
Demand Balanced in ‘48 


Installation of 3,200,000 tons of 
new paper and paperboard-mak- 


in that industry’s 
postwar expansion program should 
bring supply into balance with 
demand by the end of 1948, E. W. 
Tinker, executive secretary, 


American Paper & Pulp Associa- 
tion, said last week. 

Addressing a regional meeting 
of National Stationers Associa- 
tion, he said he expects after this 
year only some minor shortages. 
Total production of paper and 
paperboard in 1947, Mr. Tinker 
pointed out, was 21,000,000 tons— 
9% more than in 1946. 
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Genuine photographs manufac: 
tured in quantity at little 
more than letter-press in 
cy any size... get full 

SS particulars from 


So. Wabash Ave. Fine Arts Bldg. CHICAGO 5, ILL. 


Phone HARrison 2770 


Motorola Budgets 
Record $2,500,000 
for 1948 Campaign 


Cuicaco — Motorola, Inc., this 
year will spend more than $2,- 
500,000 for advertising, the largest 
promotional budget in its history. 
The maker of auto and other 
radios and television sets will 
open its new ad drive in May with 
seasonal product advertising in 
magazines, trade publications and 
an expanded dealer co-op news- 
paper campaign. 

Currently Motorola is sponsor- 
ing weekly two-hour telecasts 
over Station WBKB, Chicago, and 
on April 1 begins a weekly quar- 
ter-hour telecast on NBC’s five- 
station eastern television network. 
The program, titled “The Nature 
of Things,” will feature Dr. Roy 


Marshall. of Franklin Institute 
presenting a 26-week series of 
scientific and mechanical demon- 
strations. 

Opening gun of the campaign 
will feature “the newest ideas in 
portable radios” in color bleed 
pages of 13 magazines. Simul- 
taneously, comprehensive trade 
coverage will be gained with color 
pages in eight trade publications, 
while intensive direct promotion 
will be obtained with dealer aids, 
store identification signs, mer- 
chandise displays, stuffers, win- 
dow displays, wall posters, line 
broadsides, interior banners and 
window decals, and continued 
heavy use of Motorola road signs. 


New ‘Sporter’ Ready 


The spring and summer phase 
of the campaign will feature 
Motorola’s “first really new” port- 
able radios—the Sporter, a five- 
tube, AC/DC or battery-operated 
set contained in a woven-fabric 
case coated with clear plastic, and 
Motorola’s already popular 3-way 
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Moming. Man, upstairs, dawdles. From 
kitchen arises the intriguing aroma of fresh- 
brewed Hills Bros. Coffee. Down comes 


man — allegro. 


It takes more than aroma, of course, to 
hug the top in so fiercely contested a field. 
Hills Bros. Coffee has what it takes: A 
fine product, sound management, and the 
kind of advertising that understands people 


and their preferences. 


Our association with this client, Hills 
Bros. Coffee, Inc., began 24 years ago. 


N. W. Ayer & Son, Inc. 


Philadelphia New York Chicago Detroit 


San Francisco 


Hollywood 


Boston 


Honolulu 


SPORTER—Motorola, Inc., Chicago, will 
introduce the Sporter portable shortly 
with this bleed ad, part of a $2,500,000 
drive. Gourfain-Cobb is the agency, 


Playmate Jr. and two midget sets. 

Meanwhile, promotion will be 
put behind Motorola’s new tele- 
vision set. In addition to its 
$179.95 price and performance ap- 
peal, advertising and promotional 
emphasis will point out that its 
light weight — 2634 pounds — en- 
ables users to move it easily from 
room to room where antenna con- 
nections are provided. 

Consumer magazines being used 
include: The American Weekly, 
Better Homes & Gardens, Coronet, 
Esquire, Field & Stream, Holiday, 
Life, National Geographic, The 
Saturday Evening Post, Seventeen, 


True. Trade publications include: 
Arts & Architecture, Electrical 
Dealer, Electrical Merchandising, 
National Furniture Review, Na- 
tional Furniture Review Directory, 
Radio & Television Retailing, 
Radio & Television Weekly and 
Retailing Home Furnishings. 
When Retailing Home Furnishings 
becomes a daily newspaper in 
June, Motorola front page copy 
will appear on every publishing 
date— more than 300 times a 
year. 


Nominated by Dealers 


The trade publications being 
used were nominated by Motorola 
dealers as those they “could not 
do without.” 

To round out its program and 
solidify its claim that “Motorola 
is America’s most completely ad- 
vertised radio line,’ additions to 
its traditionally extensive use of 


radio and television messages to 
on U. S. highways. 


paper advertising for the cam- 
paign has not yet been outlined, 
according to Robert Flanagan, as- 
sistant advertising director of 
Motorola, company and dealer co- 
operative advertising in newspa- 
pers nationally will be far greater 
than ever before. 

Gourfain - Cobb, Chicago, han- 
dles the account. 


STEAK BY VIDEO? 

Cuicaco—‘A porterhouse steak 
transmitted from a television sta- 
tion and served in a home is with- 
in the ultimate range of possi- 
bility,” Walter H. Stellner, vice- 
president in charge of home radio 
at Motorola, Inc., Chicago, said 
at the Chicago Technical Con- 
ference and Production Show if 
the Stevens Hotel. 

Regarding the future of tele- 
vision, Mr. Stellner said, “Every- 
thing’s made of molecules. Mole- 
cules are atoms. Atoms are elec 
trons in specific patterns. So i 
may be, as was pointed out whet 
| television first came into being 
| that some day we can put a por 
terhouse steak in a_ transmittet 
break it down, transmit the elec 
tron pattern, amplify it in yo 


receiver, from which you'll be abla 


to take the meat out rare, mé 
dium or well done, and serve it 
_your family.” 


Sports Afield, This Week andj 


an estimated 35,000,000 motorists 


While the full schedule of news-f 


the familiar yellow-and-black im ¥ 
road signs will bring Motorola 
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Presents the Most 
Responsive Audience of 


Men Available Today... 


*A sportsman with an appreciation of the finer things 
of life — and the leisure and means to enjoy them. 


For instance, a recent survey shows that Spend-o- 
crats have a 65% greater interest in social life and 
night club activity. 
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Proud? You bet your life I am! Because, as a member of America’s home furnishings industry, I’ve 


just had another evidence of its coming-of-age. 


“T’m talking about our leading business paper. It started out as a weekly, 17 years ago. Three years ago, it 
stepped up its frequency to twice-weekly. And now comes word that starting June Ist, RETAILING Home 
Furnishings will be published daily. Know why? I’ll tell you. 


“This home furnishings industry of ours has become big business. ..but BIG... bigger than even most of 
us realize. Thirty million dollars worth of it is sold every day. That’s a lot of home furnishings. So much, 
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in fact, that home furnishings is now America’s third largest consumer goods industry. 


‘Well, when you’ve built up an industry of that size, things start popping all over the place. New develop- 
ments appearing overnight. . .styles emerging. . .merchandising ideas. . .selling plans. . .retail advertising 
and promotion. . .trade shows and markets. . . personnel shifts: ..new production methods. And all of that 


spells business news. Now do you begin to see why we need a daily news service? 


“Tt must take a whale of a set-up to gather all that fast-breaking business news on a 

nation-wide scale, evaluate it, edit it, and then report it in a newspaper that’s dis- 

a tributed all over the country—every day! But if any publishers can do it, Fair- 

: | ? ] child’s can. Their DatLy News REcorp has been published every business day 

} " 4 q D QP f « for 55 years. Their WoMEN’s WEAR DAILy has been ‘the bible of its field’ for 38. 
, Now RETAILING takes its place alongside of these two great national dailies! 


“And don’t kid yourself. . .it’s the industry which RETAILING serves that’s made such a step possible. . . 


: . our industry... home furnishings. 


“Starting June first, we’re going to be in pretty select company. . .right up with the handful of industries 
which rate a daily business paper all their own. (There are less than ten of them!) It’s a pretty swell feeling 
to know you’re part of a going—and growing—concern. That’s how I feel about the home furnishings 
industry. And RETAILING’s going daily seems to spotlight the whole picture. 
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How to Reduce Advertising Costs 


The report of 1947 operations 
of Wm. Wrigley Jr. Company to 
its stockholders shows net sales 
for 1947 of $50,186,000 and net 
earnings of $8,490,000, in com- 
parison with net sales in 1946 of 
$37,592,000 and net earnings of 
$6,503,000. These figures add up 
to earnings per share of $4.31 in 
1947 and $3.31 in 1946. 

The report also contains this 
interesting paragraph: 

“Net earnings for the year 1947 
show an increase of $1,987,129 
over the year 1946. High produc- 
tion costs tended to narrow our 
profit margin, but because of the 
heavy demand for our product due 
to postwar conditions, we - were 
able to hold sales promotion ex- 
penditures to a minimum, the sav- 
ings from this source helping to 
offset higher costs of doing busi- 
ness.” 

To some devotees of advertising, 
that paragraph will read like the 
rankest heresy, but it doesn’t 
alarm us a bit. In fact, we be- 
lieve it makes good sense. 

By and large, it is our belief 
that many advertisers are too nig- 
gardly with their promotional ex- 
penditures. 
be larger to accomplish maximum 
results. But we do not believe 
that advertising budgets should 
always be continually larger than 


Their budgets should | 


they were, in a kind of race to 
outstrip themselves. We believe 
that every advertiser has the right 
to expect that, over a period of 
years, his advertising budget will 
be reduced in relation to unit 
sales, if not in actual dollars. And 
we feel that Wrigley’s use of 
“minimum” sales promotion at a 
time when it was impossible to 
fill demand is not advertising 
heresy, but sound common sense. 

We believe this because we 
know two very important things: 
First, that when Wrigley speaks 
of “minimum” sales promotion, it 
is speaking of a pretty adequate 
continuing program, not a _ stop- 
page of promotion; and second, 
that when selling pressure is 
needed, Wrigley can be counted 
upon to put that pressure to work 
without even a thought of stinting 
on its promotional efforts. 

The difficulties from which ad- 
vertising suffer are not caused by 
smart business men who reduce 
sales pressure moderately when 
| little pressure is needed. It is 
caused by opportunists who don’t 
| really believe in or understand ad- 
vertising, and who are willing to 
splurge when no splurging is nec- 
essary, but who pull in their horns 
at precisely the time when adver- 
| tising and promotional pressures 
/are most needed. 


Thoughts on Teen-Agers 


The teen-ager has come into his 
(or her) own with such a terrific 
bang that the famous shot heard 
round the world seems like a 
futile misfire from a cap pistol. 

In retrospect, it seems odd that 
such a vastly important segment 
of the buying population should 
have been so badly slighted for 
sO many years. One wonders how 
the millions of people now be- 
yond the teen-age circle somehow 
managed to survive, to acquire 
clothing, food, entertainment fa- 
cilities, cameras, bicycles, college 
educations and a myriad of other 
things in those dark ages when 
they were almost completely ig- 
nored by the merchandising 
geniuses of America. 

They weren’t even teen-agers 
then. They were adoiescents, fatu- 
ously assumed to have no minds 
of their own, subject to the will 
of strong-willed parents. Presum- 
ably they ate what they were, told 
to eat, wore what Mother felé like 
buying for them, went where Dad 
told them to go, and somehow 


managed to struggle through, al-| 


though at a cost of no one knows 
what neuroses and inhibitions. 

The war changed all that, of 
| course, just as it changed so many 
other things. When 15-year-old 
|Mamie could make as much money 
baby-sitting in a week as her 
strong-minded father used to make 
in a week of ardent toil, and 16- 
year-old Jimmy could fill up a 
minor part of his weekend by 
doing something or other that 
netted him $15 or $20, parental 
control of teen-agers’ spending 
habits hit an all-time low. 

It has never recovered. It prob- 
ably never will, because the fic- 
tion of parental control was al- 
ways pretty much a fiction. 

But millions of us ex-teen-agers 
are scared. We'll concede, with 
|the grace born of inevitability; 
that teen-agers can run their own 
_lives.,,But please, Mr. Advertiser, 
ldon’t make them think they’ve 
got to run more of our lives. than 
they already do. That, we're 
afraid, would be unbearable. 


; 


"| admit the price is a little high. But think of the social prestige. This is the 
house that Johns.Manville featured in a million-dollar ‘before and after’ adver- 
tising campaign.” 


Peace Token 

Swaney, Drake & Bement, Chi- 
cago, recently sent around printed 
notification to media reps that the 
agency would see radio reps on 
Monday and Wednesday, space 
men on Tuesday and Thursday. It 
is probably intended to make the 
representatives feel better, but 
conciliation is a difficult business 
—one representative snorted 
“telling us that they are so big 
and so busy they can only see 
space salesmen two days a week!” 


Horrorses 

A scout sends us this ad, spon- 
sored by Bayless Diaper Service, 
Hartford, Conn. 
| Chrysler does it better. 


| 
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BAYLESS DIAPER SERVICE HAS 


70 HORSES (STEAM & ELECTRIC POWER RATING) ARE USED 
JUST FOR DIAPER PROCESSING. EACH DIAPER SHIPPED FROM 
OUR PLANT HAS BEEN WASHED FOR 1 HOUR IN 10 FRESH WA- 
TERS AT SCALDING TEMPERATURES. DRIED IN STEAM-HEATED 
AIR AND SHIPPED TO YOUR HOME IN STERILIZED BAGS. 

€@ YEARS OF LABORATORY TESTING IS YOUR GUAR- 
ANTEE OF STERILIZATION YOU CANNOT DUPLICATE 
AT mOME. 


BAYLESS DIAPER SERVICE 


274 PROSPECT AVE, HARTFORD TEL. 3-8946 
Eetablished 1941 Laboratory Tented Since 1041 


Wasp That Again? 

| In Peoria lives Harry W. Biehl, 
'Peoria’s Master Cleaner and Dyer, 
who has as his motto: Stabilize 
our economy but keep it Ameri- 
| Can. 

| Mr. Biehl runs his copy in star- 
spangled boxes, flanked by the 
|'Declaration of Independence, Bill 
‘of Rights, U. S. Constitution, and 
Freedom. 

One ad is headlined, “The Fool- 

‘ish Wasp,” which says: 
_ “Much could be written of the 
genius, intelligence or instinct, as 
you please, wasps evidence in 
their ability to find own nest, 
make paper or mud _ structures 
with only their mouths to carry 
materials, skill in finding nerve 
ganglia of victims they paralyze 
with sting to keep food fresh until 
eggs laid hatch. 

“Yet, I watched a wasp carry a 
| Spider much heavier than itself to 
:}@ave of house only to lose its foot- 
ing on the eaves too smooth under 


\side as it tried to reach the roof. | 


i\It continued struggling from 
ground to eave after many fail- 
ures when it could have gone a 
surer way around the house 
|which was in its path on way 


home. 
“MANY PEOPLE 
TEMPTS TO GET SOMETHING FROM 


IN THEIR AT- 


NOTHING REACH HEIGHTS WHERE 
THE ECONOMIC ‘LAW OF GRAVITA- 
TION’ TAKES EFFECT BRINGING THEM 
BACK TO EARTH AND UNFORTUN- 
ATELY MANY DO NOT LEARN ANY 
MORE FROM THEIR’ EXPERIENCE 
THAN THE FOOLISH WASP.” 


Great, Maybe 

One of our scouts thinks the 
finest example of the timorous 
challenge he’s seen recently is this 
line .from a Cadillac newspaper 
ad: 

“. . . one of the greatest, per- 
haps, in its entire history of auto- 
motive pioneering.” 


Jottings 

In drug trade papers, Q-Tips 
is advertising proudly that it “is! 
the swab that has built the swab 
business for you.” .. 

Wallk’s (C. X.) Furniture)! 
House, Peoria, periodically takes | 
down its hair in a classified page, | 
offering bargains of “bad buys’’| 
and shopworn stuff. “Everyone | 
makes mistakes,” the company | 
says candidly, “and our buyers | 
jare no exception.” 
| Liberty and Joseph Dixon Cru- | 
|cible Company recently collabor- | 
ated on a promotion showing how 
\consistent advertising had built 
the sales of the company’s Ticon-| 
deroga pencils. . . 

As all amateur microbe hunters | 
have suspected, blood parasites 
have inspired designs in men’s 
ties. The New York Medical Col-| 
lege of Flower-Fifth Ave. Hos- 
pital recently held a show ex- 
hibiting some examples. . . 

G-E discovered in a Pittsfield, 
|Mass., interview that the city’s 
/residents overestimate G-E profits 
| (25 cents on the sales dollar was! 
an average opinion), and under- | 
/estimate employes’ wages -—de-| 
\spite the fact that G-E employs) 
|75% of the industrial workers in| 
‘the city. . . 

“The Ides of March” by Wilder 
was the Book-of-the-Month Club’s | 
March selection, and since March | 
15 has begun to loom so large in| 
every taxpayer’s mind, the warn-| 
ing to Caesar is nearly uni-| 
versal. .. 

We didn’t realize until we read | 
National News, published by Na-| 
tional Advertising Service Ltd.,| 
Bombay, that there are 225 dia- 
lects spoken in India, and more 
than 15 are written in different) 
scripts. . . 

Yipe! Hotpoint says its Milwau- 
kee facilities have schedules call- 
ing for output of “7,000 units a 
| week before the end of the war.” 
Probably means “end of the year” 
—we hope... 


| 
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. Advertising Age, March 29, 1942 


The following documents may b:: 
secured without charge from com- 
panies sponsoring them or throug) 
ADVERTISING AGE, by any nation:|! 
advertiser or advertising agency 
executive writing on his business 
letterhead. Address ADVERTISING 
AcE, 100 E. Ohio St., Chicago 1}. 


No. 3028. Advertising’s Contribi- 


tion. 


The Wall Street Journal has is- 
sued this collection of messages 
leading advertising 


written by 
men to demonstrate advertising’s 


force in marketing products and 
in fostering relationships between 


manufacturers and the public. 


No. 3029. The Story At a Glance. 
This listening area map, issued 


by Pacific Northwest Broadcast- 
ers for Station KING, Seattle, in- 
dicates population density, cities 
and counties, and the locations of 
Combined market 


PNB sstations. 
data for the Pacific Northwest 
Broadcasters area are tabulated. 


No. 3030. Magazine Readership 
Survey in Buenos Aires, Ar- 
gentina. 

This study, issued by the Export 
Advertising Association, reports 
the findings of a personal inter- 
view survey covering 14 maga- 
zines of 100,000 or more circula- 
tion in metropolitan Buenos Aires. 
Tables show coverage of homes 
and regular and occasional read- 
ers, and accompanying text ex- 
plains the details of the survey. 


No. 3031. New Facts About Your 
Glamour Market. 
Glamour has issued this report 
on a reader identification survey, 
giving new facts about its sub- 


scribers—their age, education, oc- 
cupation, income, what they spend 
on clothes and other details. 


No. 3032. New England Market. 


New England retail trading 
areas are handled market by mar- 
ket in this 108-page booklet, is- 
sued by the New England News- 
paper Advertising Bureau. Popu- 
lation, housing, manufacturing and 
retail trade are covered for each 
area, and each section shows the 
front page of the newspaper of the 
market. 


No. 3033. The American Home 
Circulation Study. 


The American Home has issued 
this complete, detailed analysis of 
circulation for the U. S. and its 
possessions, Canada and foreign. 


No. 3034. The Typewriter Market 
Among American Magazine 
Families. 

Ownership and use of type- 
writers in homes and places 0! 
business of American Magazine 
subscribers is reported in this 
study, with information on brands 
and kinds (standard and portable) 
and plans to purchase. 


No. 3035. The Creation and Pro- 
duction of Advertising Dis- 
plays. 

McCandlish Lithograph Corp»- 
ration has issued this folder de- 
scribing its film of the same title, 
which is available for free boo\- 
ing. Sequences from the film ‘!- 
lustrate the booklet. 


No. 3018. Circulation Breakdovw' 
by Counties. 


Popular Fiction Group has is- 
sued this analysis based on issu°s 
for February, 1947, showing circ:'- 
lation figures for the 3,074 cou- 
ties in the U. S. Available for u:e 
with it is the recent Stewart, Do''- 
gall report on the Popular Ficticn 
Group’s 12,750,000 readers. 
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NOW IN ITS 15TH CONSECUTIVE YEAR OF TOTAL ADVERTISING LEADERSHIP IN PHILADELPHIA 


Che Philadelphia Mnguirer 


t cou'- Exclusive Advertising Representatives 


+. Doi- T. W. LORD, Empire State Building, N. Y. C. ROBERT R. BECK, 20 North Wacker Drive, Chicago GEORGE S. DIX, Penobscot Building, Detroit 
Fiction Longacre 5-5232 Andover 6270 Cadillac 6005 


West Coast Representatives: FITZPATRICK & CHAMBERLIN, 155 Montgomery St., San Francisco, Garfield 1-7946 
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Steelcraft Names Drake 


John W. Drake, formerly adver- 
tising manager of Palm Brothers 


Decalcomania Company, has been 
named advertising manager of 
Steelcraft Mfg. Company, Ross- 
moyne, O., manufacturer of pre- 
fabricated metal buildings, case- 


ment windows and other building 
products. 


SIGHS OF LONG LIFE 
FOR QUANTITY BUVERS 


THE ARTKRAFT® SIGN CO. McCrea Appointed 


F. R. McCrea, formerly with 
Leland Company, Simcoe, Ont., 
has been appointed sales manager 
of Canada Vinegars Ltd., Toronto. 


Artkraft® 
900 Kibby St. Lima, USA 


U.S Pe OFF. 


act’ SPORT is delivering over 
550,000 . . . with sales increasing 
monthly. And you know SPORT gets read be- 
& / eX.) cause circulation is 95% 


2 


‘Caution’ Label 
on Drugs Is Not 
Enough, Says FTC 


WASHINGTON— The Federal 
Trade Commission has announced 
that the expression “Caution: use 
only as directed,” no longer will 


be considered adequate in promo-_| 


| 


| 
} 


tion material for “potentially dan-_ 


gerous” foods, drugs and cosmet- 
ics. 


The FTC declared it would re-. 


consider a number of cease and 
desist orders previously issued 
against various products and will 


| 


then order removal of the “cau-| 


tion” sentence or insist that a full 


disclosure of contents be substi-_ 


tuted. 


The four classes of products no! 


longer subject to caution are irri- 
tant laxatives; preparations con- 
taining not more than 5% am- 
moniated mercury; those contain- 


ing certain iodides and prepara-. 


tions containing acetophenetidin. 


Phil-Mar to Gordon 


Phil-Mar Electric, Inc., Cleve-, 


land, lamp manufacturer, 


has | 


named Louis N. Gordon Asso-' 
ciates, New York, to handle its' 


public relations and publicity. 


Rose-Martin Appointed 
Rose-Martin, Inc., New York, 
has been appointed to handle the 
advertising of Ferranti Electric, 
Inc., manufacturer of transform- 
ers, ammeters and voltmeters. 


BUYERS...ahout running 


by 


tour. It is our laundry. That’s usually a stopper. 
Lux testimonial. 
using the commercial product with hooks and 


modern printing plant. 


Telephone Webster 3200 
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FRANK TALKS (No.6) WITH PRINTING 


plant in times like these 


There’s a department in our printing plant that always surprises 


printing buyers when one of our enthusiastic sales lads takes them on 


To those of you who haven’t seen our laundry, you’ll be interested 
in knowing that at the in-going end comes the stained and soiled wip- 


ing cloths—and at the out-going end they are as clean and soft as a 


The object of all this deluxe treatment of wiping cloths is two 
fold—first, it means that wiping cloths are not used longer than they 


can be effective; and second, we can control the cloth quality by not 


minutia that fouls up production a lot more than things like that should. 


And to top this better performance, we find that the laundry is an 


economy, too—another item in the more efficient operation of a 


I. S. BERLIN PRINTING & LITHOGRAPHING Co. 
THE MARSHALL-WHITE PRESS 
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a printing 


buttons and other 


Chicago 7, Ill. 
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After Meeting 


-Kaiser, general manager of the| Agency, Los Angeles, to handle 
plant, declared that “there will be) its 


‘ing, other industry sources Pre- | Flects Williams 


‘advertising budgets to offset in- 
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Advertising Age, March 29, 1948 


Wanted: Current, Up-to-Date 
Market Data for AA Readers 


There is an enormous current demand in the advertising 
field for reliable, up-to-date data on population, retail sales, 
manufacturing, wholesaling, retailing, on buying habits and 
brand preferences. 

Almost without exception, there are no recent government 
figures in this area. And it seems likely that there will be 
no new ones very soon. 

But advertising media, trade associations and other groups 
are estimated to spend well over $5,000,000 collecting such 
market data covering their own fields. Reports of new studies 
appear from time to time in the “Information for Adver- 
tisers” column on the editorial page of ADVERTISING AGE, and 
have proven exceptionally popular with readers. 

Now, ADVERTISING AGE proposes to bring together, in one 
master list, all possible market data issued by advertising 
media, trade associations and others. The data will be de- 
scribed briefly, and classified by type of market or geographic 
area, thus providing a comprehensive index of all available 
market data in all fields. 

All advertising media are invited to submit market studies 
or compilations for inclusion in this master list, to appear in 
the May 24 issue of ApverTIsInG AcE. To be included in the 
listing, material must deal with market facts (booklets or 
brochures which contain media data only will not be listed), 
and it should clearly indicate whether the material is avail- 
able for distribution to advertisers and agencies, and under 
what conditions. 

Market data material suemitted for inclusion in the May 
24 listing should be addressed to Market Data Editor, Apver- 
TISING AGE, 100 E. Ohio St., Chicago 11, Il. 


Kaiser and Mr. Frazer will act as 
hosts to approximately 4,000 K-F 
'dealers and distributors and their 
wives at a five-day spring sales 
;meeting and celebration of the 
| production of the company’s 200,- 
Detroit—Kaiser-Frazer Corpo- | 900th car. ‘ 
ration apparently has passed over, Each day, approximately 800 
another hump in its short, stormy dealers will take delivery on new, 
career, following explanations by | 1948 model Kaisers and Frazers. 
company officials regarding its dif- Highlight of the session will be 
ferences with Otis & Co. over the| the award of the 200,000th auto- 
company’s recent proposed stock | mobile turned out by the factory 
issue. _ to a dealer to be announced at the 
Chairman Henry J. Kaiser |€nd of the week’s program. 
charged that Cyrus S. Eaton, head | i bel TR 
of Otis & Co., attempted to coerce! Tile Firm Names Agency 
K-F into canceling the contract} Pomona Tile Mfg. Company, 
for the sale of stock. Los Angeles, maker of ceramic 
And at a closed meeting of deal-| floor and wall tile, has named 
ers at Willow Run, Edgar F.!| Anderson - McConnell Advertising 


Kaiser-Frazer 
Dealers Happy 


account. Full-color ads _ in 
no price reductions on Kaiser-| West Coast magazines and news- 


Frazer cars in the foreseeable fu- | paper magazines are planned, be- 


| . . 
ture.” (As a result of the meet- | Onmine next summer. 


dict that the firm will substan- R Willi 1 
; : : : oss Williams, general manager 
tially increase its promotion and aes the Daily ‘recor d. Stockton 
3 ; | Cal., has been elected to the boar 
Cees sales resistance. ) ! ‘of directors to fill the vacancy of 
Following the closed meeting, the late Fred A. Eckstrom. Clyde 
Automotive News reported dealer w. Long, assistant secretary- 
sentiment was typified by a re-| treasurer, has been named secre- 
mark: “No questions were asked | tary-treasurer, a post held by Mr. 
because when he (Edgar Kaiser) | Eckstrom. 
got through talking, no questions | ee die, 
were necessary. We had already | Daly Joins Cornell 
decided to go out and sell cars.”| Stephen J. Daly, formerly if 
| the advertising department of E. | 
Plan Western Tour |Du Pont de ea & Co., has 
Joseph Frazer, K-F president, joined Cornell University, Ithaca 
and Fred Cooper, newly appointed | *.: Y., as assistant to the vice- 
sales vice-president, will leave | President for university develop, 


| ment. 
shortly for a western tour to de-| r 


liver pep talks to dealer groups. | . 
Frazer previously had addressed MOV N ames Bolling York 
dealer sessions in the East and! pa, peen eanabinad the nationa 


Midwest. representative for Station WOV 
This week, however, both Henry New York. 
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How TRUE captures 
the Male Mass Market 


THE APRIL TRUE — The Man’s Magazine — 
plays to a packed audience of over 1,300,000 
buyers—a top-income, male market that con- 


RICHARD TREGASKIS sistently goes for True’s husky, all-man en- 


tertainment—month after month! Successful, 
active, True’s ready-money readers are re- 


True’s globe-girdling correspondent, 


snttnie  Qhuanta Mates Gaadiane! ceptive prospects for every product of interest 
Diary, Invasion Diary and other best to men, You can reach them — sell them — 
sellers, comes up with a thought-provoking in True. 


report on ‘‘Australia: A New Frontier ?”’ 
It’s a frightening picture of the future 
awaiting the 1,000,000 ex-GI’s wanted by 


a amen <=, 2 _ OFFICIAL 

ii = (\ | ALL-AMERICAN 

> BASKETBALL 
TEAM 


a true exclusive 


Meet the playmakers 
and the fast-breaking 
stars the teams talk 
up in the locker rooms. 
True presents the 3rd 
Annual ALL-AMERICAN BASKETBALL SELEC- 
TIONS by Howard Hobson, President of 
the National Association of Basketball 


Up in “Ulcer” County, N. Y., the bust- 
ling applejack trade revolved around a 
character as mysterious as the potent 
potables he peddled. This uproariously 
funny story on ‘“‘BENNY AND THE BAD 
OLD BOOZE”’ by Carlton Brown is loaded 
for laughs. 


ViRGU. PURTCH 


Every cartoon a bombshell of laughing 
thunder by the slightly mad-man whose 
wit is rocking America. You'll relish 
this cartoon cavalcade, full of fun and 


~in full color. 


Coaches, and Coach, Yale University, with 
Haskell Cohen. Here are the official selec- 
True’s Horse of Distinction, Calumet tions by 400 top-flight coaches from coast 
Farm’s ‘‘Armed’’. You'll finish this to coast. 
one with the pounding of the turf in 
your ears. A great article, with mag- 
nificent color photography, about a 
great thoroughbred. “What You May Not Know About 
LUCIAN Binoculars.’’ Harried hunters, natu- 
ee a ee ee ees a oe ralists — even the plain inquisitive — 
sy e 1e) 1 ° 
ADD Ted Trueblood, sage with the rod and CA RY sors on ea of a nt he ro 
reel, tips you off on where to fish for easy-to-get-it language. 
HIGHWATER TROUT. 


NL SONS KARO EN RR OS NC A! —y 


ADO Plenty more for men: more stories, "“GRAVO SZAM IV ans” 
more articles, more features including 
a great book-length story adapted for 
True by BURTON RASCOE — Howard 


Berry’s own story. He’s a spectacular lawyer 
from out of the West. 


bristles with action. Grancel Fitz, the author, is the 
fifth man in recorded history to kill all four species 
of the elusive mountain sheep. It’s another grand slam 
by True. 


WHAT IS THE UNIQUE FORMULA in True that 
makes millions of men want to read it every 
month? Mostly it’s that everything in True is 
true — and truth is stronger than fiction! Read 
True’s April issue. Convince yourself that True 

is the place to sell everything men need and buy. 


THE MAN’S MA GAZINE Chicago Los Angeles San Francisco 


LARGEST SELLING MAUS 
TRUE coewew, MAGAZINE I THE WORLD 


ke sania West 44 Street, New York 18, N.Y. 
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Makes Video Equipment 


Raytheon Mfg. Company, Wal- 
tham, Mass., has announced that 
it will manufacture a line of tele- 
vision station equipment, both low 
power (500 watt) and high power 
(5 kw) television transmitters. 
Portable camera chain equipment 
for both pick-up and studio use, 
special equipment and_ station 
terminal equipment will be in- 
cluded in the line. 


‘News’ Increases Rates 


Effective May 1, 1948, the Phila- 
delphia Daily News will increase 
its national advertising rates. The 
general advertising rate will be 
raised from 35 cents a line to 38 
cents a line. 


FREE increase reader- 
ship of your ads 
with LIFE-like 
CATCHER photo. 
advertisers. 
em any- 


proofs No. 108. No ore 
tions. EYE* E 


. CATCH ‘ 
10 E. 88 &t., N. ¥. C. 16 


New Bill Gives 
Post Office Rate 
Making Authority 


WASHINGTON—Responsibility for 
annual postal rate change sugges- 
tions would be given the Post 
Office Department for the first 
time under H.R. 5845, a bill in- 
troduced by Rep. Katherine St. 
George (R., N. Y.). 

Under the bill, a three-man 
board would make a continuous 
study of the postal rate structure. 
On Jan. 3 each year, the Post- 
master General would submit rate 
suggestions, to go into effect un- 
less set aside by congressional 
resolution before April 1, or by 
Presidential veto before April 10. 

The bill permits the rate mak- 
ing board to consider preferred 
rates for special classes of mail 
which promote “social, commer- 
cial and intellectua: intercourse 
among the people.” 

In addition, it relieves mail 


°° 


users of responsibility for approxi- 
mately $100,000,000 of the $325,- 
000,000 present deficit by per- 
mitting the board to credit the 
Post Office Department for serv- 
ices rendered to other government 
agencies. 
Sayman Buys Jitter Bug 

from Becker-Bischoff 


Sayman Products Company, St. 
Louis, has purchased Jitter Bug, 
insect repellent lotion, from 
Becker-Bischoff Chemical ‘Com- 
pany. The lotion has been dis- 
tributed by Grove Laboratories, 
St. Louis. W. R. Becker, formerly 
with Becker-Bischoff, has joined 
Sayman to direct sales and pro- 
motion of Jitter Bug. 

A national campaign is planned 
for newspapers and spot radio, 
through Krupnick & Associates, 
St. Louis. 


Hillman Transfers Day 


Hugh A. Day, formerly with 
Hillman Periodicals in New York, 
has been placed in charge of all 
advertising selling for Hillman 
Periodicals in Los Angeles. 


CAREFUL consideration should be used in pre- 
paring art work for newspaper campaigns, as varia- 
tions in inks and newsprint stock present problems 
that must be overcome if satisfactory reproduction 
is to be secured. Contrasts of light and dark tones 
provide a desired sharpness; while blending tones 
should be avoided whenever possible. 

Customers often consult P & A before proceeding 
with art work. Thus they get the benefit of the mat 
maker’s experience in producing for this media. 
They are advised on general treatment and choice 
of screen. Also on mat selection. 


Partridge & Anderson produce two types of mats; 
the standard or lower priced mat that provides for 
line subjects and simple screens; the other, the 
premium or highly coated mat for tone complexities 
and fine type. 


PARTRIDGE & ANDERSON COMPANY 


ELECTROTYPERS ¢ NICKELTYPERS + MATRICE MAKERS + STEREOTYPERS 


TELEPHONE: 


712 FEDERAL ST., CHICAGO 5, ILLINOIS 


HARRISON 3732 


Curtis Publishing Co.’s president, Walter D. Fuller, is vacationing 
in the South. .. Marion Rubinstein, newly appointed account exec 
at the Alfred F. Tokar Advertising Agency, Newark, N. J., recently 
returned from a four-months’ photographic assignment in Alaska. . . 

Wilson W. Crook, pres. of the Crook Advertising Agency, Dallas, 
has taken on a new presidential job as head of the Dallas Rotary 
Club... Al Dealey, assistant sec’y-treas. of the Dallas News, became 
a father for the first time Feb. 28. It’s a boy... 

F. C. Strawn, publicity and promotion dir. of Station KCMO, 
Kansas City, Mo., has been initiated into the Kansas City chapter 
of Sigma Delta Chi. . . Jules Herbuveaux, mgr. of NBC central 
division program and television depts., is back at work after a vaca- 
tion in Phoenix and Los Angeles. . . . 

A text on “Advertising Letters,” for International Correspondence 
Schools, has been completed by G. W. Young, dir. of public relations 
of Hugo Wagenseil & ‘Associates, Dayton agency. .. Philip R. Cot- 
trell, nat’l ad manager of the Cincinnati Times-Star, is taking a 
few weeks’ rest on orders from his physician. . . 

Robert C. Smith, head of R. C. Smith & Son, Toronto agency, 
and dean of Canadian admen, has presented to the Toronto Globe 
& Mail two bound volumes of The Christmas Globe, a fine-paper 
special edition which Mr. Smith headed during its lifetime—1897- 
1912. He left the Globe after the final issue to found the Smith 
agency. Incidentally, he and Mrs. Smith will celebrate their 70th 
wedding anniversary this year... 


ISTH ANNIVERSARY—Douglas Leigh is shown cutting his anniversary cake at 

an anniversary party given by his employes to celebrate 15 years in the “spec- 

tacular" outdoor sign business. Waiting for a piece of cake are (left to right): 
Milburn McCarty Jr., Fred Kerwer, Stanley MacArthur and Al Stockwell. 


There are two new prospects for Chicago’s ad fraternity—Kevin 
Guthrie Crowley, born to Larry Crowley, Ruthrauff & Ryan copy- 
writer and his wife, the former Traver Guthrie, who was with Ben- 
ton & Bowles, and Steven Brian Carroll, son of Bill Carroll, R&R 
contact man, and his wife. . . 

Pity the poor mailman who has Al Dreyer’s house on his route. 
Al, who is a space buyer at J. Walter Thompson Company, New 
York, receives 270 magazines in the mail each month. However, the 
mailman has rerouted his schedule and makes Al’s house his first 
VERS. 

Frank Zuzulo, assistant publicity director of Mutual Broadcasting 
System, was distributing cigars recently. Reason—a baby gir], 
Christine Martyn, born on March 11 at Laurence Hospital, Bronx- 
ville. . . Chuck Worcester, farm director of WMT, Cedar Rapids, 
CBS affiliate, has been named chairman of the Farm Safety commit- 
tee of the National Safety Council. . . 

Glenn Griswold, co-editor of Public Relations News, New York, 
has been presented with a Doctor of Humanities degree by Boston 
University. . . Irwin Lewis of the WINS (New York) continuity 
department, is the proud father of a son, David, born at Mercy 
hospital, Rockville Centre, L. I., on March 12. . . The stork also 
visited Dennis McBride, WCBS-TV cameraman, on March 13 and 
brought along a baby girl. . . 

Francis Guth of Wiley, Frazee & Davenport and the Boston gir! 
he married on March 20 are on their way to Europe, where they’!! 
honeymoon for three months. . 

Volunteer instructors who have taught the New York Adclub’s 
advertising and selling course for 10 years or more were rewarded 
with gifts as a special feature of the club’s March 24 celebrity 
luncheon. The eight teachers thus honored were R. J. Ingram. 
executive v.p., Drug Merchandising Service; O. Alfred Dickman 
advertising production mgr., New York Herald Tribune; Walter 
Weir, pres., Walter Weir, Inc.; N. J. Leigh, chairman of Einson- 
Freeman; Edgar Kobak, MBS president; Gilbert T. Hodges, chair- 
man of the exec. comm., New York Sun; Sidney Edlund, manage- 
ment counselor, and F. K. Doscher, v.p., Lily Tulip Cup Corp. . 

Four hundred and twenty-eight Willys-Overland employes, 46 o! 
whom have been on the job for 35 years or more, were honored a! 
a dinner March 22. James D. Mooney, pres. and board chairman 
presented gold service pins to those with 25 or more years’ service. . 

John U. Reber, v.p. of J. Walter Thompson Co., New York, mar 
ried radio singer Milena Miller at the home of Edgar Bergen ii 
Hollywood, March 19. The newlyweds will sail for Sweden June 5 
accompanied by the Bergens. . . William Z. Burkhart, pres. o 
Stockton-West-Burkhart, Cincinnati agency, is recuperating fro: 
a home-workshop accident, which caused the loss of three fingers. . 

Robert Gould, of Gould-Frank, New York, flew his own plan 
on a trip to the West Coast a couple of weeks ago. . . Nobod) 
waits 25 years for a gold watch at Grant Advertising—it’s a mer 
five. George McGivern, media director in Chicago, received his a 
a cocktail party in his honor at the Drake, March 19, attended b» 
a couple of hundred midwestern publishers and representatives. . 

John J. Suhm, Milwaukee’s oldest active business man, cele 
brated his 99th birthday March 19. He’s pres. of Suhm Company 
manufacturer of specialty chemicals. . . Tom Ross, account exe‘ 
of the Tullis Company, Los Angeles, is the proud father of a sor 
Kenneth Charles, born March 15... 
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So our children may drink from 
true "FOUNTAINS OF YOUTH" 


MASS DISTRIBUTION 
of food drinks makes possible 
new levels of health 


@ Look at our American children—as seen through 
the wondering eyes of other peoples of the world! 


Every generation freer from disease—growing 
bigger—living longer—than their parents. Liter- 
ally, a new and better human breed continually 
in the making. 


Cause? Basically, better nutrition. 


Orange juice for breakfast. More milk, with 
meals and between meals. Tomato juice. New 
scientific food drinks of every kind, reinforced 
with vitamins: true “Fountains of Youth.” 

Just one phase of the second American Revolu- 
tion, of the “economic democracy” in better liv- 
ing which has been spread throughout America. 


BEHIND THIS SCENE 


How do you do these things in America, other 
peoples ask? 

Through scientific research? Oh, yes. 

‘Through better agricultural practices? Quite so. 


Through a sort of genius for mass production 
methods? That, too. 


But consider the orange. In California, tons of 
perfect ones, “now mass produced,” once rotted 
on the ground every year, because oranges were a 
luxury in Christmas stockings. Florida had the 
same experience. 


“Then déstribution vision. A dream of oranges 
being drunk in every home from coast to coast. 


An American kind of dream—held by merchants, 
salesmen, advertising men. The kind of dream 
which takes research findings off dusty shelves. 
brushes cobwebs off unused production machines. 


TO MAKE DREAMS COME TRUE 


Then a new power turned on. A new kind of social 
force such as only American dreamers of the dis- 
tribution of wealth have available to them: 
called Mass Medium Advertising. 


New? 

Yes, new in the development of editing tech- 
niques which create reading matter of universal 
appeal. Which have enabled one magazine, alone, 
to win the interest of 9,357,277 families—so 
that it is rightly called The American Weekly. 


Consider how advertising, given such a circula- 
tion, penetrates not only into every type of 
American home, but to enough of these homes 
in any given community to make the mass 
movement and mass demand which make mass 
production possible. 

Consider the relatively low costs at which such 
messages can be 
delivered . . . as 1948 (Latest Announced Rates) 
illustrated by the = The American W eekly . . $2.14 
figures at the right’ Life... 2.2... . . 4357 
for reaching 1,000 
homes with one 
4-color advertising 
page in each of the four leading weekly magazines. 


The Saturday Evening Post 4.03 
Collier's — . oe ae 


Is it any wonder that, with such a low-cost 
means of communication available, American 
business, American experts in mass distribution, 
have been able to spread the products of Ameri- 
can mass production to so many people? 


THE 


Circulation 


in the World 


The SOCIAL REGISTER of 
AMERICAN BUSINESS 


A Partial List of Important Advertisers in 
The American Weekly During. 1947 


American Cranberry Exchange 
American Dairy Assn. 

American Home Products Corp. 
American Safety Razor Corp. 
Anheuser-Busch Inc. 

Armour & Co. 

Aviation Corp. .. . Crosley Division 
Bendix Home Appliances, Inc. 
The Bon Ami Co. 
Book-of-the-Month Club, Inc. 

The Borden Co. 

Bristol-Myers Co. 

Bulova Watch Co. 

Burnham & Morrill Corp. 
California Fruit Growers Exchange 
California Packing Corp. 
California Walnut Growers’ Assn. 
Campana Sales Co. 

Chrysler Corp. 

Cling Peach Advisory Board 
Clorox Chemical Co. 
Colgate-Palmolive-Peet Co. 

The Cream of Wheat Corp, 

The Cudahy Packing Co. 
Doubleday & Co., Inc. 

The Drackett Co. 

Ecko Products Co. 

The Electric Auto-Lite Co. 

Elgin National Watch Co. 
Emerson Drug Co. 


Emerson Radio & Phonograph Corp. 


Lady Esther, Ltd. 
Eversharp, Inc. 

Fiction Book Club 

Florida Citrus Commission 
General Electric Co. 
General Foods Corp. 
General Mills, Inc. 

General Motors Corp. 
Gerber Products Co. 

John Hancock Mutual Life Ins. Co. 
H. J. Heinz Co. 
Heywood-Wakefield Co. 
Hughes Brushes, Inc. 

Hunt Foods, Inc. 
International Cellucotton Prod. Co. 
The Andrew Jergens Co. 
Johnson & Johnson 

S. C. Johnson & Son, Inc. 
Kaiser-Frazer Corp. 
Kellogg Co. 

Kraft Foods Co. 

Jacques Kreisler Mfg. Corp. 
Lambert Pharmacal Co. 
Lamont, Corliss & Co. 
Lever Bros. Co. 


Greatest 


Libby, McNeill & Libby 

Liggett & Myers Tobacco Co. 

Thomas J. Lipton, Inc. 

Mars, Inc. 

The Mennen Co. 

Minnesota Mining & Mfg. Co. 

Minnesota Valley Canning Co. 

Motorola Company 

National Association of Marga- 
rine Mfrs. 

National Biscuit Co. 

Natisnal Pressure Cooker Co. 

Nestle’s Milk Products, Inc. 

Owens-Illinois Glass Co. 

Pabst Sales Co. 

The Parker Pen Co. 

Park & Tilford 

Pepsi-Cola Co. 

Pillsbury Mills, Inc. 

Planters Nut & Chocolate Co. 

Pressed Steel Car Co., Inc. 

Procter & Gamble Co. 

The Quaker Oats Co. 

Ralston Purina Co. 

RKO-Radio Pictures, Inc. 

R. J. Reynolds Tobacco Co. 

Roma Wine Co. 

W. A. Sheaffer Pen Co. 

The Sherwin-Williams Co. 

The Shotwell Mfg. Co. 

The Simoniz Co. 

Simmons Co. 

Smith Brothers 

The Sparks-Withington Co. 

E. R. Squibb & Sons 

Sterling Drug, Inc. 

Sunshine Biscuit, Inc. 

Swift & Co. 

Sylvania Electric Products, Inc. 

Thor Corp. 

Tide Water Associated Oil Co. 

Twentieth Century-Fox Film Corp. 

Union Pacific Railroad 

United Fruit Co. 

Van Camp Sea Foods Co., Inc. 

The Wander Co. 

Wm. R. Warner & Co., Inc. 

L. E. Waterman Co. 

Welsh Co. 

Western Electric Co. 

Westinghouse Electric Corp. 

F. A. Whitney Carriage Co. 

Willys-Overland Motors, Inc. 

William H. Wise & Co., Inc. 

Rudolph Wurlitzer Co. 

W. F. Young, Ine 
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‘Look,’ Prefab 
Maker Execute 
Unique Tie-up 


i 
; 
| 


| 


Joins ‘Western Family’ 


Dorothy Drayna, formerly west- 


/ern representative of A. S. Barnes 


& Co., New York publisher, has 


/been appointed director of pro- 


motion of Western Family, Hol- 


New YorK—Adirondack Homes  lywood. 


Corporation will launch promo‘ion 
next month for its new 1948 Look 
House, in cooperation with Look 
magazine. 


| 


WIJHL Names Williams 
Ray D. Williams, formerly radio 
director of Prater Advertising 


Scheduled for editorial atten- Agency, St. Louis, has been named 
tion in Look’s April 13 issue, the| station manager of WJHL and 
house is designed by Walter Dor- | WJHL-FM, Johnson City, Tenn. 


Jaqua Appoints Whalen 

Pat Whalen, formerly with 
_ United Art Studios and the Olds- 
|mobile division of General Motors 
|Corporation, Lansing, has been 
‘named an account executive of 
i Company, Grand Rapids, 
| Mich. 


Hana Norton Moves 


Hana Norton Art Service, for- 
merly located at 7 E. 42nd St., 
New York, has moved its offices 
to 10 E. 43rd St. 


Promotes Fashion Pink 


Peggy Sage, Inc., New York, 
will advertise Fashion Pink, new 
shade of nail polish, and Shimmer 
lipstick in Charm, Mademoiselle 
and Vogue in June and July. The 
agency is Abbott Kimball Com- 
pany, New York. 


Plans Furniture Drive 


Charlton Company, Fitchburg, 
Mass., manufacturer of convert- 
ible living room furniture, will 
use full color pages in the May 
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issue of House Beautiful, June 
House & Garden, and the spri 
issue of Guide for the Bride. T 
campaign will be backed by a 
extensive dealer merchandisi 
tie-up including mat service, mer- 
chandising kit, interior displa 
and folders. Nathan H. Mig 
Advertising, Boston, is the agency. 


Randles Named A.E. " 


Eugene Randles has been ap+ 
pointed account executive of the 
Associated Advertising Agency, 
Wichita, Kan. 


win Teague, and is assembled by, 


conventional methods. A _ four-| 


and-a-half room house, it will sell | 
for $7,500 in many parts of the 
country. 

Adirondack has been building | 
prefabricated houses for 16 years, | 
and through Chernow Company, | 
is advertising in American Lum-. 
berman, Practical Builder, Pre- | 
fabricated Homes and Southern | 
Building Supply News. 

About April 13, newspaper ad-| 
vertisements signed by Adiron- | 
dack’s local distributor will ap-) 
pear in cities east of the Rockies. | 
Department stores have tied in to) 
the promotion and will use news- 
papers and spot radio to promote | 
the homes. 

Mrs. Gardner Cowles, associate | 

editor of Look, and Harry Levey, | 
Adirondack’s president, have ar- | 
ranged with department stores for | 
a reasonably-priced furnishings | 
package to go with the house. In| 
New York, Philadelphia, Pitts- | 
burgh and Milwaukee, the house 
to be exhibited will be furnished | 
by Gimbel’s, 
/ Marshall Bachenheimer, who 
functions in the dual capacity of. 
account executive for Chernow | 
and advertising director of Ad-| 
irondack, said no magazine ad-/| 
vertising is contemplated at this. 
time. 


McDavitt Joins Apex 

Harry G. McDavitt Jr., formerly | 
| retail advertising and sales pro-| 
motion manager of Brown Fence | 
pee & Wire Company and Jim Brown) 
Stores, Inc., has joined the ad- 
. vertising and sales promotion staff | 
of Apex Electrical Mfg. Company, 
Cleveland. Henry K. Straw has 
been appointed director of sales) 
training. 


D’Arcy Elects Horn V.P. 


Charles A. Horn, manager of, 
the outdoor advertising depart- | 
ment of D’Arcy Advertising Com- | 
pany, St. Louis, has been elected | 
a vice-president of the agency. 


| 
| 
| 
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What Yardstick Do You Use InS« 


Nation's Business Urges Use of “All Four’’—but in the right order! 
by Vera M. Lundquist, Director of Advertising Research 


T wert’s no richer market in the 
world than the American business 
market. Its dollar volume is four 
times as large as the nation’s con- 
sumer market. 


This is a market worth cultivating 
thoroughiy. No charity is intended 
when Nation’s Business urges you to 
use all four of the leading general 
business magazines; to saturate the 
market with your advertising message. 


Your advertising message should reach 
all possible buyers and prospects. It 
should penetrate to all hidden au- 
thority. It should create a favorable 
acceptance among the many associ- 
ates and friends who influence pur- 
chasing. It should build a favorable 


' opinion for your product from coast 


to coast. 


We urge you to use the same mass 
technique which has been so successful 
for consumer advertisers. We urge 
you to buy all the circulation you 
need to do the job right. And you 
certainly get it if you use all four 
of the general business magazines. 
You get over 1,310,000 messages 
monthly, saturating your market from 
top to bottom. 


But we know that many advertisers 
simply won’t have the money to start 
out with all four at once. So, if your 
appropriation is limited, we urge you 
to start with the strongest magazines 
first. Weigh the relative values of 
each magazine so you can start with 
as much sales power as possible per 
dollar invested. 


Circulation yardstick. Somebody said 
that advertising is pages before 
people. We say that business adver- 
tising is business pages before busi- 
ness people. Here are the facts which 
show Nation’s Business gives you: 


More business men at lower cost 
than any other business magazine 


Net paid Page rate, Your cost 
A.B.C. one-time per page 
June"47 B&W per 1,000 
Nation’s Business . 571,635 $2,600.00 §$ 4.55 
U.S. News-World Report 287,160 2,337.50 8.12 


Fortune. . . . . 251,383 2,750.00 10.94 
Business Week . . 172,715 1,575.00 9.11 
TOTAL . . 1,282,893 $9,262.50 $ 7.22 


Note Nation’s Business gives you 
157,537 more pages per month than 
Fortune and Business Week com- 
bined . . . for $1,725 less. 


Anyway you figure it, you can put 
more advertising effort into your mar- 
ket for less money with Nation's 
Business. But remember you still 
need all four to do a thorough job. 


Geographic yardsticks. You may have 
heard some such remark as: “Oh, yes, 


VERA M. LUNDQUIST 


Nation’s Business has a big circula- 
tion but it is mostly in small towns.” 


This small town innuendo is an illu- 
sion. Latest ABC figures show we 
can throw away all of our small town 
circulation and still give you: 


More business men in large 
cities at lower cost than any 
other business magazine 


Total ABC 
in cities Cost per 
of 25,000 page per 
or over thousand 
Nation’s Business . . . . 267,909 § 9.78 
U. S. News-World Report . 170,660 13.69 
Fortune. . . . . . . . 144046 19.09 
Business Week . . . . . 109,334 14.40 
TOTAL .... . 691,949 $13.39 


But small towns are also important. 
And Nation’s Business is proud of 
the economical coverage it offers you 
in the smaller places. Few advertisers 
indeed can afford to neglect this tre- 
mendous area of enterprise. The 
strong trend toward decentralization 
of manufacturing puts even more 
good customers outside of the big 
cities. 


More business men in smaller 
towns at lower cost than any 
other business magazine 


Total ABC Cost per 

in towns page per 

under 25,000 thousand 

Nation’s Business . . . . 310,053 $ 8.38 
U.S. News-World Report . 116,861 20.00 
err 35.72 
Business Week . . . . 57,243 2151 
| | ek $16.51 


This time we have thrown away all of 
the big city circulation. Again Nation's 
Business offers you more selling 
power for your money. 


So we find Nation’s Business has nu- 
merical dominance in both the large 
cities and in the smaller towns — at 
lowest cost, of course. 


ation’s | 
But what about coverage of industrial . $. Net 
areas? A common yardstick is the jortune 
circulation in geographical areas fUSINESS 
which each produce over $5 billions TC 
of manufactured goods annually. Here §», ,,, 
we give you the circulation figures for |... 
these five areas only (New England, Jian ¢ 
Middle Atlantic, South Atlantic, East logethe 
North Central and Pacific) : nlv: 2 
ice-pr 
More business men in industrial jnd dir 
areas at lower cost than any = Wy it}, + 
other business magazine romot 
Circulati Cost hows 
in per page housal 
Industrial Land Are 
areas thousand 
Nation’s Business... . W2ea16 = $609 fe * 
U.S. News-World Report . 210,392 11.1) J 4" 
Cs es ee tw tt 15.23 7° *" 
Business Week . . . . . 124,997 12.60 aa, 
TOTAL 2... SB 
ore 
Note that Nation’s Business gives you f lov 
more ABC circulation in these areas pusine 
than the next two business magazines oye 
combined. And the cost again is lower Bycine 
than any other. Numbe 
“But,” you may say, “your readers Numbe 
might be in industrial areas and still , seit 
not be in manufacturing.” Let’s see J °T°e™ 
the... seri 
‘umbe 
Occupational yardsticks. First, let’s | firm: 
consider only the circulation among Numbe 
business men in manufacturing, since | scrib 
that is often such an important con- Percen 
sideration. serib 
N umbe 
More business men in in fi 
manufacturing at lower cost than [ota) , 
any other business magazine y nor 
Circulation Cost per fvanc 
in page per fions in 
Manufacturing thousand Bi. 
Nation’s Business . . . . 132,048 $19.59 },, 10¢ 
U.S. News-World Report . 91,030 15.67 poveray 
Fortune. ...... . T6671 $6.87 be ccuti 
Business Week...) . 56996 =| 7183 
TOTAL 2... 565 $2596 Vaca 
With these figures taken from the pro- ee 
motional literature of the other busi- ]. pol 
ness magazines, you get a_ clear aul 
picture. artous 
The largest audience of manufacturers }.\}) 
ever to subscribe to a business maga- ede 
zine is what Nation’s Business offers ].. }, 
you. The combined purchasing power }, 
of these manufacturers probably out- |. ‘gi 
ranks in dollar volume any other od ” 
single group in the country. : sees 
“But what about quality?” you may fip w 
well ask after seeing the quantitative | loys 
excellence of Nation’s Business. Jers | 
“What about the higher, more impor (ore 
tant executives, for example?”’ atio: 
More executives at lower cost +: a 
than any other business magazine |... , 


(advertisement) 
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Centennial Mills’. 
Stopweed Bows 


EATTLE—Scheduling promotion 
by radio, farm publications and a 


Flouring Mills Company has 
bought out a new product, Stop- 
d, a weed-killer containing 
ester of 2,4-D. 


pany’s daily farm broadcasts at 


déaler mat service, Centennial | 


‘ ‘ P P 
adio promotion is via the com- 


Moscow, Ida. 
publications in the Pacific North- | 


tion is through feed dealers in| 
Washington, Oregon and Idaho. 
| Comics using the same style as 
that adopted for the company’s 
new packaging of dairy and poul- 
try feeds are used in a leaflet dis- 
tributed by dealers. 

A detailed report on Stopweed, 
titled “You Can’t Afford Weeds,” 
has been prepared by Centennial’s 


Distributed originally to feed) 


west also are being used. Distribu-| dealers, the booklet is now offered | 


farmers through Centennial radio | 
| broadcasts. 


Kellert Rejoins WOKO 


Al Kellert, formerly with Pit- 
ney-Bowes, Inc., has been ap- 
pointed sales manager of Station | 
WSO, Albany, N. Y. Prior to 
the war, he held the same position | 


All major farm, Honig-Cooper Company, Seattle. Smith Boosts Rutland 


W. Clifford Rutland, assistant 
editor of Electrical South, has 
been appointed assistant business 
|manager of Textile Industries, 
| published by W. R. C. Smith Pub- 
beanie Company, Atlanta. 


N elson Joins Bourne 


Helen Knapp Nelson, formerly | 


with Estill & Co., has joined 
Bourne Associates, New York, as 


and also was sales manager of|chief copywriter on the Stumpp 


Yakima and Spokane and spots at|research staff and its agency,| Station WABY. 


'& Walter account. 
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among 
r, since 
nt con- 


# than 
ine 


Cost per 
page per 
thousand 
ation’s Business. . . . 514,188 $ 5.05 
. $. News-World Report . 195,268 11.96 
ct ete et 14.88 
usiness Week . . . . 155,788 10.10 


<= 
TOTAL. . . . . 1,050,077 $ 8.82 
‘hus Nation’s Business gives you 
ore circulation among executives 
han the other three magazines put 
logether. And these are top executives 
nly: managers, secretaries, treasurers, 
ice-presidents, presidents, chairmen 
nd directors. 


Vith figures from the other fellow’s 
romotion material, Nation's Business 
hows the lowest cost per page per 
housand for executive circulation, too. 
Are they in big firms?’ We have 
ade 503 subscriber checks to answer 
his question. We'll be glad to show 
‘ou any or all of the surveys made be- 
ause the answer always comes out 
bout the same: 

ore executives in big business 
t lower cost than any other 
usiness magazine 


home sample totals of 
Susiness subscriber checks: 
Number of big firms checked. 1,312 
‘umber of firms with sub- 


Nation’s 


Ae ee ne ee Pye 
ercentage of firms with sub- 

ES ka da ho Bae ake 89.25% 
Names of listed executives in 

SN atk Wate de edan 6646 xo 15,909 
Number of executive  sub- 

en ere te 6,868 
‘ercentage of executive sub- 

EE Ce. Ais 4 dahib-e)auen te 43.17% 
Number of other subscribers 

PP ere errr 14,899 


jeg coverage in big firms... 21,600 
y now we can predict the results in 
ldvance from any list of big corpora- 
ions in any field of business: Nation’s 
Business will have subscribers in 80% 
0 100% of the corporations with 
overage of 35% to 50% of the listed 
xecutives. 


= Phese 1,312 corporations checked in- 


r power 
ly out- 
r other 


ou maj 
ititativ« 
usiness 
impor 


- cost 
agazine 


an eeeeueuen enue reeeety 


luded government list of largest cor- 
orations, firms listed on New York 
stock Exchange, 43 firms with assets 
! over one billion dollars, 100 leading 
dvertisers, largest manufacturers in 
arious fields, ete. 


All right,” you may say, “Nation’s 
usiness has plenty of good subcrib- 
rs, but are they good readers?” 
tesponsiveness yardstick. The ques- 
ion of readership is logical and justi- 
vd. We have therefore made an 
‘haustive study of our own reader- 
lip which indicates the large corps 
‘ loyal fans which Nation’s Business 
filers you... 

fiore business men who prefer 
ation’s business 

low our own subscribers rank busi- 
ash which the subscribers pay to re- 
tive the publication. 


ness magazines for “read most often” 
and “most helpful” 


Nation’s Business . . . FIRST . . 51.98%, 
Business Week . . . . SECOND . 26.34%, 
U.S. News-World Report. THIRD . . 11.75°7, 
Fortune. . . . . . . FOURTH . 7.6% 
Unusable replies... 2... 1. 2% 
This impartial survey was made by 
Albert Frank-Guenther Law, Inc. 
Mailings were sent to 8,000 Nation’s 
Business subscribers. 2,528 replies. 


“That's the way to conduct a survey,” 
said a media man when he saw these 
results. “We are not going to use 
your magazine alone. We want to 
know how many fans you have for 
your book. They are the ones to 
whom you can give us a friendly in- 
troduction.” 


Another media man said: “I like the 
magazine that is second on the other 
fellow’s survey.’ While we can show 
you plenty of our own surveys on 
which we have come out first, we're 
quite proud of our consistent second 
place on the surveys publicized by 
other business magazines. 


For instance, in a group of five sur- 
veys shown by Business Week repre- 
sentatives Nation's Business ran a 
lusty second place. These are surveys 
made by or for Bryant Chucking 
Grinder, Udylite Plating Corp., 
Banking Magazine, Penn Electric 
Switch Co., and Statistical Research 
Corp. 


In a Fortune survey on the readership 
of business magazines, Nation's 
Business ran second to Time and 
ahead of the other business magazines 
on nearly every question. We'll be 
glad to show you many such surveys 
made by the other fellow. 


Another good yardstick of reader- 
ship and responsiveness is the circula- 
tion income of a publication . . . the 
amount of cash which the subscribers 
pay to receive the publication. 


Business men now pay about $60,000 
a week for subscriptions to Nation’s 
Business. All subscriptions are paid 
in advance at the full published price. 
No short term offers. No trial sub- 
scriptions. No special reduced prices. 


In making a comparison of subscrip- 
tion revenues, we had no_ published 
information from other publications 
so we have credited them with the full 
basic rate on all their circulation. 
Nevertheless, Nation’s Business comes 
out ahead once more 


More money from American 
business men 


Revenue from subscriptions for past 
12 months: 


Nation’s Business . . . FIRST. . $2,959,468 
Fortune . SECOND . 2,513,830 
U. S. News- World Regn THIRD . 1,148,640 
Business Week . . FOURTH. 863,575 


(advertisement) 


And another significant fact: not one 
cent of dues to any organization is 
included in this figure. Actually, one 
subscriber out of ten is a member of 
the LU. S. Chamber of Commerce. We 
are proud of these member subscrib- 
ers. But don’t let anyone tell you that 
a lot of Nation’s Business subscrip- 
tions are paid for out of dues. The 
ABC figures show it just isn’t true. 


What does all this add up to? Simply 
this: Nation’s Business holds an out- 
standing position of power and influ- 
ence in the business market. 


Nation's business has more for 
business market advertisers than 
any other business magazine 


1. More business men at lower cost. 

2. More business men in large cities 
at lower cost. 

3. More business men in smaller 
towns at lower cost. 


t. More business men in industrial 
areas at lower cost. 


5. More business men in manufactur- 
ing at lower ‘cost. 

6. More exectuives at lower cost. 

More executives in big business at 

lower cost. 

8. More of our own subscribers pre- 
ferring Nation’s Business. 

9. More money from business men 

for subscriptions. 


You will note that there is a true 
progression in this series of proposi- 
tions. They move from a quantitative 
analysis of our circulation up to a 
very sure qualitative analysis. 


Just one more point. Up to now we've 
been using the most recent ABC fig- 
ures (June, 47). But perhaps you'd 
like to have an idea of the circulation 
and page rates on business magazines 
for the coming year: 

Net Page rate Your cost 

Pan BaW rote 

per 1,008 


Nation’s Business . . 600,000 $3,000 $5.00 
U.S. News-World Report 300,000 2,400 8.00 
Fortune. . . . . . 235,000 2,750 11.70 
Business Week . . . 175,000 1575 9.00 


TOTAL . . . 1310000 $975 $7.42 


Note that Nation’s Business will de- 
liver 190,000 more pages per month 
than Fortune and Business Week 
cembined ... for $1,325 less. 


On a 12 or 13 time schedule in all 
four vou buy over 16 million pages a 
year for only $113,000. 


So the tools are there for you to use a 
mass technique in selling the business 
market. The price is right. The time 
is now. 


We'll be glad to give you case his- 
tories of how, why and when other 
business advertisers have used this 
technique — successfully. Write to 
Nation’s Business, Washington 6, 
<i 


! 


CATALOGS are usually referred 
to as a listing of names or prod- 
ucts with or without prices, but 
the Manz Viewpoint reveals a little 
different slant, pointing toward the 
catalog as a member of the sales 
force. 


Successful catalogs — the kind 
that perform their manifold duties 
with convenience to the customer 
and profitable returns to the issuer 
— must possess many of the at- 
tributes of the top men on the 
sales force. Because it cannot 
come up with answers to unfore- 
seen questions, it must have the 
complete answer to every sales re- 
sisting point the P. A. might raise. 


It must be neat in appearance 
and attractive in its impersonal at- 
titude. Just as you would not want 
an unkempt, disheveled salesman 
to call on an important account or 
prospect, you would not want a 
poorly printed, unattractively laid- 
out catalog to make tne call. Just 
as you would expect your salesmen 
to present the complete description 
of all items and present their, at- 
tributes in comprehensible and 
complete form, so should the cata- 
log perform these duties. Much 
can rest on the impression the cat- 
alog makes—the manner of telling 
its story — the cleanliness of its 
pages—the ease of using it. 


In addition to the mere listing of 
products, the catalog—by deft han- 
dling—can be made to do a selling 
job on each item. Further, the 
institutional story of the company 
is worthy of pictorial and word 
presentation and can serve as a 
fine backing-up of the products. 


Every ingredient necessary for 
the production of a catalog that 
will keep itself busy in your pros- 
pects’ or customers’ offices is found 
within the Manz organization: co- 
operation in preparing copy and 
layout, the full scales of mechan- 
ical operations — art, engraving, 
typesetting printing on letterpress 
or offset equipment exactly fitted 
to the most economical handling, 
binding, and distribution — are 
aligned here under a single roof 
and a single standard of quality, 
with a set up assuring reasonable 
cost. 


“Any Size Job is a Manz Size 
Job” applies to catalogs of every 
size and description. How about 
letting a Manz man tell you more. 


Uny Size Joh is 
a Manz Size Soh 


i 
CORPORATION 
Engravers and Printers 


4043 Ravenswood Ave. 
Chicago 13, Illinois 
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WINX-FM Plans 
Relay Network 


WASHINGTON — WINX 


WINX-FM, the Washington Post |tebroadcast it. 


independent stations here, re- 
ported last week that they are 
conducting preliminary tests look- 
ing toward another “relay” net- 
work for independent stations in 


Yo! buy amateur caa set 


FOTOTYPE 


All letters in each line are quickly as- 
sembled and automatically aligned in 
special composing stick ready to paste 
to the finished art. Ideal for heads .. . 

_ Available in transparent or opaque 
rs. This ad set with Fototype in just 


™ WP fe) l fe) l YPE | 


Baltimore and other cities. 

Under the plan, an independent 
affiliated with the proposed net- 
work will pick up the broadcasts 


and |of the originating member, and) (imma 


A third station 
|within listening range repeats the 
“trick,” enabling all stations with 
interlocking listening areas to 
function as a network. 

Present WINX plans do not 
include commercial programming, 
stressing instead special events 
features which might be origi- 
nated and relayed by various net- 
work members. 


AFA Adds Two 


ton, Pa., and the newly organized 
| Advertising Club of Burlington, 
Vt., have joined the Advertising 
Federation of America. 


Named Representative 
Porter Wylie & Co., New York, 

has been appointed eastern adver- 

tising representative of Automo- 


The Advertising Club of Scran- 


A444 COMMITTEE ACTIVITIES=AREA OF RELATIONS 
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| AREA OF RELATIONS—The American Association of Advertising Agencies has 
prepared this chart to show clearly how its various committees work with each 
other, with government, the Advertising Council, media, the press, advertisers 
and other groups. Fairfax M. Cone, Foote, Cone & Belding, headed the com- 


tive Merchandising, Morristown, 
N. J. 


1415 ROSCOE ST., CHICAGO 13 


AMARILLO 


TEXAS 


MARKET 


BB Now 78.142 


(1940 Population, 51,688) 
‘ - NW Retail area population 
Why - N ER now over 500,000! 
Ld = NS (1940 P 2 
TPIT TITTTF.- . opulation 366,250) 


This new population figure approved 
i 


by Audit Bureau of Circulation) 


Retail area buying income 
now over $588,075,000! 


{1940 $265,479,000) 


Income, 


462 Amarillo wholesalers 
and distributors now sell 
$170,000,000.00 annually 
to retailers in this area! 


(1940, 161 wholesalers and- 
distributors sold $151,476,000) 


AMARILLO 
> 


. ¥ 2 ote 
¢ e 


How! New Siles Oopordunities 
For lvendibe/ed in the 
“AMARILLO NEWS-GLOBE 


Me American Newspaper Ady. Network 
resented Nationally by Texas Daily Press Leagi 


mittee which drafted the chart. 


Brown Declares 
Advertising’s Big 
Job Is Still Ahead 


Los ANGELES—“The biggest job 
of advertising is now ahead of it,” 
said Dr. Lynden O. Brown, presi- 
‘dent of Knox College, Galesburg, 
Ill., in a speech prepared for de- 
livery before the Los Angeles Ad- 
vertising Club last week. 

Crediting “the vital force of ad- 
_vertising” with lifting the Ameri- 
|can standard of living above that 
of any other nation, Dr. Brown 
/nevertheless declared: “It is not 
/enough merely to boost the prod- 
ucts of American industry. 

“The tremendous force of ad- 
vertising must be unleashed to 
further broader social purposes, 
giving the American people the 
same zeal for democracy, educa- 
|tion, social and spiritual values 
‘that they now have for tooth 
paste, cosmetics and household 
appliances .. .” 

“The threat of communism,” he 
asserted, “is not basically the 
threat of an economic system; no 
one really wants that system for 
exploitation of the masses through 
a government of force and vio- 
lence. The real danger of com- 
munism is that it has become a 
religion of desperation; that the 
communists have found an active 


_ millions of people. 

“Our most effective counter 
weapon,” he said, “is advertising. 
. . Every advertising man owes it 
to himself and the nation to find 
the means by which the power of 
advertising can create a burning 
desire for the American way of 
life; our freedom, our democratic 
government, our education and 
our spiritual values.” 


Toni Appoints Lewis 
Merchandising Manager 

Joseph T. Lewis, formerly vice- 
president of the Norwich Pharm- 
acal Company and president of 
the Norwich 
subsidiary in 
Canada, has 
been named 
merchandisin g 
manager of the 
Toni Company, 
Chicago. 

He will origi- 
nate promotions 
rer the Toai 
home permanent 
wave kit and 
Toni Creme 
shampoo, tying 
these in with the company’s radio, 
magazine and newspaper adver- 
tising campaign. 


Joseph T. Lewis 


Advertising Age, March -29, 1948 


Iroquois Brewing 
to Air Lombardo 
on 14 Stations 


New York — Iroquois Brewing 
Company of Buffalo has signed 
to sponsor the Guy Lombardo 
show, a Ziv package, in 14 cities. 

The contract, signed through 
Baldwin, Bowers & _ Strachen. 
covers broadcasts on stations in 
| Buffalo, Binghamton, Jamestown, 
|Batavia, Niagara Falls, Olean. 
Syracuse, Geneva, Elmira, Auburn 
and Rome, N. Y., and Erie, Brad- 
ford and Oil City, Pa. 

This makes Iroquois the second 
|largest backer of the transcribed 
_Lombardo show. First Nationa! 
'Stores sponsors the program on 23 
stations in New England. Other 
/multiple station buyers of the 
/musical session are Union Biscuit 
| Company, 11 stations; Tivoli 
|Brewing Company, 8, and Wiede- 
|mann Brewing Company, 6. 


Three Appoint Brown 


Arthur F. Brown Associates, 
Boston, has been appointed to di- 
rect the advertising of R. Murphy 
Company, Ayer, Mass., manufac- 
turer of R. Murphy Stay Sharp 
and Temperite knives; B. L. Make- 
peace Company, Boston, New 
England distributor of art and 
engineering supplies and operator 
| several retail outlets, and 
|Lewis-Skinner Company, New 
‘Boston, N. H., manufacturer of 
| Sanitary tools and Duzit drain 
augers. Newspapers, magazines 
and business papers will be used 
'for all three campaigns. 


Hundreds of 


Letter Services... 


BUT ONLY ONE for the = 
ecutive who really s . 
about the execution and ap 
pearance of his letters. Fe: 
- signatur 

caer date-ling produce is 
_, individually type~- 
‘all the way through 
on an electric | typewriter, 
with as much persona 
tion” as you desire. 


IR OWN SIGNATURE is 
Oe ased Py UC ACTLY 
machine, whic ori 

es your signa h 
oa ose and ink. This serv- 


JoBy Appoints Lowell | 

JoBy Food Products, Yonkers, | 
N. Y., has appointed Mortimer 
Lowell Company, New York, to 
handle advertising for JoBy pre-| 


propaganda force that appeals to 


pared pancake mixes. 


ice is exclusive with us in 
Chicago. 


w. J. REYNOLDS & co. 


St., Chicago, tll. 
109 N. Dearborn  encial 0157 


We don’t have to strain that hard. Our 
3,000,000 families are drawn to Better 
Homes & Gardens solely because, cover 
to cover, ads and all, they find ideas 
and help for better living in a better 
home. 100% service screens out the 
amusement-seekers, screens in the fam- 
ilies with money enough for the things 
that make living better. Better look 
into BH&G! 


AMERICA'S FIRST SERVICE MAGAZINE 
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E. R. RICHER, vice-president, 
Grey Advertising Agency, says. 


“Like most people in our business | find it 


necessary to read a dozen or more trade papers 


Pe Nee every week. But Monday night is strictly 


brilliant young vice president of 
Grey Advertising Agency, Inc., reserved for cover-to-cover coverage of 
New York, has had a meteoric career 
in advertising. Before going to Advertising Age. | find | simply must read 

New York, he was vice president in 
charge of advertising for Hart, 
Schaffner & Marx, Chicago. He 


is @ past president of the 


it thoroughly if | want to carry on an 
Chicago Federated Advertising Club. intelligent, up-to-the-minute conversation 


with my clients and associates throughout 


// 
the rest of the week. 
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A car can’t make the grade without its 
vital 42°! Nor can advertising make 
the grade in the sports equipment field 


without the EXTRA coverage of 


SPORTS AGE. 42% of its paid retail- 
er subscribers read no other trade 
paper in the field. 


Spaits ce 


The Business Magazine of the Sports industry 


GEYER PUBLICATIONS—Est. 1877—Publishers 
of GEYER’S TOPICS, OFFICE MANAGEMENT 
EQUIPMENT, THE GIFT AND ART 
R, SPORTS AGE and Trade Directories. . 
1FTH AVENUE, NEW YORK I, N. 


| financial backing. 


'UN World’ Adds — 
New Investors; 


Names Editors 


New York — At the end of its | 
first year of operation, United Na-| 
ions World last week announced | 
additions to its editorial staff and 
the acquisition of additional 


former editor of Look and more 


Egbert’ White, retired vice- 
president of Batten, Barton, Dur- 
stine & Osborn and publisher of 


the magazine, named as new in-| 


vestors: T. W. Phillips, T. W. 
Phillips Gas & Oil Company, But- 
ler, Pa.; Neil Mallon, Dresser In- 
dustries, Cleveland; William Y. 


New York; Eldridge Haynes, Mod- | 
ern Industry, New York; J. F.| 
Byers, A. M. Byers Company, | 
Pittsburgh; and Frank W. Main, 
Main & Co., Pittsburgh. 

Mr. White also announced the 
appointment of Eliot Pratt as vice- | 
chairman of the editorial board, 
and the selection of Vernon Pope, 


recently a magazine consultant, as 


director of UNW’s editorial board, 4 Mien Senalhe t Ne is th 
and Charles Burns, formerly with | Oo ner a pr acer ny Pa ao 
Look and Newsweek, as managing | publishing business, some of which 


editor. b “ee 
Louis Dolivet will continue as a ae we oe oe 
a few of them: 


international editor. At 86, he is the 


active publisher 
of his trade jour- 
nal, and is on the 
job every day. 


Elmer J. Baker Sr., publisher 


Publishing Overseas 


Also listed were UNW’s original 
|stockholders who, besides Mr.| 
White, Mr. Pope, Mr. Pratt and! 


y | Preyer, Vick Chemical Company, Easton, 


| York; 


as 


Whitley County, Indiana, is in the Fort Wayne ABC 
Retail Trading Area. Population is 17,001. Home 
coverage by The News-Sentinel is 45% . . . reaches 
40% more homes than Fort Wayne’s morning paper. 


| York; William B. Robinson Jr., 
|National Electric Products Com- 


| Greenfield, Bankers Securities 


Chalfant, National Supply Com- | form Farm Implement News, so 
/Pa.; James M. Cleminshaw, J. M. | tion. 


| York. 


| pages.” 


Mrs. Dolivet, included: Hugh| He has been 
Moore, Dixie Cup Corporation, with Farm Im- 
Pa.; Harry Scherman, plement News 

since 1882, and 


| Book - of - the - Month Club, New 
Ralph Lazrus, director, 
Watch Company, New 


thus is complet- 
ing his 66th year 
of service to one 
publication. 

He worked on the first issue of 
Farm Implement, the paper which 
was started in 1882 and later 


Corporation, Philadelphia; Henry|™erged with a new enterprise to 


Benrus 


E. J. Baker Sr. 


pany, New York; 
Whitney, 


John Hay 
New York; Albert C. 


pany, Pittsburgh; H. E. Crawford,| that his career coincides exactly 
First National Bank, Emlenton,| With the history of the publica-| 


Cleminshaw Company, Cleveland, | Mr. Baker was born in Bu- 
and Nelson A. Rockefeller, New|Chanan County, Ia., Nov. 3, 1861.) 
His father, Dillon P. Baker, like 
UNW carried more than 100 dif- | S® many pioneer preachers, farmed | 
ferent accounts in its first year | Six days a week in order to serve | 
of publishing and had an adver-| the faithful the seventh. Elmer | 
tising average of “eight or nine| Baker helped with the farming as| 
Its current guarantee is|@ young boy, breaking sod and 
85,000, up 35,000 from the original | planting sod corn with a stick. No| 
50,000. Its page rate is currently | weeds grew on a field of sod corn. | 
$850 one-time, black and white.| The inverted sod suppressed aul 
growth the first year except for | 

Magazine ‘Going Well’ the corn planted in holes punched | 
UNW’s advertising staff, while| through the sod. This was the} 
admitting that space is still a | original mulch farming, but un- | 
struggle, points to the first years | fortunately it was not self-per-| 
of Newsweek and Time as evi-| petuating. | 
dence that the magazine is doing) When he was about nine years) 


Advertising Age, March 29, 1948 
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eee @ OO OB BOF BS BSS SS SS SSS SsSTsVeIsTSVsVTeITstttst 


ligious publications. The events 
which led to the establishment of 
Farm Implement News were de- 
scribed by Mr. Baker in the 65th 
anniversary issue of the paper as 
follows: 

“When I came home from the 
state university at Champaign in 
June, 1882, I went to work at 
once in my father’s printing office. 
One of the jobs then in hand was 
the first issue of a trade paper 
called the Farm Implement. This 
was established by George W. 
Collings. The paper was issued 
monthly. It was managed by Mr. 
Collings until February, 1884, 
when he decided to engage in an- 
other line. I then bought the 
paper for a few hundred dollars 
and continued the very modest 
enterprise until April 1, 1885. 

“About this time A. M. Leslie 
and C. W. Marsh decided to estab- 
lish a paper in this field. They 
thought it would be better to have 
only one publication of the class 
in Chicago, and as I had built up 
a fair subscription list and a lim- 
ited but regular line of advertis- 
ing, they offered me an interest 
in the new organization. Realizing 
my lack of trade experience, and 
feeling that C. W. Marsh would 
add great strength to the paper, 
I was glad to accept their propo- 
sition. 

“Mr. Leslie had published a 
highly successful trade paper in 
another field, and he was in posi- 
tion to supply capital needed for 
the expansion of the business. Mr. 
Marsh, then at the age of 51, had 
never been an editor, but was a 
writer of pronounced ability. As 


The News-Sentinel is read in 97.8°/, of 
all homes in Fort Wayne every weekday. 


ALLEN-KLAPP CO. 


THE NEWS-SENTINEL 


FORT WAYNE, INDIANA 


* NEW YORK—CHICAGO—DETROIT 


THERE IS AVAILABLE TO NA- 
TIONAL ADVERTISERS A SPECIAL- 


magazine has corraled a remark- 
able reading audience, which staff 
members say includes “virtually 
every leading statesman 
|world” in 12,000 governmental 
| subscriptions. 

| The foreign editions of UNW, 
'to be published 

|various countries, are now begin- 
/ning to operate. The Scandinavian 
edition now has a 12,000 circula- 
tion, and a British edition is to 


la team on a road grader. When he 


well. Aside from advertising, the old, he earned his first pay driving|a young man he and his brother, 


|W. W. Marsh, had invented, pat- 


in the! 


separately in) 


was 12, the family picked up and ented and afterwards manufac- 
removed to Sycamore, Ill. The|tured the Marsh harvester. He 
last two days in Iowa were spent | had an extensive acquaintance in 
pitching bundles of wheat onto the line and was thoroughly posted 
the hand feeding platform of a | on implement trade problems. The 
threshing machine. |/name was changed to Farm Im- 
In Sycamore he got interested| plement News, and the first issue 
in printing and spent most of his|under the new management ap- 
time out of school hours in the| peared in April, 1885.” 
‘local newspaper shop, learning his What Mr. Baker did not say in 


| way around the type case and how | 


begin shortly, having surmounted | to operate a Franklin hand press | 
obstacles of paper supply and|and a Gordon. He still carries a/| 
printing difficulties. Advertising scar on one finger where the Gor- 
will be sold jointly or separately don bit him in an unwary moment. | 
for the U. S. and foreign editions. If John Pilch were on the job,) 


this narrative was that his get- 
ting together with Mr: Marsh and 


Mr. Leslie was “one of those 
things.” A _ letter addressed to 
Farm Implement News, not yet 


established, was delivered to the 


IZED SERVICE IN PLANNING, DE- 
SIGNING AND PRODUCTION OF 
LITHOGRAPHED DISPLAY MATERIAL 
-1T MAY BE THAT THE SKILL 
AND EXPERIENCE OF THIS 


ORGANIZATION COULD BE USE 


ADVANTAGEOUSLY BY YOU 


rar 


ITHOGRAPHED DISPLAYS 


|Point of Purchase 
Group Meets May 12 


Point of Purchase Advertising 
Institute, New York, will hold its 


|he’d present Mr. Baker with an 
|honorary card in Local 16. 

From then on, he earned all 
|his own spending money, and 
after graduating from the Syca- 
more High School, he went to 


Farm Implement. The text showed 
| what was afoot. Instead of blow- 
|ing his top and trying to fight the 
interlopers, Mr. Baker got in con- 
tact with Mr. Leslie and Mr 
Marsh and made the initial sug- 


annual meeting at the Hotel Bilt-| Wheaton College for a semester | gestion for the consolidation. The 


more, New York, on May 12. The 
morning session will be devoted 
to the membership meeting and 
theme of the afternoon session will 
be “Advertising at the Point of 
Purchase.” 

Speakers 
Stickle, 
the Westinghouse home appliance 
division; George Mosely, adver- 
tising manager, Seagram Distillers 
Corporation, and J. Ward Maurer, 
advertising manager, Wildroot 
Company. 


WBAL.-TV to Carry 
9 Sponsored Shows 


include 


Nine regular NBC programs 
will be telecast over Baltimore’s 
newest station, WBAL-TV, the 


fifth member of NBC’s East Coast 
network. 

Advertisers whose programs are 
set for WBAL-TV include the 
U. S. Rubber Company, Brown & 
Williamson Tobacco Corporation, 
General Electric Company, R. J. 
Reynolds Tobacco Company, Nash- 
Kelvinator Corporation, Kraft 
Foods Company, Swift & Co., 
Gulf Refining Company and Gen- 
eral Foods Corporation. 


and then enrolled as a freshman 
at the University of Illinois, class 
|of °85. At Urbana he was elected 
| president of his class as well as a 
;member of the student council, 


advertising manager of! ever to be so entrusted with such | Paper. 


|high responsibilities. Like other 
hellions on the campus, in periods 
of stark starvation he occasionally 
went forth in the dead of night 
and milked some cow pastured 
/on what later was old Illinois 
|field. The university augmented 
|its revenue by providing grazing 
| privileges on a fee basis to the 
townspeople, a procedure much 
|appreciated by hungry students. 
In those cow college days, they all 
knew how to milk. 

After finishing his freshman 
year and receiving the second 
highest grades in mathematics (a 
gal beat him), Mr. Baker was 
forced to terminate his formal 
education for lack of funds. He 
went to work in a printing office 
which his father had established 
in Chicago, specializing on re- 


new paper thus got off to a run- 
ning start and has managed to 
keep going with fair success ever 
since. 


At the age of 86, Mr. Baker 


Herbert | since abolished, the first freshman Still is the active publisher of the 


He spends 35 hours or 
more at his desk every week. His 
abounding good health is the envy 
of his frail descendants. From 
‘high school days on, he _ ha: 
earned every cent he ever got and 
has managed with quite some suc- 
cess to save a moiety here and 
there along the way. 

His son, E. J. Baker Jr., and hi 
grandson, Paul Baker, are now as- 
sociated with him in the manage- 
ment of the publication. Inci- 
dentally, he is still a farmer. 


After an absence of severa 
years, copy for Gemey fact 
powder, lipstick and rouge, made 
by Richard Hudnut Ltd., Toronto 
is appearing across Canada in 
daily newspapers, both English 
and French. James Fisher Com- 
pany, Toronto, is the agency. 
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Made fresh daily in Chicago 
7 


ARMOUR 


Right-from-the Kitchen 


Frankfurters 


ADE FRESH DAILY IN 
CHICAGO 


A 


y * Sm >) 
nea ’ 
( ww 


. 
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TWINS — The Daily News 


Chicago 
makeup man put a few pages between 
these Swift and Armour frankfurter ads | 
that ran in the same issue of the news- 


paper. 


Paxton Promoted 
by McGraw-Hill; 


Boger Adds Duties 


New YorKk—Albert E. Paxton, 
formerly publisher of Engineering 
News-Record and _ Construction 
Methods, has been named district 
manager of the western district, 
and a regional vice-president of 
McGraw-Hill 
Publishing Com- 
pany. He suc- 
ceeds P. D. Al- 
len, who resigned 
effective April 1, 
as district man- 
ager, and J. M. 


Rodger, former 
regional vice- 
president, who 


will continue as 
vice-president of 
the company. 

R. F. Boger, publisher of Avia- 
tion Week, will add the duties of 
publisher of the two magazines 
Mr. Paxton has been directing. 

Mr. Paxton formerly edited In- 
dustrial Merchandising, the prede- 
cessor of Industrial Distributor 
and Salesman. When the maga- 
zine was consolidated with Mill 
Supplies, he became editor and 
later manager. He has been man- 
ager of Engineering News-Record 
and Construction Methods since 
1937, and publisher sir.ce 1943. 

Mr. Boger joined the company 
as a salesman for Food Industries 
in 1928, left in 1933 and returned 
in 1936 on the advertising staff 
of the mining publications. Later 
he was on Engineering News- 
Record and Construction Methods, 
and on the aviation publications, 
of which he became general man- 
ager in 1946 and publisher Jan. 1, 
1947. 


BLACKMON SUCCEEDS 
TUCKER ON ‘WORLD’ 
New York—Hendley M. Black- 


A. E. Paxton 


mon, who joined the company in/ 


1945 as electrical editor of Prod- 
uct Engineering, has been named 
managing editor of Electric World, 
succeeding Stanley A. Tucker. 

Mr. Blackmon had been with 
Westinghouse Electric Corpora- 
tion for 20 years before joining 
the magazine, the last 10 as or- 
Sanizer and director of the com- 
pany’s technical publicity activi- 
ties, 


Transit Names Tingle 

W. B. Tingle, formerly director 
and advertising manager of Im- 
perial Tobacco Company of Can- 
ada, Montreal, has been appointed 
vice-president of Transit Adver- 
tising Company. He will set up 
ind manage a Montreal office at 
315 St. Sacrament St. 


‘Names Tracy, Kent 


Dell Offers Two Screen 
Magazines as a Unit | 
Dell Publishing Company, New. 
York, will offer Modern Screen 
and Screen Stories (formerly 
Screen Romances) to advertisers 
as the Dell Screen Unit, effective | 
with the June issues. j 
February figures give the unit 
a 1,725,000 circulation, and a 1,-) 
500,000 guarantee is _ offered.) 
Black-and-white page rate for the 
unit will be $2,860, 7% below the | 
individual rates for the two maga-_| 
zines. 
| 


Tracy, Kent & Co., New York, 
has been appointed to handle the) 
advertising of Hussco Shoe Com- | 
pany, Honesdale, Pa., manufac- | 
turer of Huskies casual shoes for | 


men, women and boys. 


SOCKO! 


RIGHT IN THE EYES... 
That's where your sales message 
will hit 18,000,000 yearly visitors 
to Atlantic City. 

Write Today 


for full details about this 
outstanding location. 


The R.C:Maxwell Co. Trenton N.J 


“If a farmer has milk on his shoes he can always 
get a loan at this bank,” says the dean of bankers in 
Nevada, Missouri. “It means the farmer has learned 
the value of day-in-day-out cash income that builds 
financial stability. Thank heaven, hundreds of our 
farmers have accepted this fundamental truth.” 


Thank Missouri Ruralist, too, Mr. Banker! Missouri 
Ruralist has been an ardent advocate of dairying for 
the good grass regions of Southern Missouri. This 
program of increasing the purchasing power of these 
hundreds of farmers fullfils Missouri Ruralist’s func- 
tion as the only farm paper devoted exclusively to 


Missouri farm welfare. 


This awareness of problems strictly Missouri is the 
major factor in Missouri Ruralist’s continuing in- 


fluence and advertising effectiveness. 


. kK 
a ¢ hd 


The Kraft Foods Company whose Nevada plant 
is shown above, does more than provide a steady 
local market for milk from Nevada dairy farms. 
National distribution of dairy products, such as 
the Cheddar cheese made in this Nevada plant, 
insures a growing market and a bright future 
for dairying in the area. 


In many new buildings, as above, Nevada re- 
tailers are grateful for the influence that made 
a milk market of their community and built 
preference for brand-name merchandise; they 
rightfully credit both to Missouri Ruralist. 


CAPPER PUBLICATIONS, INC. advertising offices are in New York, Chicago, 
San Francisco, Kansas City, and Topeka, Kansas. Editorial office: FAYETTE, MISSOURI 
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‘Chicago Market Daily’ 
to Change Page Size 


To avoid raising its rates, Chi- 
cago Market Daily, effective with 
the summer furniture « market 
series, will change its column 
width from 2-1/16 to 2% inches 
to permit the running of a column 
of news on pages with 7x10 ads. 

Besides increased printing costs, 
the daily had been faced with 


numerous requests for right-hand | 


UP’s Seagoing Dailies | 
Start Postwar Comeback Preowerces which, of course, pre-| 


Camels, |. J. Fox, 
American Express 
Lead Advertisers 


page positions for full-page ads, 


which interfered with news bal- 
ance. The new “adpage” rate re- 
mains unchanged, whether the 
advertiser uses three-column or 
four-column space. 


Appoints Walden 


L. David Walden has_ been 
named assistant advertising man- 
ager of American Type Founders 


Sales Corporation, Elizabeth, N. J. 


*Direct Image Offsete 


MULTILITH 
HALF-TONES 


Multilith photo plates are prepared in 
same manner as those for larger off- 
set presses. Standard albumin plates 
used for runs up to 25M or even 
longer. Deep-etch generally advised 
for fine half-tones or longer runs. 
There are some limitations as to size 
of halftones or solids. We will gladly 
offer suggestions, if you desire, as to 


Ditto Process 


possibility of using Multilith for spe- 
cific jobs. 133 line screens generally 
used. Prices figured by square inch. 
Much depends on work—wil! there be 
routing, strip-ins, etc.? It is possible 
to strip-in reduced photographs. Best 
copy generally produced by glossy 
prints. Reproductions of copy already 
half-toned may be used, with good 
results at times — providing copy is 
clean and already in size. 


Multigraphing 


NEXT: What is Direct Image? 


WILLIS SERVICES 


Complete Letter-Shop Facilities 
83 W. Hubbard — 3939 W. Madison 
Phones—SUPericr 1214 
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Mailing « 


* Varityping * Addressing ® 


By PATRICIA RYDEN 


New YorK—At 11:18 each night, 
from Radiomarine stations in 
Tuckerton, N. J., and Bolinas, Cal., 
up-to-the-minute world news is 
transmitted to “all the ships at 
sea.” 

Aboard ocean liners the follow- 
ing morning, stewards pass out 
tabloid newspapers, at no charge, 
to all passengers. At a glance, 
ocean travelers can digest all im- 
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| the paper before the war, is con-|sengers pay $2.50 per bulletin, 
_spicuous by its absence. and freight-passenger ships Sais 
'ing 12 passengers are charged $15 
Advertisers Listed per month. Private yachts pay $3 
Besides the many hotel adver-| per bulletin. 
Other lines subscribing to UP’s 
vail throughout the paper, Camel | bulletin service include the Delta, 
; ‘cigarets and the American Ex-|Panama, Norwegian-American, 
nightly. UP keys each paper t0|,+ess Company buy the largest|Matson, Swedish-American, 
bee ships, mainly for the adver-| space. I. J. Fox, New York fur-|French, Grace, Standard Fruit & 
_tiser who likes his ad to hit the | pier, is a close third. Steamship Company, Eastern 
| Peseengere once at the beginning | It is interesting that the Moore- | Steamship Line, Gdynia Ameri- 
| Of the trip and again when the | McCormack Line, which runs lux-| ca, American- South African, 
| ship nears port. _.|ury cruises to South America,)American Export, Bloomfield 
| In addition to the lines which | sometimes uses large space in the|Steamship Company, and_ the 
publish this paper, 85 ships sub-| ce.ond and fourth day editions of | Furness, Withy Line. 
joes to ety + a mathon NeWS | the paper, during the trip from Sota 
reports, which are supplied to pas furope to the U. S., urging trav-|., ° 
sengers via bulletin board or | elers to America to Bes sare South | Pillsbury, Sunkist 
mimeographed papers. America on their itinerary. Plan Pie Tie-up 


Manley Handles Editing | United Air Lines also promotes Pillsbury Mills and California 


The men Whé tedlees thie news | four-engine mainliners from | Fruit Growers Exchange will join 
service possible is William Man- | New York to Chicago and Cali-|forces to promote lemon pie in 
lley, who has been with United fornia. Ocean travelers to Amer-| April and May. Their ads, to ap- 


jica are made more famili j ear in magazines, newspapers and 
Press 24 years. ca a ad amiliar with |P g ’ pap 


foreign restaurants in New York 
rtant worldly happenings—and eral manager of the Ocean Press | : 
a oh of oy rp ncarse- division of UP since 1935. When such as the Swedish Castleholm, 


He has been gen-| newspaper magazines will, of 
course, feature 
crust mix and 


Pillsbury’s pie 
the exchange’s 


Wivel, Stockholm, Swiss Pavilion, 
Now that luxury cruises and 


than with American restaurants. | Publications scheduled to carry 
Great Britain sticks to tradi-/| full-page color ads include Ameri- 
tion in its advertising and tells|can Family Magazine, The Amer- 
visiting Americans about its|ican Weekly, Better Homes & 
famous London department store, | Gardens, Chicago Tribune Graphic 
Selfridges, and its Bond Street}|Section, Good Housekeeping, 
stores. |Ladies’ Home Journal, Life, New 
York Sunday News and Woman’s 
|Day. Black-and-white ads _ will 
|run in about 50 newspapers, and 
Canada Dry uses large space| grocery trade publications also 
and other American advertisers will be used. 
include Vat 69, Seven Park Avenue 
Food packages, 


European and South American 
travel are almost fully resumed, 


The only news service which has 
its own ocean newspaper, United 
Press serves the Holland-America, 
Moore-McCormack and_ United 
States Lines. 


Serves 92 Ships 


These lines operate a total of 
seven big liners. UP supplies the 
ships’ printers with four-to-eight- 
page newspapers for each day. All 
pages back of the front contain 
UP feature stories, pictures, car- 
toons, news that isn’t spot and, 
of course, advertisements. 


he isn’t editing the news for the| 
Ocean Press newspapers, he’s 
down at the Hudson River piers | 


UP’s Ocean Press is in full sails Chinning with the captains and| 


printers on the big liners. 

After Bill Manley writes his| 
|news report it is teletyped to the. 
New Jersey station. Stations, 
transmitting this report must do| 
it spasmodically, stopping at in-| 
|tervals in order to pick up any 
|distress signals from the ships. | 
|The California station sends out | 
a separate news report, featuring | 
more bulletins 
Coast, Hawaii and the Orient. The} 
| Matson line picks up this report} 


| 
| 


Sunkist lemons. 


Rate: $17 Per Inch 


Georges Kaplan). “Ls 
from the West |fUrs and Brentano’s book shops. Herald Trib’ Starts 


. ’ 7 
Elizabeth Arden advertises in| Buyers’ Arrival Column 
the Good Neighbor newspaper on| The New York Herald Tribune 


for its own newspaper, which uses | the Moore-McCormack line. Miss | began publishing a buyers’ ar- 
— |Arden features her beauty salons | rival column on March 22. It ap- 

UP news exclusively. : ; ‘ 

‘in Lima, Buenos Aires and Rio de| Pears Monday through Saturday. 


The front page is left blank for | Others Print Papers 


plain—the hub of industry 


Port of South Carolina. 


CIRCULATION: Up from 44,04 


= . 


REPRESENTED BY 


Each year the visit of thousands of Springtime tourists 
to Charleston reaches a climax in the gorgeous Azalea 
Festival held annually in mid-April. 

Then comes tens of thousands of Charleston’s neighbors 
from Carolina Low Country communities and from 
throughout this and neighboring states, to join with Char- 
lestonians in a week of festival gaiety. 

Joining with the people of Charleston is an old story to 
the rich coastal belt. Since the earliest history of the state 
Charleston has been the recognized capital of the coastal 


shops, markets and professional services, and the State 


This coastal empire is the twenty county area com- 
pletely covered by THE NEWS AND COURIER and 
THE CHARLESTON EVENING POST. 


MILLINE: Only $2.78 lowest in S. C., less than National average. | Lh 


THE. CHARLESTON EVENING POST 
—-« Che News and Courier Bc, 


CHARLESTON, SOUTH CAROLINA 


the news which is transmitted 

| The Cunard-White Star line, 
/consisting of the mammoth Queens 
Mary and Elizabeth, the Maure- 
tania and Ascania, and the Em- 
|press of Canada of the Canadian 
Pacific line, print a paper pro- 
duced by Wireless Press of Lon- 
‘don, English advertising repre- 
sentative for UP in Great Britain. 
UP cooperates very closely with 
Wireless Press and supplies it with 
'feature material for the Ocean 
Times. 

Besides the Grace Line, which 
produces its own ship paper, UP’s 
only competition is Mackay Radio 
& Telegraph Company, which also 
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| scribing ships. 


1945 Ginnual 
AZALEA FESTIVAL 
APRIL 13-16 


been striking for nine weeks and 
UP began servicing some of the 
‘ships left without news bulletins 
because of the tie-up. 

The Ocean newspapers’ prewar 


Governer J. Strom Thurmond of South Carolina advertisers are rapidly coming 
congratulates oa ete Thomas, Azalea back into the fold, although Ches- 
veen . , ht. 


terfield cigarets, which dominated 


|transmits news reports to sub-| 
However, at this) 
writing Mackay employes have) 


| Janeiro. 


| The Cambridge Special Agency, | 


New York, is UP’s advertising 
representative. The ad rates are 
$17 an inch for an insertion in all 
Ocean newspapers published 
aboard the nine liners operating | 
in one direction during one month. | 
Twenty per cent discount is given 
for 12 consecutive months. 

| These rates include advertising | 
on the Queens Elizabeth and Mary; | 
|the Mauretania and Ascania for) 


the Cunard Line; Empress of Can- | 
‘ada for the Canadian Pacific | 
|Steamship Line; the America and} 
| Washington for the United States | 
Lines, and the Veendam and Nieuw 
Amsterdam for Holland-America. | 


Rate for News Varies 


Rate for the Good Neighbor on | 
|the Moore-McCormack Line, op- 
|erating the liners Uruguay, Ar- 
gentina, and Brazil, is $4 per inch 
|per month. 

| Vessels carrying more than 100 
passengers pay UP $5 for each 
day the news is received. Ships} 
transporting fewer than 100 pas- 


In addition the Tribune will be- 
_gin printing a special advertising 
classification under the heading of 
Buyers’ Wants & Offerings to 
Buyers. 


WHY OVERLOOK 
10 BILLION $$$ 


WORTH « SALES! 


Wake up! 15 million American Negroes 
buy food, drinks, drugs, cosmetics, 
other products. They have 10 billion 
dollars to spend! Tell them what you 
have to sell. The best way is through 
Race publications, the Negroes’ own 
newspapers and magazines. Through 
them you make friends with the most 
loyal customers in the world. Tremen- 
dous profits are made through adver- 
tising to this great and growing mar- 
ket. For full details write Interstate 
United Newspapers, Inc., 545 Fifth 
Ave., N. Y., serving America’s lzading 
advertisers for over a decade. 
NOTE: We now have facts compiled by the 

® Research Co. of America on brand 
preferences of Negroes from coast to coast, 
the only study of its kind ever made. Write now 
for this free information. 


and commerce, the center of 


| in 1941 to 74,173 on Sept. 30,'47 


THE JOHN BUDD CO, 


EEEYOU CAN BUY OVER A MILLION 
MEN >"EPROSPECTS FOR 36% LESS 
eE 


The Eagle Magazine with 1,052,000 circulation, is 
the fastest growing fraternal publication in its field, 
and the following figures taken from Standard 
Rate and Data show that its rates are the lowest: 


RATES FROM JULY 15, 1947, SRDS 


MAGAZINE MAXIMIL MINIMIL 
Eagle . . 3.74 3.56 
Elks . . 5.10 4.84 
Foreign Service 4.42 4.12 
legion . 8.24 7.84 
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Fite: was a .urniture 
uart). She recalled that 
ught several jars. What 
it it? “Saves me work!” 
Everybody chuckled at 
se asked if that was what 

m that piano of hers that 
and shiny. It was. There 
of pencils as six of the 
urniture cream. 
1, from the dental-plate 
) to the E Z Shine Cloth 
Mrs. Simpson went down 
ie guests frequently help- 
: how the products worked. 
hey turned in their order 
jimpson didn’t embarrass 
iding out individual pur- 
ie did announce that the 
re $47.12—a good, aver- 
hat would net her a $12 
uld deliver their purchases 
alek’s next Thursday. 
Simpson asked who would 
a Stanley party; she was- 
for October, but she had 
November. There was 
“tle time 


e > 


et te-. 
the spring? 
y was interested to see what 
lek would choose as her gifts 
ostess. Mrs. Simpson showed 
srtment that included plated 
ucite mirror, a nylon hair- 
a cloverleaf mop. Mrs. Orsi 
to take the silver (Mrs. Orsi 
few more Stanley parties to 
2 she completes a full twelve- 
. Mrs. Wyezalek agreed, and 
> forks, three knives, three 
sugar shell, and a butter knife. 
7as no question she deserved it. 
ra surprise she took everyone 
ining room for cake and coffee. 
pson told her she shouldn’t have 
30 much trouble. “They’re my 
Mrs. Wyczalek replied, “and I 
do less for them.” There was 
1 murmur of appreciation—it 
of the best parties anybody could 
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remember. “Such a nice, sociable way to 
shop,” Mrs. Simpson pointed out. And so 
much better than door-to-door selling. She 
says she wouldn’t have the nerve for that. 


Point of purchase 


T= Einson-Freeman Co., Inc., Lithog- 
raphers, of Long Island City, New 
York, is very much aware that the suc- 
cess of an advertising campaign is often 
decided at the moment of purchase and 
that lack of a brand-name reminder can 
ruin the best of 
them.The company 
specializes in pro- 
ducing lithographic 
store displays that 
range from simple 
posters to the most 
complicated ani- 
mated cardboard 
attention getters. 
Einson-Freeman 
last year manufactured $5,700,000 worth 
of promotion material for some 500 ad- 
vertisers. Its top fifteen: accounts, which 
include Westinghouse, Admiral Radio, 
General Foods, Texas Co., Hiram Walker, 
averaged well over $150,000 each, and 
although some general lithographers had 
a much larger total volume of business, 
Einson-Freeman was far and away the 
leader in the $100-million display field. 
As might be expected, the three princi- 
nal owners are salesmen. Thirteen years 
--we handling 90 per cent of 


-~oment heavily 


Thhe 
* @ > 
amount. 
years to old Mr. Eimsu.. 
firm in 1908. 


Almost immediately, the partners were 
vindicated in their belief that they had 
uncovered a sleeper, an area in which 
to offer advertisers the same aggressive 
support they were receiving in commis- 
sionable media from the agencies. One of 
the: complications of the point-of-pur- 
chase field is that a display must not only 
please the advertiser but also the dealer, 
who would not otherwise put it up. This 
forces the enthusiastic owners of Einson- 
Freeman always to be on the lookout for 
new ideas. As a point-of-sales promotion 
normally just repeats the theme of the 
major advertising campaign, they are 
particularly gratified if oceasionally “the 
tail wags the dog”—i.e., if one of their 
ideas is taken over for a whole campaign. 
Thus they conceived Miss Rheingold, 
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whose annual election converts pubs in 
Greater New York into polling places, 
with eight-color streamers ballyhooing 
the pretty candidates. There were almost 
1,500,000 votes cast last year. To this 
campaign, brewer Liebmann gives much 
of the credit for a 400 per cent increase 
in his beer sales. | 
The company’s still profitless pride 
are the animated displays. While other 
lithographers would not touch them, 
Einson-Freeman believes that motion 
will be important in future store adver- 
tising, and they en- 
courage new inven- 
tions in this field. 
Neither the war 
nor the paper 
shortage impeded 
Einson-Freeman’s 
growth. During the 
war Joe Leigh land- 
ed contracts for 
making cardboard 
training aids for the armed forces, 
amounting to about 40 per cent of the 
company’s volume. E-F made ingenious 
Ixtle things like a 3-cent pocket blinker 
on which sailors playfully learned the 
Morse code. When the war ended, new 
business more than offset the canceled 
war contracts and Einson-Freeman found 
itself seriously cramped for space. This 
year the owners are laying out $500,000 
of their own and the company’s cash for 
new equipment and a down payment on 
the spacious Wright Aeronautical plant 
No. 3 near Paterson, New Jersey. There 
‘beave room to torture all the 
‘ond they are not 


in the | 


fident tMar ~ 
creasingly aware OT tu. 
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) “E’ ECONOMIC LEVEL— LIFE reaches 10% “D’ ECONOMIC LEVEL—LIFE reaches 15% 
| (1,250,000 more people than the next biggest weekly.) (1,650,000 more people than the next biggest weekly.) 


P.4 an. economic level. 


LIFE has far more readers in that level. For LIFE has far more 
readers in every level. More Joes. More Stuyvesants. More of every- 
body. 

In all, LIFE has 26,000,000 readers every week—more than the 
next two weekly magazines combined. 

Advertisers know this. They invest far more advertising dollars 
in LIFE than in any other magazine. 


And this leadership is increasing. 


NET PAID: 5,200,000 
| AUDIENCE: 26,000,000 
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“C’ ECONOMIC LEVEL—LIFE reaches 22% “B’ ECONOMIC LEVEL— LIFE reaches 29% 
(2,450,000 more people than the next biggest weekly.) (3,250,000 more people than the next biggest weekly.) 


“A” ECONOMIC LEVEL— LIFE reaches 39% 
(3,650,000 more people than the next biggest weekly.) 
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Golf Broadcasts to NBC 


National Broadcasting Company 
|has been given exclusive radio 
'and television rights to all com- 
| petitions of the United States Golf 
| Association. The first competition 
to be covered will be the national 
/open championship at Riviera 
Country Club, Los Angeles, June 
| 10-12. 


Cavey Promoted 

_ CC. Allan Cavey, systems execu- 
| tive of Bohemian Distributing 
|Company, Los Angeles, has been 
appointed assistant director of 
‘sales promotion and advertising. 


Appoints Seidman 


Jeannette S. Seidman, vice- 


of the Inter-Racial Press of Amer- 


‘wie husband, Nathan H. Seidman. 


'WPIX to Free & Peters 


Free & Peters has been named | 


4KA\’s Schedules 
‘Video & Research 
Talks for Meeting 


New Yorx— Advertising re- 
search, the ‘new look” in adver- 
tising copy, and television are 
among topics to be discussed at 
the 30th annual meeting of the 
American Association of Adver- 
tising Agencies April 7, 8 and 9 
at The Cavalier, Virginia Beach, 
Va. * 

Speakers on television will in- 
clude Dr. Peter Langhoff of Young 
& Rubicam, New York, who will 


editor of the New York Times, on 


ica, New York, succeeding her| current programs and future pos- for the improvement of advertis- 


| sibilities. Walter Craig of Benton 
| & Bowles, New York, will exhibit, 
‘in a special film developed with 
/television broadcasters, the prin- 


to represent WPIX, the New York | ©iPal types of video programs and 


|Daily News television station. 
WPIX will go on the air June 15. 


commercials. 
The research program will in- 


' 


discuss “Television Facts and Fa-| 
president, has been made president | cilities,” and Jack Gould, radio 


clude a review of 11 fact-finding 
projects, four carried on by the 
Four A’s itself and seven jointly 
with other organizations. 

The “new look” in advertising 
copy will be discussed by John P. 
Cunningham of Newell-Emmett 
Company, New York. 


Look at Current Problems 


| General theme of the meeting, 
said J. C. Cornelius of Batten, 
Barton, Durstine & Osborn, Min- 
neapolis, chairman of the Four A’s 
| board of directors, will be an ap- 
|praisal of current problems and 
| opportunities against the back- 
|ground of the association’s 30- 
year history. 

Business sessions will include 
discussions of developments in the 
Four A’s four “areas” of activity 


ing and the agency business. A 
| member of the operations com- 
| mittee of the Four A’s board is in 
charge of each area as follows: 

| Area of personnel—director-at- 
large, James H. S. Ellis, Kudner 
Agency; area of research—Henry 
M. Stevens, J. Walter Thompson 
Company; area of ethics—Thomas 
D’A. Brophy, Kenyon & Eckhardt; 
area of relations— Fairfax M. 
Cone, Foote, Cone & Belding. 


Granberg Names Lennen 

John Lennen, formerly assistant 
advertising manager of Pan Amer- 
ican World Airways, San Fran- 
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WEFM to Relay 
FM Radio Shows 
to Wisconsin 


Cuicaco — Direct relay broad- 
casts of Zenith Radio Corpora- 
tion’s FM station, WEFM, by the 
University of Wisconsin’s stations 
WHAD in Delafield and WHA-FM 
in Madison have tentatively been 
scheduled to begin before April 1. 

Announced purpose of the radio 
company’s relay hook-up with the 
University of Wisconsin will be to 
gain further experience in long- 
range transmission over the 45-50 
me. band, which Zenith feels is 
more efficient for rural coverage 
and relay than the 100 me. band, 
originally assigned to FM in 1945. 

University of Wisconsin officials 
are said to be Supporting the plan 
primarily because of its potential 
value to them in the state-wide 
FM network they are now build- 
ing. 

Programs broadcast by the Chi- 
cago station will temporarily be 
picked up and rebroadcast by the 
Delafield station 90 miles away, 
and again rebroadcast by the 
Madison station, 50 miles from 
Delafield and 125 miles from Chi- 
cago. 


Wiggins Appoints Two 


Eugene Sweetland, formerly 


cisco, has been named advertising 
and sales promotion manager of 


manufacturer of Granco pumps 
and meters. 


Webster Names Darnold 


D. Hale Darnold, formerly with 
the Tuttle & Kift division of Ferro 
|Enamel Corporation, has been 
{named assistant sales manager of 
|the sound division of Webster 
| Electric Company, Racine, Wis., 
|manufacturer of Teletalk inter- 
/communication systems. 


ip: . 

Regnery to Wertheim 
Henry Regnery & Co., Hinsdale, 

|Ill., book publisher, has appointed 


| Wertheim Advertising Associates, 


|New York, to handle its adver- 
tising. 


‘Botway Joins WKNB 


| 


Granberg Company, Oakland, Cal., | 


general sales manager of Menasco 
| Mfg. Company, has been appointed 
|sales manager of E. B. Wiggins 
| Oil Tool Company, Los Angeles, 
maker of Inst-O-Matic couplings 
|for air, gas and fluid lines. W. C. 
| Arrasmith, formerly in the engi- 
neering department of Douglas 
Aircraft Company, Santa Monica, 
| has been named to head the com- 
pany’s aircraft sales. 


| 


iE 


| 


| # 


Don't bolster your sales quota—Beat it! 
Use BSN where the cash customers are 


| Clifford Botway, formerly radio 
buyer of Julian Gross Advertising 


Some of the hospitals of the future will look like this design 
by noted architect William Lescaze for the new Sydenham 
Institution in New York. In these new hospitals, as well as 
in those which have been serving for years, the thinking and 
planning of the administrative and department heads will be 
guided by Hospital Management, as has been the case for 
more than 30 years. With 74%, ‘of its subscribers routing 
their copy #o department heads, more than 20,000 readers 
benefit from our more than 8,300 net paid voluntary circu- 
lation. 


| 


Agency, Hartford, Conn., has/| leoking for you. 
| joined Station WKNB, New Brit- 
ain, Conn. 
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GROCERY GIMMICK—One of the 
hundreds of thousands of self-service 
grocery store baskets on which Story F. 
Chappell and his Basket Advertising 
Company plan to install point-of-sale 
cards to stimulate impulse buying. 


Two Groups Plan 
fo Put Ad Cards 
on Grocery Carts 


O_p GREENWICH, Conn. — Story 
F. Chappell believes he has found 
a way effectively to increase gro- 
cery store impulse buying through 
mobile point-of-sale advertising 
on the baskets used by supermar- 
ket shoppers. 

[Strangely enough, Walter G. 


changes, 
runs. 
*The company, with sales head- 
quarters at 25 Vanderbilt Ave., 
New York, already has options on 
self-service basket space in New 
York, Philadelphia and Los An- 
geles, and is negotiating additional 
franchise arrangements in other 
key markets. ; 
Early this spring, Fact Finders 
Associates plans to test the pull 
of basket advertising in 10 Grand 
Union supermarkets in New York, 


and full or fractional 


with a number of national brand |; and watch repairing; Floz-on Mfg. | Beaver Metropolitan Coaches, 
food advertisers participating in | Company, Pittsburgh, maker of Beaver Falls, Pa., bus manufac- 


the test. 


office is located at 6926 Melrose 


| Ave., Los Angeles. 


Sykes Adds Accounts . 


Sykes Advertising, Pittsburgh, 
has been appointed to handle the 
advertising of Western Pennsyl- 
vania Horological Institute, Pitts- 
burgh, school for watchmaking 


| 
Basket Advertising’s West Coast. 


‘automotive cooling systems, 


and turer. 
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O’Connor, national advertising | 
manager of the “Harrisburg Tele- | 
graph,” holds an identical belief. | 
In fact, Mr. O’Connor on Feb. 18, | 
1947, copyrighted the “Pleni-| 
Potent Advertising” plan and has | 
applied for patents on advertising | 
cards to be attached to baskets 
used in supermarkets. He is ne-| 
gotiating with some of the larger 
chains and hopes to lease the) 
“space” from them and sell it to! 
national advertisers. Mr. O’Con-| 
nor’s plan calls jor slightly differ- 
ent placement of the cards from. 
Mr. Chappell’s, and in addition to | 
the general message provides for 
a direct tie-up with the shelf lo- 
cation of every advertised prod- | 
uct, individualized to each store.] | 


Wanted Own Business 


Mr. Chappell, 36, came back | 
from a tour of duty with the Navy | 
in the South Pacific determined to 
start some kind of business for | 
himself. A former copy and con- | 
tact man on food accounts for 
Newell-Emmett Company, his} 
thoughts turned, quite naturally, | 
to the food field. 

But the basic idea came from a 
routine trip to the local self-serv-_| 
ice grocery store with his wife. | 
As he helped push the cart and) 
fill its two baskets, he wondered | 
why someone hadn’t put advertis- | 
ing cards on the baskets. 

After consideration of the) 
growth of self-service stores to} 
$15 billion-a-year business, and | 
the fact that hundreds of thou- 
sands of carts are pushed around 
daily by customers who buy 
largely on impulse, Basket Adver- 
tising, Inc., was born. 


Perfected Laminated Frame 


Mr. Chappell designed and per- 
‘ected a frame for laminated ad- 
vertising cards that would fit 
‘asily on the baskets, conform to 
heir slopes and stand plenty of 
iard wear. Successful local tests 
vere followed by patent and 
rademark applications. 

To get the project under way, 
Mr. Chappell had to mortgage his 
iome. But, with several friends, 
ie has finally developed the Bas- 
cet Plan. Under his program, 
3asket Advertising, Inc., leases 
he inside and outside space on 
elf-service baskets from stores 
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Atomic Power Already 
a Factor, Says Lilienthal 


WaASHINGTON—Wide awake busi- 
ness organizations were on notice 
last week not to overlook the 
atom. Although atomic power 
may still be a decade away, 
Atom:c Energy Commission Chair- 
man David Lilienthal reports the 
atom is already making a sub- 
stantial impact on the domestic 
economy. 

Racioactive isotopes* from 
Atom.e Energy Commission plants 
are leading to important research 
results in dozens of industries, 
rangiig from metals, textiles, 
paper making and oil exploration 
to agriculture. 

Besides employing 60,000 
sons, the Atomic 


per- 
Energy Commis- 


sion buys the output of “many 
times 60,000" employed on AEC 
work by suppliers of steel, lead, 


ecial pumps, 
meta s, special safety 
items. 


motors, strange 
devices and 
0 the ! 


Lilenthal believes a consider- 
ble portion of the people even- 
tuall will be involved in the 
atomic industry Noting that 


ra‘ulously speedy production of 
the ‘irst atomic 


only 


bomb had been 


possi dle because “the United 
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By STANLEY E. COHEN, Washington Editor 


“ 


States had an industrial unit with 
the skill, experience and drive of 
the _Du Pont company and the 
scores of other concerns associated 
with it,” he asserted: “We want 
to keep the governmental ma- 
chinery for managing and direct- 
ing this enterprise as small as it 
possibly can be. 

Home nella waited like ex- 
pectant fathers while Congress 
labored on legislation authorizing 
the FHA to assume the financial 
risk of an additional $2 billion 
of construction during the next 
12 months. Even after the legis- 
lation easily cleared the House on 


Tuesday, the National Association 
of Home Builders feared that 
“public housers” im the Senate 


would stall in an effort to force the 
industry to withdraw its opposi- 
tion to the Presidentially spon- 
sored plan for a half million pub- 
lic-owned low cost housing units 
during the next five years. 

Home builders claim that the 
money market is tightening, and 
that the entire home building pro- 


gram will collapse this spring un- 
less the FHA continues to prop it 
up. The pending bill seeks to at- 


tract money by “permitting” FHA 
to abandon the 4% interest rate 
used for $9 billion of loans in the 
past. for a new rate as high as 
5%. 

% 

More than 700 “key” workers 
from the Treasury field staff and 
from the advertising and media 
world held a two-day conference 


on the “security loan” drive which 
begins April 15. With House 
Speaker Joe Martin (R., Mass.) 


nodding agreement, President 
Truman told bond workers 
there are no differences” 
the parties on 
curity” 
drive. 


between 
fundamental “se- 
measures—like the bond 


The House appropriations com- 
mittee ran true to form last week, 
slashing the Bureau of Agricul- 
tural Economics, just as it had 
slashed the Census Bureau and 
the Bureau of Labor Statistics. 

Committee members said very 


a4 as eo ee y Lalains a Vf, eS a hate” /) 


WHAT! 


you don't know 
SULLIVAN? 


-who took over BAE following last 


“that | be. 


, |country to 


, land 


| New 
‘joined the San Francisco office of 


pleasant things about O. V. Wells, | 


year’s cruel budget cuts. Then 
they cut his budget another $88,- 
500. 


Interior Department says heavy 
demand for petroleum products 
may cause spot shortages this 
spring and summer, particularly 
in the Midwest. If steel is avail- 
able for expanded refining ca- 
pacity, next winter may be the 
last critical period. It warns, iuw- 
ever, that even under most favor-_ 
able conditions petroleum prod- | 
ucts will not be abundant and 
cheap for all users for three ~~ 
four, and probably five years to 
come. 


ue us aw 


The vast increase in new busi- 
nesses may become a serious fac- 
tor if and when business condi- 
tions become “tough.” The total 
business population is now nearly 
4,000,000, at least 500,000 above 
the prewar high. 

Most important, according to 
Commerce Secretary W. Averill 
Harriman, is the fact that two out 
of five of our businesses have been 
created during or since the war, 
and have never faced ‘normal’ 
competition. ‘Return of the buy- 


. ers’ market will be a real test of 


the intelligence, initiative 
managerial ability of 
men,” Harriman warns. 


and 
business 


Meanwhile, however, there are 
no signs of “hard times,” and with 
the new defense program in the 
offing, there is less likelihood than 
ever of a price break. Though 
prices eased in February, business 
activity held close to the high 
plateau reached late last year, 
Commerce Department reports. 
Retail sales were “generally 
strong” and about 13% above 
February a year mm. 


At this wiettinies: no one knows 
how real the inflationary pressure 
of the international situation will 
Some programs—for aircraft 
and trucks, for example—require 
relatively plentiful special steels. 
Other programs—refining equip- 
ment, synthetic fuels—might crip- 
ple automobile, appliance and 
nousing production. 


ANPA Features Printing 
Methods at April Meet 


New processes and methods of 
printing newspapers will be the 
theme of the American News- 
paper Publishers Association con- 
vention in New York April 20-22 
j}at the Waldorf-Astoria. 

C. M. Flint, ANPA research di- 
rector, will present an illustrated 
talk showing new equipment and 
techniques of printing newspapers, 
and a lobby display will show all 
equipment used in printing news- | 
papers by photo-engraving, in- 


| cluding an exhibit of the Chizago | 


‘Newspaper 
tion. 


Publishers Associa- |! 


Borden Offers Mixer | 


The grocery products division 
of Borden Company, New York, is 
using bottle collars throughout the 
offer a Hemo swirl) 
mixer premium, obtainable for 35 
cents plus the booklet from the 
top of a Hemo container. The of- 
fer also is being made over CBS 
Borden's County Fair radio 
show in addition to ads in 45 key 
trading areas. 


ion) . . 
Two Join Smith, Bull 

Frank: Schlessinger, formerly in 
the San Francisco office of Dor- 
land, Inc., and George Maury, 
York free lance artist, have 


Smith, Bull & McCreery as ac- 
count executive and art director, 
respectively. 


Appoints McClinton 

T. H. McClinton, formerly ex- 
ecutive vice-president of Pantex 
Corporation, Pawtucket, R. I., has 
been appointed general sales man- 
ager of Billingsley Machinery | 
Company, Dallas, manufacturer of 
laundry and cleaning equipment. ' 


“gee the to, 
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(Agent's Name, Address, Phone Number) 


HUMOROUS STATE — Great Northern 
Railway is running this ad in a series 
vivifying its goat trademark and using 
limerick copy. Monthly insertions are 
being used in newspapers in on- -line 
cities. Campbell-Mithun is the agency. 


Alabama Schools 
Ban ‘Scholastic’ 


On Racial Stand 


New York —Scholastic Maga- 
zines, weekly subscribed to by 
most of the nation’s schools, was 
banned by Birmingham’s school 
system last month for its editorial 
content in the National Brother- 
hood Week issue. 

Last month, Frank Bainbridge, 
who has a child enrolled in one 
of Birmingham’s high _ schools, 
took ex@eption to some of the ma- 


terial in the Brotherhood Week 
issue, maintaining that it advo- 
cates “the repeal of our segrega- 


tion laws and endorses the Presi- 
dent’s so-called civil rights pro- 
gram.” 

Following Mr. Bainbridge’s 
complaint, the Birmingham School 
Board met and voted on a motion 
objecting to further circulation of 
the magazine in the public schools 
of the city. 

In a statement on the Birming- 
ham situation, Maurice R. Robin- 
son, publisher of Scholastic, said: 
“Scholastic Magazines have never 
advocated at any time adoption of 
President Truman’s anti-discrimi- 
nation legislative program. It is 
not the province of a classroom 


magazine to advocate any one side | 


of a controversial 
litical question.” 
“The issue of senior 


social or po- 


cized by Birmingham 


sue designed to aid schools ob- 


serving National Brotherhood | 


Week,” he continued. 

Both the Birmingham News and | 
Birmingham Post have criticized, 
in editorials, the hasty action of 
the school board. Scholastic of- | 
ficials are expected to confer with | 
Birmingham school officials on the | 
controversy. 


Scholastic | 
of Feb. 23—which has been criti- | 
School, 
Board members—was a special is- | 
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Philco, Wards 
Promise Recount 
of Tubes in Sets 


| WASHINGTON — Philco Corpora- 
|tion, Philadelphia, and Montgom- 
,ery Ward & Co., Chicago, prom- 
|ised the FTC last week that they 
will keep their ads for radio sets 
iin harmony with existing FTC 
trade practice rules for radio 
manufacturers. 

Their promise brought to an 
abrupt end commission actions 
which accused the two firms of 
misrepresenting the number of 
tubes contained in their sets. 

In dropping its. actions, insti- 
tuted in 1945, the commission en- 
forced trade practice rule agree- 
| ments which prevent radio man- 
ufacturers from counting ampli- 
‘fier and other technical compon- 
‘ents in advertising the number of 

ubes in their sets. 


| 
| 
| 


To Fritz-Carlson-Cash 


Fritz-Carlson-Cash, Inc., Holly- 
wood, has been appointed to 
handle the Piuma wines campaign 
for Pacific Wines, Los Angeles 
bottler. Car cards, newspapers, 
point-of-purchase pieces and di- 
rect mail will be used, followed 
by outdoor posters and radio. 


Norge Boosts Toler 

Frank H. Toler, district repre- 
sentative with headquarters - in 
Denver, has been named manager 
of water cooler sales of the Norge 


division of Borg-Warner Corpo- 
ration, Detroit. 
Wertheim Appointed 


The University of Pennsylvania 
Press has appointed Wertheim 
Advertising Associates, New York, 
to handle its advertising. 
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11-17 S. DESPLAINES ST. 
CHICAGO 


WASHINGT 


PHOTO ENGRAVING COMPANY 


“QUICK 


~ 360 N. Michigan Ave 
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123 NORTH WACKER DRIVE 


We'll handle your large ‘stat order 
speedily, expertly. Quick loop pickup 
and delivery from either of our 


two big plants. 
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_Any way you measure it, Field & Stream is America’s Number One Sportsman’s Magazine! 


~~ ‘Proof of 
Advertising Leadership 


* PAGES OF | 
wD MR A ADVERTISING 


IN FIELD & STREAM 1947 


MAGAZINE 
aa y" : 


MAGAZINE | 
Lied LOOK AT THE RECORD! 


The plain unvarnished facts 

on advertising volume give 

an outstanding demonstra- 

tion of the fact that Field & 

, Stream is truly America’s 
EG tt ti ange tenes 6 tas SHON ANYA UF Hew wee Earring | Number One Sportsman’s 
SADA | PMURIEKeN TAT CUNT Fev wen Aen KaNHeH ee magazine. Before leading ad 


vertisers buy space they look 


at the record—and here it is; 


IN 1947: 


j Field & Stream carried 102.21 


Figures from Printers’ Ink compilation of 
1947 magazine linage. 


more pages of advertising than 
Viagazine “).” 
r Field & Stream carried 121.59 
more pages of advertising than 
Magazine “7.” 


Bh EE = Re a 


The most important measurement of any magazine is 
—“‘sales results.”’ Sales results is the reason why more 
advertisers used more space in Field & Stream in 1947 
and for the past 37 years than in any other sportsman’s 
magazine! 


4 
ee 4l 


The 


The point-of-sale 
Progressive 


for more than 
600.000 top-flight 
sportsmen?! 
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IN 1942 there were 847 supermarkets in 
New York City. Total volume $231,394,800 
or 36.3% of total grocery business. 


IN 1947 there were 1,015 supermarkets in New York 
City. Total volume $447,474,850 or 52.7% of total 


grocery business. 


Changes in markets require a material change in the marketing 
strategy required to develop distribution. Not alone in New 
York City, but in every major market in the country . . . not 
alone in groceries, but in every product classification — the 
market picture of yesterday is not the market picture of today. 
Yesterday’s sales program won’t produce today’s sales._ 
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HEARST ADVERTISING SERVICE KNOWS THE CHANGING 
MARKET. HERE’S WHAT LEADING SALES EXECUTIVES SAY: 


A Leading Soft Drink Manufacturer — 
“This is the most complete and logical 
study of individual markets we have 
seen in over 25 years of marketing study. 
We will use it in handling franchise 
distributors.” 


One of the Largest 
Electrical Manufacturers — 


“These controls are one of the most 
comprehensive and detailed studies of 
market possibilities which I can recall. 
It will certainly be of value to our sales 
managers and to anyone interested in 
markets or marketing research work.” 


In 10 major markets across the country, H.A.S. men are ready to aid 
sales and advertising executives in the vital analysis of changing local 
markets. Ready with the amazingly complete Sales Operating Controls, 
showing retail outlets in 18 product classifications for every shopping 
center and shopping street. This complete and accurate closeup of 
major markets was compiled, mapped, charted and classified on the 
spot by local men who know local conditions. | 


KNOW YOUR NEWSPAPER MAN TO KNOW YOUR MARKETS 


Hearst Advertising Service 


Herbert W. Beyea, General Manager 
959 8th Avenue, New York 19, N. Y.—Offices in principal cities 


New York Journal-American 
Baltimore News-Post American 
Pittsburgh Sun-Telegraph 


Representing 


San Francisco Examiner 

Detroit Times 

Boston Record-American Advertiser 
Albany Times Union 


A Large Radio Company — 

“We would appreciate your presenting 
these sales controls to the top people in 
each of our distributing units in the 
various cities. They would be invaluable 
in their operations.” 


; 
A Netion-Wide Automobile Club— 
“We consider this so well done that we 
expect to use it as a sort of sales bible 
for our expansion programs.” 


In addition to the Sales Operating Controls, H.A.S. men have at 
their command all the resources of Hearst Newspapers’ Research and 
Marketing Departments in 10 markets that annually turn in 22'4 
billion dollars in retail sales. Perhaps this marketing service can be of 
value to you as it has to so many sales and advertising executives in a 
wide range of product classifications. Call or write the Hearst Adver- 
tising Service man nearest you. 


Los Angeles Examiner 
Chicago Herald-American 
Seattle Post-Intelligencer 
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FMA Asks FCC 


|FMA said, “these delays in estab- 
lishing FM stations are depriving | 
‘the public of the finest aural 


to Revoke CP’s 
= | broadcast i ttainable i 
of Those Stalling in peaaed pontine he calle 4" 


WASHINGTON — The Frequency | newest 
Modulation Association demanded; Opens Chicago Office 
last week that FCC revoke con-| Buxton, Inc., Springfield, Mass., 
struction permits of individuals| manufacturer of key cases and 
who “stall” on the completion of | billfolds, has opened a Chicago 
their FM outlets. sales office in the North American 

In a resolution forwarded to the building, with Annabelle Hasson 
commission, FMA contended that! in charge. 

“many broadcasters have obtained 


|of FM channels in certain areas,”| To Palm & Patterson 


Advertising Age, March 29, 1948 
‘Look’ Names McCann _§ ABC Transfers Brooke 


T. King-Hedinger, formerly Look magazine, New York, ba John W. Brooke, formerly east- 
vice-president of McClure & Wil-| appointed McCann-Erickson, New)|ern spot sales manager of ABC, 
der, Inc., Warren, O., has been| York, to handle its advertising.| has been transferred to the net- 
appointed industrial account ex-|The account has been handled for | work’s sales staff in New York as 
ecutive of Palm & Patterson,| the past year by Kenyon & Eck- an account executive. He will be 
Cleveland agency. ‘hardt, New York. |concerned mainly with television 


—_—__—_. sales. Mr. Brooke has been with 
FC&B Drops Lilli Ann a: Se 

Foote, Cone & Belding, San| Glenn L. Heaton has been ap- : 
Francisco, has resigned the ac-| pointed sales promotion manager WFEA Appoints Rothefel 
count of Lilli Ann Company, San|of the Traffic Eye division of the} Arthur Rothefel has been ap- 
Francisco, manufacturer of ladies | Cincinnati Time Recorder Com-| pointed manager of Station 
suits and coats. |pany, Cincinnati. | WFEA, Manchester, N. H. 


| patches 
Appoints Glenn Heaton _ 


FM construction permits to keep 
competition out, but have not ad- 
hered to FCC regulations which 
require that stations be on the air 
eight months after construction | 
permits are issued.” 

FMA pointed out that there are, 
only 442 commercial FM stations 
on the air today, although former | 
FCC Chairman Charles R. Denny | 
had predicted in January, 1947, 
that there would be 700 stations | 
in operation by the end of 1947. | 

“Because of the acute shortage 


How to Reach 2,626,000 
Buyers at One Time... 


Foreign Service, the overseas veter- | 
ans’ own magazine, gives you an 
A.B.C. circulation guarantee of | 
1,300,000 — but a total of 2,626,000 
loyal readers, according to a recent 
Starch Survey.* Approximately) 
85% of these are in the World War | 
Il age bracket—they are ripe pros-. 
pects for homes, home furnishings, 
clothing, sporting goods, and thou- 
sands of other items. Sell the 
veteran market by advertising in| 
Foreign Service. 


* Daniel Starch Survey 1947 


Write for your free copy of Daniel 
Starch survey. In easy-to-read folio 
form, it proves conclusively you 


need FOREIGN SERVICE to get 
complete coverage of the Veteran 
market. 


irae You can bu 


VETERANS OF FOREIGN WARS 


D eep in the jungle, natives send out their messages via the Tom-Tom ... continuously 


beating out the signal until they receive an answer from another far off drum. 
The advertiser, too, must beat out his message... telling, telling, telling his story... 
selling, selling, selling his product... striking again and again and again at his market. 
That’s the beauty of Collier's. The advertiser with a limited budget can “‘say it’? more 


often in Collier’s. For Collier’s gives him the lowest cost of the “Big 3” weeklies. 


ant 


1 on™ in Collier's 


More TELLING Wleans Hore SELLING | 
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Aavertising Age, March 29, 1948 


Johnston Joins Kayser 
Frederick S. Johnston Jr., for- 
merly with Bloomingdale’s and 
Lord & Taylor, New York, has 
joined Julius Kayser & Co., New 
York, as assistant to William B. 
Terry, vice-president in charge of 
domestic and foreign sales. 


Voorhees Named V.P. 


Ralph M. Voorhees, formerly 
sales promotion manager and 
supervisor of sales of S. Buchs- 
baum & Co., Chicago, has been 


|named vice-president of the Chem- 


|ical Corporation of Colorado,| constr uction on 


=" his headquarters in oT Texas Paper Mill 
Canfield Names Howard to Begin April I 


Eliot W. Howard, formerly sales}! Dattas— Construction on the 


Latex Products Company and 
Firestone Industrial Products 
Company, has been named sales 
manager in charge of both the in- 
dustrial and trade division sales of 
H. O. Canfield Company, Bridge- | 


;Company plant is scheduled to 
|start April 1, with the first actual 
production of paper set for Jan. 1, 


At a stock-selling meeting here 


port, Conn. recently, Donald Comer, chairman 


manager of Firestone Rubber & | $32,000,000 Coosa River Newsprint | 


needed for the second mill in the 
Birmingham area—the first is at 
Lufkin, Tex. | 
“This is only the beginning of al 
large-scale program of newsprint 
production in the South,” Mr. 
Comer declared. “There is need 
for seven or eight mills of this size 
to serve the South alone.” 
Production of the Coosa River 


|of the board and head of Avon-;plant has been estimated at 100,- 
dale Mills of Alabama, disclosed | 000 tons of newsprint yearly. For 
that newspapers will be required | each $100 investment, representing 
to invest $10,000,000 of the amount! two $50 shares of common stock, 


a newspaper will be entitled to 
buy a ton of newsprint a year. 


Pyrene Ad Calls Back 
Fire Extinguisher 

Pyrene Mfg. Company, Newark, 
took a one-time shot in 16 news- 
papers in 15 cities calling atten- 
tion to a series of Pyrene vaporiz- 
ing liquid pump type fire extin- 
guishers which have gone bad and 
should be returned. 

In addition to newspapers, copy 
was placed in business papers and 
a special mailing was sent to job- 
bers, dealers, district managers 
and large customers. No followup 


is planned. Gray & Rogers, 
| Philadelphia, placed the adver- 
| tising. 


Fellman Moves Office 


Leonard F. Fellman & Associ- 
ates, marketing firm, has moved 
its offices to 1420 Chestnut St., 
Philadelphia. 


(Advertisement) 


Put Yourself on the 
Business Market 
Map More 
Economically! 


By Eugene J. Cogan, 
Media Director, Geyer, 
Newell & Ganger, Inc. 


How much does it cost you for 
each of those pins on your sales 
map? For each salesman, agent 
or dealer on whom you must de- 
pend to bring in the volume? You 
| might be surprised if you figured 
up the total cost of each map pin. 


There’s a new way to get your 
pins on the map of America’s huge 
| business market more economical- 
ly ... to get your product recog- 
nized and accepted throughout the 
business community with lower 
sales cost per dollar of volume. 


You'll want to investigate this 
new method called the mass tech- 
nique. It gives a business mar- 
keter the same tangible results 
‘that cigarette, soap and automo- 
| bile makers enjoy in the consumer 
field. 


It helps your sales organization 
to aig up new prospects .. . helps 
|cover the multiplying branches of 
decentralized industry .. . helps 
|reach the unknown persons who 
| influence the buying decisions of 
known prospects. 

Essentially, this mass technique 
means putting your business mes- 
sage before hundreds of thousands 
of business men at reasonable cost. 
Four leading general business 
magazines together can now give 
you 1,310,000 executive subscrib- 
ers from coast to coast. 

So, if you’re worried about the 
high cost of map pins, ask your 
media man how the mass tech- 
nique can contribute toward bring- 
ing your sales costs down. 

so us * 

This column is sponsored by 
Nation’s Business to promote the 
use of a ‘mass technique” in sell- 
ing the business market of Amer- 
ica. 

Four leading general 
magazines offer you in 1948 a 
combined circulation of 1,310,000 
executive subscribers, over 15 mil- 
lion pages a year on 12-13 time 
schedule. The combined rate for 
a black-and-white page in all four 
papers is only about $9,725. 

Net Paid Circulation B&W Page 
Nation's Business . .600,000 $3,000 
U. S. News 


business 


World Report .300,000 2,400 
Fortune ..... 235,000 2,750 
Business Week ....175,000 1,575 


We'll be glad to give you case 
histories of advertisers who have 
found such “mass” selling profit- 
able. Nation’s Business, Washing- 
ton, D. C. 
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B.B., in Year, 


‘Largest Selling Pen’ 


| Bob Blythe estimates that the | ceived from hundreds of people— 


Research, Advertising 
Push 98-center Ahead 
in Tough Sales Field 


By LAWRENCE M. HUGHES 


Los ANGELES — While sales of 
some _ established fountain pen 
makers are dropping sharply, and 
many newcomers are dying like 
flies, B.B. Pen, Company, Holly- 
wood, is doubling advertising ex- 
penditures this year to promote 
“the world’s largest selling pen.” 


Launched ‘in January, 1947—as | 


the lowest-priced but improved 


sequel to several earlier ball point | 


pens of the last two years—the 
98-cent B.B. was produced and 
sold to the extent of 8,000,000 units 
in 1947. 


As against 200,000 in Janu- 
uary, 1947, B.B. 
reached a_pre- 
Christmas peak 
of 2,036,000 last 
October, and 
continues’ stead- 


ily above the 1,- 
000,000 -a- month 
mark. 


With new 
models and new 
colors of the 

R. E. Blythe same pens com- 
ing off the line, 

more aggressive promotion, and 
wider and more thorough dis- 


tribution, Bob Blythe and his as- 
sociates expect next Christmas 
business to be even merrier. 


$6,000,000 Volume 


The company’s dollar volume, 


primarily in the new B.B. pens, | 


was estimated at $6,000,000 in 
1947. On this the four owners 
made a profit, before taxes, of 
about $1,000,000. 

All on the rather young side, 
they’ve still had about a half cen- 
tury of combined experience in 
making and selling pens. Robert 
E. Blythe, 41, president, and Dr. 
J. M. Stein, 36, vice-president, 
have a one-third interest each. 
(Blythe, the lean, and Stein, the 
plump, sit side by side at curved 


desks in a crowded office adjoin- | 


ing a crowded plant where 250 
people work to keep B.B.s flow- 
ing.) The remaining third inter- 
est is divided equally between 
Mel Jacobs, 41, and A. J. Tarsson, 
42, both of Chicago. 

Bob Blythe 
sold network 
time for CBS 
back East, before 
he moved to 
California a 
dozen years ago 
and organized a 
prepaid medical 
plan in nearby 
Burbank. He’s 
still active in 
this company. 
When not being 


Dr. J. M. Stein 


consulted by patients in Beverly | 


Hills, Dr. Jack Stein is directing 
pen production. 


Started in Garage 


Blythe and Stein made 
first pens in Stein’s garage, mix- 
ing the ink in his kitchen. Their 
first Blythe ball point pen was in- 
troduced Jan. 15, 1946. It sold for 
$12.50. 

The Blythe went on the market 
a couple of months after Chicago’s 
Milton Reynolds had begun to 
deluge the nation with ball point 


pens and advertising claims to 


support them. While AA and 
other journals were 
stories about Reynolds “mapping” 
$1,000,000 and $2,000,000 cam- 
paigns, and other manufacturers 
rushed to board the ball point 
train, prices of many of them 


fe | pen 


their ' 


carrying | 


| 


Becomes) | 


|/number of ball point pen makers 
in the country has declined in the 
‘last nine months from more than 
150 to 20. 

| The B.B. people, also, reduced 
prices. Successive models sold for 
$9.50, $2.98, and then, in January 
1947, for 98 cents. The group, 
however, started slowly. They 
claim to have been first in offer- 
ing refill cartridges. They con- 
tinue to concentrate largely on re- 


of an inch tolerances, and your 
‘reporter got a little cockeyed look- 
|ing through microscopes. 


Were with Conklin Pen Co. 


Jacobs has had 20 years of drug 
chain and syndicate store sales 
experience and Tarsson_ has 
worked for a similar period in 
premium sales. They were to- 
gether in ownership of Conklin 
Pen Company before they joined 
forces with Blythe and Stein. 

The four were going ahead, 
making and selling an increasing 
lot of pens when the Wall Street 
Journal put an idea in their heads. 
A story in that newspaper last 
summer said that total produc- 
tion of ball point pens was then 
2,000,000 a month. With B.B.’s 
sales then approaching 1,000,000 
a- month they figured that .they 
didn’t need a survey to show that 
their product already was first in 
unit sales. 

From this came _ the slogan, 
“world’s largest selling pen.” 

In 1947 B.B. spent $200,000 in 
advertising. Last fall,.the account 
was switched from Bodine & 
Meiser, West Coast agency, to the 
|Los Angeles office of Foote, Cone 


& Belding. This year the company | 
Bob | 


spend about $500,000, 
said—$400,000 for 


will 


Blythe space 


and the rest for point-of-sale pro- | 


motion. 

Backbone of the consumer cam- 
paign is a series of 13 pages in 
Life. A color page series is run- 
ning in The American Weekly. 
Every-other-month insertions are 
appearing in American Druggist, 
Chain Store Age (drug edition), 
Department Store Econemist, 
Modern Retailing and Syndicate 
Store Merchandiser. Three inser- 
tions will run this year in Food 
Topics, Geyer’s Topics and To- 
bacco Leaf. 


Has 50,000 Outlets 


This list gives a rough idea of 
| the diversity of the estimated 50,- 


(000 outlets through which this 
one-year-old product is now be- 
ing sold. Distribution is mainly 


through drug and syndicate stores, 
followed by stationery and cigar, 
land department stores. (B.B. 
| claims to be the only ball point 
sold through school stores.) 

Since last April the number of 
j\the company’s “accounts’”—whole- 


|salers, chains and other direct 
buyers—has grown from 50 to 
1,500. They are contacted by a 


staff of 30 salesmen, working out 
of Los Angeles and Chicago. Dis- 
tribution is now nationwide but 
is stronger in the North and West 
than in the East and South. Start- 
ing last summer, B.B. tackled ex- 
|port markets. It no _— sells in 15 
jcountries and is doing especially 
|well in Canada, Prices of the 
|present model, fair traded at 98 
‘cents in this country, average 
| about 50% higher abroad. 

| B.B. advertising emphasizes “a 
1$10 pen for 98 cents.” This is 
possible, the copy says, because 
of “war developed precision tool- 
ing and mass production methods,” 
and because of the company’s 
decision to make a small profit on 
}a great many pens, “instead of 


|testimonial letters they have re- 


search. They talk of 1/1,000,000th | 


to sell them to people in all walks, 
of life, some of whom have never 
owned a fountain pen before. 


1 Out of 1,000 Returned 


Bob Blythe and Jack Stein 
showed some of the unsolicited 


/carpenters, clerks and school chil- 
dren, business men and bankers. 
One was from Harvey Gibson, 
president of New York’s Manufac- 
turers Trust Company, one of the 
half-dozen largest banks in the 
country. 

The B.B. executives explained 
that returns average only one- 
|tenth of 1%—and only one-tenth 
of these are due to leakage. 

B.B. is expanding its point-of- | 
purchase promotion. An ingenious | 
new counter display for 12 pens 
is mailed flat in a “sleeve” pack- 
age. Other dealer material 
cludes window streamers and pre- 
,prints of national ads. The com- 
pany employs no dealer coopera- 


EX-CONKLIN—A. J. Tarrson, left, and 
Mel H: Jacobs, former owners of Conk- 
| lin Pen Co., Chicago, now own a third 


of B.B. Pen Co. They've had many years 


of chain store and premium experience. 


'two per cent of these used Rey-| 
nolds; 24% Eversharp; 5% Sheaf-|ad drive conducted by the Ameri- 


in- | 


ltive advertising, but offers cuts’ 


and electros free. Dealer ads fea- 
turing B.B. pens, Blythe said, ap- 
|peared during 1947 in an average 
of 200 newspapers a week. 


To Start Display Contest 
A dealer display contest, start- 
ing in April, will offer $5,000 in 
prizes, including a Buick sedan, 
a $1,000 savings bond, « Frigid- 


aire, Gruen watches and Toast- 
masters. 
John Hancock didn’t sign the 


Declaration of Independence with 
a B.B. pen, but the company has 
seen to it that B.B. is the “official 
pen” on the Freedom Train. All 
the members of the train’s staff 


Beautifid new pen coters by BB- 
THE WORLDS LARGEST 
SELLING PEN 


BBY 


ee eee 


1,000,000 A MONTH—B.B. Pen Com- 
pany's larger ad campaign will include 


} 
| 


'and Waterman 


| pen 


fer, and 3% 

versal and Eberhard Faber. 
When that survey was made, 

last spring, the B.B. was just get- 


ting going. 
In 1,015 interviews in Decem- 
ber 1947, distributed among men 


and women of all ages (14 years 
and more) and all income groups 
in New York, Chicago, San Fran- 
cisco and Los Angeles, the mar- 
ket research department of Foote, 
Cone & Belding found that 82% 
owned a_ conventional . fountain 
pen, as compared with 39% who 
owned a ball point pen, and 48% 
a mechanical pencil. 


Few Know Own Brands 


Parker, with 29%, continued to 
lead among conventional pens. 
This brand, Eversharp, Sheaffer 
combined ac- 
counted for 83% of conventional 
ownership. However, B.B. 
(and Blythe), with 20%, then led 
among ball point owners, fol- 
lowed by Reynolds (and Rocket), 
15%, and Eversharp, 9%. Twelve 
other ball point brands had from 
3 to 1% each and a lot of “mis- 
cellaneous' brands” represented 
15%. 

One in 


fact uncovered 


|'FC&B study was that 19% of the 


this Mother's Day ad in the April 26 | 


Life. Foote, Cone & Belding is the 
agency. 
use it. B.B. also is getting some 


free rides on television programs, 
and as prizes in contests. 

The pen is licensed under the 
Biro-Eversharp ball point patents. 


The $6,000,000 volume last year 
was divided: 60% men’s B.B. 
pens; 5% women’s B.B.s (which 


were not manufactured until last 
summer and not really promoted 
until this year), and the remainder 
in older model pens and in refills. 

Bob Blythe and his associates 
believe that, given consistent qual- 
ity at low prices, the ball point 
pen market—despite all the vicis- 
situdes of the last two years—has 
hardly been scratched. But in the 
process a lot of prejudices must 
be overcome. 


Surveys Show Changes 


American Magazine issued last 
summer a summary of findings 
among its readers which showed, 
among other things, that three- 
fourths of their fountain pen own- 
|ership was in five makes: Parker, 
27%; Sheaffer, 23%; Eversharp, 
12%; Waterman 10%, and Rey- 
nolds, 6%. Forty-four per cent of 
the respondents said they had 
used ball point pens, but 68% said 
they preferred conventional types 
of pens. 

Only about 15% said they were 


dropped to 98 cents, and even less. | fewer pens at a large profit,” and!then using ball point pens. Fifty- 


ball point owners didn’t know 
their brands, as compared with 
only 5% of the conventional foun- 
tain pen owners. 

Principal faults which owners 
found with ball point pens were 
“uneven ink. flow,” by 30%; “not 
dependable,” 12%, and 
clogs,” 10%. 


Mechanical Pencils Trail 


Fifty-four per cent of owners 
of both ball point pens and me- 
chanical pencils said they pre- 
ferred the pen, as against 36% 
for the pencil, and 10% no pref- 
erence. And 60% of this group 


replied that, at the same price, | 


they would buy the pen in pref- 
erence to the pencil. 

Summarizing the reasons for 
B.B.’s progress—and the basis for 
their belief in more of the same 
tomorrow—Bob Blythe and Jack 
Stein cited: 

1. Constant product improve- 
ment in. pen and ink. The stand- 
ard B.B. is now offered in three 
colors for men and eignt for 
women. The retractable, also 98 
cents, comes in three colors. 
There’s also a V.P. pen for vest 
pocket or purse. Soon the com- 


pany will promote a presentation | 


package of three pens; also a desk 
set, at $2.98. And there are some 
non-pen products coming along. 
2. Expanding advertising and 
merchandising. 
3. Refills “to all 
available everywhere.” 
Thus far the four owners have 


B.B. pens, 


taken all the competition and} 
chaos of this new industry in 
their stride. They expect to stay 


in business long enough to make. 
their “all time service guarantee” | 


mean something. 

“Sure our profits have been 
good,” said Bob Blythe, “but 
we're plowing a lot of them back 
into research and advertising.” 


the | 


“leaks, | 
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$8,000,000 Set 
for ‘48 ‘CP’ Gas 
Range Promotion 


New YorK—Sales of automatic 
gas ranges, built to “CP” stand- 
ards, reached an all-time high in 
1947 and are currently running 
at better than 36% of city gas 
models produced by the 19 manu- 
facturers in the “CP” programs, 
according to the Gas Appliance 
Manufacturers Association. 

Demand for automatic gas 
ranges, evidenced by surveys made 
prior, during and just after the 
war, has been greatly accentuated 
by the industry-wide “Gas Has 
Got It” campaign, which began 
last October, the association re- 
ported. It has also been spear- 
headed by the $700,000 nationa! 


each, Blythe, Uni- can Gas Association. 


The industry will spend up- 
wards of $8,000,000 in 1948 in pro- 
moting the sale of automatic ga: 
ranges built to “CP” standards, 
the association predicts. The “CP” 
trademark of the Gas Appliance 
Manufacturers Association is a 
buying guide which indicates that 
the range on which it appears 
meets the high standards of per- 
formance and construction set by 
the gas appliance association. 


GAS COMPANIES START 
WATER HEATER DRIVE 

New YorK—The Water Heating 
Committee of the American Gas 
Association is supplying material 
for ads and tie-ins to local gas 
utility companies throughout the 
United States, for a nationwide 
campaign planned to begin April 
19. 

The drive, designed to expand 


the market for automatic § gas 
|water heaters, will be built 
‘around the theme: “For Hot 


| Water Magic—Gas Has Got It.” 
|The local gas companies will sup- 
|port their local advertising with 
‘sales contests. 

Added force will be given the 
campaign by advertising of in- 
dividual manufacturers who have 
scheduled approximately $320,000 
of national advertising for the 
second quarter of 1948. 

The American Gas Association 
prepares all material going to 
local gas companies. 


Leonard Advanced 


George F. Leonard, sales man- 
ager, has been named execttive 
vice-president and treasurer of 
Tobacco By-Products & Chemical 
Corporation, Louisville, maker of 
Black Leaf 40 and allied products 
in the insecticide field. 


Joins ‘NY Times’ 

Elliott M. Sanger Jr., formerly 
|/promotion director of WQXR and 
| WQXR-FM, New York Times 
radio station, has been named as- 


sistant to Ivan Veit, director of 
promotion and research of the 
Times. 


‘Becomes Co-Publisher 


Robert B. Smith, formerly ad- 
vertising director of the News. 
Newport, Va., has become co- 
publisher of the Daily Bulletin. 
Martinsville, Va. He will be 
sociated with William C. Barnes, 
owner and publisher. 


as- 


Squirt Names Agency 


Squirt Company, Beverly Hills, 


|Cal., has placed its advertising 
with Harrington, Whitney & 
Hurst, Los Angeles. Magazine, 


radio, outdoor, newspaper, transit 
and trade publication advertising 
will be used. 


Franklin Names Parsons 


Raymond E. Parsons has been 
appointed art director of Frank!/in 
Advertising Service, Boston. The 
agency has been named to handle 
the advertising of Knight Leather 
Company, Boston, and Cycle Job- 
_bers Association of America. 
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Chalmers Asks __- Johnson Named Head 


End of Advertising 
Rate Protection 


Toronto—Advertisers should 
not ask, nor get, long-term ad- 
vertising rate protection from pub- 
lishers, according to Floyd S. 
Chalmers, president of the Peri- 
odical Press Association. 

Speaking at the annual pub- 
lishers’ night meeting here of the 
Ontario chapter, National Indus- 
trial Advertisers Association, Mr. 
Chalmers called for more flexible 
advertising budgets which would 
permit publishers to adjust their 
rates to. rising costs as “quickly 
as in any other business.” 

“Advertisers do not pursue in 
their own businesses,” he asserted, 
“the pricing policies they ask of 
publications. If they are faced 
with an increase in the price of 
steel, crude oil, cotton or lumber, 


of G-E Companies Group | r 
Roy W. Johnson, former mar-| f or Con ven tion 


keting manager of the affiliated 
manufacturing companies of the : a 
General Electric Company, New Paper Promotion Association will : 
York, has been appointed general | hold its 18th annual convention | Chairman. 
manager of the affiliated com- at the Carter Hotel, 
panies department of the com- April 5 to 7. 
pany, succeeding R. J. Cordiner, nounced that speakers will 
vice-president and assistant to the 
president of G-E, who has been 
acting manager. 

in this department 
are Hotpoint, Inc., General Elec-| Capt of the Bureau of the Census; 
Tele- | Edwin H. Stuart, Edwin H. Stuart, 
Carboloy Company, Inc.; Dan A. Sullivan, Pittsburgh 
Locke Insulator Corporation, agency executive; S. R. Bernstein, 
Trumbull Electric Mfg. Company editor, ApverTisINc AGE; Capt. 
and Monowatt Electric Corpora- arthur Roth, Clevel 


X-Ray Corporation, 


Mihic Moves Office 


H. L. Mihic & Co., formerly 
located at 16 W. 55th St., a 
York, has moved its office to 250 ti€s, promotion department organ- 
ization and budgets, sales presen- | 


NNPA Plans Set 


| clude: 


Relations News; Director J..C. 


and Police De- 
partment, and others. 


Discussion clinics will be held 
on circulation and editorial pro- 
motion, joint educational activi- 


| tations, 
data, etc. 


is chairman of the convention) y yn¢ 
New YorKk—The National News- | committee, and Carl Himmelman,| ja 
{Cleveland Plain Dealer, is co- | 


Cleveland, | 
The NNPA has an- 
in-| 


Russ Simmons, Cleveland Press, | National 


research, basic market| Tjleboard Names Agency 


Tileboard Company, 
ew York, has appointed Jasper, 
h & Fishel, 
‘handle its advertising. 


| Do you know 


Kimball Names Ballack =>... 


Power ignored in 

3 Frances Mae Ballack, formerly | most consumer ad plans? 

Glenn Griswold, editor, Public) With Neiman-Marcus, Dailas, and 

_— J. W. Robinson, Los Angeles, has 

been appointed copy chief in the 

San Francisco office of Abbott 
Kimball Company. 


| Sent FREE to 


100 E. Ohio St, 


tisers. $1.00 to others. 


Box 7000, Advertising Age 


or a wage increase, they adjust 
their prices, usually fairly quickly. 
But they ask of publishers a form 
of price protection that is not 
feasible and economic in a period 
of inflationary price rise, such as 
we have been experiencing.” 


Should Be Adjustable 
Charging that advertising budg- 


ets are too much under the dom- 
ination of the comptrollers rather | 
than the general sales managers | 
of business, Mr. Chalmers de-!| 
clared that advertising rates 
“should be capable of being ad-| 
justed, throughout the calendar 
year, to the conditions of the mar- 
ket and the nature of the selling 
job that has to be done.” 

“Generally speaking,” he said, 
“the cost of editing and delivering | 
a copy of a business paper or | 
magazine to the reader’ has 
doubled since before the war... 
and everything that a publisher 
buys, and that enters into his 
costs of publishing, is subject to 
price changes on short notice.” 

“The publishing business,” he 
concluded, “is the only one I 
know that is expected to absorb 
cost increases for many months be- 
fore passing on some of them... 
The publishers today ask of the 
advertiser an understanding of 
their problem. They ask accep- 
tance of the general principle that 
increases in publishing costs jus- 
tify higher advertising rates, and 
that these rates should be made 
effective as quickly as in any 
other business.” 


NBC, KSTP-TV Sign 

The first contract signed in the 
U. S. by a television network and 
a station is that of National 
Broadcasting Company and KSTP- 
TV, Twin Cities affiliate of KSTP, 
an NBC outlet. Elsewhere, video 
networks have been set up on an 
informal agreement basis with) 
stations not owned by networks. 
NBC will supply films to the Twin 
Cities station. 


Enters Display Field 

River Raisin Paper Company, 
Monroe, Mich., manufacturer of 
corrugated and solid fiber ship- 
Ping containers and packing ma- 
terials, has entered the advertis- 
ing display field. The company 
will create and produce displays 
utilizing all types of materials. 


- ~~ 
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PHOTO ENGRAVERS 


PAINSTAKING CRAFTSMANSHIP 
FIDELITY OF REPRODUCTION ,/ 
PERSONALIZED SERVICE 


216 WEST ONTARIO STREET. | 


SUP. 4314° 


PART I—The Mystery 


— * Mystery Story 


By WGN oF cuicaco 


The mystery is that a program not broadcast in Milwaukee won 
the Milwaukee Journal’s 18th Annual Radio Poll. 


“Family Theatre’’ polled six times as many votes as its closest 


rival, “Lux Radio Theatre,” in winning top program honors, accord- 
ing to the Milwaukee Journal last February 1. Over 7,000 ballots, 
a new record, were tabulated. 


PART II—The Solution 


“Family Theatre,” a Mutual origination, is carried each Saturday 
evening over WGN in Chicago between 8:30 and 9:00. 


PART III—The Conclusion 


WGN coverage in the important county of Milwaukee (Population: 


850,000) is unequaled by any other Chicago station 


... it consti- 


tutes one of the most important “‘plus’’ factors obtainable on any 
radio station anywhere. You get the most out of your Chicago radio 


on WGN. 


A Clear Channel Station... 
Serving the Middle West 


( Illinois 
50,000 Watts 


Chicago 11 


720 


rz 


M B _ Eastern Sales Office: 220 East 42nd Street, New York 17, N. Y. 


West Coast Representatives: Keenan and Eickelberg 
235 Montgomery St., San Francisco4 «+ 411 W. Fifth St., Los Angeles 13 
710 Lewis Bldg., 333 SW Oak St., Portland 4 
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P&G Teaser Drive 
Raises Bogey Man 
Scare in Toronto 


Toronto — If Oscars were 
awarded for the best publicity 
stunt of the year, Procter & 
Gamble undoubtedly would be a 
ranking contender after its teaser 
campaign to introduce Tide in this 
Canadian metropolis. 
all quite unintentional! 

The company, through the 
Canadian office of 
Bowles, its agency, on March 15 
installed non-standard 7x11” 


But it was | 


Benton &| 


| 


| prankster placed a Soviet flag on 
the pole in front of the provincial 
legislative buildings 
Park. 


Foreign Agents at Work? 


Red-conscious Torontonians im- 
mediately investigated the transit 
cards and, discovering that they 
were placed over other cards, 
quickly jumped to the conclusion 
that foreign agents had been ac- 
tive during the night. 

Indignant citizens translated the 
teaser cards to read, “Watch the 
Red Tide Come in,” and flooded 
the newspapers and the offices of 
the Toronto Transportation Com- 


cards over the familiar black-and- | mission with strong protests. 


white “filler” cards entitled ‘““Help- 
ful Hints.” 

And on the. P&G cards was a 
big blob of red color, with reverse 
lettering in white which read: 
“Watch the Tide Come in.” The 
cards were naturally designed 
to whet the curiosity of the read- 
ers, but did a great deal more than 
that, for on that same morning a 


) WEW KIT 


4 


HOME (BALL 


These useful Kits — con- 
taining convenient tools 
for making repairs around 
the home, office, farm and 
automobile as well as 
model building and hobby 
crafting—are constant re- 
minders of your products 
and services . . . and your 
prospects, customers and 
workers will keep them 


always available. Tools are 


of high-grade alloy steel 
... handles are of durable, 
bright red plastic. All 
tools are housed in hollow 
handle — and kits are in- 
dividually packed. Han- 
dles can be imprinted .. . 
with your name or trade 
mark . .. at nominal cost. 


Write for descriptive liter- 
ature, state your require- 
ments, also wording of 
imprints. Quotations wi 
be sent promptly. 


Over 45 Years in Business 


D PRESSED 


MRINTOWN, PA. Bon 


STANDAR STEEL CO. 
ut aie 


Before noon, an official of the 
Canadian Street Car Advertising 


in Queen’s | 


there was no sinister plot afoot, 
and the conservative Toronto 
Telegram and Financial Post car- 
ried large-space feature stories to 
sooth jangled nerves. 

Said a P&G spokesman, landing 
firmly on his feet: “The new 
workaday miracle product will 
clean up reds” as well as any 


| other color. 


Appoints Arvold 

Donald H. Arvold, formerly 
| West Coast research director of 
Batten, Barton, Durstine & Os- 
_born, has been appointed manager 
|of Field & Peacock Associates, San 
| Francisco. 


Allen Joins’ Lindsay 


| Bill Allen, formerly with E. I. 


Company was forced to admit that! Du Pont de Nemours & Co. and. 


Scott Paper Company, Chester, Pa., 
has joined Lindsay Advertising 
Agency, New Haven, Conn., as a 
contact man and junior account 
executive. 


Sebel Starts Toy Drive 


Sebel Products, Inc., has begun 
a campaign in national and trade 
media to promote Mobo Bronco 
and other mechanical toys manu- 
factured by D. Sebel & Co., Lon- 
don, England. The account is 
handled by Fashion Advertising 
Company, New York. 


WGIL Names Peterson 


Herbert J. Peterson, formerly 
on the sales staff of Station 
WMMJ, Peoria, Ill., has been 


named sales manager of Station 
WGIL, Galesburg, Il, succeeding 
Lee Kramer, who has resigned. 
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‘NBC Advances Ladner 


| Henry Ladner, assistant general 
counsel of the National Broadcast- 
ing Company, Hollywood, has been 
|appointed assistant to John H. 
MacDonald, administrative vice- 
| president. 


G-E Appoints Jalonack 

Harold M. Jalonack has been 
appointed manager of sales plan- 
ning for the transformer and al- 
lied products division at the Pitts- 
field, Mass., works of General 
Electric Company. 


Hayden Joins Smith 

Jack Hayden, who was with 
Lord & Thomas for many years, 
has joined Robert Smith Mfg. 
Company, Los Angeles, maker of 
Nylon Dip, as sales promotion 
manager. 


SECRETARY-TREASURER? These 


demons for 


facts be accurate. So 17,852 of them study 
The Wall Street Journal's daily news, 


PRESIDENT? The Wall Street Journal is read by 
54,508 presidents, owners and partners every day on 
the job—where the decisions are made. It helps these 
decision-makers decide. 


VP? Every day The Wall Street Journal is on 
the desks of 20,893 vice presidents in charge 
of just about everything for big and small 
companies from coast to coast. 


detail demand their business 


figures, reports, interpretations. 


a” 


THE WALL S 


GENERAL MANAGER? He's 
usually a hard nut to crack, but he’s 
a cinch for The Wall Street Journal. 
6,838 general managers, supervisors, 
assistants digest the only national 
business daily. 


— 


DEPARTMENT HEAD? 25,266 
department heads use The Wall Street 
Journal every day—even encourage 
their help to do the same. Thus: circu- 
lation increases from 35,000 in *42 
to over 120,000 today! 


TREE? 


DELIVERS MORE DECISION-MAKERS PER 
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a partment and furniture stores,|dents; George Dickson Skinner, | ‘ =. 
int Roper Using 10 specialty stores and others. It has | staff supervisor, N. W. Ayer &) UP S Copy Writers 
. ae. mailed a new “Sales Facilities’ |SGn, was elected secretary, and E. | 
ow Magazines in 48 catalog to dealers showing the| a ee eee Are Selected 
H. - newspaper mats, folders, throw-|© Surety Association of America, 
 ¥ Drive for Range iways, dispiay material, radio spot “%8,cleeted treasurer." by Ballot Box 
Rockrorb, ILtt.—Geo. D. Roper scripts, | theater slides and other) National Association of Public) OmaHa—If the Union Pacific 
Corporation here will use 10 media it offers. Relations Counsel and American| Railroad’s copy isn’t-the most dis- 
magazines in an expanded cam- Hollingsworth & Collins here} Council on Public Relations. ‘tinguished in the travel business, 
en paign for Roper gas ranges this handles the account. — it won't be because the company 
~ il J "FT hie Pn ee P yi Fidelity Trust Appoints doesn’t have distinguished copy 
i Home, Better Homes & Gardens Public Relations Group _ Public Relations Research Serv- | writers. , , 
ral Good Housekeeping, Holland’s. Elects John Broderick ice, Inc., Pittsburgh, has been | The company will run a series 
; be 4<c;, named to handle the advertising| of 12 magazine advertisements in 
House Beautiful, House & Gar-| John P. Broderick, vice-presi- anq public relations of Fidelity Pict 
den, McCall’s, The Saturday Eve-| dent of Doremus & Co., New York, 'Trust Company Pittsburgh * | 120 business papers and news 
ning Post and Sunset. More full-| has been elected president, New ec i ‘ magazines, written by governors 
ith page and color ads will be used| York chapter of Public Relations | a lof 11 western states. 
rs than last year. _— ~ a ae L. | Moves Sales Office The governors’ copy will follow 
’ P ‘.¢ | Parsons, o udley : arsons | altham atch Company has ae liihitee > 
= hee Wil Soe tim = wig Pi Company, and Mable G. Flanley,, moved its New York sales office | the oe ae, weston by G. F. 
hom of business papers reaching uUlity| of Flanley & Woodward, New'to larger quarters at 689 Fifth Ashby, president of Union Pacific, 
companies, appliance dealers, de- York, were elected vice-presi- Ave. which headlines “Industry is on 
T= top men and numerous operating executives Presidents, directors, managers, as well as pur- 
have the say on your product. If just one of them chasing agents, supervisors and foremen respond to 
Says no, you can lose the business. its daily business news, figures and interpretations. 
So sell the advantages of your product to all of Use it consistently—and they'll respond to your 
them. message, too. 
Examine your sales strategy. Study your adver- Call your Wall Street Journal representative today, 
tising list. Are you failing to reach any of the essen- without delay. For if you advertise to business and 
tial people whose yes or no decides your sale? industry, The Wall Street Journal should head 
Advertise in The Wall Street Journal and you your list. 
reach them a//—top men and operating executives— 
in one publication! 
beng PROOF THAT THE WALL STREET JOURNAL 
is only national business daily really penetrates 
every day to large and small business from coast PENETRATES MANAGEMENT 
6O Caen. A recent analysis of The Wall Street Journal’s 120,000 
Its circulation—now over 120,000—has more net paid subscribers identifies the following: 
than en havi _ come while its page cost GT IDS o.tcncdcecndncervacastaken. WE 
er thousand has droppe ° 
P PP odd ; Readers in industry and commerce (More 
Where else does your advertising dollar buy twice than 61% of total readership).......... 121,556 
, ? 
as much today as five years ago? Readers in manufacturing................ 55,461 
If you’re after business you can rely on The Wall Owners, partners, presidents, department ; F: 
Street Journal—because the decision-makers who heads, purchasing agents, corporation ae 
count rely on The Wall Street Journal. GHG. cc vscccvecccssscccccccescccee VERGFI nt 
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the move westward,” and goes on 
to say: “The Union Pacific West 
offers industry proximity to prod- 
ucts of ranch, mine and forest... 
ample power, fuel and water... 
native-born, white labor.” 

Each successive ad features a 
letter to “American industry,” and 
a photograph of the writer. 

The series is an outgrowth of a 
similar idea started in 1944, with 
a network series featuring the 
governors. Union Pacific points 
to the fact that more than 1,000 
new industries have located along 
its tracks since V-J Day. 

Caples Company is the agency. 


Appoints La Brum 
| The Philadelphia Bar Associa- 


| tion has appointed Thomas J. La 
| Brum & Associates to conduct an 
|/educational campaign in behalf of 
the association’s new lawyer ref- 
erence service, designed to make 
|competent legal counsel available 
to persons of moderate means at 
|reasonable cost. This is the first 
time in the association’s 102 year 
history that it has engaged the 
services of a professional public 
relations counselor. 


| WMBD has a larger share 
| of the audience than all other 
_ Peoria stations combined 
(Hooper Station Listening 
Index, Dec. ’47—Jan. °48). 
One major reason for this 
dominance is LOCAL PRO- 
GRAMING with LIVE 
TALENT. 


KJ 


|... FULL TIME person- 
| alities! Out of a total staff 
of 65, over half are exclusive- 
ly talent and programing 
personnel. This personal 
touch in news, sports, farm 
information, women’s pro- 


grams, music and variety 
_ shows represents genuine 
| community service. Com- 


_ bined with top-notch CBS 
features, it keeps WMBD 
“First in the Heart of IIli- 


| ae 


“PEORIA 


CBS Affiliate © 5000 Watts | 
Free & Peters, Inc., Nat'l. Reps. 
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‘Retailing’ Starts — 
$50,000 Promotion 


New York — Retailing Home. 
Furnishings, a Fairchild publica- 
tion, now published twice weekly, | 
will go daily effective June 1. The 
business paper will spend ap- 
proximately $50,000 announcing 
this to the industry. 

Color spreads will appear in Ap- 
VERTISING AGE and other business 
papers in addition to space in the 
Chicago Tribune and New York 
Times. 

More than 75,000 pieces of di- 
rect mail will be sent to adver- 
tisers, prospective advertisers and 
agenties during March, April and 
May and on June 1 the first daily 
issues of Retailing will be brought | 
to the housewares show in At- 
lantic City by helicopter. 

In addition, Retailing is running 
house ads announcing its publish- | 
ing increase. Agency is the Jesse) 
Gorov Company, Chicago. | 


Alden Named A.M. 


Mrs. Gene Alden, formerly in 
the advertising department of 
Gamble-Skogmo, Inc., Minneapo- 
lis, has been named advertising | 
manager of the United Garment | 
Mfg. Cempany, Minneapolis. 


Our customers 
come back for more. 


Guess they like us! 


| go 


The Veritone Co.,57 W. Grand Ave., Chicago 
Telephone Whitehall 5957 


= 


HOW TO WORD REPLY CARDS AND COUPONS TO GET ACTION 


No sales letter calling for a reply is complete 
without a coupon or return reply card to make 
it easy for the prospect to respond. 

Reply forms save time and energy. 
break down sales resistance. 
to get business. 

Just imagine the let-down your prospect ex- 
periences when you get him all keyed up to send 
an inquiry or order and then he has to dictate 
a reply or write a letter longhand. To overlook 
enclosing a convenient reply form is to invite 
failure. 

The secret of writing an effective reply form 
is to start where your letter leaves off and word 
your coupon or card as a natural answer to the 
letter. 

Here is how the New Process Company, 
Warren, Pa., words an order card enclosed with 
a letter offering their “Long-Wear’’ shirts. 

“Yes, Indeed! Send 5 ‘Long-Wear’ San- 
forized Shrunk Shirts, postpaid, for a 
week’s Free Trial. Ill either return them 
or send $14.75 as payment in full for all 
five.” 

A direct selling house circularizing for agents, 
words their reply inquiry card as follows: 

“I am interested in earning $50.00 to 
$100.00 a week extra in my spare time. 
Kindly send full particulars about your 
proposition. This request does not obligate 
me in any way.” 

Note how the above card puts into the pros- 


They 
They make it easy 


pect’s mind exactly what you want him to think 
or say. It is a perfect follow-through for the 
sales letter soliciting agents. 

One large mail order house selling cigars ex- 
clusively by mail, Thompson & Company, Tampa 
1, Fla., uses a very attractive trial order card. 
It pictures an open box of cigars and has a hand 
lettered heading reading, “Smoke 5 at Our Ex- 
pense.” A red circle with an arrow pointing to 
the box of cigars carries in reverse the punch 
line, “A Trial Box Post Paid on Approval.” The 
order form reads: 

“Send me, postpaid and on open account, 

... boxes of 50 SUPERIORES invincibles. 
If, after smoking 4 or 5, I am thoroughly 
satisfied, I will remit $3.90 per box at once 
($3.98 less 2% for promptness). Otherwise 
I will return the remainder immediately 
for full credit.” 

Your reply card or coupon should do two 
things: 1—Provide an easy, convenient way to 
reply, and, 2—Clearly state the terms of your 
offer. Keep your reply form simple and invit- 
ing. Leave ample room for the prospect to write 
his name and address, including postal district 
zone, reference, position and business connec- 
tion if required. Don’t crowd the card. Nothing 
discourages a prospect more than to find that 
the reply form you enclosed cramps his writing. 
It might even kill the reply. Remember, the 
reply card or coupon is the bridge that connects 
the prospect with your order desk. Make it so 
inviting he will use it. 
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lhe Pay- OL NEWS AND VIEWS OF MAIL ORDER ADVERT!SING 


Time Sales Up 
(5.6% in 1947 


WASHINGTON—Preliminary FCC 
tabulations of 1947 broadcast in- 
come indicated that net time sale 
had increased another 5.6% dur- 
ing the year, chiefly as a result 
of a rise in the sale of station non- 
network time. 

Net time sales for four national 
/networks and their 10 key stations 
| amounted to $72,352,636, an in- 
| crease of 3% over 1946. Three 
regional networks reported a 1% 
‘gain over 1946. 

Preliminary reports from 821 
stations showed time sales up 
Sale of time to networks 
was down 3.6% from 1946, but 
sale of station non-network time 

was up 7.6%. Commissions to 
agencies and representatives were 
down about 9% 


| 


Network affiliates enjoyed a 
5.7% gain in net time sales. Non- 
affiliates marked up a 13% gain 


KICM Begins Operation 
Station KICM, Mason City, lIa., 
has begun operation as a Mutual 
affiliate and as the 15th station in 
the Iowa Tall Corn Network. 
Charles E. Jones, formerly radio 


& Co., Chicago, is manager of the 
250- watt station. Paul Patrick, 
formerly with Stations WLCX, 


time buyer of Montgomery Ward . 
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Towel Suppliers Aid 
‘Children’s Crusade’ 


will aid the “Ctrusade for Chil- 
dren” campaign 
items distributed with 
appeals to customers to contribute | 
to the starving children abroad. 
The messages on the items will | 
into some _ 175,000 business 
establishments and industria 


| plants, the American Overseas Aid | 
,/—United Nations Appeal for Chil- 
| dren, 


New York, has announced. 
In addition, fleets of trucks used ! 
| by the towel supply organizations 
will carry messages on the cam- 
—— 


‘Hoole Sadan ‘AA’ 


Harry J. Hcole, for the past 10 


| years on the sales staff of Moore- | 


Robbins Publishing Company, 
New York, has joined the sales 
staff of ApverTISING AGE in New 
York. 


Service 


Independent Shop_ 


“e other 
MoToR to any 


THE 


S77 MADISON AVE., NEW -YO 


— 
<i 4 ae Pe eyes @ 


THE NUMBER ‘ 
magazine for 
Readers. _.is the et 
Number 1 Magazine 


TIVE BUSINESS MAGAZINE 


MO 
AUTO ot © — y903 


by having their) 
imprinted | 
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to ‘Kaleidoscope’ 


| New York — Kaleidoscope, the 
| new monthly fashion magazine 
for executives and buyers in 
| manufacturing and sales of fash- 
|ion merchandise, is being finan- 
|cially sponsored by a group of 
leading American business men. 
Members of the board are: Jack 
F. Chrysler, director, W. P. Chrys- 
ler Building Corporation; Angier 
Biddle Duke, president and treas- 


urer, Duke Internationa) Corpo- 
ration; John L. Senior Jr., execu- 
tive vice-president, Luttrell &| 
Senior; E. C. Stollenwerck, part- 


ner, Laird & Co. 

| Also, Charles A. Dana Jr., vice-| 
president, Koster, Dana & Co.; 
Lee A. Ault, president, Quad- 


rangle Press; Joseph E. Uihlein 
director, First National Bank 
of Wiscensin; Arthur W. Collins, | 
president and publisher, Kaleido- 
scope; Walter M. Kelly, 
Robertson Company; Ross Lasley, 
chairman of the board, R. A. Las- 
ley, Inc.; H. E. Talbott, partner, 
H. E. Talbott & Co., and William 
Husted, H. E. Talbott & Co. 


The format of Kaleidoscope will| Portation sales department, 


be 1015x1234 inches. Each issue 
will contain about 350 pages. In 


addition to Mr. Collins, others on|Company of California, 
the executive staff include John| headquarters in Oakland, Cal. 


Moses, vice-president, formerly in | 


i\the management and talent fields 


of radio; Rowe Giesen, promotion | 
| director, formerly of the Life pro- | 
motion staff; Fred Ohse, eastern | 
| advertising manager, formerly of 
\the New York Sun. 

Editorial and business offices of 
|the magazine are located in the 
|Chrysler building, 405 Lexington 
Ave., New York. 


Burch Leaves Wolff 


Claire Burch has resigned as 
publicity director of Lester L.| 
Wolff, Inc., New York. Prior to | 
her association with Wolff, Mrs. | 
Burch was connected with Young 
& Rubicam. 


Kirsch Joins Hirsch 
Harold Kirsch, formerly 
count executive of Seelig & Co., 
St. Louis, joins 
Hirsch Company, 
same capacity, 


St. Louis, in the 
effective April 1. 
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Business Leaders 
Pledge Support 


Leading towel supply companies | 


'Promotes Ninabuck 


| 


| pointed assistant manager of the 


|consumer relations department. 


|as associate art director. John R. 
| Montgomery, formerly with Geyer, | 
H. H.| | Newell & Ganger, New York, has 


'Promotes Hinig 


| 


| 
| 


an ac-| 


Maurice Lionel | 


LaCrosse, and KGLO, Mason City, 
is program director. 
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International Harvester Community 


KZ influenee 7 


W. L. Ninabuck has been ap-| 


consumer relations department of 
International 
Harvester Com- 
pany, Chicago. 
In 1943, when 
the company’s 
consumer rela- 
tions setup was 
organized to in- 


clude advertis- | ¢ 

ing with a vari- | \ 

ety of other 

consumer activi- i.  o ZA. it. 
ties, Mr. Nina- Folks depend -on teachers for 
buck was ap-  w, L. Ninabuck most of the ideas and a lot of 
pointed ‘super- the hard work on community 


visor 
sions. 
M. F. Peckels is manager of the| 


of advertising of all divi- programs, as well as school ac- 


tivities. They respect teachers’ 
opinions and suggestions .. . 
and what teachers say and dé 
influences the entire community. 


Two Join Orr Agency Get America’s most influential 
William E. Fink, former art di-| | @arket on your side. Ask 
rector of Look, has joined Robert dae VR nt tnt mpage cael 


how State Teachers Magazines 
reach more teachers, get more 
readership for your product or 
| industry story. 


42 MAGAZINES 727,000 SUBSCRIBERS 


W. Orr & Associates, New York, 


joined Orr’s copy department. 


, a ‘ be ‘ 
Howard C. Hinig, in the trans- STATE TEACH ERS 
has 
| been promoted to assistant man-| 
ager of industrial and transporta- | 
ition sales of Sherwin-Williams | 


— MAGAZINES © 


with 1307 N. MICHIGAN AVE., CHICAGO |, Ill. 


For Better Silk Screen Work 


suit, RONAN 
PROCESS COLORS 


Gloss Exterior Enamel... for tough service 
on any surface, indoors or out. 


@ Outdoor Adver- 
tising Bulletin 
Colors 


@ Roname! 
Speed Finish 


e@ Gloss Exterior 
Process Enamel 


Flat Screen Process...for brilliance of 


@ Flat Screen 

Process Colors color and ease-of-use through the finest 
© Pictorial Oil of screens. 

Colors Write today for Color Cards and name of 
@ Superfine your nearest distributor. 


Japan Colors 


T. J. fetal CO., INC. 


fer mor 


420 Lexington Avent 
"New York 17, New York 
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Leading Magazine Advertisers in 1947 


Companies Spending More Than $100,000 


The following list of 751 companies and their advertising investments in magazines during the year 1947 is pre- 
sented here by arrangement with Leading National Advertisers, Inc., which regularly measures more than 80 publica- 


Country Gentleman Ladies’ 

Esquire Liberty 

Family Circle Life 

Farm Journal 

Field & Stream Look 

First 3 Markets Group 
Rank Company Amount 
aN ogc )0 G5 A Widk, and) daw BC WE ORES $ 164,460 
UE ee 128,930 
704 Addressograph-Multigraph Corp. ......... 109,248 
Rae Pee, COPE cid acs Ka casiad devas s 509,778 
goo mar Treneport AGEN. i646... 6.0. scnccscs 269,874 
701 All-Year Ciub of S. Cal..........5.. 110,865 
625 Allied Artists Productions .......... 129,806 
384 Allied Chemical & Dye Corp........ 235,715 
te PEIMMOTOD OOO. cided dceccsvesseees 145,785 
335 Allis-Chalmers Mfg. Co. ............ 273,570 
50 Aluminum Co. of America............... 1,427,448 
472 Aluminum Goods Mfg. Co. ......... 186,855 
347 America Fore Ins. & Indemnity 260,290 
264 American Airlines, Inc. ............ 356,888 
621 American Brake Snoe Co. .......... 130,472 
668 American Broadcasting Co., Ine 118,200 
670 American Car & Foundry Co. ....... 117,810 
695 American Chain & Cable Co. 111,822 
688 American Chemical Paint Co. ....... 113,369 
Gre earmericen Cnicle Co, oc... cca ce sian 157,316 
155 American Cyanamid Co. ........... 579,296 
297 American Dairy A§sn. .............. 310,721 
637 American Distilling Co. ............ 126,476 
712 American Enka Corp. .............. 106,900 
sue mamericnn Gas ASSEN. «2.6.66. k sca 719,295 
76 American Home Products ............... 1,060,287 
570 American Lead Pencil Co. .......... 149,480 
110 American Meat Institute ........... 784,450 
495 American Molasses Co. ............. 178,730 
554 American Mutual Liability Ins. .......... 155,740 
252 American Optical Co. .............. 370,109 
369 American Petroleum Institute 245,240 
327 American President Lines .......... 279,364 
87 American Radiator & Std. Sanitary Corp.. 947,850 
378 American Rolling Mill Co. .......... 238,774 
322 American Safety Razor Corp. 283,768 
462 American Stove Co. ................ 191,525 
17 American Telephone & Telegraph 3,143,067 
31 American Tobacco Co. .................. 1,953,750 
575 American Viscose Corp. ............ 147,084 
677 Anderson Cempany ................ 116,359 
132 Anheuser-Busch, Inc. .............. 658,101 
423 Apex Electrical Mfg. Co. ........... 212,425 
Ba Soh ees 8-5 oa sis. 8.806 64.0% 105,460 
126 Arbogast & Co., Fred............... 105,186 
298 Arden, Elizabeth ................... 309,783 
cw a a 182,400 
eS or 2,196,150 
100 Armstrong Cork Co. ................ 883,555 
733 Armstrong Rubber Co. ............. 104,040 
240 Artistic Foundations, Inc. ........... 388,703 
730 Artra Cosmetics, Inc. ............... 104,387 
530 Associated Products, Inc. ........... 163,337 
130 Assn. of American Railroads......... 660,067 
193 Atchison, Topeka & Santa Fe RR 485,584 
SO Atlantis Gales Co. ....... 00. ccccdcce 626,769 
702 Austin Nichols & Co. ............... 110,572 
eS 145,772 
72 Avco Mfg. Corp. ..............ccccccucce 113,022 
236 Avon Allied Products, Inc........... 391,067 
5991 Avondale Mills .................... 138,000 
560 BVD Corporation ............. 152,860 
74 Ballantine, P., Sons...................... 078,555 
391 Barbasol Company ........ 229,865 
274 Bates Mfg. Co. ..................... 346,357 
°97 Beau Brummel Ties, Inc. ........... 137,115 
288 Beech Aircraft Corp. ............... 321,29 
359 Beech-Nut Packing Co. ......... 253,236 
447 Bell & Howell Co. ................. 199,915 
209 Beltone Hearing Aid Co. 172,264 
192 Bendix Aviation oC re 485,995 
102 Bendix Home Appliances, Inc. . 843,673 
403 Berger Bros. Co. ............. 110,400 
°27 Berke Bros. Distilleries, Inc. 164,592 
294 Berkshire Knitting Mills.... 314,180 
_60 Reet WOOUS, BC, ... 66 ccs cuss fia .040.146 
969 Bestform Foundations, Inc... 149,766 
%l4 Better Vision Inst., Inc. ............. 171,100 
194 Bigelow-Sanford Carpet Co. ... 482,175 


tions. 


41 


The list includes “national advertisers” only, and does not include local or retail classifications which are 


carried by some magazines. The following record of expenditures, while based primarily on national magazines (in- 
cluding farm magazines) also includes expenditures in some non-magazine media, such as Metropolitan Sunday Comics 
Group, Metropolitan Sunday Magazine Group, and Buy-Lines by Nancy Sasser. The actual! list of media from which 
Leading National Advertisers, Inc., compiles its figures is as follows: 


American Home 

American Legion 
American Magazine 
American Weekly 

Better Homes & Gardens 
Business Week 

Buy-Lines 

Calling All Girls 
Capper's Farmer 


Charm 
Collier's 


Cosmopolitan 


Fortune 

Glamour 

Good Housekeeping 
Grocer Graphic 
Harper's Bazaar 
Holiday 

House Beautiful 
House & Garden 
Household 

Ideal Movie Group 
Junior Bazaar 
Home Journal 


Liquor Store & Dispenser 


Mademoiselle 


McCall's Parents’ Magazine 
Mechanix Illustrated Parade 
Metropolitan Comics Group Pathfinder 
Metropolitan Roto Group Personal Romances 
Modern Industry Photoplay 


Modern Romances 
Modern Screen 
Motion Picture Pic 

Movie Story Magazine Progressive Farmer 
Nation's Business Progressive Grocer 
National Geographic Magazine Radio Mirror 
National Grocers’ Bulletin Redbook 

Newsweek Saturday Evening Post 
New Yorker Scholastic Magazine 
New York Herald Tribune Screen Romances 

New York Times Magazine Seventeen 


Outdoor Life Sports Afield 

Rank Company Amount 
Bituminous Coal Institute....... panes 264,930 
Black & Decker Mfg. Co. ........... soon ERO 
a eae ar ear ee 448,020 
Prue Mwai Ms, WNC. ok cick cisco scenes ...- 186,097 
ae: ede ... #81,064 
Bohn Aluminum & Brass Corp............ 123,035 
BE PE Roos ce eke eR aes oN ROA 509,865 
Book-of-the-Month Club ................ 613,431 | 
oS a ter eee a 2,601,307 
ey AR ee i rr 1,212,194 
eGemey WeOreeen BEUIS .6..ccskk Hes vavcacds 812,912 
I MN og cic GX 8 cao close oN eae 678,653 
NRRL (ROU PN ii ie dae rede ee 217,844 


Ee Oe I Es i nats a kaka dag Bin ee READ 277,594 
meeuer ros. Bee CO, oi. isk scasccseanes 
See. GG COED Es. dss oes edad i wah saeeen 121,925 
Brewer’s Best ASSOCIATES... 0... cece cvess 134,060 
Brewing Corp. of America..............- 
ge ee ee er ee 
pS ae SL: ee re re 3,216,247 


British Overseas Airways ............... es 140,832 
DPD POOUIOUE: bic ii caer aes 133,781 
Brown-Forman Distillers Corp. .......... 883,543 
oe ee ee er aria arora a ae 525,292 
Brown & Williamson Tobacco Corp....... 126,490 
PRP UMSENCOET. BENG. heise 5 <5 4 des 0 65 5 eenersvers 178,258 
EY IR EC 158,051 


eS oe = ae er oe ae 319,024 


pT ge a ie: i ee ee 208,065 | 
NN MENUS (00.7 jis Cie ates cede 106,846 
Burlington Mills Corp. .................. 473,585 | 
PurTnens & BAO Co. isi cscs ccaeceveus 244,516 


PCG, We Peay Go vg tees iwwis cee 107,475 


Burroughs Adding Machine Co. .......... 261,880 
OE oh i, a ee 117,130 
| ISS ear ee ee Cee en eee ar 256,830 
California Cling Peach Advisory Board... 416,381 
California Fruit Growers Exch. .......... 1,130,878 
Ceirermin POCKING COL.. ...6 oi cies est 1,336,434 
California Prune Apr. Grwrs. Assn....... 151,763 
California Walnut Growers Assn. ........ 275,173 
Caloric Gas Bove WOres.. .. 6. ccccces vews 263,218 
ee a os eer eer ee 117,398 
RII TUONO ROG: co iaicissc ue saees 384,905 
6 ee re ee ee 2,513,063 
Can Meanusacturers Inst. 2... ic iicissewrs 839,350 
Canada Dry Ginger Ale, Inc.............. 630,703 
Canadian Gov’t Travel Bureau............ 375,975 
Canadian National Railways ............. 152,954 
Canadian Pacific Railway ............... 385,186 
ee ee 1,101,339 
eS 449,088 


COTIOG GEE fiw sc cecweseeagane es ote 177,740 


ee gi re 133,761 
Oey, CMI SOG hiv cc cke wesc accioases 175,653 
Caterpiiia® Tractor Co. .........cs8evnds . 340,175 
Celanese Corp. of America............... 435,234 
Century Metalcraft Corp. ..... rere ees 112,765 
Champion Spark Plug Co................ 1,052,801 
Charles of the Ritz Dist. Corp. ........... 102,848 
Te errr 193,875 
EG sc x edie den 0 Sas eo aba sae awh 234,090 
ee a a Ss i a a 599,636 
Chicago, Milwaukee, St. Paul & Pacific... 260,089 
OO ee ree 136,900 
Ce PONOr GORE seceasosavsas 3,677,661 
Church & Dwight Co. 222,725 
Cities Service Oil Co. . re 115,266 
Clark Bros. Chewing Gum Co. ........... 258,926 
ei Re a ee ange ara eco 188,900 
BE Sa eer Katie ets 246,228 
Clicquot Club Co 231,160 
Cagney CORD. . «isk ses 224,882 
Clorox Chemical Co. ...... ; 319,737 
Club Aluminum Products Co. ...... . 306,552 
Cluett, Peabody & Co......... reaweund Ree 1,368,365 
Cobb’s Distilling Corp. . 137,148 
Coes Cer C6. sis ci iss 1,165,791 
Cohen, Goldman & Co. 153,300 


122,806 | 


Popular Mechanics Magazine 
Popular Science Monthly 


Southern Agriculturist 
Successful Farming 
Super Market Merchandising 
Time 
Today's Woman 
Town & Country 
This Week 
True 
True Confessions 
True Experiences 
True Love & Romance 
True Romance 
True Story 
United States News 
.» Vogue 
What's New in Home Economics 
Woman's Day 
Woman's Home Companion 


Rank Company Amount 
349 Coleman Lamp & Stove Co............... 259,614 

3 Colgate-Palmolive-Peet Co. .............. 7,082,969 
139 Columbia Broadcasting System........... 627,976 
214 Columbia Pictures Corp, .. 0.0066 csccccacs 294,036 
538 Commercial Solvents Corp. .............. 160,764 
639 Commonwealth Edison Co. ............... 126,237 
361 Congoleum-Nairn, Inc. .................. 252,410 
431 Container Corp. of America.............. 208,565 
Gan Continentar Can Co., TAG, o..6acdewcccend 127,550 
33 Continental Distilling Corp. ............. 1,937,533 
Gye Somrnental Oil Co: ... kk ckeaea tiesnwcs 179,190 
ee NOUN OS. i Shree gua a odats tenia 119,265 
TR OMNES, kote kcha Ns So daw Ca sR 160,385 
ae Corn Prodiicts Ret’s. Co. ......2ccccecves 1,691,242 
200 Corning Glass Works.... eee ery 459,126 
SD | er a Ee ey fer 181,315 
RN I in a ea % wis 48 Cer 174,762 
Re SRE ee een Ee Be 490,871 
658 Craddock, Terry, Shoe Corp. ............. 120,485 
<or Cranperty Canners, It. ..... 0.0.0. ccnies 205,930 
ne RRO TARY os Ge dk ae we eRe 397,652 
nee Cream OF WhORt COPD. 2.46. ci ci cwcneness 315,973 
son SGeny Peoria Co. 1.6... kes cacseeeen 800,251 
mere Sree Pei CO... onc svn ck ns cidaw ewe 249,951 
wae Stee COME TlG) oes ews cc xssaadeaee 266,013 
544 Custom Undergarment Corp. ............. 159,745 
mom CAMSIOEMEMIIINIGT, THC. iki se evaie eaves 254,015 
mee. Semel. POWewIes, BNC. 66. kk eae veda wes 278,572 
ge a a ivaweta eee 124,834 
154 De Beers Consolidated Mines............. 580,424 
238 Decca Records, Inc. ............. 389,115 


Deering, Milliken & Co. .......... oo... 295,960 


734 De Laval Steam Turbine Co. ............ 103,600 
ee eR NE SO cca sv a dk a bed 0 44 saree 119,560 
Bet TPUBCUIVE HOOK CUD. 2. ccc ccivsviursens 354,643 
728 Diamond T Motor Car Co. .............. 104,473 
tr NR NL, MR AON a 55d boa. 5 abe s Boeken eae 115,290 
Gee WICtMPNONe COM. 2 ick ii ieee sacs ve 151,845 
383 Disney, Walt, Productions.............. . 237,382 

8 Distillers Corp.—Seagrams Ltd. ......... 5,042,484 
eee CO oid ea wierd FASS sso eee 121,825 
627 Donnelly Garment Sales Co. ............. 129,470 
Dee BUOTOOOOD COPD: oii soi iesa Fence cvess 131,625 
See Sree AIPOPEEt CO. iwi ica cceasavwen 227,270 
a fo nit meen” 570,560 
ae I OMEN aiid suk Hwy a ereulalat ad 6 a er 512,601 
Gao Seremeer Trdisiries, INC. 64.6 cis cds ce acess 130,625 
BR RR Go, nn rer 128,789 
41 Du Pont, E. I. de Nemours & Co......... 1,634,539 
EO is od vc FAT ee an 179,074 
601 DuMont, Allen B., Laboratories.......... 136,008 
484 Dunhill International, Inc. .............. 181,224 
Tone Wueien Fabrics Cor. 2.08 ck eicaccicws 103,510 
476 Eagle Picher Lead Co. ..... ee 185,148 
46 Mastman Bodak Co. i... 06k cts 1,446,299 
278 Easy Washing Machine Corp. ............ 338,625 
Ga6 Maison, Thomas A,, INC. 0... csc ccccceva 129,850 
eo er 416,659 
Ble Mrecwric Alitomidte Co. .... sc iccccccsccssin 431,121 
203 Electric Storage Battery Co. ............. 454,510 
407 Electric Vacuum Cleaner Co. ............ 221,425 
179 Elgin National Watch Co. ................ 504,822 
We AR fase dc a eek be ESAT ed de een 106,150 
Bre meersen Tire CO. ooo kk c creed cid ccsanes 338,271 
485 Emerson Radio & Phonograph Co......... 180,918 
444 Employers Mut’l Liab. Ins. Co. ........... 201,302 
478 Enameled Utensil Mfg. Council........... 182,831 
I ENR 6g hair a wnacsaeals chee Lae 322,710 
ee WOM Ok 6 ibicie sd iN GOE ea aee 172,553 
Bee MUTOES Wires COP. 6c ces ci ve ccs esc 333,746 
ig iy SR Oe re 1,544,671 
495 Ex-Lax, Inc. .......... PRCT Fee ree 211,094 
381 Fairbanks, Morse & Co. .......... 238,156 
259 Farnsworth Tel. & Radio Corp. .......... 364,722 
. 9 Se ers Seen ear a areas 597,165 
et ek ae OE, BE, OO. noice hk. on e's crevices 178,427 
or Seeeen, TORIES, TNC. sod vosdic un dic0 be 120,529 
wee econ BOOK CWS 46k caiccisdascddisecesen 246,539 


(Continued on Page 42) 
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(Continued from Page 41) 
Rank Company Amount 
B7e Wiis. Bearenen, SCO. osc sic sc icaaes ives 241,345 
117 Firestone Tire & Rubber Co.............. 740,242 
Ge AR as Oe 2” ee ge 188,890 | 
gan Peer, BrOne Fi., COP... 2 ccc ccc cccccecess 281,107 
Oe Peersee Corre COM. 26 icc ccc cers cee 905,459 
413 Florida State Executive Dept. ............ 218,420 
227 Florists Teleg. Delivery Assn............. 411,235 
mee Were BGO COs ok ces aed tne se nren 323,595 
ee Ne Bo oi ssc kioe ts sues weed woalee 3,912,766 
mee Poreer Clee Bile. C6..gk. 6 icc. co cccssisenen 205,905 
Eo aoe 193,310 
ge. poreumenn, Julius, Corp. ........86casiaas 277,324 
eo: a ae eae 147,498 
ee SOW SCOP OPOEION fi ok Sica es ccdansiaven 122,250 
0 SE re 205,744 
mre PrUuemett BPANer CO. ia og cic cics coos can 288,265 
Me eI ME, Oi oo 5 bo oc viene os Seen oe 195,360 
Boo Geveere Promucs, INC. <.sikicacacsiwesicas’ 156,845 
572 General American Transp’n. Corp. ....... 148,121 
201 General Aniline & Film Corp. ............ 458,355 
Bn le 5,904,260 
GS Creare Bowes GOPe. 6. iis ks kk koe es 05N 5,487,634 
RG Cees Bee, FAG ks ho ci cca hessasendss 3,219,557 
SB <eOMOrat BEGtOrS COPD. 66k vice id eeees 7,386,761 
Pee Cer OO COPD. 6 ok ss kd iiwesasenges 536,370 
156 General Time Instrument Corp........... 576,507 
fet General Tire & Ruover Co, .......6.86605 487,826 
Per Gpermer Preece Ce. oi nic ccc cc cevcausen 670,776 
408 Gibson Refrigerator Co. ................. 220,745 
aa Gylbette Batety Rasor Co. ........5....80 1,127,215 
ee Geen, SCPMTIOE COO. ack chivas sacar ecsa vas 208,488 
G85 Glendale Knitting Corp..............66s05 114,205 
57 Glenmore Distilleries Co. ............... 1,347,857 
ns I oe 5 clause ah awd S @ane we Rae a ers 190,341 
Nic db aed abe 4 bs ewes oo ee RES 916,431 
pe 194,244 
242 Goldwyn, Samuel, Productions .......... 384,994 
mee G2O0GB-SANfOrd, TAG, .....ccciccsccceses 371,240 
654 Goodman & Theise, Inc................... 121,410 
Be MCN) OS, a, SOO, isc cca ss cue doa seeen 2,110,972 
20 Goodyear Tire & Rubber Co. ............ 2,720,564 
Re | 9! : re 363,275 
SG AO: : 137,300 
Se Sr er 163,971 
ee ME, POND Bg IMO, ices cic csnececrcaee 100,995 
a a a 983,343 
524 Great Northern Railway ................ 165,675 
Se rr 122,450 
OE Oe: 556,137 
355 Grocery Store Products Sales Co. ........ 256,735 
a 369,747 
ee AMUN COED, nc cciescaatacaneceteress 319,130 
582 Gum Products, Inc. .........cccccccccees 137,421 
See teats, BeOrris W., BG Bros. 2. occ ccccisces 182,775 
mere, SEMETEUOM WICH CO, 6 noi ccct cc cccseee 450,756 
481 Hamm, Theodore, Brewing Co. .......... 182,235 
542 Hammermill Paper Co. .................. 160,155 
600 Hammond Instrument Co. ............... 136,170 
430 Hancock, John, Mut’! Life Ins. Co. ...... 210,200 
663 Hanes, P. H., Knitting Co. ............... 119,560 
372 Hart Schaffner & Marx .................. 243,430 
401 Hartford Fire Insurance Co. ............. 225,020 
We INE PEN, OOS kc coca sdeeevsa vanced 405,490 
334 Hat Corp. of America .............. 274,623 
555 Hat Research Foundation, Inc. .......... 154,000 
181 Hawaiian Pineapple Co. ................. 500,635 
ea 167,682 
a A Eo: ne ee 1,431,894 
619 Hercules Powder Co..............scce0:. 131,475 
421 Hertz Drivurself System................. 213,540 
ee ee 134,009 
ue eeeuneem, “Gh, BW, Ge BrO. wc ccccvcvics 453,915 
We MOO WAee PROS, ING. occ cc i cceses 174,777 
583 Heywood-Wakefield Co. ................. 143,365 
a 310,755 
748 Higgins Industries, Inc. .............. 100,358 
RRS Sr 281,779 
482 Hilton Hotels of America ................ 181,630 
Gen weamemroor Beusiery Co. 2... cece ceienss 163,139 
NU, hve hig cen lens s, wc acecesboa 9 bw 8 paces Ai 434,553 
129 Hormel, George A., & Co. ............... 664,158 
mew Brewmmnems eles Corp. «occ. cen cseass 353,008 
RE rr 106,016 
a 451,440 
ae er 309,500 
OE re 288,430 
mn Reus. BEMIS CO, ow. ck cc cee ccece 114,330 
Se SE UG RIS, ce a Wk ks cd cee es cehaes . 307,550 
eee reurcer Dooumian Corp. 2... icc ccc ccecs 112,312 
Wee eee, Oy Soe, OE TODS cic cece ic swescvens 103,128 
258 Hygenic Products Co. ................... 365,410 
295 Illinois Watch Case Co. ............... . 313,806 
584 Imperial Paper & Color Corp. ............ 142,935 
ee RM ER, ee ied edwcve¥icies 159,527 
aE SS | 146,343 
533 Insurance Co. of No. America ............ 161,610 
736 Internat’l Business Mach. Corp. ........ 103,142 
36 Internat’! Cellucotton Products .......... 1,847,316 
7 International Harvester Co. ........ 1,171,118 
676 International Minerals & Chem. Co. .... 116,640 
170 International Nickel Co. of Canada ... 526,845 
G4 International Shoe Co. ........1......... 1,250,736 
53 International Silver Co. ..... 1,418,919 
445 International Textbook Co. .............. 200,709 
465 Interwoven Stocking Co. ...... <vesees See 
613 Iron Fireman Mfg. Co. ................. 132,245 
Ee a ee 258,076 
202 Jantzen Knitting Mills ........:............ 454,529 


Rank Company Amount 
RO Gene, SOF , CO) os iii sc ecdasdisvesewes 179,112 
ae eee, Oo gn te Sas eeeees 2,322,026 
O64 Jewett G@ Sherman Co... 2... .cesnevcacacs 119,538 
ae eas UN, ak oi score eased es can 115,690 
BT OEY CE ORRIN ik k core cc an ebee sees 2,116,820 
Voge 8 ae. ee es ee 801,681 
380 Johnson, Walter H., Candy Co. ........... 238,203 
405 Jones & Laughlin Steel Corp. ........... 224,213 | 
ee eg poy 655 a Oo PROS Ee 100,440 
Bia eee Os, OE GO: Sk io's hae eakaid sax 131,490 
OED WAI PIPEWNE ik Sees cawanssessecn 121,450 
Th Memeeree reeer COCR. i ik ck ks ist ccessees 1,074,833 
414 Kalamazoo Stove & Furnace Co. ........ 217,886 
ES ogy ben £ Es see esa knee eees 105,550 
487 KRaragneusian, A. & M.,; Inc. ......s00008 180,630 
212 Kaufmann Bros. & Bondy, Inc. .......... 441,562 
Sam Peer, way GE GO, 5c eke bc hs bedeedss 161,313 
Ree seer: SOOO Bi, Golo aes dense ses euwes 152,110 
Po ED «8 boa bc sewcuamneseean sap an 765,948 
ee I eras MLW a bara 3 eke wae ewe 410,267 
GST Menneceut Copper Corn. 2. iin cesses 114,000 
Soe Mennedy, David Bz, INC. sco icc ceeeeeccnss 160,820 
DOO Tear PA ClOrE COED, 6 os sc bce edcaee es 337,769 
Gis Hewett, 1, B., Rieer Co. 2.6 kcscicsvas 171,105 
SOG TROOOEHMORATOCN “CO. oie ccc cdavedictneecd 251,589 
ey RII RR 6s. san'ns de sv ee ce wa 8 5S REA OO aI 162,930 
DE ON. cee sab.ee 0p eee WEES 168,500 
$20 Mreisier, Jdacaties, Mite. Co, ......s06 cess 284,510 | 
pe a eo ae 297,485 
Soo Raapenneimer, B., & Co. ...06645 we secs 165,578 
Ge ee ce ee se 389,795 
ey TENDS, 5.6 ke5. a sd. 0 ie ee So re eRe ee 2,835,650 
Std Emers, Brary & CIP ..ccccsiecvessar 219,711 
I Ee ca va agus eee geek wens Re 225,500 
ee Ce a OO). 4.6 KER sires eee aRwEN 129,554 
687 La Salle Extension University .......... 114,083 
oP 2 Se eee ee eee 106,590 
De) Lee Tire & Hubber Corp... . 2.5.56. sce scas 167,678 
303 Leeming, Thomas, @ Co. 2... ..ccccccesccs 302,494 
Gan tee, JOmes, GF BONS CO. nines cscdsccss 166,451 
Gn inh & Pink Progs. Corp: .....ccccsisess 1,272,322 
eS Rs OS 212,823 
Ben bester Piano Wits. Co. ... cs cccvsccscscas 303,435 
ee rer err errr ne ee rr re 5,481,958 
TERR I TO, gsi bi oid secede et eueeuwre 105,272 
PEE MS ig Palo a dees ew Ope ee an 104,322 
549 Libbey-Owens-Ford Glass Co. ............ 157,703 
G3 Libiy=Metell G Libby... ...cscccvicss 978,394 
490 Liberty Mutual Insurance Co. ........... 179,800 
598 Liebmann Breweries, Inc. ............... 137,085 
Be Ree BOVOIS COPD, 5.056056 6 cee ieesceswen 412,960 
22 Liggett & Myers Tobacco Co. ............ 2,538,494 
164 Literary Guild of America .............. 546,395 
S43 Lockneed Aircraft COrm. «2... 6. ccc ccciase 159,968 
Per eee eee eee ee ae ee Ee 894,757 
275 Longines-Wittnauer Watch Co. .......... 343,097 
ee SUE GAG cae Wiese steer ceed enee eae 160,200 
Ben mitt, COOPNe Wi CG. occ ik be ceca sniicsies 226,087 
ue ee ne er rere ee 188,886 
250 Macmillan Petroleum Corp............... 373,999 _ 
pe 2 ae cr eae 493,663 
540 Maiden Form Brassiere Co. .............. 160,290 
740 Malleable Iron Range Co................. 101,820 
Ne Se a Se 145,250 
Soe Peehimaran Bart CO. «ccc ccc icc scias 195,925 
DDR peeceen WOOe CO: i ic ec eee eevee 7°3,769 
TiO Beene Ge WO, TAG bocbc ccc viceces 107,380 
746 Manning, Maxwell & Moore, Inc. ........ 106,611 
ep Rg eo ra 171,310 
Sees (MN. 60 6 888 660 ee kee ce he 198,050 
pe ee: ae are 428,834 
pee pemmeene. ©. Be. & BONS. 26 ccc ctiiciwwsen 231,900 
NS OO os ci scecvevectidvarents 132,400 | 
er reer 226,775 
Co ee ree eee 384,200 
Os re ere 268,525 
ee IRE ES oe, oils. haces ae do vl bae ada 261,666 
mee mera -mmeurae GO, ons nic dese cen war 382,009 
198 McKesson & Robbins, Inc. ............... 474,080 
516 McQuay-Norris Mfg. Co. ................ 169,562 
NL Ne 0 ores 04.5.4, 8 dh So CS ONS A 293,100 
Cg 0 6 eee a a 711,364 
Pee, MMIAOIMTABIN CG. oon ie vn clncccdeuneawee 108,508 
SGn MeerOmien PURE CO. ones vicvsicccsawce 190,883 
82 Metropolitan Life Insurance Co. ......... 985,372 
265 Miles Laboratories, Inc. ................. 356,227 
San meer CeWine CO. 2... cei is ches orases 210,585 
273 Minneapolis-Honeywell Regulator Co..... 348,615 
183 Minnesota Mining & Mfg. Co. ............ 497,292 
134 Minnesota Valley Canning Co. ........... 647,716 
362 Mohawk Carpet Mills ............... ... 252,030 
Deo seujua Hosiery Co. «.... i. .cccckcvieesews 137,155 
fae meeneernte CHEMICE Wo... .. 6.66 6c sek ae 674,688 
449 Moore Business Forms, Inc. .............. 199,690 
oe Deorris, Philip & Co., titd... 2... ccc cscs 1,339,934 
Be Be) a 243,161 
ese Motor Products Corp. ... i... cicccivcceucs 290,907 
ge 160,777 
eee Mauls Bits. Corp. 2 iii cc cicicdcwcts 382,797 
370 Munsingwear, Inc. .................2000. 244,900 
es eS i ae ead tcave heed 
581 Mutual Benefit Life Ins. Co............... 144,550 
321 Mutual Life Ins. Co. of N. Y............ 284,385 
30 Nash-Kelvinator Corp. ................ 1,961,010 
205 National Assn. of Ice Industries.......... 451,168 
312 National Assn. of Mfrs............... ... 295,080 
332 National Assn. of Margarine Mfrs. ....... 276,031 
me Bamesome) Tisciit Ce... ok kc ccvvccccccccse 1,454,464 
385 National Board of Fire Underwriters....... 235,250 


| Rank Company 

456 National Cash Register Co. .............. 194,540 
wer Meaceenas City Bote Of Ni X. 15 65. .55542.% 362,439 
343 National Confectioners Assn. ............ 264,714 
789 National Cylinder Gas Co. .......6.cc865 102,525 
18 National Dairy Products Corp. ........... 2,859,759 
13 National Distillers Prods. Corp........... 3,595,779 
568 National Enameling & Stamping Co....... 151,207 
ee ee 203,545 
Me RT BI OO og, gc ecikas teadwedes sss 296,600 
665 National Life Insurance Co. ............. 119,405 
SIG Pewee: Gil Preds. Co. icc chee ccecs 168,835 
255 National Pressure Cooker Co. 367,816 
Me PEEOTIRS PONE GOED. os okt eescsi sc steaas 206,225 
751 National Trailways Bus System ......... 100,075 
eee SUD. MP INNINCUIED, og fii vee be cad ed eegas ees 255,125 
Cee Pre Bete CG, bids ce csicccwan<s 122,759 
90 Nestle’s Milk Products, Inc............... 935,330 
749 New England Mutual Life Ins. ........... 100,225 
254 New York Central Railroad ............. 368,129 
441 New York Stock Exchange .............. 204,674 
451 Noblitt-Sparks Industries ............... 196,725 
CR a a rer 111,386 
611 Norfolk & Western Railway ............. 133,454 
491 North Star Woolen Mill Co. ............. 179,204 
Sve POrTeNGM Warren Cor... ..siscisadccaces 506,598 
681 Northwestern Mutual Life Ins. .......... 114,850 
aie Norwich Pharmacal Co. ......0 ci wscceces 424,876 
Boe rrommema Chemica? Co. «.....ccciiacs os ce 153,852 
Gos Peulina=usn BHOS Co. oi... 6. ick ace ccacs 153,321 
WED Te CGGG. oi ivickccccs ce cesedsteaedas “131,726 
G23 Olgendorfl Watch Co............sc0ccca0 130,168 
Bee Gin Mndustries, INC. 2... cc ce sence 396,003 
ee See SOM CE Seabee kak Sad aakadanade~es 112,759 
161 170 Electric Light and Power Cos. ........ 560,118 
Ur) I Ng dg casa sed adews ¥4.G swe ww OWA 811,665 
605 Oregon State Highway Comm............. 134,224 
306 Outboard Marine & Mfg. Co. ............ 298,186 
661 Owens-Corning Fiberglas Corp. .......... 120,000 
81 Owens-Illinois Glass Co. ................ 997,964 
SG EE GA 6 cn neh oe ine bKAGS es awe ees 591,458 
AN I hs. Nid 6K AWE Va DAG RA eR aae 891,293 
WGo Pecwara Motor Car Co. oo. icicceeccaacns 542,812 
a ee ae ee ae om ee 357,331 
133 Pan American Airways Corp. ........... 657,932 
742 Pan American Coffee Bureau ............ 101,254 
499 Paraffine Companies, Inc. ............... 177,630 
94 Paramount Pictures, Inc. ..............3. 908,877 
pe ee | a 144,269 
4am FOrrUINS Corday, ENC, 2... occ iccwececsuts 101,130 
440 Partums Schiapaerelll .... 1... .cccsasesces 100,700 
UN By a 905,595 
re 296,408 
Bg de re re er ae 1,342,267 
696 Pendleton Woolen Mills ................. 111,765 
ae eR eS, a 321,539 
511 Penn Mutual Life Insurance Co........... 171,325 
666 Penn Grade Crude Oil Assn.............. 119,300 
Bt PONUNSVIVENIA FAUGRR gcociic cc cc cae 430,058 
468 Pennsylvania Rubber Co. ............... 189,070 
711 Pennsylvania Salt Mfg. Co. .............. 107,178 
tS Se X55 a5 64 64 8 ee ae uwe wee 280,506 
pC a or ee re 499,315 
ee EOIN fi dios 00's Sew ae Rev acea 1,131,222 
Me IN CUNO 5655s. casas Sas Hike dio an eeiaias 225,435 
em err mees Sere COO. si skis Gas ded asdsascaa 190,780 
ge 294,435 
382 Permanente Products Co. ................ 237,630 
Gea Fersonna Blade Co, .. 6.66 kc cicvccsscace 130,169 
hao Pumrme rate. Corn., IAC.....icivicscsoes 612,237 
GOs PMONIX Pabst~Otte Co. 2... ck iccccccuccs 151,524 
ee CE, 5s 65-50 0b 0 kaise ous whi adcn eet 1,419,080 
hie Prpeesones COP. oki céccvccivecc 519,295 
OLo Pmips Petroleum Co. «oo. kicciccsccacs 170,600 
Wg Eo 121,340 
MR sa a nr 1,419,525 
Gus riper Aircraft Corp. .. 4 ick idiccccascevce 134,675 
143 Pittsburgh Plate Glass Co. .............. 616,165 
208 Planters Nut & Chocolate Co. ............ 450,286 
459 Polk, Miller Products Corp................ 193,903 
Oe RR 278,947 
Se WOMGS GAUMCt CGO, ois ccicicicscvesssva 1,630,256 
305 Portland Cement Assn. .................. 301,565 
728 Preserve Industry Council ............... 104,640 
Sue Pressed Steel Car Co. 2. ..k. occcccceccscs 174,010 
Gil Prince Gardner Co. oo. occkccckccicrcccvce 117,410 
ey ge Be El Sl 8,555,897 
180 Proctor & Schwartz, Inc. ............... 500,672 
157 Prudential Insurance Co. of America..... 574,905 
RONNIE Bes ata: cee 957,099 
ee ee MO MO chica kv'ecuews cecacteces 1,807,060 
379 Quaker State Oil Ref’g Corp.............. 238,520 
Wee EU ENS 6 os bce 6 ow 6-8 ork dirkcd dea ee kn 107,740 
750 Queen Anne Candy Co. ................. 100,078 
34 Radio Corp. of America.................. 1,937,337 
32 Radio-Keith Orpheum Corp. ............ 1,951,583 
690 Railway Express Agency ............... 113,028 
131 Ralston Purina Co. ................... 659,814 
Dee MR WOO COG, i oak ds visi edssca¥asuadzc 254,536 
629 Red Top Brewing Co. ................... 129,148 
689 Reed & Barton, Inc. ..................... 113,210 
266 Reliance Mfg. Co. ....... 354.965 
146 Remington Rand, Inc. ................... 609.177 
168 Renfield Importers ere re rr 
Oe 203.681 
ME 2 ee 216,196 
220 Revere Copper & Brass, Inc............... 418,380 
172 Revion Products Corp. .................. 519,909 
158 Reynolds Metals Co. .................... 574,249 
@ Reynolds, R. J., Tobacco Co. ... 6. vei cccns 4.206.916 
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Rank Company Amount 
IL I cs ok ci as ais ae cd xs Ss oes 388,810 
Mee Ge I. OED. ig a sec es ces wie dnes 210,800 
340 Riverside & Dan River Mills ............. 266,654 | 
ES at OSE 6 eae 107,050 | 
366 Ronson Art Metal Works, Inc. ........... 247,385 
ES EE ES” eee eee ee 101,500 
Soe ae eee OE, OOO. occ dnniccceeinwes 185,000 
418 Royal Lace Paper Works, Inc. ........... 214,760 
Me WE ETO CG, 6c cise ivecees dane 219,950 
27a mupenerein, Helens, Inc: ....... ccc ies 339,423 
TEE MRL oy Ase 050-408 5'4 w 40k ws Gas 105,286 
UCM UN RS SS oe hid ee oS 4 4 bs od od ba 433,935 
rr a 171,789 
ae 816,838 
te UC ONE AN GND, 4:5 saga 'ein'e'via va seems ole 125,411 
715 Schaefer, F. & M., Brewing Co. .......... 106,738 
14 Mementey Distillers Corp. ......6.cesec sss 3,237,956 
ee Nara 216,476 
91 Schlitz, Joseph, Brewing Co. ............. 931,921 
RS SD a Sy: 331,651 
OR Sg ES 2. 392,438 
Sig monmmmoner, £., G CO. ..ccicss caesac ces 219,030 
700 Geott, B. H., Radio Labs..........66.06s685 111,304 | 
ee ee eee eee 945,926 | 
Og NS 257,063 
RR EE a er re 161,315 
Bee mean Power (WOT. 2... 6ccccccvccccdense 137,175 
RO 135,875 
Rs ta ait 0. Gl Qe: 111,570 
RD re ee ee 189,176 
iae cememerime Misewer CO. jk icc ci eet 506,910 
oe re a re 283,140 
ie GS A RY 593,482 
BG0 Geren PUBSOCINCES, INC. oo ccc cence es 159,585 
SAS ee re 664,625 
44 Seven-Up Bottling Co. .......6...8.0005- 1,551,910 
foo seater, W. A., Pen Co. ... 0.6.86 cc caes. 594,218 
617 Shedd-Bartush Foods, Inc. .............. 131,585 
Pin aver Ween Cl COP, 6. cic cc ceeeaias 772,799 | 
Be mererwithewrreams CO. inci ct tscwesacn 948,555 
Nt: 140,130 
CIR Naik dod ga 4. % 89S 600 eR OO a 494,455 
mew mnwaeyaer Bros., INC. ... 1. sscscvccecess 210,408 
EEC S| a 195,201 
EE, OR oo ions cd.0-3545e sda eka ee eed @ 1,331,183 
EER 1 oa sie eye -0. 50 5 ne 6-4 DA BO BLE 785,575 
ES os Ot: ee 169,231 
ee oy: le ae 412,861 
CME GOS 58 aM had 46s been da dew eds 639,500 
NN gia 5 agin 9.4: b4.a EG BOS Hd Rhee 0 eo e 111,692 
Me MME ME RO, fs ve cectsaevese beeen 123,953 
Ee a a 193,915 
169 Smith, Alex., & Sons Carpet Co. .......... 532,443 
URS a” a ar 173,119 
271 Smith, L. C., & Corona Typewriters ...... 352,544 
63 Socony-Vacuum Oil Co. ..... ccc cece ce 1,269,621 
Pn MOONE NOOR, bo ki sas cess sess eerieees 156,920 
mee weer) Pet GO CO, oc. 6 ce tec acawee tes 379,220 
we) mGuerenn PECING CO, 2... 5.0 ccc eee ssasscs 107,525 
Me OGUGHIETED TIGUIWOY cscs cece eied cae 134,278 
Siu seoeeaine, A. Gi, & Bros. onc i ccs sciesee 133,688 
wor eporueewitninmton CO, .. cn. sccceeesiiaas 270,537 


Rank Company Amount 
See ee EE CO, iS kn oss casos cae cos% 106,479 
TR gE Sanchar dis oC RG oe ROR OT 253,175 
ie eo casceess Sr 
Gee meremes Cotton Bills. ...5 066i ce cacais 138,350 
Sp Ree, Bs Bais, Ge I oe eek ae esa es 139,350 | 
See ee a a OA io i ec tccecace 768,516 | 
43 Standere Brands, Inc. ....... ii. scccccces 1,588,910 
474 Standard Laboratories, Inc. ............. 185,650 
526 Standard Oil Co. of California ........... 164,631 
eo memere Cr) GG GF INNi Pe accccewsccccases 401,598 
500 Stark Bros. Nurseries & Orchards ........ 176,411 
ee eee -SEOUGEE SOO. 5565 6 occ Cokes cee ews 444,120 
RE I a ele Sine wisoese 8 6 Ke whee 358,622 
pO SS |: a 2,315,046 
Ree eens, tees Te, GR, oo a ein oss oe were Ow ws 491,970 
137 meeworte warner COre. ...666 ci ee reece 634,122 
oo avonely-Van Camp, Inc..........5...5.. 1,863,251 | 
ee 114,356 
ou4 Stromperg-Carison Co... iin ciccieccccncs 301,875 
We RR Us a 6 ink See cea ee dew ens 1,053,420 
577 Sugar Research Foundation .............. 146,225 
669 Sun-Maid Raisin Growers of Cal. ........ 117,918 | 
ue ey a ee 562,060 
13 Dunshine Biscuits, Inc: ....6..6... 05 ce ees 618,571 
pe es errr 107,867 
INES a's eae GA KR Oa ACd AOE AS wk * 4k 224,920 
eo oe 8 a or rrr 6,505,114 
396 Sylvania Electric Products, Inc. .......... 226,579 
Pe EMS oe aint needa Valdes ek eee EA 491,493 
PE OUND irc nya wis Gh 5 ASO ADEA RMD A OLD 556,984 
Tat ee ED. bo aia ka ceeded aceean as 104,788 
Di0 BR PUEAMIGN, 66 ick ck ci ase aes awseawee 242,460 
Tee ROMO OO. kos Sk ek as ceed eawuwa ss 105,620 
MEO. gsi cts ek AS Ae eRe RRA a eae 1,845,007 
Mey a rrr 943,960 
eG gi, ll er re er 535,470 
281 Tide Water Associated Oil Co. .......... 334,950 
NG MEE COUR, TI i ees es sci deen 147,600 
G45 Timken-Detroit Axle Co.........6. 0666 88s. 123,410 
153 Timken Roller Bearing Co. .............. 585,180 
Pe) NN. 8 ke kG a ROS eea ECR we; 626,092 
Met” Oi re 120,238 
Re A Re eae ee 196,060 
486 Trailer Coach Mfrs. Assn............ 180,811 
CoS yc ER OS a ee 104,365 


Transcontinental & Western Air ......... 
Travelers Insurance Co. ................:; 271,925 


pe ge a eS: a a 220,171 
Truval Manufacturers, Inc. .............. 151,575 
Twentieth Century-Fox Film Co. ......... 318,380 
DPRGOTWOOR SOGED. 66sis bcs cdsewecceugewws 224,626 
Underwood, William, Co. .......6.cccae08 126,509 
MRD EE has wk Wy Kan Sak ex vols wat 152,000 
Union Carbide & Carbon Corp........... 1,401,927 
GE ea a 174,360 
Union Pacific Railroad Co. .............. 741,967 
Union Pharmaceutical Co. .............. 138,255 


Weneed Alf Lines, INC, 2... kc cece - 157,285 


Rrrneee Petsee COORD, 4.5 ccc cececscdpnees 1,048,232 
UE, NE eo ck eae as oe wake ose 365,490 
MPN PND, SG ask cece cbse saad 126,690 
United Merchants & Mfg., Inc. .......... 185,213 


43 
Rank Company Amount 
29 United States of America ............... 2,010,213 
112 United States Brewers Foundation ....... 774,415 
374 United States Playing Card Co. .......... 242,613 
571 United States Plywood Corp. ....... 148,418 
56 United States Rubber Co. .............. ,356,570 
632 United States Shoe Corp. ............... 128,677 
643 United States Steamship Lines ........... 124,385 
195 United States Steel Corp. ............... 477,529 
488 United States Time Corp. ............... 180,115 
270 United Wallpaper, Inc. ............... 352,575 
S60 Universal Camera Corp..... ... 65. .s8ca83 126,197 


Ee UIMVOEERE FUCIPOE COL, 6 ccc ic ae ecaen 487,972 
og en ere 286,745 
226 Van Camp Sea Food Co..................:; 412,545 
OR se en ee 172,390 
DOG eee, GOIBRD Gis isiic cn chia cee ee acadows 836,140 
ee WO Eg iro sce 6h as ke he ee 225,400 
a re . 32265 
12 Walker, H., Gooderham & Worts, Ltd. . 3,668,510 
284 Wallace, R., & Sons Mfg. Co........... 326,930 
419 Wallerstein Co., Inc............. ssieee) 
Soe WEMmnmeam Water CO.. .6. is ceaceesds 257,060 
G55 Wameutta Corp. ......5.65: 120,915 
Be SONG GA. 5g ss Hab cakes PP ei 956,557 
272 Warner Bros. Pictures............. 350,109 
Sea Werner G& DWHGCT COis 58 kok. ois k sk cs deces 166,880 
673 Washington Dept. of Conservation 117,388 
Oe BreemNenene:. Dos Bae Noises. & ev. Wes oko areane es 475,750 
196 Weneter Bisenionr, INC... 6c ccccasenecn 476,800 
256 Weco Products Co........ A eee ese 367,669 
San WOlen GANS PiUCO COiii kc. sce eeieancee 397,063 
Stl Welton BOGS COn ccc ciciis sce icececce 240,861 
Wee, SOREN. SHG Siatkwiels hss alcdcaecewae 199,740 
392 Wesson Oil & Snowdrift Sales Co., Inc..... 227,250 
223 Western Union Telegraph Co........... 414,200 
45 Westinghouse Electric Corp............... 544,859 
Ge WEUCINIMINNOE BUG. 5 oid Se wines ce ds Shas 114,750 
Oe Wena tO SE ik vss Kes eaaee wana wR 200,500 
268 Whitman, Stephan F., & Son............ 353,160 
Gee Wieser Br000r GO... wk ki cvci acces 129,395 
Tae WUCONCIGY COP. 6 oc cscc cs eeaseen 105,853 
Se ae rae a ar 392,926 
Gee Wie: caus, Bons G COs. 6 <iecccicsdssvcen 126,436 
Lae WEE A Be is 6 keke ce Sin secn cess 711,939 
i i Rae ea" 2) 3 a ee 179,904 
123 Willys-Overland Motors, Inc.............. 683,000 
IT, TENN cig prey nace way oe Nid ea Ae 233,331 
Eee MEMES: EPR csc aba aes taeaes 490,097 
GIS WiNGTICK, ACUTE, IMC. cok Kckscecses eens 131,815 
S6l Wine AGvisory Board... ....iccccscvesies 152,766 
Che Wilh WHMGON Pip GB COs ii dae ts cwacciviews 120,383 
ee A pas en ke 205,106 
ee ae a A |.” rar 234,821 
420 Wrisley, Allen B., Distributing........ ss eae 
Sao Weiarismer, PUGON COO. ooo 60s 6 bcs reeas 643,516 
Me a oy ae &  r 248,377 
98 Fardiey Of LONGON, ING...6 ke eise cease 913,869 
BE STUPOR, Ste shins takded eek aeetacee 227,365 
Den ny We cs, BENS 9.2.66 ba 95 sae ot SH 600,292 
ea ae 717,442 
eee Na 5 sis ov is Ou sawee eee e ele 139,877 
120 Bonite: Proagucts Corp... 66a ccvccc ec ckss bie 676,859 


Heller Moves Studio 


Emanuel Heller has moved his 


Jarvis Ltd., 
handle its advertising. 


Reo Motor to Jarvis 


Reo Motor Company of Canada, 
retouching and art studio from 55) Leaside, Ont., has appointed Al- 
W. 42nd St. to 130 W. 42nd St.,| bert 
New York. 


Toronto, 


Department Store 
Profits Decline; 


Poster 


to 


Granted Recognition 

Advertising Association 
'of Canada has granted recognition Los Angeles, will increase its rate 
to Muter & Culiner Ltd., Toronto. 


KFI Increases Rate 
Effective April 15, Station KFI, 


from $660 an evening hour to $700. 


Ad Budgets Rise 


AITHORN CORPORATION 
d-Setters - Engravers - Printers 
0 N. Rush St., Chicago 11 * Whi. 2300 


. . . Write or Phone for 


one of our Representatives 
—Let us show you samples of work 
we are doing for successful institutions. 


RY THIS ON YOUR PHONE 


. « You will find 
it a satisfying 
number because 
it opens the 
quick, sure way 
to the complete 
and economical 
handling of 
your production 
requirements. 


PRINTING 
AY AND NIGHT SERVICE 


New YorK—Last year was 
marked by a decline of 27% in de-| 
partment stores’ net profits on} 
sales, the Controllers’ Congress of || 
the National Retail Dry Goods As-| | 
sociation reported last week. 

Based on records of 182 depart- 
ment and specialty stores grossing | 
more than $1,000,000 each, the re- 
port shows that 1947’s net profit 
average was 4.1% on sales, com- 
pared with 5.2% in 1946. The 182 
stores did a gross volume of $2,- 
265,349,000 in 1947, compared with 
$2,182,074,000 in 1946. 

Sales were up 4% over 1946, but 
the number of transactions fell 
5%, and the average sale in 1947 
was $4.46, compared with $4.16 
the previous year. Inventory was 
14% higher, and turnover was 
slower, 4.4 times last year com-| | 
pared with 4.8 in 1946. { 

Advertising and other publicity | } 
expenses increased 0.1%, moving 
to 4% of sales in 1947. The aver- 
age cost of newspaper advertising 
was 2.2% of sales volume, com- 
pared with 2% in 1946. 


Ogle Joins Four A‘s 

George L. Ogle, ac- 
count executive and head of the)! } 
radio department of Newell-Em-| | 
mett Company, New York, has | 9 
joined the American Association, | 
of Advertising Agencies, New 
York, as executive in charge of 
membership procedure and of X 
council and chapter activities. 


formerly 


Just out 


This 
24 pg. book 
tells how 
National 

| Advertisers 


LOCALIZE 


for selling 


ACTION 


Read the exciting story of “big time’ merchandising at * 
point of sale and how you can build maximum sales 
with Brand Identification Signs. 


"@UALITY NEON AND FLUORESCENT SIGNS in @UANTITY” 


3500 NEON AVENUE 


REPRESENTATIVES IN ALL PRINCIPAL CITIES 
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Space Sales Seen 
as Good Career 


New YorK—C. S. Hanson, east- 
ern manager of the American 
Newspaper Advertising Network, 
speaking to students at a career 
clinic at Columbia University, 
said that opportunities in publica- 
tion space selling are “great”? and 
that the field is fascinating and 
challenging. 

Mr. Hanson believes that jobs 
are easiest to get in media, in this 
order: newspapers, magazines, 
newspaper supplements, and trade 
and professional magazines. 

He estimated that a good classi- 
fied newspaper salesman will earn 
$6-7,000 a year; retail $8,-13,000, 
depending on accounts; national 
$8-15,000; national magazines $10,- | 
18,000; newspaper magazines $10- 
25,000; trade and_ professional 
magazines—“You’ll be surprised, 
I think, to know that a good many 
of them pay well up around the 
$20,000 figure.” 


Bristol Names Mulcahey 


John J. Mulcahey, assistant ad- 
vertising manager, has been ap- 
pointed sales promotion manager 
of Bristol Laboratories, Syracuse, 
ethical drug division of Bristol- 
Myers Company. 


DON'T 


FORGET 


America’s 
most Amazing 


COMMUNITY @ 
Davenport, lowa 4 


. a 4 | 
fe 


| 


Write: 
Davenport Newspapers for 
Complete Information. 


| 


AWARD—Here C. W. Shugert (right), | 
advertising supervisor of Shell Oil Co. | 
and president of the Industrial Adver- 
tisers Association of New York, presents 
the chapter's first award of "Industrial | 
Space Salesman of the Year" to Ed- 
ward F. Coffey, who has covered New 
York for McGraw-Hill's Electrical World 
since 1922. 


/early 1949. It also announced that 
| East 


Morning Lighting 


of Posters to Be | 
Offered by Walker 


Detroit — Beginning Oct. 15, 
Walker & Co. here will add morn-| 
ing illumination to all of its 
lighted posters without additional | 
charge. 

The company maintains outdoor | 
showings in metropolitan Detroit, | 
Flint and Grand Rapids areas, 
and has decided to keep all lighted 
posters illuminated from 6 a.m. 
each morning until daylight, in! 
addition to the regular period 
from dusk to midnight. 

At the same time, the company 
announced its expansion in the 
Muskegon and Grand Haven mar- 
kets, with several advertisers al- 
ready booked for late 1948 and 


Detroit and Hamtramck 
posters henceforth will be in- 
cluded in the regular Detroit mar- 
ket rates. 


Boulware to Speak 


Lemuel R. Boulware, vice-presi- 
dent of General Electric Company, 
New York, will be the principal 
speaker at the Brand Names Day 
luncheon at the Waldorf-Astoria 
Hotel, New York, on March 30. 


Council Elects Mosher 


John K. Herbert, general adver- 
tising manager and vice-president 
of Hearst Magazines, New York, 
has been elected a director of the 
Advertising Council. 


6 
OVER 500,000 DAILY CIRCULATION 
OVER 1,500,000 READERS 


In a Fast Growing Market 


The 49 daily newspapers of the Ohio Select List 
have increased their circulation over 30° in the 


last eight years. This is 


D2 VA 


2'4 times Ohio's rate of 


growth. These 49 newspapers dominate the non- 
metropolitan half of Ohio. Don't neglect these 


ever-growing. highly industrialized cities. 
member these dailies blanket 


Re- 


most of Ohio's 


farmers because they cover 58 of the 88 counties, 


oe 


s ye yy 


SELECT LIST 


NEWSPAPERS 


‘Adds Ellington | 


. ‘Auxiliary’ Ad 
| Help Plan Finds 


Ready Support 


Cuicaco—Nearly 300 manufac- 
turers are participating in a new 
Publishers’ Auailiary “dealer ad 
help” service inaugurated in Feb- 
ruary to stimulate more effective | 
local display advertising. 


newspapers, 
1,100 publishers of such news-| 


have requested its new free re-| 
porting service. 

Each report lists manufacturers | 
and their advertising managers, 
telling what the companies manu- 


Salmon packers, who last year 
put up a $100,000,000 pack in 
Alaska and the Pacific Northwest, 


nights 


Jersey Joe Walcott. 


fight with 
Some 500 


after Louis’ 


whites and 200 Negroes will at- 


are doing so well they aren’t in-| tend. 
terested in advertising. They | 
raised ad and promotion funds| The 


prewar, but the industry shows 


have salmon 


% % 


Reports that Chrysler Corpora- 


. | 


* 


AFL Screen Actors Guild 


Bg of 


has sent a letter to some 200 mo- 
The Auxiliary, published weekly no desire to resume the fund.) tion picture producers announcing 


by Western Newspaper Union and) Their pack is selling too well, at| that future contracts must incluce 
_sent to weekly and small daily) good prices. The Food and Drug provision for compensation to ac- 
reports that nearly! Administration will soon seek to|tors if the films are used for tele- 
canners designate| vision. The letter notes that ne- 


| papers, or more than 10% of all| the kind of salmon used on their gotiations now are in progress on 
|U. S. dailies and weeklies, already | jabels. 


new contracts and “‘we are so ad- 


vising you as a matter of fairness 
in order that you may consider 


tion cancelled all its advertising commitments in the light of this 


in Life—because that magazine, | letter.” 
nu-|a couple of months ago, ran a pic- | 
facture and the kinds and prices\ture of a new Plymouth that! 


The National 


8 * * 


Association of 


of the mats they have promoting | skidded and was considerably bent Broadcasters, in its second public 
their products. The first supple-| jin the process—are somewhat ex-| opinion survey, asked respond- 


mentary report, to be released | 
about April 15, will list about 200 
additional manufacturers 


aggerated. 


The Plymouth division can- 


ents 


to evaluate the work 
schools, 
Who) celled, despite a Life apology the ernment and churches—as well as 


of 


newspapers, local gov- 


have agreed to cooperate in the) following week, and is still out. radio stations. Omitted from the 
plan. The Auziliary expects that) But the Chrysler division is still! list were magazines. 


3,000 newspapers may ultimately | 
ask to receive the list. 

Joseph W. LaBine, Auziliary | 
editor, said results substantiate the, 
original premises behind the plan | 
that (a) small-town merchants do! 
not make sufficient or proper use| 
of mats supplied to them; (b) 
mats placed in the hands of news- | 
papers are more apt to be used, 
and (c) the newspapers prefer to 
use the illustrated mats rather 
than run the “all-type” ads char- 
acteristic of many = small-town 
dealer advertisers. 


Spots, Car Cards 


Spark Council's 
Fuel Oil Drive 


New YorK—Some 5,000 car 
cards in 24 cities were used to 
urge fuel oil users to conserve 
during the critical shortage this 
spring. 

The extent of this effort to ac- 
quaint the public with the short- 
age and offer suggestions for con- 
servation was revealed in the 
Advertising Council’s report to 
the petroleum industry. 
| Radio also was an active par- 
‘ticipant in the drive, which started 
early in February. Many network 
sponsored and_ sustaining pro- 
| grams carried announcements with 
‘an estimated circulation of ap- 
proximately 127,000,000 listener 
impressions. 

The car cards, placed through 
National Transitads, Inc., were 
displayed in the East, the Midwest 
and parts of the South. 

Coordinator of the program was 
'Robert M. Gray, Esso Standard 
|Oil Company. John P. Cohane, 
Sullivan, Stauffer, Colwell 
Bayles, prepared the car cards. 


MacCready Advanced 


Herbert B. MacCready, billiard 
promotion supervisor, has been 
named promotion manager of 
Brunswick-Balke-Collender 
pany, Chicago. 


| 


C&S Appoints Baker 


Morris B. Baker has been ap- | 
pointed assistant to the director of 
public relations of Chicago &) 
Southern Air Lines, Memphis. He | 
joined the airline in 1946. | 


John Ellington, formerly crea- | 
tive director of Badger, Browning | 
& Hersey, has joined the execu-| 
tive staff of Lamb, Smith & Keen, | 
Philadelphia. 


| Gets Insulation Account 


Armstrong, Schleifer & Ripin, | 
New York, has been appointed to | 
handle the advertising of Infra) 
Insulation, Inc., manufacturer of 
Infra Accordian insulation. 


& | 


Com- |} 


in, and the DeSoto and Dodge 
divisions were not using Life at 
that time. 

od BS * 


Triangle Publications’ Seventeen 


| 


ns 


Adds Varnish Account 


| Boston Varnish Company, Bos- 


| ton, 


maker of Kyanize paints, 


magazine recently won a legal | arte od Bennett Walther "6 
action against the maker of | Menadier, Boston, to handle its 
Seventeen dresses for going for | advertising. 

a ride on its name. But the maga-| a 

zine is reported as planning no} . 

action against “17” cosmetics, cur-| Schenley Starts Drive 


rently controlled by 

president of Batten, Barton, Dur- 

stine & Osborn. 
he 


eo * 


For the first time in its nearly 
80 years, general advertising han- 
dled by 
Law agency in 1947 was larger 
than financial. The ratio was 
51-49. 

New York City hotels appar- 
ently will be “busy” on the night 
of next June 25. Our World, a 
magazine for Negroes, 
American Drinks Corporation, 
both of New York, joint sponsors 
of a banquet to honor Joe Louis 
on that date, tried about 30 of 
them before the Essex House in 


Central Park South found space 
for the affair. 
Al Jolson is expected to be 


master of ceremonies and Gen- 


Ben Duffy, 


Albert Frank-Guenther | 


New 
paign 


Schenley 
York, 


Import Corporation, 
is beginning a cam- 
for MacNaughton’s Cana- 


|dian whisky in newspapers in 33 


states. 


William H. Weintraub & 


|Co., New York, is the agency. 


and All-| 


eral Eisenhower principal speaker | 


at this dinner, 


to be held two) 


Largest PAID Circulation = by three 
times of any magazine covering 
the entire industry... and a total of 


1,000 reavers montuiy 
(Tops in the field) 
82 Wall Street, New York 5, N.Y. 
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| 
| 
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Advertising Age, March 29, 1948 
New Vari-Typer = ¥&R Adds Two 


motions and merchandising drives 
will back the newspa»er advertis- 


John E. Matthews, formerly] ing. 


Offers Several |copy chief of Roy S. Durstine,} The account is handled by Grant 


‘Linotype’ Points 


New YorK—‘“From ’ Gutenberg 
to Coxhead, 1448 to 1948,” is the 
way Ralph C. Coxhead Corpora- 
tion introduces—in the midst of | chandising department. 
printers’ strikes and threats of. 
strikes in several major cities—a x 
new Vari-Typer machine. Texsun Starts Drive 

Coxhead believes the new ma-| jn California Cities 
chine “promises to parallel the) 


Gutenberg invention of movable | wesiaco, Tex., is using large- 


type in the tremendous impetus | space newspaper copy in the San 


cam, Chicago. John S. Nagel, for- 


Inc., Cincinnati, has joined the| Advertising, Dallas. 
copy department of Young & Rubi- 


|merly sales promotion manager Sills Makes Changes 


of the Quarrie Corporation and Jacqueline Britton of the Chi- 
account manager of Booz, Allen &| cago women’s interest department, 
| Hamilton, has joined Y&R’s mer-| Theodore R. Sills & Co., has been 


transferred to the New York of- 
fice. Joan White has joined the 
Sills Chicago staff to handle wom- 
en’s activities and media contacts. 


The Texsun Citrus Exchange, Y&R Has Duo-Therm 
Duo-Therm division of Motor. 


Wheel Corporation advertising is 


it gave to the printing industry.” Francisco and Oakland areas to| handled by the Chicago office of 

The Coxhead D. S. J. Vari-| promote Texsun grapefruit, which; Young & Rubicam. In the March) 
Typer features standard type-|is available in California, follow-| 22 issue of AA, it was erroneously 
writer keyboard; automatic justi- | ing approval of the U.S. Depart-|reported that the account was 
fying mechanism (“makes right ™ent of Agriculture. Special pro-| placed direct. 


Youll Strike 
Pay Dirt--- 


When your Sales message appears in MILK 
PLANT MONTHLY you are using the most 
potent media for reaching “Pay Dirt” in 
the richest Industrial Gold Field yet dis- 
covered. Write today for detailed market 
data pertaining to your product or service. 


ABC Audited Since 1929 


@ Milk Plant Monthly (= 


327 SOUTH LA SALLE STREET, CHICAGO 4 


hand margin even”); variable 
spacing between lines and letters; | 
impression electrically controlled 
for uniform sharpness and black- 
ness; differential character spac- 
ing (providing full-space allot- 
ment for wider letters such as/| 
“M” and “W,” narrower for “I’’). 


Typist Can Operate 


Also, Coxhead says, “the opera- 
tion is quickly learned by any. 
competent office typist. Special 
carbon paper ribbon is used, pass- 
ing through the impression mech- 
anism only once and is then dis-| 
carded. Metal type fonts are no 
bigger than the operator’s fore- 
finger. Finished work is ideal for 
photo-engraving er photo-offset. 
Entire operation is swift and 
clean.” 

The new machine, Mr. Coxhead 
said, writes with various sizes and 
styles of type, from five and one- 
half point newspaper style to 12 
point book types. “Two such fonts 
fit the machine at one time and 
loading is done as simply as 
changing blades in a safety razor.” 


‘Sell Yourself,’ 
Elmer Wheeler 
Book Suggests 


New YorK—“Be sincere by be- 
ing sincere.” 

“Always give others a choice 
between something and something, 
not between something and noth- 
ing.” 

“Turn ‘no’ around and ii spells 
‘on’.”’ 

These hints are fairly typical of 
hundreds by that salesmen’s evan- 
gelist, Elmer Wheeler, and of 
those in his latest book, ‘““How to 


; ESTE SEGURO, SENOR! If you think it’s simple to divide words into correct 


Sell Yourself to Others,” pub- syllables, take a close look at the next letter your secretary hands you to sign. 
lished by Prentice-Hall at $3.50. Unless she’s a Phi Beta . . . or a dictionary hound . . . she probably has trouble 
While the ideas in this 302-page breaking words correctly at the ends of lines. Most everyone does .. . even in 


book are often only variations of 
profundities expressed better else- 
where in literature, they serve 


English. And it’s infinitely more tricky in Spanish . . . if one doesn’t know th 
language intimately. 


well to get across the author’s new Correct word breaking is only one very small reason why many leading U. S. 
“Wheelerpoints” — which are firms turn to our unique staff of Spanish-speaking printing experts for their 
= oo Sage J gan ati age — Latin-American export literature . .. but it is indicative of our “know how” in this 
larity. : ° me specialized field. Our typesetters and proofreaders talk, think and work in Span- 
: ish . . . their long training and varied experience in the regular production ot 
Pj ‘ several successful Latin-American business publications qualify them well to 
eg to Market handle your Spanish language printing. 
ar Sanee ae himeeanin So. .: whether you need (1) grammatically correct, sense-making Spanish 
New York, which previously has typesetting, (2) quality, high-speed printing, (3) practical distribution of your 
made custom-built sets for bars. printed matter, (4) authoritative, sales- producing marketing counsel, or (5) skilled 


clubs and taverns, has introduced 
a $675 receiver for general home 


assistance in copy preparation or translation .. . call a Maher representative. 


use. The direct view set has a Let him show you the advantages of doing the entire job the simple Maher way. 


15-inch tube and includes AM 
and FM. 

Deutsch & Shea has been ap- 
Pointed to handle the company’s 
advertising. Promotion for the 
hew receiver is expected to begin 
with newspaper ads in New York 
dailies in three months if produc- 
tion can be stepped up sufficiently. | 


Bowlby Opens Studio 


_Jack Bowlby, formerly produc- 
tion and creative manager of 
Fairall & Co., Des Moines, has 
Opened an advertising layout and 
Production office in the penthouse 
of the Des Moines building. He 


_ is affiliated with Associated 
4 ISts, 


Send Now for your 


John Maher ?7}i:}/iy Company 


free copy of “Preparing Coratord of frre domeslic and export printing 


Effective Printed Matter 
for Latin America” 
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‘Jack Kilrain and Mike Cleary. The great glove contest at Madison Square Senieh, on june 26, 1884, 
that whetted the appetites of the sports for the promised meeting between Sullivan and Mitchell.’’ 


If it’s maximum concentrated coverage you are looking for, 


First 3’s ‘ 


One group is the Magazine and Picture Roto Combination, includ- 
ing Grafic, the magazine section of the Chicago Sunday Tribune, 
Everybody’s Weekly, the magazine section of the Philadelphia 
Sunday Inquirer, and the Picture-Rotogravure section of The New 
York Sunday News. The other group offers the Picture-Roto 
sections of all three of these newspapers. Approximate 10% average 


Sunday Punch” is your best bet. 


First 3 reaches 48% of the families in 409 counties of the wealthy 
Industrial North and East. This includes 78% of the families in 
the rich metropolitan areas of New York, Chicago and Philadelphia, 
and 50% of the families in 1653 cities and towns. 


Here’s 


discount from card rates. 


1 “Sunday Punch” for any advertising schedule. , ; i iv 
Whether you’re looking for an area to concentrate your advertising 


First 3 offers two effective groups in the first newspapers in the 
first cities of the U. S. with a total circulation of over 7,400,000. 


schedule, or you want to supplement a national campaign in a 
most deserved market, First 3 is your best bet. 


NEW YORK SUNDAY NEWS 


THE GROUP CHICAGO SUNDAY TRIBUNE 
WITH THE , PHILADELPHIA SUNDAY INQUIRER 
SUNDAY 7 . Rotogravure + Colorgravure 

PUNCH . MALTS 5. GROUP a Picture Sections + Magazine Sections 


News Building, 220 East 42nd Street, New York 17, VAnderbilt 6-4894 + Tribune Tower, Chicago 11, SUPerior 0044 + 155 Montgomery Street, San Francisco 4, GArfield 1-7946 
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Advertising Age, March 29, 1948 


PHOTOGRAPHI 
REVIEW 


JUNIORS TAKE OVER—Committee members planning a luncheon given by the 

Junior Advertising Club of Boston for its adviser, the Boston Adclub, are (left 

to right): Ruth Godfrey, Batten, Barton, Durstine & Osborn; Richard Keating, 

Herald Traveler Corp., president of the Juniors; Irving Sacks, Richard Salinger, 

Inc., luncheon committee chairman; Robert Farrington, BBDO, vice-president of 

the club; Ann Langer, American Mutual Insurance Co., and Nancy Collins, 
Edward Petry & Co., publicity chairman. 
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INTRODUCING 'FLUFFY'—Northern Paper Mills is using 24-sheet posters and 

ads up to 300 lines in some 24 rotogravure sections and about 30 other week- 

end papers to introduce its new trade character ‘Fluffy, the Northern cub, 
through Young & Rubicam, Chicago. 


SEND-OFF FOR MENNELL—The San Francisco chapter of the American Asso- 
ciation of Newspaper Representatives gave a farewell luncheon for Ernest A. 
Mennell, San Francisco manager of Moloney, Regan & Schmitt, who has been 
transferred to the company's New York office as assistant sales manager. Left 
to right are George D. Close; Mr. Mennell; John W. Eggers, O'Mara & 
Ormsbee, and Phil Gilstrap, Ward-Griffith Co., secretary of the chapter. 


Ing buyer's market in various industries. 


GREET BUYER'S MARKET—Several principal participants in American Management Association's 
marketing conference in New York stressed the need for revamping sales policies to meet an approach- 
Left to right are Fred Sturmer, merchandising manager, 
R. J. Reynolds Tobacco Co.; Don G. Mitchell, president, Sylvania Eléctric Products, Inc.; A. A. 


HIMSELF — Cerastic, a formula of 

ceramic clays blended , with special 

Bakelite thermosetting resins, makes this 

trade character, who displays a bottle 

of the Squirt Co.'s product. The display 

was made for Squirt by Ad Art Statu- 
ary Co., Cleveland. 


FOR DAIRY MONTH—The National 

Dairy Council, Chicago, will promote 

June Dairy Month, an annual event, 
with this “best buy" poster. 


NEW PACKS—The Gaines division of 
General Foods Corp., New York, has 
replaced the bag containers for Gaines 
Meal and Krunchon with these new 
two-pound tight-wrap cartons. 


EVERYBODY HAPPY ?—Both James C. Petrillo, president of the American Fed- 

eration of Musicians, left, and Mark Woods, ABC president, were all smiles 

during an ABC broadcast on the union's new three year contract with the major 

networks. In the background are “Headline Edition's editor-narrator, Taylor 
Grant, and director, Walter Scanlon. 


‘A LA CART SELLING'—Westminster Ltd., New York, offers its dealers this 

mobile sock counter, called the Westminster wagon, which may be rolled to 

shoe, clothing, neckwear and other departments for on-the-spot selling. Ewell & 
Thurber Associates is the agency. 


WALLACES' FARMER ENTERTAINS—Earl Pease and Gene Fowler, Alfred Colle 

Co.; Art Lund and Harry Johnson of Campbell-Mithun, and Milt Bock, advertis- 

ing manager of Wallaces' Farmer (left to right) talk it over at a reception given 

by the publication for members of the Minneapolis Adclub. The party followed 

a talk on the successful use of split-run tests, given by Managing Editor Merrill 
Gregory, of the farm publication. 


Stambaugh, vice-president, Standard Oil Co. of Ohio; Joel P. Dean, professor of business economics, ; 
Columbia University; Henry Howlett, secretary of AMA; D. S. Frost, marketing research manager, 7 
Bristol-Myers Co.; R. H. Moulton, market research director, General Foods; Edwin A. Fein, Research : , 
Company of America, and J. L. Singleton, vice-president, Allis-Chalmers Mfg. Co. 
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Swift Signs Ross 


for Video Show 


Singer Lanny Ross will replace 
Jinx Falkenburg and Tex Mc-)| 
Crary on the “Swift Home Serv- | 
ice Club” on the NBC television | 
network starting April 1. On this 
date the show becomes a Thurs- 
day evening (8:30 p.m., EST) at- 
traction. 

The show has been telecast Fri- 
days at 1 p.m., the first sponsored | 
daytime network television show. 
McCann - Erickson produces the) 
Swift telecast. 


To Melamed-Hobbs 

Melamed-Hobbs, Inc., St. Paul, | 
has been named to handle the} 
automotive battery advertising of| 
National Battery Company, St.) 
Paul. National and Gould bat-| 
teries will be promoted in The 
Saturday Evening Post and Col- 
lier’s, respectively, as well as in 
trade publications. Kathanode and 
Vesta advertising will appear only 
in trade publications. Printed ma- 
terial, broadsides and displays also 
will be used. 


25 


r column inch. Regular card disepunts on muluple insertions and space over $ 


__ HELP WANTED 


ALL TYPES OF POSITIONS 
Sales—Creative—Executive 
Consult our H. R. Hazard 
GEORGE WILLIAMS CO.—Personnel 
209 S. State St., Har. 2083, Chicago 


Long Established ABC business pa- 
per has opening for young man to 
work in editorial & advertising de- 
partments. Agricultural background 
desirable but not absolutely essen- 
tial. Midwest location. Salary open. 
Give qualifications in first letter. 
Box 9489, ADVERTISING AGE 
100 BE. Ohio St., Chicago 11, Ill. 
Advertising sales representative, 
with car, to travel Central and Mid- 
east areas, Full-time services wanted 
for job with minimum $7-8,000 year- 
ly, with possibility of double that. 
One of our men in East, with fewer 
accounts, earning double that, Pre- 
fer man with good agency contacts 
and experience trade paper field 
among air conditioning, electrical 
and industrial accounts. Publication 
is monthly in motion picture indus- 
try, the leader in its field. Tell all 
about yourself in first letter. Replies 
confidential. 

Box 9506, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, I). 


FEMALE 


Copywriter—Linens, Domestics 
Copywriter—Top Flight Fashions, 
Accessories 


,. MALE 


Patahatalirtrrca 
Copywriter—National Trade Paper 
Copy—Contact—Tech. axper. 

be. Degree, «under 25 
Layout Artist, Illus. 

out of town 


$8000 
$5000 
3 $6000 
Ask for MYRTLE L. BARNARD 
HARRISON 5409 


| 
LOGSDON PERSONNEL SERVICE | 


19 W. Jackson Blvd., Chicago 4, Ill. 


MARKET RESEARCH - 
EXECUTIVE 


Chicago Advertising Agency 
needs man or woman, college 
graduate, several years research 
experience, capable planning, || 
conducting, analyzing surveys 
and writing final reports. Salary 
dependent on worth. Write: | 


LEO BURNETT COMPANY, INC. 
360 N. Michigan Avenue 
Chicago 1, Illinois 


INVEST IN SOUTHWEST 


Well established, nationally recognized 
agency in heart of large metropolitan 
Texas area, will sell working interest 
to right man. Incorporated; branch 
offices; 10 employees; $200,000 billing. 
Many goed accounts, many more 
available. Here's your opportunity te | 
cash in on your ability. If you have 
$10,000 to $25,000 to invest in adver- 
tising business, better investigate this 
offer. 
WRITE BOX 7007 


ADVERTISING AGE 
100 East Ohio Street, Chicago, Illinois 


SALES TRAINING WRITER 
Experienced man, 35 to 40, to 
write hard-hitting sales training 
material for old established 
electric appliance manufac- 
turer. Must know electric ap- 
pliance selling like a book. We 
have the opportunity you want 
if you have what we want. 


Box 7008, ADVERTISING AGE 
100 E. Ohio Street, Chicago, Illinois 


ADVERTISING EXECUTIVE | 


Seeks position with major manufacturer or 
agency where 10 years extensive experience 
in industrial and consumer fields can be used 
to full advantage. Can competently administer 
advertising budgets of $250,000 or over. Ex- 
perienced in marketing, market analysis, chan- 
nels of distribution, sales strategy, sales pro- 
motion, public relations, agency relations 
Strong on merchandising plans, copy, produc 
tion, media, publicity. Know all phases ad- 
vertising through radio, newspapers, maga 
zines, trade papers and direct mall. Hxcellent 
organizer. Co-owner N.Y. Adv. Agency, for- 
merly Adv. Mgr. AAA firms, agencyman and 
mewspaperman. Married, 30. College. Mini- 
mum start $6.5 


| Advtg-Sales 


| 20 W. Washington 


|} Graphic Arts field. 
and 40. Some college education. Must 


| ability. 


/ADVG. INSTRUCTOR 


pubn. Tech. trade paper exp. nec. 


Industrial Account Executive 
Owner of small but profitable in- 
dustrial agency (Chicago) seeks all- 
around man as account executive 
and assistant. Right man can later 
buy agency with no out-of-pocket 
investment. Applicant must be able 
to bring with him two or more 
industrial accounts—probably not 
enough to live on under usual com- 
mission deal, but proof of ability 
to sell, service and hold such busi- 
ness. Reply in confidence. 

Box 9500, ADVERTISING AGE 

100 EB. Ohio St., Chicago 11, 111. 
Serving Both Employer & Employee 


and spaces per line; light body face $4 per li 


TISING & PUBLISHING | 


| Drawing 


Prom. Mar....... $8,000 


Assistant Account Exec....... $4,200 | 


Industrial Copywriters ...... $5,000 | 
| Jr. Copy-Engineering Deg... .$3,000 
Layout Artists ...... $5,200 


SHAY AGENCIES 
___ Central 9800 
to Management, 
Age between 30 


Wanted: Asst. 


have some knowledge of printing, 
jengraving and advertising. Some 
selling involved. Unusual opportun- 


ity as you develop and prove your 

No attention to replies un- 
less you state age, education, salary | 
desired to start and give detailed | 
record of your experience. An in- 
terview will be granted. 

Box 9504, ADVERTISING AGE 

100 FE. Ohio St., Chicago 11, Ill. 
WANTED — Experienced Continuity | 
Writer for 10,000W independent sta- | 
tion. 
tions, and salary 
first 


requirements with 
letter to WCYB. 
__ Bristol, Va.-Tenn. 


O'SHEA EMPLOYMENT SYSTEM | 


“America’s Largest” 


Ce $5,200 | 


Age 30-45. A.B. degree. Exper’d in| 


| retail dept. store advg. No previous 


teaching exper. nec, 
midwest university. 
ADVG. RESEARCH .......... $7,200 
Age 30-37. To research and analyze 
dept. store advg. for nat’l chain, 

AUDIO SLS. PRO.......... $10-15,000 
Nat’l mfr. of recording equip. wants 
2 men exper’d in promoting sale of 
engineering equip. to radio broad- 
casting stations. Chgo. or 
SALES PRO. MGR. .. 
Age 30-45. Exper’d in creating and 
producing sales pro. material for 
home appli. dealers & distributors. 
SPACE SALES $12,000 
As midwest rep. for leading N. Y. 


(Negotiations strictly confidential) 
O'SHEA EMPLOYMENT SYSTEM 


Offices in 5 major cities 
64k. JACKSON CHGO., ILL. 


ADVERTISING ASSISTANT 
Good advertising background; ca- 
pable copywriter; follow through on 
production. Fine opportunity with 
Chicago manufacturer. Write fully, 
in confidence, giving age, experi- 
ence, salary. 

Box 9510, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Il). 


| ADVERTISING 


| conneetion. 


Submit sample copy, qualifica- | — 


| 
For accredited | - 


RATES: 60c¢ per line, minimum charge $3. Cash woth orders Figure bold face heady (maximum two lines) 


Box numbers add two lines. Copy deadline 
advert 


eds noon, 1i days preceding publication date. Display chassified advertisements take card rate of $10 


hches apply on display 


HELP WANTED 
Sales Representatives 
lished, expanding, industrial direct- 
mail company. Experience preferred, 
account against liberal 
commissions; expenses paid. For 
Illinois, Wisconsin and Indiana ter- 
ritories. Headquarters 
Write Box 511, Cromwell Advertis- 
ing Agency, Inc., 122 E. 42nd St., 
New York 17, N. Y. 


POSITIONS OPEN 


With agencies, advertisers, publish- | 


ete., for both men and women, 
No obligation to register. 
FRED J. MASTERSON 
Advertising and Publishing 
Personnel 
20 yrs. previous adv. e 
ISS N. Wabash» PRA. 0115, 


ers, 


xp. 
Chicago 
POSITIONS WANTED 
NEED HELP? 


for estab- | 


in Chicago. | 
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| 
} 


| 
| 
| 


Experienced ageney copywriter will | 


free lance your creative advertising. | 


Strong selling copy. Available 
mediately in Chicago area. 

Box 9469, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Il. 
Business paper 
editor 
connection. 

Box 9502, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 


im- 


reporter - writer - 


GIRL FRIDAY—Advertising or Edi- 
torial. 10 yrs. experience publicity 
writing, hse. organ, 3 yrs. college. 
Prefer adv. agency with copywrit- 


ing opportunity. Versatile, respon- 
sible. 

Box 9507, ADVERTISING AGE 
_ 100 E. Ohio St., Chicago zi. Tl. 

ART DIRECTOR 

Avail. immed. — salary $9999.99. 
13 yrs. agey. exper.—at present em- 
ployed with 4-A adv. agency. 


Box 9508, ADVERTISING AGE 
__ 100 E. Ohio St., Chicago 11, Hl. 


IDEAS? GIMMICKS? SLOGANS? 
Plus radio & radio-advertising train- 


ing. Excellent contact man & expe- 
rience in various businesses, 
30x 9499, ADVERTISING AGE 


330 W. 42nd St., New York 18, N. Y. 
SPACE 
Excellent advertising & pub. back- 
ground—desires good trade paper 
College graduate. Age 30 
—married. 

Box 9503, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 
ASST. TO ADVERTISING MGR, 
A real buy in advertising. Only 28 
and creative. Can do, or. direct 
others in direct mail, magazine ad- 
vertising, dealer helps, rough lay- 
outs, copy. Knows markets and all 

phases of advertising. 
sox 9505, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Tl. 


ADVERTISING MANAGERSHIP 


| Now with medium size Chicago 
agency. Mature experience in plan- 
ning and writing complete cam- 


paigns in several industries. Age 40. 
Have full support of present em- 
ployer in making change. Salary 
requirements moderate, 

Box 9509, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Tl. 


_REPRESENTATIVES WANTED 


Alert, aggressive young (30-35) rep. 
wanted in New Eng. for alert, ag- 
gressive young business magazine. 
Good salary plus exp. plus unusual 
opp. Reply in confidence to: 
Box 9498, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il. 


EASTERN REPRESENTATIVE 
To cover New England, N. Y., N. J., 
Pa. for leading building material 
dealer publication. Knowledge of 
building industry and advertising 
sales desirable. Salary, expenses and 
bonus. Write fully, age, salary ex- 
pected, ete., to H. A. Vance, Ameri- 
can Lumberman, 175 5th Ave., N.Y.C. 
or 1389 N. Clark St., Chicago. 


MISCELLANEOUS 
Poems, speeches, articles, advertis- 
ing copy written to order. Free esti- 
mates upon request. Write to Edwin 
T. Sandberg, Wauconda, [llinois. 
Typographer, wishes to rent space 
from organization using typography 
and repro, proofs. Being located on 
your premises will facilitate fast 
service and reasonable rates. 

Box 9501, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 


New Display Case 
Has Scene Shifts 


New Yorx—The newly formed 
Trans-Tec Corporation has intro- 
duced a new “three-dimensional” 
scene-shifting advertising display 
case. 

The case incorporates electronic 
optical and lighting principles de- 
veloped during the war. Called 
Conjurcase, the machine shows 


four scenes. Displays dissolve at 
the same time that another fades 
in, much like a motion picture. 
The company used the Ford 
automobile as a display example. 
In one scene the fender of the car 


feature of the auto. 


500. Resume 
Box 7012, ADVERTISING AGE 
330 W. 42nd St, New York 18, New York 


solved to reappear in succession. 


| 


the new units for $375 per month 
per unit. Discounts are given to 
companies wishing to lease more 
than 10 units. The Conjurcase 
has an eye-level display area 
measuring two and one-half by 
one and one-half feet, behind 
which is a shadowbox, the focal 
point of the unit. 


Four A’s Unit Elects 


Carl K. Tester, general man- 
ager of Philip J. Meany Com- 
pany, Los Angeles, has been re- 
elected chairman of the southern 
California chapter of the Ameri- 
can Association of Advertising 
Agencies. Other officers elected 
are: Vice-chairman, Alfred 


dissolved to display a_ braking) Rooney, vice-president of Lennen 
The back-|& Mitchell, 


ground settings also were dis-| secretary-treasurer, Eugene Duck- 


Beverly Hills, and 


wall, business manager of Foote, 


The corporation plans to lease| Cone & Belding, Los Angeles. 


solid background. Seeks new | 


Work Selves Out 
_ of Job: Baus 


SALESMAN. 


Pr 


| ANNOUNCES NEW PRODUCT—Robert W. Orr (standing), president of Rob. 
| ert W. Orr & Associates, New York, introduces Chester T. Birch (right), vice- 


__| president of Andrew Jergens Co., Cincinnati, to a group of beauty editors at a 


| luncheon given by Jergens to announce a new Woodbury powder. The others 
are Ruth Boyle and Dawn Crowell, beauty editors of Good Housekeeping and 
| Ladies’ Home Journal, respectively. 


PR Men Should 


Ist ‘Promotional 
Job Ticket’ Used 
by Pogue Siore 


| New York—A good public re-| Crncinnati—The H. & S. Pogue 
jlations counsel will “make every|Company department store sales 
‘effort, by doing the best possible | promotion department has begun 
| Job, to work himself out of a job,” | using a “Promotional Job Ticket” 
|says Herbert M. Baus, California | envelope to help in following 
|public relations counsel, in his new | through on details of all promo- 
volume “Public Relations at!tions and to provide a permanent 
| Work.” record of advertising procedures. 
And secondly, Mr. Baus sug-| Budd Gore, sales promotion di- 
igests that the public relations|rector, who developed the plan, 
practitioner “strive at all times to! believes it the first such ‘job 
make the client feel that the| ticket’ to be used by a department 
counsel has been  underpaid.”| store in the U. S. 
However, he asserts, a public re-| The 12x15%-inch heavy paper 
lations man can be of no real help /envelope used is printed on both 
“unless the owners and managers | sides. On one side space is pro- 
of an organization will do the|vided for naming the promotion 
necessary fundamental things.” and the date for it; the ad sched- 
The real public relations chiefs|ule and name of printer and en- 
jare the heads of companies, Mi.| gravers; details on displays re- 
Baus continues. Unless they are| quired; public relations plans, in- 
| willing to develop sound policies | cluding, “Very Important People, 
recognizing the responsibilities of What Do, Where, When”: fashion 
a company to its various publics, | coordination, such as “Number of 
the public relations man is just| models,’ “Samples and _ favors,” 
going through motions without ac-| “Script by .. .” 
;complishing any thing. | On the reverse, lines provide 
Links Theory and Practice for ; information on requirements 
|during the promotion for personal 
With a remarkable clarity, he) shopping services, cooperation of 
has described the functions of|the store’s accounting, operating 
public relations under four gen-|and personnel divisions, for aid 
eral headings: the various publics, | from the executive office and buy- 
the fundamentals of public rela-| ers, and for entertainment and 
tions, telling the story, and pub-/| research. 
lic relations agencies. * Inside the job ticket envelope 
Outstanding aspect of the vol-| go copies of memoranda, proofs of 
ume is the linkage between theory ads, radio scripts, and other ma- 
and practice. Avoiding most of terial pertinent to the promotion. 


the abstruse terminology which | 

appears frequently in public rela- | 

tions oantiies Mr. Baus follows G-E Advances 

the formula of making a simple | Mix and Riddle 

statement of principle and fol-| p. Stanley Mix, formerly re- 
lowing it with a concrete example, | sponsible for the publicity depart- 
naming names, dates and com-| ment training programs, person- 


panies. 

As a result, the executive who 
has never quite been able to put 
his finger on what public relations 
will, can or could do, now has 
available a volume with a concise, 
well-written answer. The book is 
published at $3.50 by Harper & 
Brothers. 


Ward Names Neiman 


Ward Products Corporation, di- 
vision of Gabriel Company, Cleve- 
land, maker of radio, television 
and auto antennas, has appointed 
S. I. Neiman, Chicago, to handle 
public relations. Burton Browne 
Advertising, Chicago, handles the 
company’s advertising. 


To Van Diver & Catiyle 


Van Diver & Carlyle, Inc., New 
York, has been appointed to 
handle advertising of Universal 
Sunglass Company, manufacturer 
of True View No Glare sunglasses. 
| Newspapers and trade publica- 
| tions will be used. 


/nel and special assignments and 
media and publisher relations of 
| General Electric Company, Sche- 
nectady, has been appointed man- 
|ager of the training programs and 
‘special assignments division in 
G-E’s advertising and publicity 
| department. 

| George W. N. Riddle, super- 
| Visor of the media section oi the 
apparatus department’s advertising 
and sales promotion divisions, has 
|been named manager of media 
relations in the advertising and 
| publicity department. 


Two Name Goldgar 


Mike Goldgar Company, Bos- 
ton, has been named to handle the 
advertising of John Flautt Shoe 
Company, Lynn, Mass., manufac- 
turer of women’s shoes, and Ber- 
mar Company, Boston, manufac- 
|turer of plastic raincoats. 


Southam Advanced 


K. G. Southam, sales manager, 
has been appointed assistant gen- 
eral manager and director of sales 
of Southam Press, Toronto. 
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Not All Switches British Try New 
Are to Calvert 


New YorK— When a Calvert 
switches, says Milton Goodman, 
executive vice-president of Law- 


YY eae €  €, 
Gumbinner 
Advertising 


Agency, that’s & 


news. 
For some 
time, S. A. 


Schonbrunn & 
Co, New 
York, Dawes 
been running 
a series of 
newspaper 
ads through 
the Gumbin- 
ner agency on 
people who 
are switching 
to Savarin 
coffee. 
Current 
switcher is 


CALVERT SWITCHES 


TO SAVARIN 


“There’s no coffee like Savarin 
Coffee,” writes Richard Calvert, 
32-42 78th Street, Jackson 
Heights, N.Y. “My wife and I 
find Savarin much richer-tast- 
ing, more satisfying than any of 
the other coffees we used to use. I 
only wish we had found it sooner” 

Compare Savarin for richness of 
flavor with any other brand. 


Savarin 


THE RICHER-TASTING 


COFFEE 


Richard Cal- 
vert of 32-72 78th St., Jackson 
Heights, Queens, who finds Sa- 
varin “richer-tasting, more satis- 
fying, than other coffees.” 
Apparently no one has asked 
Calvert whether he also drinks 
Calvert. 


Ross Appoints Two 


Tom Ray has been appointed 
manager of the New Orleans office 
of Ross Advertising Agency, and 
Daniel Causin, formerly with the 
New York Journal-American, 
manager of the West Coast office 
in Los Angeles. 


Increases Ad Rates 
Effective with the August, 1948, 


issue, Country Gentleman, Phila- | 


delphia, will increase its livestock 
advertising rate from $6.50 per 
line to $7.75. The new classified 
rate will be $1.25 per word. 


KEY TO PROFITS 


In the years just ahead sales- 
men will again be the most 
important men in your organi- 
zation —if they are properly 
trained. 

Make sure that they are. De- 
fine their jobs, train them to 
handle their work and time 
most effectively. 

This book will help you. It 
will answer your salesmen’s 
questions. It is strictly “how 
to do it” all the way through 
—a practical 182 page cloth 
bound guide you will find 
essential. 


ORDER YOUR COPY TODAY — $2. 


ADVERTISING PUBLICATIONS, INC. 
100 E. Ohio St. Chicago 11 


Fill IN AND MAIL THIS COUPON 


TODAY 
*- rae 1 
vertising Publications, Inc. 

Div 922 ! 
100 E. Ohio St., Chicago II, Ill. I 
5 Sentemens ! 

Please send me —— copies of “Successful ! 
Sales Training.” Enclosed is $————. ! 
| Name ; 
Title 1 
| Co pany 
| Accress 1 
City Zone .. State ! 

=< «> «= a «a a ' 


Plan for Cutting 


Ad Expenditures 


Lonpon — Under pressure from 


the Chancellor of the Exchequer, 


'the working committee of the Fed- 


eration of British Industries has 
broached a plan for reducing 
United Kingdom advertising ex- 
penditures by 15%. 


The proposed advertising tax. 


was dropped from the last budget 
by the government only with the 
understanding that ‘substantial’ 


reductions would be made volun- | 
tarily, in order to decrease con-| 


sumer demand for scarce items. 


‘the voluntary plan has been ex- 
pressed in the first 2,400 replies to 


a questionnaire sent by the Fed- | 


eration of British Industries to 
about 18,000 advertisers. 

As now drawn up, the plan calls 
for a 15% reduction on the part 
of all advertisers who promote 
household goods coming under any 
ration schemes, liquid and solid 
fuel, alcoholic beverages, tobacco 
goods and all semi-luxury items 
(which carry aé_e sales tax of 
66 2/3% or more). 


Lists Several Exceptions 


The regulations do not apply 
to budgets of less than £2,500, nor 
to advertisers prevented by war- 
time regulations from promoting 
their brand names, nor to tne ad- 
vertisers who contribute 15% or 
more of their budgets to govern- 
ment -sponsored campaigns. In 
the latter case, however, the cost 
of the government media is added 
to the advertiser’s total budget, 
with the understanding that he 
reduce his expenditures 15% of 
| the total. 

The new plan is set to get a 12- 
month trial from the Chancellor 
of the Exchequer. Actual direc- 
tion of the program is under the 
supervision of a standing advisory 
committee of the Federation of 
British Industries. 

Media involved include the 
press, outdoor posters, motion pic- 
ture films and slides, point-of-sale 
displays, direct mail and trade 
fairs, except those deemed impor- 
‘tant for the export trade. 


| Davis Will Broker 
‘Department Stores 


|. Smith Davis Corporation, New 
Ycerk, which in the last decade is 
said to have done 90% of the 
dollar volume of the purchase and 
sale of newspapers and radio sta- 
tions, has entered the department 
store brokerage field. 

The new division, under Howard 
E. Stark, also will arrange, if 
necessary, for department store 
financing. Mr. Stark formerly 
was with Lehman Brothers, Wall 
Street banking firm. 


Blackburn Joins NBC 


Norman Blackburn, vice-presi- 
dent in charge of the Hollywood 
cffice of J. Walter Thompson Com- 
pany, has resigned to become na- 
tional television program director 
of NBC. He will direct over-all 
program planning for the net- 
work in New York. Warren Wade 
remains as television production 
manager, assigned to telecasts for 
NBC’s owned and operated sta- 
tions. 


Atlantic Names Neal 
Frederick N. Neal has been 
named manager of advertising 
sales promotion and sales research 
ef Atlantic Refining Company, 
Philadelphia. Dwight T. Colley 
has been appointed assistant gen- 
eral manager and manager of 
marketing. 


Seagrams’ Profit Up 

Net profit after taxes of Distil- 
lers Corporation, Seagrams Ltd., 
Montreal, for the six-month pe- 
riod ended Jan. 31, 1948, was $38,- 
398,579, as compared with $31,- 
834,858 for the parallel period 
ended Jan. 31, 1947. 


Almost unanimous approval of. 


" 


Home and family are important to all of us, but to the 
1,300,000 larger-than-average families comprising the reader- 
ship of Our Sunday Visitor and The Register, their importance 
reaches a higher peak. 


In these homes, where divorce plays no part and where 
love and faith have a definite daily place in every life, sincere 
folks turn to the pages of this ‘‘unit’’ with confidence, res- 
pect and affection. 


The impression you make when you reach them there will 
result in billfolds opening more quickly—again and again and 
again. 


CHICAGO NEW YORK 
30 N. Dearborn St., CENtral 0481 
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_| K&E, Canada, Moves; 

Miller Joins NY Office 

| The Canadian office of Kenyon 
|& Eckhardt, formerly located in 
ay . Montreal, is now located at 304 
for advertising to stir uP Bay St., Toronto 1. W. J. Frost 
interest in the public, it | js in charge of the Toronto office. 
must stir up even more | Don C. Miller, formerly with 
interest inthe agency that |Campbell- Ewald Company, De- 
creates it to help sell good ‘troit, has joined the copy depart- 
things to the public, Here | ment of Kenyon & Eckhardt, New 


in this agency we stay York. 


stirred up about all our 

cnmnan ak te ind, ‘US. to Get London Stout 
Whitbread Brewery, London, 
FRED GARDNER CO.. INC. producer of Mackeson’s milk stout, 
ey |will launch a campaign in April 
Proven Advertising |introducing the stout in America. 
202 E. 44th St., New York | Cue and The New Yorker will be 
comm MU rray Hill 7-4626 | used in addition to six New York 


STIRRED UP 


This makes sense to us: 


newspapers. The agency is Ber- 
«|mingham, Castleman & Pierce, 
New York. 
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over the State. o 
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Hit Peace Peak; 
$3.8 Billion 


Detroit — General Motors re- 
leased its annual report recently, 
and revealed net sales of $3,815,- 
159,163—-an unprecedented peace- 
time total—and $287,991,373 net 
income. In 1946, net income for 
GM was  $87,526,311—based on 
sales of $1,962,502,289—but 1946) 
found GM crippled by strikes and 
material shortages, and GM was 
also the beneficiary of an income 
and excess profits tax adjustment 
that year. 

GM’s passenger car sales in 1947 
were 40% of the industry’s, the 
report said, compared with 38% 
in 1946, and 44% in the 1937-41 
period. The number of old cars 
on the road is a cheering prospect 
for GM; it finds that the average 
'age of cars in use as of January, 
1947, is 8.5 years, compared to 
|5.3 years before the war. 

Greater family income and the 
population increase also promise 
a good future for GM. On the 
other hand, GM implies that it 
doesn’t get along as well in the 
period of shortages as do some of 
its competitors: ‘Large scale pro- 
duction requires a continuous sup- 
ply of large quantities of ma- 
terials, and scarcities often pen- 
alize the larger companies more 
than the smaller ones. . . Before 
the war a company’s share of the 
}market depended on customer 
preference. In 1947, it depended 
to a great degree on the amount 
of materials a company could ob- 
ain...” 

The company says its $600,000,- | 


'000 expansion program was vir- | 
tually completed during 1947. | 


GENERAL FOODS’ SALES 
‘UP, EARNINGS DOWN | 
| New York—General Foods Cor- | 
poration had net sales of $407,-. 
| 266,000 in 1947 compared to $317,- | 
| 790,000 for 1946, the company has | 
disclosed, but its earnings were 
| $18,303,594 compared with $21,-| 
/ 147,515 in 1946. 

Clarence Francis and Austin S.| 
Igleheart, respectively chairman | 
and president of GF, said the cor- | 
|poration’s cost of living problems | 
were “identical with those of the) 


‘average American family.” They | 


GM’‘s Net Sales | 
| 
| 


|said the fact that many increased 
_costs of materials and supplies, as 
well as salaries, have not been | 
“fully passed on to the consumer,” | 
led to lower earnings in 1947. 

GF’s earnings in 1947 repre-| 
sented 4.5% of sales, compared to) 
slightly more than 6.5% in 1946. | 
|The company contends that this | 
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Advertising Age, March 29, 1948 


the Creative Wan? Corner 


Last week, this Corner commented, somewhat skeptically 
—but with an open mind, on the Cream of Wheat adver- 
tising, which has gone unchanged for a remarkable length 
of time, has featured the doings of Al Capp’s famous hill- 
billy, Li’l Abner, and has led all other cereal advertising in 
the Starch reports. 

This week, the Corner would like to comment on another 
old timer—the Canadian Club advertising. Here, too, the 
object seems to be to attract readers less through interest 
in the product than through curiosity in the travel adven- 


=| 


IN a7 LANDS NO OTWER WHEAT Tastes Ae 
- 
MADE IN CANADA i 


“Cs Gi f! ft 
Canadian Olli eg 


leported tram Waterville, Canada, by Hea Water B Sons foc, Penra 1 Binndet Consiae Winat, $0.4 poet 


ture depicted. Li’l Abner and his adventures are completely 
fictitious. The doings of the Richard Halliburton characters 
in the Canadian Club series are treated realistically, but 
seem only to have their phoney nature emphasized by such 
treatment. 

In this series, too, Starch ratings have been better than 
average—although they invariably drop off when the short 
paragraph of sell raises its ugly head. Nevertheless, the 
series has run, practically unchanged, for roughly ten years. 
Is this good? Here again, abnormal conditions—plus the 
long established reputation of the product—make it difficult 
to tell. The occupant of this Corner, however—never modest 
about expressing an opinion—has his doubts about the com- 
plete effectiveness of such advertising. He doubts that 
readers, no matter how many, attracted by a story so far 
removed from the product, can be considered logical pros- 
pects for the product. He still believes that rifle-shot adver- 
tising (if it’s well-aimed) is, in the long run, much more 
economical because much less wasteful than the buckshot 
variety. 

Lay that pistol down! 


|“points up the minor part played | 
by food processing profits in 1947’s | 
high cost of living.” | 


Offers New Medium 
Through Chain Outlets 


Chain Stores, Inc., 150 Nassua 
|St.. New York, has been formed 
to market a new point-of-sale ad- 
| vertising medium for manufac- 
turers with chain store outlets. 
The company is offering a printed 
sign approximately 48 inches long 
by 32 inches high by six feet 
deep. 

The first chain on the program 
is Kress, with 235 stores through- 
out the country. In addition to 
ithe sign, which can be changed 
every three or four months, Chain 
Stores offers each advertiser spe- 


cial merchandising cooperation. 
The agency is Weiss & Geller, 
New York. 


Admen Elect Finkel 


Stanley Finkel, of Schenley 
| Distillers, and Norman Eisner, of 
Business Letter Service, have 
been elected chairman and vice- 
chairman, respectively, of the 
New York advertising chapter of 


American Veterans Committee. 
Other new officers are: Harry 
Sennatt, corresponding secretary, 


}and Russ Banks, treasurer. 
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Cotton Group to Rogel 


Max Rogel & Associates, New- 
ark, has been named public re- 
lations counsel for the National 
Association ef House Dress Manu- 
facturers, to promote the “Cutting 
Up in Cotton” show, March 31, at 
the Waldorf-Astoria Hotel, 
York. The show will be spon- 
scred jointly by the NAHDM, the 
Cotton Textile Institute and the 
National Cotton Council. 


‘Sponsors Grocery Survey 


The San Francisco Examiner 
has assumed exclusive sponsor- 
ship of the “Grocery Store Inven- 
tory of the San Francisco Bay 
Area Market,” a monthly survey 
of retail food store sales, 
tribution and inventory 
nine Bay Area counties. The sur- 
vey was begun in March, 1947, as 
a cooperative service to advertis- 
ers by Bay Area newspapers. 


Appoints McQueen 

L. A. McQueen, vice-president 
and director of General Tire & 
Rubber Company, has been ap- 
pointed chairman of the National 
Distribution Council, which works 
with the government in encourag- 
ing sales, advertising and promo- 


New | 


dis- | 
in the} 


La i i oe 


tiona! programs designed to keep 
consumption in balance with pro- 
duction. 


Appoints Kircher 

William G. Kircher, formerly 
copywriter of Dorville Corpora- 
tion, Philadelphia, has been ap- 
pointed advertising and sales pro- 
motion manager of Universal 
Chemical Company, Camden, N. J. 


Whitman Boosts Noonan 


William M. Noonan, general 
sales manager, has been named 
vice-president in charge of sales 
and a member of the board ol 
directors of Stephen F. Whitman 
& Son, Philadelphia. 


Plans Dubonnet Drive - 


Schenley Import Corporation, 
New York, is starting a campuigt 


in Time and newspapers in # 
states this spring for Dubonnet 
wine. The agency is William H. 


| Weintraub & Co., New York. 


Changes Panel Rates 

Effective June 1, 1948, Criterion 
Service, Inc., New York, will 
change its base rate to $4.50 per 
panel per month. 
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CCNY Awards 
Won by Rayshow 
and Station WLW 


New YorK—Top honors in City 
College’s national radio awards 
competition this year will go to! 
Rayshow, Inc., and Station WLW, 
Cincinnati, both of which will re- 
ceive plaques during the fourth 
annual conference on radio and 
business April 14. = 

Rayshow will be presented an 
award for production of the 
“Greatest Story Ever Told,” which 
was selected as the outstanding 
radio program created during 
1947. Sponsored by U. S. Rubber 
Company through Kudner Agency 
over ABC, this broadcast, which 
dramatizes events from the life 
of Christ, has been accorded nu- 
merous plaudits by critics and 
listeners. 

The Crosley station and NBC) 
Cincinnati affiliates WLW, again 
will be spotlighted for outstand-| 
ing achievement in promotion dur- 
ing the preceding year. 

Dr. John Gray Peatman, na- 
tional radio awards chairman and 
associate dean of the College of 
Liberal Arts and Sciences at City 
College, will make the presenta- 
tions during a luncheon meeting, 
at which Arthur Godfrey, CBS 
top Hooper scholar, will be the 
principal speaker. 


Cott, Allen to Speak 


Ted Cott, vice-president of 
WNEW, will preside over the 
April 13 night session. Comedian 
Fred Allen will be the featured 
attraction at this session. 

Certificates for awards of merit 
will go to the following: For cre- 
ation of the most effective direct- 
selling, sponsored program: Fred- 
erick W. Ziv, Inc., Cincinnati, in 
the sponsors, advertising agencies 
and program producers’ class, for 
“Favorite Story”; WAAT, Newark, 
in the 500 to 1,000-watt station 
class, for “Second Honeymoon”; 
CBS in the national network class 
for “My Friend Irma’; and Ray- 
show, Inc., for “Greatest Story,” 
the most effective institutional, 
sponsored radio program. 


Many Other Awards 


For effective promotion of na- 
tional program: Kudner Agency 
for “Greatest Story’’ and CBS for 
“Eagle’s Brood.” For promotion 
of regional or intrastate program: 
Narragansett Brewing Company, 
Cranston, R. I., for major league 
baseball broadcasts; WOWO, Fort 
Wayne, Ind., in the 5,000 to 10,- 
000-watt station class; Columbia 
Pacific network, Los Angeles, in 
the regional network class. 

For promotion of local pro- 
grams: KLX, Oakland, in the 500 
to 1,000-watt class for hourly news 


broadcasts; WKY, Oklahoma City, | 


in the 5,000 to 10,000-watt class, 
for “Oklahoma’s Front Page.” For 
over-all station promotion: KELO, 
Sioux Falls, S. D., in the 100 to 
250-watt class; KLX, Oakland, in 
the 500 to 1,000-watt class; KMBC, 
Kansas City, in the 5,000 
10.000-watt class; and MBS in 
the national radio network class, 
for over-all network promotion. 


White Joins B&B 


_William D. White, formerly of 
CFRB, Toronto, has joined Ben- 
ton & Bowles, New York. He will 
be assigned to Canadian radio 
tation operations, including the 
dling of Procter & Gamble’s 
activities in that country. 


Martin Joins Muench 

lenn E. Martin, formerly an 
account executive and copywriter 
© Burton Browne Advertising, 
Chicago, has joined the copy staff 


0! C. Wendel Muench & Co., Chi- 
Caco, 


to) 


BMB Offers 3 Services 


at Combination Rate 


The Broadcaste Measurement 
Bureau will make its_ services 
available to AM, FM and televi- 
sion broadcasters at a combina- 
tion subscription fee. 

The schedule provides that sta- 
tion owners, who operate either 
AM, FM, or both, plus television 
outlets in the same city, may sub- 
scribe for the group as a whole, 
paying on the basis of the total 
revenue of all the stations, or sign 
separate contracts for each sta- 
tion—whichever is cheaper. 


Gets Brandy Account 


Laird & Co., Scobeyville, N. J., 
has named Ridgway, Ferry & 
Yocum, New York, to handle its 
apple brandies. W. L. Black Ad- 
vertising Agency, Reading, Pa., 
previously had the account. 


Two Join Basford 


Ralph Allrud and William Lal- 
ley have joined the copy staff of 
G. M. Basford Company, New 
York. 


French to Exclude 
Foreign Sponsors 
from Airwaves 


Paris — Advertising of all im- 
ported products will probably be 
banned from French airwaves 
when the country opens its radio 
time to commercial broadcasting 
—a growing possibility. 


'Cellaret Names Ellis 


The Buffalo office of Ellis Ad- 
vertising Company has been ap- 
/pointed to direct the advertising 
|of Cellaret Specialties Company, 
| Erie, Pa., manufacturer of bar aids. 


NBC Signs KSTP-TV 

NBC has signed its first formal 
affiliation contract for television 
with Station KSTP-TV, St. Paul- 
Minneapolis. The station is ai- 
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ready on the air and plans to 
begin commercial telecasts next 
month. 


Wanted: Candy Bar 


All candy advertisin 
today ignores one vita 
secret of selling success. 
I know that secret! 
Want record sales in 
1948? 


Box 7009, Advertising Age 
100 E. Ohio St., Chicago t1, ti. 


Opposition to the proposal 
which came largely from the ex- 
treme left is diminishing, since it 
is expected that time will be 
available to all political parties. 

At the beginning, probably the, 
only sales message allowed will 
be a mere statemefit of sponsor- | 
ship. The Press Commission of 
the National Assembly has ac-| 
cepted, in principle, the idea of | 
commercial broadcasting, although | 
it may be months before details 
are worked out. 

Primary reason for the switch 
is the deficit of government-op- 
erated radio, which now stands at 
600,000,000 francs. 


STANDARD 
STUDIOS 


540 N MICHIGAN AVE. 
185 N WABASH AVE. 


11] E. DELAWARE ST 


PHONE WHitehall 5355 


CHICAGO 


“Help me find 
your products!” 


Sales are lost when prospects can’t find your 
local outlets. 


Trade Mark Service in Classified telephone 
directories directs prospects for you... all over 
the country. It’s an economical, effective identi- 
fication service that consists of placing your brand 
name and trade-mark in the Classified section 
(‘yellow pages’) of telephone directories wher- 
ever you have distribution. Your dealers or out- 
lets are listed underneath. 

Then prospects will quickly find 
“where to buy” your products and 
you will help yourself to increased sales. 


For further information, call your local telephone business office. 
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Holmes Joins Funkhouser 


William H. Holmes has joined 
Justin Funkhouser, 
Baltimore and New York, as con- 
sultant. He had been conducting 
his own advertising service. 


To Koehl, Landis 


The Elbow Beach Surf Club, 
Paget, Bermuda, has placed its 
advertising with the New York 
office of Koehl, Landis & Landan, 
effective April 1. 


that failed! 


Every time a piece of mail advertis- 
ing goes wrong —to someone not 
interested in your product...you've 
wasted money. For lists that are care- 
fully compiled, regularly corrected... 
for lists without waste names, call 
Dunhill. Dunhill’s lists are used by 
the country’s largest publishers, oil 
companies, banks, insurance com- 
panies, manufacturers. Call Dunhill 
for every kind of list, domestic or 
foreign, and in any quantity. 


Dept. AA, 565 Fifth Avenue, New York 17 
PLAZA 3-0833 


Advertising, | 


ne a 


m4 


— 


—#© 
md 


Advertising Age, March 29, 1948 


was staffed “with girls and 4-F’s.” 


. |He did comparatively little gov- 


ernment work, stemming from the 
time it took him six months to 
{collect $30 for a job. As a result, 
|he had no war babies in the shop, 
|although he did work on the fats 
salvage campaign for Kenyon & 
|Eckhardt, on the paper salvage 
| drive, and recently turned out 
|some material for J. Walter 
| Thompson Company and the Citi- 
|zens’ Food Conservation Commi'- 
tee. 

As the war ground to its close, 
Harry Gottlieb realized that (1) 
he would have a salmon rush of re- 
|turning G.I.s to put to work— 
| which wasn’t an insuperable prob- 
lem, since Beacon was humming 
with activity, and (2) he had a 


_ BEACON STUDIOS’ WORKSHOPS—The picture at left shows the staff artists’ bullpen. The center huddle includes Maurice | problem of space, since the com- 
| Dampsey, studio manager (facing camera) and immediately at his left is Harry Gottlieb, president of Beacon. At right is 
the composing room, where the presentations are put into type, with most of the emphasis on hand composition and hand 


Meet the Guy Who Builds 


operated presses. 


Presentations for All 


Beacon's Gottlieb 
Heads Unique Unit 
of Specialists 


New YorkK—The next time you 
sit through a flossy agency or 
media presentation—one that has 
obviously had plenty of time and 
money plowed into it—you might 
inquire if it’s the work of Harry 
Gottlieb and Beacon Studios. 

For presentations, the gilded 
platters on which so many ad- 
vertising ideas are served, are a 


|mainstay of Beacon Studios’ busi- 


DUNHILL LIST CO., INC. 


ness, and have been since Harry 
Gottlieb chucked the law degree 
he had worked 11 years to win 
and concentrated on the art busi- 


There’s NO “summer layoff” 


sy SAN DIEGO 


OUT of town vacationers by the thousands 
bring $40,000,000 of new money to San Diego 
..-much of it in summer months. “Dog Days” 
back east are busy tourist days incoo/San Diego. 
This summer... sell where the selling is good 
...in big San Diego... with potent advertising 
in the papers San Diegans read by choice. 


Reach San Diegans and San Diego Tourists 
with just one “buy” - the Union and Tribune-Sun 


90.8% of all families read the Union, Tribune- 
Sun or Sunday Union (by recent independent 
survey)... Why take less? 


Plenty of newsprint now - Send your schedule 


UNION and TRIB 


Union Tribune Publishing Co., San Diego 12, California 
REPRESENTED NATIONALLY BY WEST-HOLLIDAY CO., Inc. 


New York + Chicago « Denver + Seattle + Portland « San Francisco + Los Angeles 


ness. 

Presentations differ widely from 
accepted printing procedure in 
that they are intended for limited 
dissemination. Most of Gottlieb’s 
orders are for from one to 10 copies. | 
This means that they are hand- 
crafted jobs, and it also means 
that they are expensive. A typical 
Gottlieb presentation costs $5,000, 
and Beacon Studios’ top job—for 
the American Newspaper Adver- 
tising Network—cost $16,000. 


Tailor-Made Specialists 


In an age in which most graphic 
arts companies are geared pri- 
marily for mass production, with 
a view to turning out material 
and ideas for mass distribution, 
Beacon Studios works on tailor-| 
made jobs. It has a sizable print- 
ing establishment, but the equip- 
ment is essentially hand-fed, and | 
much of it is hand-operated, like | 
a two-color proof press and a hot) 
press made by Krause, one of the 
few in the city. 

But even with this printing ar- 
rangement, there is a definite at- 
mosphere of personal, painstaking 
work. No tonsured monks letter- 
ing by quill in a medieval mon- 
astery had a more concentrated 
or careful output than that pro- 
duced by the  chain-smoking 
artists, working amid clutter and 
confusion. 

The meditative silence of a 
monastery is a far cry from the 
rush and bustle of Beacon Studios, 
which boasts that it can turn out 
difficult work far faster than the 
average studio, and which is nor- 
mally called in on a job only 
when the need for speed is urgent. 


‘Always in a Hurry’ 


“And always on a weekend,” 
Gottlieb says sourly. “Every 
agency comes up to a crisis on the 
weekend. We're always in a 
hurry.” 

One method of solving the prob- 
lems of rush and deadlines is an 
intricate scheduling board which 
shows with pegs and strings the 
progress of each job through lay- 
outs, art, photostats, typesetting 
and final okay on its way to dead- 
line. At a glance, Gottlieb or his 
studio manager, Maurice Damp- 
sey, can see the rate of progress 
on any particular job making its 
way through the shop, and the 
number of days before deadline. 

One of Gottlieb’s principles is 
that the pressure and rush need 
not be transmitted. “If any of the 
boys have ulcers,” he says, “they 
brought them here with them.” 

Soft - spoken, difident Harry 
Gottlieb is a native New Yorker, 
and in a business where a self- 
made man is apt to be one who 
did not inherit an account, he can 
be proud of a record of personal 


achievement. Orphaned at seven, 


he made his own living from the) 


time he was nine. Most of the 
time he was working in studios, 
with artists. “The presumption 


is,” he says wryly, “that I was an 
artist—I’ve been at it since I was) 


nine.” 

He went to night school for 
five years at Harlem High School 
to earn a diploma. From Harlem 
High he checked into St. John’s 
University, in Brooklyn, and 


started an ll-year night grind. 


He eventually received his under- 
graduate degree and finished law 
school, although he never was ad- 
mitted to the bar. 


Didn't Like Law 


Why the law degree? Gottlieb 
credits it to his brother. ‘People 
always think of artists as living 
in Greenwich Village or starving 
in a garret,” he says, “and my 
brother convinced me that one of 
the professions, law or medicine, 
was what I ought to be studying.” 
Gottlieb discovered tardily that he 
didn’t like law, and went back to 
art. In 1938, with a partner, he 
started Beacon Studios. 

Among his first clients were 
Life and Benton & Bowles, for 
both of which he still does work. 
At Life, in its early disorganized 
stages, Gottlieb even worked in 
the artists’ bullpen. 


Built Slowly 


He slowly built his organization, 
developed a high speed limp dur- 
ing the war, when his 
were in service, and the company 


“boys” | 


pany’s offices at 415 Lexington 
| were bulging. 


Offices Are Crammed 


Both problems materialized: 1/6 
ex-G.I.s descended on Harry on a 
| single weekend, and the offices are 
crammed. He put on a night shift 
in the printing shop to take care 
of some of the men, and began to 
plan for a new building. Beacon 
will move into a renovated build- 
ing at 268 E. 49th St. about April 
15, where it will have two floors, 
and the Gottliebs will live in its 
penthouse. Another tenant will be 
part of Cecil & Presbrey. 

Although presentations have 
been the backbone of the business, 
Beacon Studios expects to expand 
in various directions. Sid Hahner, 
who supervised much of Life's 
promotion as art director, will join 
Beacon April 1 and head a. new 
section working primarily on pro- 
motion. 


Never Had a Salesman 


Characteristically, the studios 
have never had a salesman. Gott- 
lieb comments informally that “ve 
have a couple of agency-trained 
men on the staff, and when some- 
one calls in they go over and dis- 
cuss the problem with the client.” 

The studio handles much of its 
work through agencies, and lists 
as clients BBDO, Biow, William 
Esty Company, Foote, Cone & 
Belding, Kenyon & _ Eckhardt, 
Lennen & Mitchell, Newell-Em- 
mett Company, J. Walter Thomp- 
son and Young & Rubicam. Also 
represented are media (The Amer- 
ican Weekly, Liberty, Life, Mc- 
Call’s, Popular Science, ABC, 
CBS, NBC, New York Daily News. 
and the American Newspaper Ad- 


DIRECT SELLING IS: BIG BUSINESS — A 2 BILLION DOLLAR MARKET 


Who advertises 


in SPECIALTY SALESMAN? 


Geo. Master Gar- 


ment Co. Work Clothing 


Direct Selling methods 


Fashion Frocks, Inc. Women’s Dresses 3,500,000 


1,850,000 
These are just a few companies using 


eens | 
7 en | Cs | | 
NAME OF CO. PRODUCTS VOLUME | - / 
Fyr-Fyter Company Extinguishers $1,750,000 || ~~ 
Knapp Brothers,Inc. Adult Shoes 2,800,000 
J. B. Simpson, Inc. Men's Dress aseneee First wn the Field 
Stark Nurseries Shrubs G Trees 6,000,000 


The oldest sales publication 
with the largest readership 
in the Direct Selling Field 


Helps manufacturers to bigger sales 
because it helps readers to bigger incomes 


SPECIALTY SALESMAN gives you the world's largest sales force—the top salespecole 


in the field of direct selling. 


It has an iron grip on its readers becouse they vse 


SPECIALTY SALESMAN as their manual and guide to bigger incomes. They study the 


advertising for lines they want to sell. 
sponsored the nation-wide Direct Selling 


Notional Soles || 
\ 
on Get 
How ase Shore 7 o 


$2 000 000 pte \ 
marron atl mane 


SPECIALTY SALESMAN founded and so'ely 
Legion. Find out if your product is suited to 


Direct Selling. Write for booklet “The Quickest Way to Nationo! 
Sales". Tells all you want to know about Direct Selling fied: 


SPECIALTY SALESMAN MAGAZINE 


Dept. A-10 
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CONFERENCE—Here Harry Gottlieb, president of Beacon Studios, looks at Names Moser & Cotins nS ee 


studio manager (left). 


Makes Grocery Survey Promotes Vibro-Graver 


Guide-post Research, Pitts- The handicraft division of Bur- 
burgh, is making a weekly price gess Battery Company, Lake 
and distribution survey of nationa’| Zurich, Ill, will promote the 


grocery brands in Allegheny yjpro-Graver, i wly - _ , 
County. A report will be given bs ya scuhias “cod ouaad os ST. JOSEPH NEWS-PRESS 
to its subscribers every Friday, gteel, glass, etc., in a list of busi- St. Fescph Hazette 
showing the previous day’s self- ness papers. 
service cash-and-carry price and 
distribution for a dozen or more 
national brands in 15 to 20 local 
stores. Different commodities will 
be analyzed each week and re- 
checked every quarter. 


es 
we oe ELL the Jobber and his 
INe n joins iimely 
| Clare Nelson, former general Salesmen and you sell the 7 
sales manager and a director of ° aftermarket 
‘the Manhatten Shirt Company, entire automotive ® 
New York, has bé@€n appointed 
sales manager of Timely Clothes, 
Inc., Rochester. His headquarters 


will be in New York. 


ARVING-CLOUD PUBLISHING CO. 


rough copy with Al Raphael, staff member (center) and Maurice Dampsey, Bacmo - Postman Corporation, B B E ’ T ¢ yp if i ) Wnagazine 
New York, glove manufacturer, :' ci 
OF 


vertising Network) and advertis- tle has been named assistant to New York, to handle its adver- 
ers (Ethyl Corporation, Johns- | Mr. Hamilton. tising. 


has appointed Moser & Cotins, [qs s* swe mom THE MONTH'' EVERY MONTH 


Manville Corporation, U. S. Rub- 
ber Company, Texas Company, 
Personal Products Company). 

Gottlieb now has 42 employes, | 
and has an annual payroll of 
$175,000—exclusive of free lance 
fees. He thinks he has the best 
staff men in the business, and 
says they’re the best paid; a staff 
artist will average $175-$200 a 
week. 


‘Aren’t so Pretentious’ 


The cramped office condition 
has been rewarding in a way. It 
enables Gottlieb to be caustic: 
“We aren’t so pretentious. We 
aren’t like Raymond Loewy, where 
you’re breathing air at so much 
a cubic foot.” 

In general, Gottlieb’s crew is 
equipped to turn out a presenta- 
tion on any basis: from roughs 
and copy, from statistical data, 
from merely a sketchy idea—but 
Gottlieb insists the company 
“doesn’t write copy.” 

At 42, Gottlieb has two children, 
a boy and a girl, lives in the 
Bronx pending the completion of 
alterations on the new building. 
He says he’s never regretted leav- 
ing the law. 


Signs ‘Gang Busters’ 
on ABC Co-op 


Philadelphia & Reading Coal & 
lron Company, through McKee & | 
Albright, Philadelphia, has signed 
a 52-week contract to sponsor 
‘Gang Busters” over 22 ABC 
stations. Murray B. Grabhorn, sup-_ 
ervisor of ABC’s cooperative pro- 
gram _ sales, said this involves a 
ime and talent expenditure of 
about $250,000—‘“the largest single 
ime sale in the history of coop- 
trative programming.” 

The thriller is heard Saturdays 
at 9 p.m., EST. Procter & Gamble 
‘sponsors the drama on 62 ABC 
stations; the rest of the network 


tl it for cooperative sponsor- 
ship. 


Publishes ‘Shoescope’ 


_ Leather & Shoes, Chicago, has 
vegun publication of Shoescope, 
a bi-monthly, which covers orig- 
mal and advance shoe designs not 
already being made by manufac- 
urers. Subscriptions at $6 a year 
meclude the “Blue Book of the 
Shoe and Leather Industry,” a di- 
‘ectory listing shoe and leather 
Manufacturers. 


WLCR Appoints Carlson 


Richard Carlson, formerly pro- 
stan. manager of Station WAVZ, 
New Haven, Conn., has been ap- 
%0inted assistant to Manager Fred 
Beiber of Station WLCR, Torring- 
n, Conn. Peter Jamerson re-| 
dlaces Mr. Carlson at WAVZ. 


Koppers Ups Hamilton 

D. D. Hamilton, sales manager | 
of the roofing division, has been | 
-Ppointed manager of the build-| 
‘ng materials section of the tar) 
roducts division of Koppers Com- | 
*any, Pittsburgh. Thomas J. Bat-|! 


Big M.TI. 


fives you... 


ore Visibility 
for Eyes 
that BUY 


Alone among industrial magazines, Modern Industry 
shares with Life, Look and other successful pictorial 
publications the format method of “split makeup” 
which spreads the feature editorial and pictorial 
matter clear through the magazine. Your advertise- 
ment is not jammed in the bow or stern with scores 
of competing and distracting sales messages. 
Obscurity is the costliest thing in advertising — 
and visibility to the right audience one of the vital 
secrets of efficient selling through ink and paper. 
MI uses the large format and scientific spreading 
of editorial and advertising pages which assures the 
most intensive and extensive readership among man- e4 
agement men in the American plants that produce ee 
89% of American industry's total volume. By putting ig all 
your own advertising message right in the dense 
reader-traffic that big MI gives you, you are buying 
the equivalent of the successful use of two or three 
different publications at far lower cost. 


SUTay, 


" Staff-researched and staff-written for management men whose job is to make and 


market better products at lower cost, featuring PICTORIAL JOURNALISM. 


Published by Magazines of Industry, Inc., 347 Madison Ave., New York 17,N. Y. 
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Says Creative Man 
Missed on ATA Copy 


To the Editor: In the belief that 
The Creative Man is no more 
sensitive to sharp criticism than 
we are, may I point out that he 
has completely missed the distinc- 
tion between the Studebaker ad- 
vertising and that of American 
Trucking Associations (AA, Feb. 
9)? 

For several years, Studebaker 
has been doing a grand job on the 
matter of traffic congestion with 
all of the art and copy, in my 
opinion, up to the high standard 
of the insertion about which he 
commented. The slant of the copy 
is to the whole citizenry. As I read 
it, they are seeking an aroused 
public interest in developing a 
solution of the over-all traffic 


ii 


This department is a reader’s forum. Letters are welcome. 


|problem. Throughout the _ pro- 
| gramming they have done a very 
|sound job for the trucking indus- 
try, and we have expressed both 
our appreciation and our admira- 
tion for their handling. p 
Our approach is different. Our 
budget does not permit a mass 
attack on this problem—we have 
so many other advertising objec- 
tives. So we have selected just 
one facet of the problem for our 
own advertising. It is not directed 
to the general public. We have 
determined that some improve- 
ment can be shown in relieving 
the traffic jam if shippers and re- 
ceivers will overhaul and re-de- 
sign their obsolete and inadequate 
dock facilities. Our studies show 
that adequate facilities not only 
clear street congestion to a cer- 
tain extent by eliminating across- 


in their mailings. At least one 
metropolitan newspaper has given 
the advertising campaign editorial 
approval in the past month. Defi- 
nite instances of re-design can be 
traced to these ads. 

I’d like to add some roses of 
the-sidewalk loading and unload-| 4+ own to the floral bouquet you 
ing and ‘ouble-parking, but also | pave whipped up for Paul Hoff- 
are reflected in holding down man and the Studebaker agency. 
transportation costs. | They rate high commendation. But 

Our copy is bound to be more as for The Creative Man’s acumen 
mechanistic We say: “Here is/|in this instance, no flowers. 
the trouble—here is what to de | WALTER W. BELSON, 
about it—call in the doctors, your| Director of Public Relations, 
architect and your traffic man- | American Trucking Associa- 
ager.” We have checked with pub- tions, Inc., Washington, D. C. 
lications on proposed approaches | vvey 


and have followed their sugges- Grebe Art Director 


tions. Was an ICS Winner 


You may think it very dull, 
very unreadable, very misguided, | To the Editor: In reference to 


but strangely enough, it is getting | your issue of March 1, 1948, Page 
results. Our people send out thou- 49, our art director, John P. Jen- 
sands of preprints and reprints mings, was rated with third high- 
to the very business houses which est in addition to George L. Milne 
can effect the changes—and get Of Institutions, Chicago. [AA’s re- 
a good reaction. Chambers of|Port on the winners of the Inter- 
commerce have been interested|national Correspondence Schools 


enough to include such material | contest. ] 
We feel slightly slighted that 


‘the agency name was omitted 


ONE 8 


while all others were mentioned 
| by firm name. Although we are a 
new agency, we are quite proud 
‘of our staff and the quality work 
|we turn out, and had the agency 
/name been included, we could 
‘have used this for our own pro- 
'motional devices. Inasmuch as 


this agency has subscribed to Ap-| 
VERTISING AGE for two years, I feel | 


that we should have had some 
recognition in this article. 
RuSSELL C. GREBE, 
Advertising Consultant, 
Wilkes-Barre, Pa. 
7s ¥ 


Leap Year Friendship 


Brings High Returns 
To the Editor: I have for quite 
a number of years availed myself 


Advertising Age, March 29, 1948 


for money you may think me out 
of place to pause and tell you that 
I like you, and that your effect on 
my life has been pleasant and 
stimulating . . . but years ago I 
received a similar message from 
a fellow I had never met, and yet 
he had done for me more than any 
of my “alleged” close friends. I 
have read that letter many hun- 
dreds of times . .. and it has 
served to inspire me. 

If you didn’t receive a letter 
from me last Leap Year Feb. 29, 
it was because I hadn’t yet added 
you to the very choice list of fel- 
lows I really like . fellows 
who tolerate OLD MAN ELMORE 
despite his disposition. 

So until another four years . 
here’s wishing you the best of 
everything . . . and especially do 
I hope that I have earned the 
right to be inscribed in your book 
of Friendship. 

Sincerely... 
E. W. ELMoreE, 

Director Public Relations, 

Burns Cuboid Company, Santa 

Ana, Calif. 


. Ff | 


Repeat Schedule Pays 
for Industrial Series 

To the Editor: Much has been 
said and most of it complimentary 
to the general practice of repeat- 
ing industrial advertisements. 

The Thomson - Maddox - Spurr 
repeat ad study has stimulated 
more serious thinking on this sub- 
ject than any other thing that we 
know of. 

In case you are bending an ear 
to actual reports from any of the 
| practitioners, we would like to 
offer a comment. 
| Beginning with our prime media 
|wherein a full schedule of pub- 
lication dates is used, we will re- 
peat about 25% to 40% of the ads 
over a two-year schedule. 

That means that, for a 28-page 


of the extra day during Leap Year schedule per year, about 15 ads 
February to pause and write) wij) repeat over the bi-weekly 
friends of mine a very simple yet! schedule for 1947 and 1948. This 
‘sincere message telling them that) j, g high percentage for our com- 


I like them. Enclosed herewith | pany, which has a very diversified 


is the letter which [went out this 


- 
A. 
‘ a= 


CAPPER PUBLICATIONS INC. 


912 KANSAS AVENUE | 


‘TOPEKA , KANSAS 


Advertisers and their advertising 
agencies know that CAPPER’S 
WEEKLY can always be depended 
upon to produce low cost inquiries 
and quickly developed sales either 
through dealers or direct. 


CAPPER’S WEEKLY 
Number One Buy 
Number One Market composed of 


the prosperous farm and rural town 


CAPPER’S WEEKLY and let it 


prove what it can do for you. 


year], and I thought you might) 
be interested in it because over 
the years these letters have) 
brought returns of approximately | 
98%. 

Originally the letters were hand 
written and the message was in- 
dividualized for each friend. The! 
gradual increase in the growth of | 
the list together with a diminish- 
ing amount of energy on my part 
(I have suffered five heart at-| 
tacks) has forced me to mimeo- 
graph the message. The list was 
very carefully guarded and I keep | 
a record each time of ones to) 
whom I have sent this friendship 
story. Occasionally I find it neces- 
sary to remove names, but usually 
it is a matter of adding several | 


others. 
And here it is again... Feb. 
29, 1948. 
a My Dear Friend: 
is the Feb. 29 comes but once every 
to cover the four years. For many such periods 


I have used that extra day to 
write my friends and tell them 
that I like them. I do not bother | 
to waste a stamp on those who} 
merely are fair weather friends, | 


area of Iowa, Nebraska, Kansas, but fellows I consider really close | 
. ° x friends who know me... realize) 
Missouri and Colorado. Try ae kaa. ak alee au anen 


Fellows for whom the welcome, 
mat is always out at the ELMORE 
home. 

We may not agree on our poli- 
tics . . . and we probably would 
solve the postwar problems in a 
slightly different way .. . but if 
you were in a jackpot and needed 
a little help, I would not like it if 
you didn’t ask me to help. Simi- 
larly, I would call on you if I 
needed assistance. 

But it’s mainly just because you 
|have added something to my life, 
|by knowing you, that I wanted 


sage. 
} Perhaps in this mad scramble 


|you to have this Leap Year mes-| 


| line of products. 

Smaller fractional page adver- 
tisements repeat nearly 100% over 
a two-year schedule. 

It is always interesting to see 
how others handle this problem. 
The recent pilot studies offer some 
basis for planning, or in some 
cases confirm the thinking we al- 
ready had. 

We not only actually save dol- 
lars in the thousands but we make 
an ad earn more—and have a 
tendency to make each ad better. 

Eric ZIMMERMAN, 

Advertising Manager, Rail- 

way & Industrial Engineering 

Company, Greensburg, Pa. 

>. 


‘Sacred,’ Reader Says 

To the Editor: I noticed the at- 
tached paragraph in a recent is- 
sue. [A paragraph from the Ad- 
libbing column, Feb. 16, headed, 
“Ecce Homo.”’] 

The words “Ecce Homo” are 
sacred words to Christian people 
inasmuch as they were applied to 
our Saviour before Pilate and 
since then have been used as an 
appeal to the Man of Sorrows. 

J. K. Ross-Duaecan, 
Midwestern Manager, Quick 
Frozen Foods, Chicago. 

vveey 


Puts Copy Cub Wise 


To the Editor: Your Copy Cub 
(Rough Proofs—March 15) must 
have spent little time in the evé- 
ning in his favorite bistro last 
summer or if he did, he didnt 
have his eye on the television 
screen. I distinctly remember seeé- 
ing “those snappy girls’ sof‘ ball 
teams” on the screen. Haven't 
seen so many curves since I left 
Atlantic City. 

Rospert L. Rupp. 

Assistant Circulation Ma»- 

ager, Pit and Quarry Public - 

tions, Chicago. 
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= | formed by and completely owned, | toiletries. The Carosanti line, 
Ascap Denies : | controlled and operated by and which for the past four years has! CAR CARD ADVERTISERS! 
= for the broadcasting industry of | been distributed in West Coast SEND FOR “ne 
Conspiracy Charge ::- United States,” the answer) specialty shops and departmert FREE SAMPLE 
Stew ‘Voum<The Amerie So-| continued. “All other users of | Stores, will be marketed nation-| POINT-OF-SALE CAR CARD HOLDER 


Berber 
Ham Cage MUTIT CO 


set up by the broadcasters to pro- 
vide music for radio during 
Ascap’s strike in 1940, be made 
a defendant in the suit. 

In an answer filed in the United 
States district court last week, the 
society denied participation in an 
international cartel to monopolize 


J. Edward Boyle, formerly with 
Cowan & Dengler, has _ joined 


Rodgers & Brown, New York, as, 


vice-president in charge of the 
newly organized radio and tele- 
vision department. 


KDYL Names Golub 


ciety of Composers, Authors and music are, like the creators of | Sy, pein se magazin eS, 
’ music, denied any voice in its | Poin of purchase and radio will | oma? 
Publishers has asked that the gov- a be used. CAR CO. 100+ Marquetic Ave , Minneapolis, Mine . 
ernment’s anti-trust charges management. 
against it be dismissed or that) mee ag 
Broadcast Music, Inc., which was Boyle Joins R&B 


«INC 
WESLEY BOW MAN sTUDIO 


Lee Angeles “ ~ 
Siated tas oe musical performances. The De-|, Harry Golub, Los Angeles and VE * CHICAGO 
A of SA. on ee of Justice suit was filed aia aos Gnaae deeeae pe~ nig 360 NORTH MICHIGAN A 3 
Ree ARIZONA as une. es : | 23 
Cline mane co Poems P vision for Station KDYL, Salt TRAL O 
7 = PWT bawsom mune co Ascap pointed out that it was en City. sine PHONE CEN 
book theta eros — formed in 1914 to protect the per- —_—_—_ . 
tien bros forming rights of its members’|Gets Perfume Account 
Souit MANO CO “ras music co work here and abroad. Such «- Makelim Associates, Hollywood 
, : forts to protect individual artists | has been appointed to direct the 
: are not in violation of the law, | aqvertising of Car ti. In 
= Obed hg = ag my lage Bog — the answer said. | Beverly Hills, manufacturer of | 
paper ads like this, listing dealers, in 36 | “BMI is a stock corporation,| perfumes, colognes and men’s | 
q major markets, to supplement its maga- | 
zine drive using similar copy. Carter, | 
3 Taylor & Jones, South Bend, Ind., is the | 
agency. 
been = 
ntary | Newspaper Drive 
>peat- 
. for Jesse French | 
Spurr . 
lated |} Pianos Launched 
$s sub- ELKHART, IND—A new cam-_ 
at we paign in newspapers has been) 
launched in 36 major markets by | 
in ear Jesse French & Sons division of 
of the H. & A. Selmer, Inc., for the Jesse | 
ke to French piano line. 
The ads, listing dealers, are all | 
media 200 lines in size and most will ap-| 
_Pub- pear in gravure and magazine sec- 
ill re- tions. Illustrations show the 
ne ads # pianos in family settings and copy | 
stresses their style and tone. 
}-page The newspaper ads supplement | 
5 ads @ French’s campaign in magazines, | 
veekly the latter including Better Homes | 
_ This & Gardens, Etude, House Beauti-| 
; COMe ful and The Saturday Evening | 
rsified Post. | 
Decision to carry the advertis- | 
adver- ing to the local level through 
@ over newspapers —and through tran- | 
scribed spots available for dealer | 9 : 
to see use—was made following research | eee he res a 4 old mune 
oblem. by French’s agency, Carter, Jones 
r some & Taylor, South Bend, Ind. Peri- . . . 
some [i cdic surveys are made among re- of reliable information about 
we al- cent purchasers of French pianos. | 
| Buyers are asked why they bought 
e dol- the pianos and how their selections 
“ie Pte pianos NEW AUTOMOBILE SALES 
ave a Also, they are asked to furnish | 
better. their reading preferences, tell the 
“a number and age of persons in 
uil- their families and give other in- ej : e; ; ; 
ying. |lleatten’ 2 wiloos tee one in Pennsylvania in city wards, townships and boroughs 
A. veys are the only ones concerning | ° 
fading habits of plano buyers. | ein Allegheny County ¢ by make of car 
S aa | 
| . . 
he at- f Crenesse Heads e in Pittsburgh ¢ by manufacturer 
ogy’ French Radio | 
ander’ Pierre Crenesse, France’s most | : : : 
eaded, popular commentator, has been | Manufacturers, dealers and advertisers of automobiles, three Pittsburgh papers—has more circulation by far 
se abl mag Breas stag Ores | automotive equipment and accessories will find dozens in the rich Allegheny County market, daily and 
sio neaise in the Unite : , . 
people States, making his headquarters | of uses for data in this new reference book compiled Sunday, than any other paper. 
lied to pew York. a by The Pittsburgh Press. All figures are taken from Press representatives have the study, ‘1947 New 
1S . . . ° . . 
e - ie to Pesca a tontien 4 on 4 motor vehicle registrations of the Pennsylvania De- Passenger and Commercial Car Sales in Allegheny 
oad = exchanges between French | partment of Revenue. In accuracy and usefulncss, County,” now and will gladly show it to you. If you 
on gy Bm med ae | the book ranks with The Press Market Data Book, would like to see it—or reliable, useful data about 
nick states now carry regular shows, The Press Analysis of Pennsylvania Liquor Sales, and your kind of business in the Pittsburgh market—call 
Sion al™ P one Tat eed —— Press studies based on the Pittsburgh Consumer Panel. your nearest Press or Scripps-Howard representative. 
aise : One fact this study will show you is that new auto- 
y y 
a Cub Harris Appoints Kaufman wee sales in Allegheny County equal the haar *2 Ohio and 3 West Virginia counties which 
an onie 5 Mladen a Aalaeden bined sales of the other 17 Pennsylvania counties in Sales Management includes in its definition 
e eve- Washington, has been named re the Pittsburgh market area*. The Press—which last of the Pittsburgh market are not covered by 
ro last — e the advertising of Harris year carried 41.6% of the automotive linage in the this study. 
didn’t “€search Laboratories, Washing- 
evision ‘on, to promote Harriset, wool A 
—— shrink control process. Trade Represented by the Na- 
sof! ball Publications are being used, to be tional Advertising Depart- 
ee ollowed by a color ad in the New ment, Scripps-Howard 
" a York Times Magazine, April 25. “pean lata 4, 730) Park ‘h Pj bh | P 
Shenkin Names Agency Avenue, New York City. c 1tts ure 1 ress 
9 Shenkin Store Equipment Com- Offices a Chicago, C — 
Ma * om New York, has appointed nati, Detroit, Fort Worth, i ete wk ween 
lic - = , Harrington & Roberts, New Philadelphia, San Francisco. No. for MARKET FACTS, too 
ork, to handle its advertising. 
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‘Walking Man’ 
Puts P&G ‘Truth’ 
in Hooper Lead 


New York — Truth cr Conse- 
quences (Duz)—31.7—and Jack 
Benny’s show (Lucky Strike)— 
31.4—led the mid-March Hooper 
parade. 

Only inches away were Fibber 
McGee and Molly, sponsored by 


ST. PETERSBURG 
is 
FLORIDA’S 
FASTEST GROWING MARKET 


ABC City Zone Now Over 
91,000 


a 
Retail Sales $85,634,000 
(Sales Management Survey 1947) 


Cover This Market Completely 
Seven Days a Week with 


The, ST. PETERSBURG TIMES 


Present Circulation Over 
42,000 Daily — 48,915 Sunday 


Ask Our National Representatives for 
Full Information Regarding Coverage, 
Linage, Cooperation 


ST. PETERSBURG. FLORIDA 


Daily TIMES Sunday 


Represented By | 
Theis & Simpson Co., Inc. 
V. J. Obenaver, Jr. in Jacksonville 


|S. C. Johnson & Son, who scored 


31.1 without benefit of a high- 


powered “Walking Man” promo-| 


tion. All three are NBC shows. 
Other evening leaders: 


Radio Theater (Lux), CBS.......27 
Bob Hope (Pepsodent), NBC.....26.2 
Amos ’n’ Andy (Rinso), NBC....24.9 
Fred Allen (Ford Dealers), NBC.24.1 
Arthur Godfrey (Lipton), CBS...22.8 
Charlie McCarthy (Standard 
Ds Ue. fi Phas be wee es 22.6 
My Friend Irma (Swan), CBS... .22.0 
Walter Winchell (Jergens), ABC 21.8 
Bandwagon (Fitch), NBC....... 21.0 
Music Hall (Kraft), NBC........ 20.2 
Red Skelton (Kool), NBC.......20.0| 
Life of Riley (Prell), NBC...... 18.8 


Average evening sets-in-use of 
35.0 was up 1.3 from the last re- 
port and 0.6 from a year ago. 
Average rating of 11.4 was up 
0.3 from the last report and the 
same as last year. 


Daytime Leaders 


Chesterfield’s Arthur Godfrey 
(8.2) and Continental Baking’s 
Irene Beasley (7.6) made the day- 
time top 10, along with the usual 


lineup of soap opera sirens. Both 
|}are Columbia programs. 

The list: 
Our Gal Sunday (Anacin), CBS...9.1 
Big Sister (ivory), CBS......ceces 9.0 
Ma Perkins (Oxydol), CBS....... 8.9 


Backstage Wife (Sterling), NBC..8.3 
When a Girl Marries (General 


go! Pe) a 8.1 
Helen Trent (Whitehall), CBS....8.0 
Right to Happiness (Ivory), NBC.7.8 
Stella Dallas (Sterling), NBC....7.7 


Rosemary (Ivory), CBS.......... 7.6 
Average daytime sets-in-use o 
20.8 dropped 0.1 from the last 
report, rose 1.6 from a year ago. 
Average rating of 5.3 remained 
constant. Average available homes 
of 73.5 was down 0.1 from the last 
report and from a year ago. 


Sieck Appoints Sieck 


Gerald T. Sieck, formerly in the | turret 


Inc., 


beat around the bush? 


why 


Mh / I 


Meg, 


We LOVE your national ad 


copy! And we're doing our derndest to schedule it as 
you desire. However, the newsprint shortage out here 
(brought on by jumbo circulation gains WITHOUT cor- 
responding paper allotments) forces us to ration. If 
from time to time we have to omit an ad or ask for 
smaller copy—PLEEZE understand—it's breaking our 


hearts, too! 


REPUBLIC and GAZETTE 


/ 


KELLY-SMITH 


Represented by 


COMPANY 


New York e@ Chicago @ Los Angeles @ San Francisco @ Detroit 


Atianta @ Philadelphia e@ 


Boston 


appliance distributor, has been ap-|switchboards, plug-in jacks 
pointed an account executive of | This : 
| H. Charles Sieck, 
‘geles advertising agency. 


Los An- | probably by July 1. 


No Switchboard 
in Phone System 


DaLttas— The Dallas Times 
Herald’s classified department, 
|which has a morning peak of 
1,500 incoming and outgoing calls, 
is shortly going to have no switch- 
board. 

Instead, it is going to have a 
new telephone installation which 
in effect “makes every girl a 
PBX,” according to Sam R. Bloom, 
‘the newspaper’s advertising di- 
| rector. 


When fully installed 


| week 
serve Board reports. 
| week were about 11% 


in about) 


90 days, the new phone service} 


system will permit the classified 
department to handle 
isands of calls weekly without a 
switchboard and do it faster and 
with less womanpower. Each of 
55 positions, or desks, will be 
equipped with a compact ke, 
cabinet, making it possible for 
each position to receive its own 
incoming calls directly, make out- 


/going calls, transfer calls to any | 


/other positions, hold the calls and 
| talk with other desks. 


| First Commercial Use 


| The installation, first of its kind 


‘/commercially anywhere, is based 


lon a type of service introduced 
‘early in the war but so far used 
only on a small scale in some air- 
line reservation offices. Called the 
*“101-A key cabinet” by telephone 
people, it hitherto has had a max- 
imum of 12 positions. 

The Times Herald has used the 
prevalent phone system for the 


its thou-| 


WASHINGTON—D2partment 
in the second week 
month were up 4% over the same 
the Federal Re- 
Sales in the 


sales 


in 1947, 


Federal Reaerve F 


igures 


this 


over the 


level of the last half of February. 
By far the greatest gain was 


‘in the Philadelphia 
serve area, which had 23% 
in the corresponding 


seles than 


— res 


Year, 1947 


pPreliminary. 


DEPARTMENT STORE 
- SALES INDEX 


1935.39 EQUALS 100 


Week to Mar. 13, ’48* p278 
Week to Mar. 6, ’48*. .267 
Week to Mar. 15, ’47* .267 
Week to Mar. 8, ’47*. .254 


*Not adjusted seasonally, 


(third) 


re- 
more 


1947 week. Philadelphia city sales 


were up 26%. 
were up 31% 


Birmingham sales 
and New Orleans’ 


were up 21%, leading the Atlanta 


14% gain. 


Losses were shown 
| cities and some districts. 


for 


| (sixth) district to a fairly strong 


many 
The Bos- 


ton (first) district had a 3% loss 
in dollar volume from the same 
The Richmond 


week a year ago. 


| (fifth) was down 4%. 


Syracuse 


classified department-—-an order had a 14% drop; St. Joseph, Mo., 


system 


system will be discarded | 


The newspaper’s telephone bill 


Yr.-to-Yr. °, Change 


‘for classified will come to $900) "ederal Reserve 


‘National Dairy 
Sales $897,000,000 


| 1946. 
_after taxes declined from $30,443,- 


monthly under the new phone 


' setup. 


Net sales of National Dairy 
Products Corporation and domestic 
subsidiaries in 1947 totaled $897,- 
323,456, as against $742,408,587 in 
The company’s net profit 


817 in 1946 to $23,159,391 in 1947 
before provision for future inven- 


| tory price declines was made. 


The company plans to continue 


/a campaign in farm journals, now 


in its third year, on the theme, 
“Make Your Future More Secure | 
with More Milk Per Acre.” 


Brewer Joins Yorke 


P. Dougluss Brewer, formerly 
with Topics Publishing Company, 
New York, has joined Yorke Pub- 
lishing Company, New York, as 
advertising representative of the 
American Journal of Surgery, 
American Journal of Medicine 
and New Modern Drugs. 


Promotes Schiller 


John F. Schiller, who has been 
with Coronet since November, 


/ 1947, has been appointed eastern | 


advertising manager of the maga- | 
zine and will continue to handle} 
accounts in the New England ter- | 
ritory. Prior to joining Coronet, | 
Mr. Schiller was associated with | 


Macfadden Publications for 17 

years. 

Toni Appoints Le Vant 
John I. Le Vant, formerly a 


vice-president of McKesson & 
Robbins, has been appointed sales 
manager of the wholesale division 
of the Toni Company, division of 
Gillette Safety Razor Company. 
He will make his headquarters in| 
Chicago. 


Miroflex to Davis 

Miroflex Products Company, 
New York, manufacturer of glass 
novelties, has appointed Henry L. 
Davis Advertising, New York. 
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Donaldson Plan 


or PQ Gain Hits 
Business Mailers 


(Continued from Page 1) 
the Donaldson proposals would 
receive “full consideration.” 
He added, however, that he felt 
that his own $110,000,000 rate bill 
; freported last May “‘is stil! a fair 
solution” of the postal rate in- 
crease question, in view of the 
orobability that the department 


on 


under way by experts of the| Dates Set for Annual 


Hoover committee on govern- 
mental efficiency, and by the staff 
of the House post office and civil 
service committee. 


Bell, Erickson Join 
Young & Rubicam 

Rodney Erickson, formerly with 
Foote, Cone & Belding, New York, 
and prior to that director of 
broadcast operations of WOR, New 
York, has joined Young & Rubi- 
cam, New York, as _ editor-pro- 
ducer of the radio program, ‘““We 
the People.” 

Fred Bell, formerly head of the 
Bell-Dean Advertising Agency, 
Passaic, N. J., which has been dis- 
continued, has joined Y&R’s copy 


could be operated more efficiently crag. 
and economically. 

Donaldson blamed the prospec- | K-F Adds Weekli 
tive $345,000,000 1948 deficit on|**"* #4¢ ecxnes 
increased costs, higher rents, a), Seer nee earn bho 
“two well deserved” pay hikes | : ees : 


. weekly newspapers to its adver- 
which added $400,000,000 to the | ticsing campaign introducing the 


postal bill. 1948 models. The schedule in the 


” on’ weeklies calls for monthly inser- 
More Lagical Presentation ,tions. Swaney, Drake & Bement, 
With bookkeeping adjustments! Chicago, is the agency. 


‘o credit the department for $115,- 


_ 
o-3 cre 


ee @ @ de 69-3 


CFAC Bowling Tourney 


The seventh annual bowling 
|}tournament fer advertising and 
sales executives under the auspices 
of the Chicago Federated Advertis- 
ing Club will be held April 17, 19 
and 24 at Gold Coast Bowling 
Lanes, Chicago. The tournament, 
sponsored by the Chicago Herald- | 
American, is open to members of | 
advertising clubs, employes and | 
executives of advertising agencies, | 
local and national advertising de- 
partments, advertising and edi- 
torial personnel of all media, and | 
executives of the graphic arts in- 
dustries. 

Entries may be sent tc Joe Hen- 
nessey, Sherman-Hennessey Print- | 
ing Company, 801 S. Wells St., 
Chicago. 


Miss Gill to Carlisle 


Audrey Gill, formerly on the 
editorial staff of Mademoiselle and 
Mademoiselle’s Living, New York, 
as assistant to the promotion di- 
rectors, has been appointed fash- 
ion coordinator and publicity di- 
rector of the Carlisle Shoe 
Company, New York. 


Moore Joins Ad Bureau 


Robert L. Moore, former mar- 
keting executive with Batten, Bar- 


No. 1 Publication Fa 
In a No.1 Market #4 


ton, Durstine & Osborn, New) manasa? 
York, has joined the Bureau of | ae Sees 


Advertising, ANPA, New York, as 


a member of the sales depart- | 


ment’s executive staff. 


colorful 


for 
VISUAL 
selling 
of 


your product 


| MOMAWK 2055 _ 


-13 §§000,000 of services which it pro- 
vides for other government agen- 
ties, the proposed changes in busi- | 
° ness mail rates “would give a 
—1 setter and more logical and equi- 
16 Biable presentation of the opera- 
tions and finances of the postal 
ervice,” he said. 

‘ Donaldson’s second class pro- 
yosals are less than a third of the 
gzmount which his predecessor had 
suggested when rate hearings got 
inder way a year ago. 

He made a point of the fact that 
they are the same as those em- 
bodied in H.R. 3519 (the Rees 
vill) “which was adopted by the 
House post office and civil service 
committee after long study and 
tonsideration as representing the 
maximum amount of additional | 
postage that should be required to | 
mbe paid by the publishers of news- 
papers and other periodical pub- 
lications.” His studies claimed 
that on the basis of existing costs, 
second class mail cost at the rate 
of $220,000,000 last year. 


‘Root of Business’ 


He reminded the committee that 
the solution of the postal rate issue 
“goes to the very root of the 
American business, social and eco- 
homic system,” and rests on a de- 
fermination whether it is to be 
yperated as a service agency with- 
ut regard to deficits, or made to 
day its own way. 

“Since it is generally recognized 


, 


that the department is a service 
agency, that fact should receive 


jue consideration in the fixing of 
tates and to this end they should 
2 so adjusted as to be sufficient 
‘0 pay the cost of handling those 

lasses of mail able to bear such 
) st without diminishing the vol- 
ime and that for other classes or 
a ervices for which Congress as a 
hatter of policy and in the public 
nterest desires to grant special 
fates or other concessions, any ad- 
ustments should be made accord- 
ngly,” he said. 


Same Proposals 


The latest recommendations on 
‘urd class advertising matter are 
dentical with the departmental 
uggestions of a year ago, and 
onsiderably above the rates con- 


el ained in the Rees bill. 
] Piece rate on individual items 
s0€s Irom 1! cents to 2 cents per 
Cut ‘ Ounces. The bulk rate goes 
» Tom 12 cents per pound to 16 
fnts per pound, and the min- 
G mum charge per piece under the 
wuiK rate goes from 1 cent to 1!s 
en 
The new parcel post rates aim 
' $93,000,000 compared with $50,- 
¥0,000 asked last year, and $42,- 
ash 0.00 provided in the Rees bill. 
Rees bill has been bottled 


N the House rules committee 
Pending completion of depart- 
nental 


il 
a efficiency studies now 


OD HOUSEKEEPING ses goods 


ee 


[m completely sold!” 


“I’m completely sold on Good Housekeeping. | read it more regu- 


larly than any other woman's service magazine!” So say the 
majority of today’s young-married’s. (See evidence below!) 


“Tm completely sold!” 


“I’m completely sold on the information offered by Good House- 


keeping. It’s the most useful of all magazines!” Most young home- 
makers agree. (See evidence below!) 


‘Tm completely sold!” 


“I spend more time with Good Housekeeping than with any other 


magazine that carries advertising.” That's what most newlyweds 


and young-marrieds say. (See evidence below!) 


%, 
Sold | today’s young wives are sold on the 


sound practical advice offered by the pages of Good Housekeeping. 
They know that all Good Housekeeping information 


Just as was mother and mother’s mother, 


both editorial 
and advertising—is authentic, backed by investigation, That's why 
they confidently turn to this magazine for solutions to their home- 
making problems! 


\ 
S0 ‘ Good Housekeeping sells goods, And it 
b e sells to a market that purchases more 
home goods and packaged goods than any other 


brides, newlyweds 
and young-marrieds! 


Evidence from new Elmo Roper Study. 


OF 10.276 young women interviewed, more 
newlyweds and young-marrieds named GOOD 
HOUSEKEEPING as the service magazine 
(1) they read most regularly, (2) they find most 
useful. (3) Of all magazines, they spend more 
time with only one other—and that is Reader's Digest. 


» _ P ‘ 
I Be To Advertisers and Agencies. A copy of Elmo 
Ropers new study, “Young Women and Magazines,” is available for 


your inspection, See your Good Housekeeping representative. 


Ko ee a 

*" Guaranteed by > 
Good Housekeeping 
\ tor 
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We give this seal to no one — 


the product that has it earns it. 
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| Chesterfield 
In 1947, how-| Camel 
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SALES FIGURES 1934 TO 1944 IN BILLIONS OF CIGARETTES 


() 4 33 37 38 363 | 303 | 42 aos | sos | oes 
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ADVERTISING EXPENDITURES IN MAGAZINES, NEWSPAPERS & RADIO TIME—1934 TO 1944— 
IN THOUSANDS OF DOLLARS 
1934 1035 tes6 19037 te36 1e3¢ .1e40 1a) 1942 1943 
8.120 | 5.877 | 0.937 | 5.070 | s.00s | 200 | 4.006 | 001 | a.100 | 5.290 
MA ak. 
SS 10,372 9,386 *.276@ 64728 8.048 7,078 7.705 8.023 7,034 8,253 
Grete 9.373 | 9.443 | 6.908 | 9.332 | #06) | 7.713 | 0.540 | 8.366 | 6.106 | 7,528 


SALES AND ADVERTISING—Records of the sales and advertising of the three 
leading cigaret brands for 10 years, as charted in a study made by Curtis 
Publishing Co. in 1945. 


34 billion, Chesterfield was sec- | 
ond with 33 billion and Camel | 
third with 32 billion. By 1944) 
(the last year covered), Luckies | 
were selling at the rate of 68.5 | 
billion, Camels at 58.5 billion and | 
Chesterfield at 45 billion. Mean- | 
while, ad expenditures had been) 
changed as follows: 
1934 1943 
....$ 8,120,000 $5,290,000 | 
9,575,000 7,528,000 | 
10,572,000 8,252,000 
Owns Many Brands | 
American Tobacco, besides sell- 
ing Luckies and Pall Malls, owns 
these brands: Herbert Tareyton, | 


Luckies 


| 


'Lord Salisbury and Sweet Cap-| 


oral, Melachrino, Johnnie Walker | 
and Kensitas cigarets; Bull Dur-| 
ham, Half-and-Half, Tuxedo, Blue | 
Boar, Peerless, Liberty, Five 
Brothers, Cutty Pipe and Ivanhoe | 
smoking tobaccos; La Corona, Bock | 
y Ca, Henry Clay, Cabanas, An-| 
tonio y Cleopatra, El Roi Tan, 
Chancellor and Cremo_ cigars; | 
Piper MHeidsieck, Cotton Boll, 
Mayo’s and other plug and twist) 
tobaccos, and cigaret papers. Some, | 
like Pall Malls, are sold through | 
its subsidiary, American Cigaret | 
& Cigar Comvany, for which 
FC&B has been the agency. About 
93% of its sales are of cigarets. | 

The present company was | 
founded in 1904 through a merger. | 
At one time it owned a majority | 


said to have resembled the famed 
Evan Llewellyn Evans of Frederic 
Wakeman’s “The Hucksters,” he 
undisputably personally created 
many of Lucky Strike’s _ best- 
known slogans and campaigns. 
While his father was still presi- 
dent, G. W. Hill thought up the 
“It’s Toasted” theme. Later, as 
he once told AA, he got the brain- 
storm, “Reach for a Lucky instead 
of a sweet,” from his mother. 

G. W. Hill Sr. was always close 
to Albert Lasker, long head of 
Lord & Thomas, and to Mr. Las- 
ker’s successors, Emerson Foote, 
Fairfax M. Cone and Don Belding. 
When FC&B rose from the ashes 
of Lord & Thomas at the end of 
1942, Mr. Hill promptly issued a 
statement saying American To- 
bacco “will continue to place our 
advertising with the young men 
Mr. Lasker has trained and who 
are now associated with him.” 
Young & Rubicam at one time got 
part of the account; Ruthrauff & 
Ryan was part of the picture until 
two years ago. 


Small Stockholders 


Last year, George W. Hill Jr. 
received $268,521.43. In 1946 he 
received $230,500.92. The latter 
figure was some $223,872.47 more 
than he got in 1945, when he was 
on military duty for the first 11 
months of the year. 

In that year only two officers of 


Reynolds, United Cigar Stores and| (who died during the year) and 
other tobacco companies, but was vincent Riggio, received more 
ordered to “disintegrate” this own- | money. His father received $295,- 
ership in an anti-monopoly suit| 611.88, and Mr. Riggio $285,669.45. 


|making of which I have had 
cision to resign the account on|yet” for another tobacco account, |°"8 ones me ihe sampeny 
: a ‘ dver- 
ners, however, that if they wanted | rently working on American To-|® a, ae 
It was reported that Mr. Foote) Mr. Hill probably will not be) He pointed out that from the 
° . | 
tising going.” nearly one-half of the billings of|Strike rose from third to first) 
agreement between them that both|Hat Research Foundation, Lieb-/|Ures, he added, American spent 
7 : gy tisfactory results,” he 
of resignation of the account was Two Other Agencies ile paerncesrtatiad 
|ing team consisting of my father, 
About 150 people on American|for Herbert Tareyton  cigarets. 
New York office has “no immedi- | them copies of a three-page, typed period—the fine tobacco story and 
Since FC&B was formed in 1942, Statement was released immedi-| 
|This is said to be a one-time job | shead of Camels. 
Riggio, former American Tobacco 500,000,000. 
out of town most of last week. 
« 
C must be made more effective if it 
ircudafion 
| appointment of M. H. Hackett, 
jadvertising agencies working on 
son-in-law. 
rection of the company. 
/the old American Tobacco “trust,” | ©O" “ar 
in its advertising and am not given 
AS LEN rSsS . ey + sales in 
Tey tury. Vincent Riggio, who joined : 
vice- | 
president and then president. 
771,422. Philip Morris sales de- 
| 
turned in that capacity after war | Curtis Study Recalled 


58 
fact that ‘my operations have 
3 F &B i d A ‘been hampered by executive de- 
Za S gree _ cisions with which I am in funda- | 
. 
to ro uc ies CCOUNE 2"essvew diminishing voice or 
| influence.” 
i ti dvertis- 
Sunday, March 21, in cooperation| but “may do so in due course.” ae yg oes nt from,” 
with Fairfax M. Cone and Don| Neither N. W. Ayer & Son nor ),” 
to continue on the account, he|bacco, are yet being considered ae ae ee | 
would resign from the agency.|*eriously for the main account, From Third to First 
> , | ones ; *s|time he became advertising man-| 
felt that Mr. Hill’s leaving “re-| reinstated at American Tobacco’s , oat 
moved the lest slimmer 2 hope | Stockholders meeting on April 7. | ager in 1936 until he joined the | 
: ’ lace in domestic sales. And in 
Mr. Foote had been informed|FC&B’s New York office. Other) P 
of Mr. Hill’s intention to resign,|accounts here include Bourjois that six-year period, according to 
—_ _|in advertising “$17,000,000 less than 
would drop out of American To-|™mann Breweries, New York Cen- | !na 
et re on AA learned on|ttal Railroad, Rheem Mfg., and| Reynolds and $19,000,000 less than 
$ “ hi b 
a surprise to the tobacco company | ee eae g [which yn 
executives, _ Recently, N. W. Ayer & Son has 
|handled television aavertising, and 
myself and the advertising agency 
L h . M ersonal 
Tobacco in FC&B are affected by|G. W. Hill Jr. called in other offi- ce Sane Py 
the resignation. For the present,|cers of the company on Friday | ideas that formed the basis of our 
ate plans for retrenchment.” Other | announcement of his resignation, | the chant of the tobacco auction- 
| 1946 Lucky Strike’s domestic pro- | 
American Tobacco has spent a/|ately to the press by Allan Melt-| auction was at a record 103,000,- | 
by Meltzer for Hill. ee : , 
; ever, Lucky Strike declined to) 
|_ Mr. Hill could not be reached | 199 999,900,000 units, while Camels | 
sales vice-president, who became 
president on the death of G. W. No Trouble with Agencies 
“It is clear,’ Mr. Hill added, 
One “difference” between Hill 
and Riggio, it is reported, arose is to continue to hold sales lead- 
ership.” 
|Inc., New York agency, for the 
Whiyte Your | ork agency, 
a | $500,000 Herbert Tareyton PFO~| the Lucky Strike account. The 
_ PT a / lack of effectiveness comes, in my 
e The Hills Reign 
From Percival Hill, a favorite} “Obviously, I cannot continue an 
advertising relationship with the 
ito his grandson, G. W. Hill Jr., , : 
‘the Hills have been at the com-|@" Opportunity to do anything 
about it.” 
4 1h 5 , |1947 rose 7.2% to $819,631,122. At 
a predecessor company in 1905, ) phic ’ ’ ; 
e has been there nearly as long—as | te same time, R. J. Reynolds 
AS th € hol book more than twice as fast—to $708,- 
4 e G. W. Hill Jr. went to Ameri- | 494,186, and Liggett & Myers 
lm th € b UStMMESS can Tobacco from Lambert & Feas- | 
: aided : : lined 0.5% to $167,532,984, and 
advertising manager and in 1938! © : A 4 4 
was elected a vice-president in P. Lorillard’s (Old Gold) rose 3% 
service. : . , ; 
In his statement, Mr. Hill said _ The Curtis report figuring in 
Hill’s statement was a 10- 


/mental disagreement, and in the 
(Continued from Page 1) ,agency. FC&B is “not shooting |, The principles and procedures 
Belding. He told his two part-|M. H. Hackett, Inc., agencies cur- | Mr: Hill continued, adding that as 
They did not. it is said. | 
of getting really effective adver-| American Tobacco represents|armed services in 1942, Lucky | 
it was said, but there was no|cosmetics, part of General Foods,|The Saturday Evening Post fig- 
good authority that FC&B’s —" Radio Pictures. Liggett & Myers.” 
the product of a closely cooperat- 
150 People Affected |M. H. Hackett, Inc., was chosen 
contribution . .. included the two 
all will be retained. The agency’s|@fternoon, March 19, and gave) omoctive advertising during this 
acted favorably to the decision. | With a two paragraph lead, the Mr. Hill pointed out that in 
total of $34,000,000 through this 2er & Co. public relations firm.’ 999 999 units—13,500,000,000 units 
‘directly last week, and Vincent rose from 89,500,000,000 to 100,- 
Hill Sr. in September, 1946, was 
“that Lucky Strike advertising 
recently with American Tobacco’s | 
He found “no trouble with the 
‘gram. Mr. Hackett is Mr. Riggio’s 
opinion, from the executive di- 
/ | 
of James B. Duke, who dominated P 
NA TIONS company when I do not believe 
pany’s helm for about a half cen- Aint Weeuie 
salesman, sales manager, | (Camels) sales soared 15.2% — or 
(Chesterfield) rose 10.6% to $513,- 
/ ley Agency in 1936, soon became | 
a 
fi 7 L a to $127,874 
charge of advertising. He re-| © $127,874,828. 
the resignation was based on the Mr. 


ested 


|Lucky Strike cigarets. It showed 


follow the largest advertising ex- 
penditure.” 

| Among other things, it showed 
that in 1943 Lucky Strike sold 10 
billion more cigarets than Camel 
while spending $3,000,000 less in 
advertising, and sold 23% billion 
more cigarets than Chesterfield | 
while spending $2,238,000 less for 
advertising. 

As Curtis Publishing Company 
then pointed out, the study af- 
forded a rare opportunity to com- 
pare sales and advertising of 
products directly competitive, 
similar in price, in sales methods 
and consumers. The report was 
based on ad expenditures in 
measurable media — newspapers, 
| magazines and network radio. 

It showed that in 1934 Lucky 
Strike led the field with a sale of 


FAMILY 


WIBW has been a farm station for al- 
most a quarter-century. We sell Kansas 
and adjoining states because we've 
served them well. We're one of the 
family. 


WIB 


TheVoicessKansas 


year analysis of sales and adver-| 
tising of Camel, Chesterfield and | 


| about s > 
that “leadership does not always | * OF ten ae We 


by the government in 1911. Lig-| 
gett & Myers, Lorillard and other 
companies then were developed 
as independent entities. 
American Tobacco has outstand- 
ing some 500,000 shares of pre- 
ferred stock, 1,500,000 of common 
stock, and 3,800,000 of B common. 
The preferred was worth about 
$138 a share and the common 


Got $1,000,000 a Year 


Percival Hill, first of the Hills) 
to control the company, started | 
his career as a carpet salesman. | 
But he came into the favor of | 
James B. Duke, and advanced to 
president. 

George Washington Hill, his son, 
in a 2l-year reign at American | 
Tobacco, fought the federal gov- 
ernment, stockholders, competi- 
tors, distributors and employes— 
and ruled absolutely. 

In the last 14 years of his job, 
he received $400,000 to well over 
$1,000,000 annually. His rule, 
while frequently challenged, was 
not seriously debated because 
under him the company had im- 
proved from a poor third to a defi- 
nite first in the industry. 

Regardless of how much he is 


James R. Coon, Preston L. Fowler 
and Paul M. Hahn, all vice-presi- 
dents—although Mr. Hahn doubles 


'as president of American Cigaret 


& Cigar Company—received iden- 
tical remuneration from the com- 
pany as did the younger Hill, 
$230,500.92. 

From a stock ownership stand- 
point, the Hills traditionally have 
held small amounts of stock. In 
1946, George W. Hill Jr. held four 
shares of common, 1,700 shares 
common B, and 200 preferred. Mr. 


Riggio held 3,745 shares of com- ¥ 


mon, 40 shares of common B and 


— 
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EXPORT 
TRADE & SHIPPER 


circulates entirely among export maa- 
agers of American manufacturers 204 
other foreign trade executives in the 
United States. 


(> THE LEADING WEEKLY @ 


for marine insurance companies 
steamship lines, export publication® 
and other advertisers having service 
to sell to American exporters. 
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Advertising Age, March 29, 1948 


tinued to handle Cities Service 
last year for some months after its 
resignation. 

Mr. Foote said that American 
Tobacco represented nearly 50% 
of the New York office’s billings, 
and he admitted that this office 
will “run in the red for a while.” 
On the other hand, the office this 
year will bill more than it did in 
1943. 


G. W. Hill Jr. 


Vincent Riggio _ ‘Not Merely a Volume Agency’ 

no preferred. Paul M. Hahn had FC&B has 910 employes in four 
only 1,405 shares of common. Vot- | ffices in this country, and 100 in 
ing rights are one vote for each) London. About 200 of the 1,010 


share of common stock, four votes total have worked at least part 
for each share of preferred. |of the time on American Tobacco. 


“We are not seeking to be 
Long-Time Minority Fight /merely a volume agency,” he ex- 
In an SEC registration state- Plained, “In fact, we’ve turned 
ment in 1944, George W. Hill Sr. down several accounts in recent 
was listed as holding 3,712 com- years.” Mr. Foote for years has 
mon shares, 2,331 common B and devoted one-third or more of his 
80 shares of preferred; George W. time to American Tobacco. 
Hill Jr., then on military leave, has been in charge of the account 
was shown as holding the same with L&T and FC&B, for nearly 10 
stock as he held in 1946, except years. He told AA that in the fu- 
for 100 additional shares of com- ture he will be concerned more 
mon B. 


He | 


actively in the development of 
new business. He is also inter- 
ested in the agency’s expanding 
European operations, revived two 
years ago. 

On future plans, Mr. Foote 
added: “Having devoted so many 
years to Lucky Strike advertising, 
I could not bring myself to handle 
another tobacco job for the pres- 
ent.” 


Called ‘Courageous’ 


Among congratulations which 
he received on his action on the 
resignation was one from Patrick 
Dolan, London manager, who 
cabled that it was a “wonderfully 
courageous thing.” 


Neither Mr. Foote nor Vincent 


Riggio, American Tobacco’s presi- 


dent, would be specific as to the) 


growth of circumstances which led 
to Mr. Hill Jr.’s resignation and 
the agency’s dropping the account. 

The impression, however, was 
that Mr. Hill’s leaving was the 
final straw that led to the break- 


|ing of a 25-year relationship. 


| Mr. Riggio is said to dominate 


American Tobacco’s advertising— 
in his own quiet way—as com- 
pletely as G. W. Hill Sr. ever did. 
Mr. Riggio is now about 70. The 
current “crown prince” in the set- 
up is reported to be Paul M. Hahn, 
president of American Cigaret & 
Cigar Company, and for many 
years consultant in legal and other 
| matters to G. H. Hill Sr. 


Hearing Aid Idea! 


One simple trait of hu- 
man nature is clue to 
amazing sales. I have 
ad ideas. Send for free 
test offer. 


Box 7010, Advertising Age 
100 E. Ohio St., Chicago 11, I. 


- “Tell us about:your® 
offer and we will t 
recommend suit- & 
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In a prospectus in 1947, the 
company reported outstanding 
526,997 shares of preferred stock, 
6% cumulative, par $100; 1,515,-. 
983 shares of common, par $25; 
and 2,996,037 shares of common | 
B, par $25. Authorization for the 
three classifications was 540,106, | 
2,000,000, and 4,000,000 respec- | 
tively. American’s 17 directors, 
combined own only % of 1% of| 
total shares outstanding. 

Thus the Hills were actually 
relatively small minority stock- 
holders. Other minority stock- 
holders have protested the sal- 
aries of ATCO officials from time | 
to time. Louis D. and John Gil-| 
bert and John C. Henry have 
periodically attacked salaries.| 
They are currently proposing that | 
at the April 7, 1948, stockholders’ | 
meeting the president receive no 
more than $200,000 per year, with | 
vice-presidents limited to $150,-. 
000. The Gilberts hold stock in 
numerous companies, and peri- 
odically launch similar assaults in| 
most of them. 


Sales Expense Drops 


The company’s recent financial | 
history is significant: In 1939, it 
showed earnings of $26,367,661 on 
net sales of $270,870,590; by 1946 
its net income was $29,886,557 on 
net sales of $764,167,590. During, 
the same years, its “selling, ad- 
ministrative, general and adver-| 
tising expenses” dropped from 
$19,726,816 to $16,959.409. 

FC&B’s formal twvo-paragraph | 
announcement said merely that it 
had resigned the account—Lucky 
Strike, Pall Mal! and Kensitas (a 
cigaret sold in Britain) —on 
March 22. 

The release added that Mr. 
Foote “stated that the firm’s de- 
Cision . . . was taken only after 
the most profound consideration.” | 

Mr. Foote told a press confer-| 
ence that he believed American 
Tobacco is “the largest account 
which an agency ever has volun-| 
tarily resigned.” 

He called reports that Mr. Hill} 

Jr. might join FC&B “completely Siw 
absurd.” He added that “defi- 

nitely, no other agency has yet 

been lined up” for the account. 


‘No Effect on Ad Schedule’ 


American Tobacco’s four - line 
announcement simply confirmed 
the FC&B statement, adding: “It, 
Will have no effect on the com- 
Pany’s current advertising sched- 
ule. Announcement will be made 
later as to successor arrange- 
ments.” 

FC&B handles all its accounts 
Without contract. Arrangements 
Can be cancelled at will by either 
Party at any time. Mr.- Foote 
Pointed out that after Mr. Lasker 
had resigned the RCA account, 


the new FC&B agency had carried | 
Schedules on it for six and one- 
months. 


half The agency con- 


Local BUY Makes Good for Sponsors 
on 293 Stations - How About You? 


The usual story is that of “local boy making good in 


big city.’ Here’s a man—a famed news commentator— 
who reverses the process. His program originates in 
a big city (Washington, news capital of the world) and 
has been making good in 293 cities and towns, large 
and small, for bis local sponsors. 


Fulton Lewis Jr.’s program is the original “co-op’—a a 
network show carried locally by Mutual stations and ool 
sponsored by (or available for sponsorship by) local Pd 
: oe . 
advertisers—at low pro-rated talent cost and low local mt 


time cost. 


These local merchants favor the idea of reaching a 
ready-made, loyal audience with money to spend. Per- 
haps you have (or are) a client with a limited budget 
and want to make the most of it. Check your local 
Mutual station; see if it isn’t one of the 293 MBS stations 
upon which Fulton Lewis Jr. is already sponsored. Or 
get in touch with the Co-operative Program Depart- 
ment, Mutual Broadcasting System, 1440 Broadway, 
NYC 18 (Tribune Tower, Chicago 11). 
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3 Lever Shows 
Top New Ratings; 
Lux Hits Record 


Bros. Com- 


Cuicaco— Lever 
pany’s “Lux Theater’ Feb. 16, 
with a version of the “Jolson 
Story,” hit an all-time total audi- 
ence record of 40.1, according to 
the latest A. C. Nielsen Company 
ratings of top-ranking radio 
shows. The report covers Feb. 15 
through 21. 

The Lux show on CBS had had 
a 36.9 rating in the two previous 


Nielsen reports. Four other CBS 
; programs the same night also 
- showed gains. Lever’s “My Friend 


a Irma,” following Lux Theater, had 


a 4.7 gain, reaching 30.9, the 
highest it ever reached. This put 


WILL SACRIFICE 
FOR QUICK SALE! 


A client has several hundred of 


these all-steel, neon trimmed elec- 


tric clocks — in excess of his re- 
quirements. Everyene is in A-1 
condition . . . suitable for interior 


er exterior use. Measure 24” in 
diameter. Available in blue, 
maroon and black. crackle finish, 
with red and green neon trim out- 
side. White neon inside. Illumi- 
nated face. Contain no advertising. 
Operate on 110-120 volt, 60 cycle 
A.C. circuits, with Hansen Syn- 
chronous Movements. 

Would cost $36.75 in less than 100 
lots to replace today. Will sell all 
or part at a tremendous sacrifice 
to liquidate immediately. Write or 
wire 

HUMPHREY, PRENTKE& ASSOCIATES 


Advertising Agency 


11406 Euclid Ave. Cleveland 6, Ohio | 


it in a tie for second with “Amos 
‘n’ Andy,” Lever’s show on N 
Tuesday night. 

“Arthur Godfrey’s Talent) 
Scouts,” which precedes Lux and) 
is another Lever show (for Lip- 
ton tea), gained a point and 
moved up from ninth to seventh, 
while “Inner Sanctum” (Emerson | 
Drug) and “Screen Guild Players” 
(Camels), also on CBS Tuesday, 


gained in ranking. The latter 
show hit 23.7, its highest for the | 
season. 


‘Our Gal’ in Top Spot 


Nielsen ratings for the top two- 
to-five a week daytime shows 
place “Our Gal, Sunday” (Ameri- 
can Home Products, on NBC) in 
first place with a 12.0 rating. Al- 
though it moved to first from 
fourth place, it dropped slightly in 
total audience. The daytime shows 
averaged a 2% lower audience 
since the preceding report. Most | 
striking gain was a move from) 
15th to second by “My True | 
Story,’ Carnation Company’s| 
serial on ABC. It had an 11.9 
total audience, equaled by Arthur 
Godirey’s Chesterfield show on| 
NBC. 

“True Detective Mysteries” 
(Williamson Candy Company, on 
Mutual) again led the daytime 
Saturday and Sunday group, this 
time with 18.7, its highest rank- 
ing to date. 


Aldens Names Eaton V.P., 


and Seidel Director 


Harry T. Eaton has been ap- 
pointed vice-president in charge| 
of fashion merchandising of Al- 
dens, Inc., Chicago. Mr. Eaton, 
who joined the company in Oc- 
tober, 1947, was formerly presi- 
dent of the South Carolina Mills, 


Spartansburg, S. C. 

Robert A. Seidel, vice-president 
and controller of W. T. Grant 
Company, New York, has been 
elected a director of Aldens. 


Dean Milk Names F&S&R 

Dean Milk Company, Chicago, 
has appointed Fuller & Smith & 
Ross, Chicago, to handle its ad- 
vertising. The campaign fer Dean 
will be both local and national, 
covering the company’s powdered 
ice cream mix, fivid milk, pow- 
dered milk. dairy drink, ice cream 
and evaporated milk. 


SOUTHWEST VIRGINIA’S Pioneer RADIO STATION 


ADERNIP 


the vear-round, 


dependent on no single income 


WDBJ is the No. 1 radio station in 
survey after survey of the listening 
habits in Southwest) Virginia. This 
listener loyalty. built’ over 23) vears. 


pays big dividends to W DBJ advertisers 


And Southwest Virginia 


is a diversified market where sales are 


vrouyp. 


Ask Free & Peters! 
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Week of Feb. 15-21, 1948 


All figures copyright by 


EVENING, ONCE-A-WEEK, 
Total Audience 


A. C. Nielsen Company | 


15-60 MINUTE PROGRAMS 


Average Audience 


Cur. Prev. Cur. Points| Cur. Prev. Cur. Points | 
Rank Rank Program Rating Change Rank Rank Program Rating Change 
1 i eres +3.2| 1 © De FR esc ciasccass 32.9 +4.0 
2 3 Amos ‘n’ Andy ... +1.2| 2 2 Fibber McGee .......... 26.3 —1.3 
3 1 My Friend Irma.... +4.7| 3 S GR PR BR awccccecs 24.4 +0. 
4 2 Fibber McGee ......... , —2.8| 4 6 Truth or Consequences. ..23.7 +1. 1) 
5 6 Truth or Consequences. ..28.9 +2.7| § 8 My Friend Irma........ 22.7 +1.6 
6 . ae: 27.3 —1.7| 6 SS. 8 22.1 = | 
1 9 Godfrey's Scouts ....... 26.7 +1.0) 7 7 Godfrey's Scouts ...... 21.5 
8 2.. 2 Were: 26.6 +14) 8 5 Charlie McCarthy ...... 20.9 er 7 
9 5 Charlie McCarthy ...... 26.5 —0.9| 9 12 Fred Allen ............ 20.7 +1.3 | 
10 8 Fitch Bandwagon ...... 25.9 —0.2 | 10 14 Big Town .............. 20.6 +1.6 
11 2 SF 2 | See 25.6 +0.8) 11 9 Mr. District Attorney...19.9 —0.5 
12 -. *. rr 25.5 +1.8 |) 12 i. 2. ears 19.7 —0.3 
13 TS DOSY RE TOMUPA. 2c. cccss 25.4 +-0.6 | 13 18 Duffy’s Tavern ......... 19.2 +0.8 
14 14 Mr. District Attorney. ..25.1 +0.4| 14 20 This Is Your F.B.1.....19.1 +-1.2 
15 ce fear, 24.8 —0.6 | 15 19 Screen Guild Players....18.6 +0.3 
16 NR Screen Guild Players....23.7 +-1.2) 16 - errr. 18.6 —0.6 
17 TO Hee SRORER 2c cccacccas 23.7 +0.2| 17 15 Life of Riley....... ... 18.5 —0.3 
18 NR Inner Sanctum ......... 22.8 +-1.5 | 18 10 Fitch Bandwagon ....... 18.4 —1.1 
19 rere 22.7 ahs 19 NR Baby Snooks Show...... 17.9 +1.3 
20 .. Your Hit Parade ....... 22.4 asa ee bu iexccacdeseuas 17.6 +-0.6 
EVENING, 2 TO 5 A WEEK, 5-30 MINUTE PROGRAMS 

1 $ Gone Renee ...... ..20.9 +1.2) 1 i | eee 6.6 +-1.0 
2 2 Bill Henry News........13.9 —1.1) 2 2 Bill Henry News........ 12.7 —0.9 
3 NR Edward R. Murrow......13.0 +09, 3 NR Beulah Show ........... 10.3 +0.8 

DAYTIME, 2 TO 5 A WEEK, 15-30 MINUTE PROGRAMS 
1 4 Our Gal, Sunday....... 12.0 —0.2) 1 3 Our Gai, Sunday........ 10.9 1 
2 i mR. «©. See 11.9 +1.4| 2 1 Backstage Wife ......... 10.6 —1.2 
3 3 Arthur Godfrey ........ 11.9 —0.4 3 2 Right to Happiness..... 10.2 —1.3 
4 1 Backstage Wife ......... 11.5 —1.2) 4 tt ... eee 10.2 +0.3 
5 2 Right to Happiness...... 11.5 —0.9) 5 11 Ma Perkins (CBS)..... 10.1 +0.4 
6 NR Wendy Warren ......... 11.4 +1.0| 6 ff 2 Seer 9.8 —1.1 
7 ££ &OF rer, 11.2 +0.2| 7 NR My True Story......... 9.6 +0.9 
8 12 Ma Perkins (CBS)..... 11.1 +0.2; 8 6 When Girl Marries...... 9.6 —0.8 
9 SS  ¢ eer 10.9 —1.3| 9 10 Arthur Godfrey ......... 9.4 —0.4 
10 7 When Girl Marries...... 10.7 —1.0| 10 NR Wendy Warren ........ 9.4 +0.8 
11 9 Rom. Helen Trent...... 10.6 —0.4| 11 7 Rom. Helen Trent....... 9.4 —0.7 
12 16 Beat OF Life... .sccces 105 —0.2) 12 NR Aunt Jenny 9.3 +-0.4 
13 Ah... rere 10.4 +-0.6 | 13 14 Road of Life. . 9.0 —0.2 
14 Se eee 10.2 -+0.3 | 14 NR Rosemary .............. 9.0 -+0.4 
15 6 Young Widder Brown....10.2 —1.7| 15 5 Young Widder Brown.... 9.0 —1.8 

DAYTIME, SATURDAY OR SUNDAY, 5-60 MINUTES 

1 1 True Detective Myst....18.7 +2.2| 1 1 True Detective Myst....16.0 +2.3 
2 4 Grand Central Station...16.8 +1.4| 2 3 Grand Central Station..14.0 +1.3 
3 NR House of Mystery....... 16.4 +1.6) 3 -. fee 13.2 0.0 
4 NR Armstrong Theater ..... 16.0 +29 4 NR Armstrong Tweater ...... 12.6 +1.9 
5 NR David Harding ......... 6.0 +3.11 § NR House of Mystery....... 12.4 +1.8 
NR- Not ranked in previous report. 
M M f | but less experience on the manu- 

ore oney or facturing census, would then be 
Census Bureau left to do the compilation job. 

. ’ . 

Is Taft Plea Art Directors’ Midwest 
WasHINGTon—Chances for sur- Competition Dates Set 
vival of a workable program of| The Art Directors Club of Chi- 
government _ statistics increased | Cago has announced April 1 as the 
moderately last week after Re-|Closing date for its 16th annual 
publican Senate leader Robert | |exhibition of advertising art. The 


Taft (R., Ohio) went before an 
appropriations committee to plead | 
for more generous treatment + 
the Bureau of Labor Statistics. | 
Taft told committee members | 
that the House vote cutting BLS| 
from $5,300,000 to $2,500,000 would | 
deprive the joint congressional 
economic committee, of which he 
is chairman, of important facts | 
used for its studies. 
Meanwhile, another 
propriations 
pared to 


Senate 
sub-committee 
take up the 


ap- 
pre- 
badly | 


previous March 29 deadline was 
changed because the Chicago 
printing slowdown delayed mail- 
ing of notices. Entries should be 
mailed to the exhibition commit- 
tee, 111 E. Delaware PIl., Chi- 
cago 11. 

First awards will be given in 17 
| divisions — seven for design of 
complete ads or ad units used in 
various media; five for advertis- 
ing and editorial art, and five for 
advertising and editorial photog- 


raphy. Central U. S. agencies, 
artists, advertisers and ad _ pro- 
ducers are eligible to enter. 


mangled Census Bureau _ budget | Awards will be made at a dinner 


during the coming week. 
A number of users of census} 
materials have contacted members 


| meeting May 3. 


John Seow Prometed 


of Congress and of the committee| John M. Snow, eastern § sales 
to express their dismay over the) manager, has been appointed gen- 
slashes which the House inflicted|eral sales manager of Encyclo- 
on the monthly and quarterly|paedia_ Britannica Press, trade 
census reports on industrial,| books division of Encyclopaedia 
wholesale, retail and service) Britannica, Chicago. He will con- 


trades, and population. 


Other Groups to Plead 


Several business groups, includ- 
ing the National Association of 
Home Builders and the Cotton 
Textile Institute, plan to appear 
before the committee to discuss 
census needs. 

Bureau studies of the retrench- 
ments, necessary as a result of 
House action cutting the budget 
for current reports from this 


year’s $6,000,000 to less than $4.-| 


000,000, indicated important per- 
sonnel cuts in prospect, which 
may slow compilation of the 1948 
Census of Manufactures. 

Under the curtailments which 
seem necessary at this. time, 
Census Bureau would have to re- 
lease many of the experts who 
have been working on the Census 
of Manufactures because they lack 
employment seniority. 

Employes with more 


seniority, 


tinue to represent the University 
of Chicago Press, as well as En- 
cyclopaedia Britannica Press, in 
the East. 


porns eae 


|nitely 
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re Deadline 
for ‘PM’ Aid 


New YorK—PM got a reprieve 
last week, presumably because 
there are some prospective pub- 
lishers in the offing. Marshall 
Field, its publisher since 1940, an- 
nounced he would extend the 
deadline of his support from 
March 26 to April 9. 

The leading candidate to take 
over as publisher seemed to be 
Leonard V. Finder, vice-president 
of the Union-Leader, Manchester, 
N. H. Mr. Finder, a New York 
public relations man until a year 
ago, told AA that he was “defi- 
interested.” He said he 
would return to New York this 
week and discuss with Mr. Field 
the issues involved in taking over 
the newspaper. * 

The PM Newspaper Guild unit, 
which seems to be the stumbling 
block that prevented Clinton D. 
McKinnon, San Diego publisher, 
from taking over PM, has released 
a statement promising ‘“coopera- 
tion” to any prospective publisher. 


Expects Understanding 


Mr. Finder has not yet met with 
guild representatives, but told AA 
he expected no difficulty in that 
regard. 

The rumor mill was at full 
speed, in regard to PM’s possible 
owners. One report said that Eli- 
nor S. Gimbei, chairman of the 
Women of Wallace movement, and 
department store heiress, was also 
interested in acquiring PM. 

She was an original PM backer, 
and is understood to favor the in- 
stallation of Joseph Q. Rinik, one- 
time Hearst and Crowell - Collier 
editor, and editorial aide to the 
late Sidney Hillman, in CIO’s Po- 
litical Action Committee in 1944. 


Graytogs to Madison 
Aaron Gray & Co., New 
manufacturer of Graytogs, rain- 
wear for women and misses, has 
appointed Madison Advertising 
Company, New York and Beverly 
Hills, to handle its advertising. 


York, 


Glenn Joins Four A’s 

Glenn Advertising, Inc., Fort 
Worth, has joined the American 
Association of Advertising Agen- 
cies. 


THE MAGAZINE 


_ of the TRADE 
for more than 30 years 


HOSIERY & UNDERWEAR 


Review 
1 WEST 34th ST., NEW YORK! 


GUARANTEED CIRCULATION 
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ick 


Over 37,000 circulation, 
cluding 25,000 league and 2515 


city association 
magazine with 


" P= 


IN THE 1-3 POCKET 2ucry Cy, 


") if 
officials. The only 
100% coverage of 


5336 certified Bowling establishments. 
Bowling market, wide open after 
four years, produces $291,000,- 


N00 annually—three times as much 


as pro baseball. 


Write for our latest rate card today 


THE BOWLER’S UNG 


, AMERICAN BOWLING CONGR 
2200 NORTH THIRD STRER 
MILWAUKEE 12, WISCONS 
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Vactrifying System. 
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5 ANNOUNCING THE NEW, PORTABLE | Admen Await Radio 
+ ELECTRIC “VACTRIFYING SYSTEM” Writers’ Decision 


for home sanitation, cleantiness, health =8=£9March 29 is the deadline set by 
“Wiis i] a | the Radio Writers Guild for an 


l'answer to its latest proposal to 
advertisers and their agencies. At 
a meeting with agency representa- 
|tives in New York last week the 
|guild agreed to request NLRB 
|certification provided agreement 
|could be reached on the definition 
of a bargaining unit, and on other 
|}terms and conditions. 

Since January, sponsors and 
/agencies have insisted on NLRB 
“= (certification as a prerequisite to 
: : . - bargaining. However, after re- 
ae ae ot ne ceiving the guild _ proposition, 
* | agency spokesmen said they didn’t 
‘think it had “a Chinaman’s 
| chance.” 


' : w a a | | 

Ea SS L&M Adds Two Artists 
William H. Weber, formerly art 

KILLS GERMS—This ad, scheduled for | director of Kenyon & Eckhardt, 

The American Weekly April 25, tells |New York, and Shepard B. Sher- 

housewives about the new germ-killing | idan, formerly director of Camp- 


| ipteer pye can tay star tone eoentigly tet, emt, dum; talp > & 
| oi it oF gare, edeen. Gentrecton inemty-onsily, quickly, @ yer 
ae 


Davenport is the agency. | have been appointed art directors 


'of Lennen & Mitchell, New York 
and Beverly Hills, respectively. 


Wiley, Frazee & | bell-Ewald Company, New York, 


P&G Gives Clues 
to $50,000 Hunt 
on 11 Programs 


(Continued from Page 1) 
words or less on “I use Procter & 
Gamble products for houseclean- 
ing because will net the 
winner a first prize of $25,000 in 
cash. Second prize is $10,000, 
third $5,000 and there will be 100 
prizes of $100. 

More than 100 dealer prizes, 
such as a Ford, and radios, will be 
awarded dealers helping winning 
contestants. The products _in- 
volved in this contest are Duz, 
Dreft, Ivory Flakes, Ivory Snow, 
Ivory bar, Oxydol, Spic & Span 
and Camay. 

The treasure hunt, which offi- 
cially begins March 29 and ends 
rnidnight May 2, will be judged 
by Elsie Rushmore, New York. 
Dancer - Fitzgerald - Sample, Chi- 


cago, is coordinating contest pro-| 


motion. 


Admen Name Carling 


Philip Carling, of Sheffield 
Farms Company, has been ap- 
pointed vice-president of the As- 
sociation of Advertising Men, New 
York, succeeding Allan Jones, who 
has been transferred to California. 
Douglas R. Vanderbilt, of Vander- 
bilt-Jackson Typograph Inc., has 
been named corresponding secre- 
tary, replacing Mr. Carling. 


Barlow Boosts Tompkins 
F. B. Tompkins, formerly pro- 
duction manager cf Barlow Ad- 
vertising Agency, New York, has 
been appointed director of the 
media and market research de- 
partment of the agency. 


RCA Victor Names Amaru 


Frank Amaru, formerly field 
representative of Majestic Rec- 
ords Company, Elgin, IIl., has 
been named head of the interna- 
tional record sales division of 
RCA Victor division, Radio Cor- 
poration of America, Camden, 
N. J. 


THE LETTER SHOP, Inc. 


~“ 
431. S./ Dearborn St., Chicago 5.1linois 
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£500,000 Drive 
Backs Vactric 
Vacuum Salesmen 


New York — Another vacuum 
cleaner salesman’s foot will be in 
the door of the American home 
next month. His sales lingo will 
be about the new English Vactri- 
fying System, an electric home 
sanitation appliance introduced 
and demonstrated to the press 
here recently. 

However, Vactric, Inc., Ameri- 
can subsidiary of Vactric Ltd. of 
Chapelhall, Scotland, is backing 
up its house-to-house selling with 
a $500,000 consumer campaign. 

The advertising schedule _in- 
cludes page ads in The American 
Weekly, Good Housekeeping, Life, 
Look and the Dell Modern, Faw- 
cett and Macfadden groups, and 
shelter magazines. 


$50,000 Sales Contest 


These coupon ads offer house- 
wives a free demonstration by a 
Vactric salesman. The company 
is also advertising for salesmen) 
in Opportunity, Retailing Home, 
Furnishings and Specialty Sales- | 
man. The ads promote a $50,000 
salesmen’s prize contest with cash 
prizes, merchandise prizes and) 
transatlantic all-expense trips dur- 
ing July and August. 

The Vactrifying System, priced 
at $99.50 per machine, in addition | 
to vacuuming away surface dust 
and dirt, also can be used as a 
germicidal, insecticidal, deodoriz- 
ing and dry shampooing system 
for household furniture and fab- 
rics. 

With this system are supplied 
hew types of germicidal, insecti- 
Cidal and dry shampooing prod- 
ucts in liquid form, all to be made 
and sold under the Vactric label. 


Start Out This Week 


The portable machine will be 
Sold house - to - house beginning 
about April 1 on a nation-wide 
basis through individual specialty 
salesmen and large direct-selling 
organizations. 

The power plant of the Vactri- 
fying System will bear a lifetime 
service warranty supported 
through a coast-to-coast network 
of service stations. The company 
is planning to canvass the coun- 
try with 10,000 to 15,000 salesmen. 

Vactric Ltd. has manufactured 
electric appliances for more than 
25 years. During the war it made 
aircraft components for the Hur- 
gticane and Spitfire fighter planes 
until the original factory at 
Cricklewood, North London, was 
destroyed by bombings. 

Vactrie’s agency is Wiley, Fra- 
zee & Davenport, New York. 


Bath Famous hou thein Opete ! 


Spots broadcast on WCAU... with its 50,000 Watts extending in all directions 


-.- reach more people than any other Philadelphia station.* That’s why time 


buyers select WCAU first for their SPOTS in the Philadelphia market. 


WCAU 


*Hooper 
BMI 
Pulse 


50,000 WATTS x 


CBS AFFILIATE 
PHILADELPHIA’S LEADING RADIO INSTITUTION 


Che Philadelphia Bulletin Station 
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SSC&B Names Cohen V.P.| Totebrush Plans 


Philip H. Cohen, radio director 


of Sullivan, Stauffer, Colwell & First National 


Bayles, New York, has_ been 


|four-color ad in the April 15) Lamont, Corliss Elects 

| Vogue, followed by copy in Har-| 
_per’s Bazaar and a two-color half- | Day and Gordon Lamont 
page ad in Esquire. Other pub-|_ Clive C. Day, president of the) 
|lications will be added in the fall. | Peter Cailler Kohler Swiss Choco- 


named vice-president. He has| "1 ; 
Ad Campaign Totebrush dental kit, smaller |Jates Company, manufacturing 
than the average bar of toilet! : : 


been with the agency as radio (Pi ne 1) 
head since it was set up in June, icture on Page ! 
1946. Prior to that he directed| (Cyycago—After a year of run-|soap, comes packed in a cello- stalaey of tadeaee | 
rae gag radio activities of ning test campaigns, Totebrush,|phane window-type unit and is| manufacturer of Nestle’s chocolate 
uthrauff & Ryan. Inc., next month will launch its available in ivory, blue, pink or| products and distributor of Pond’s 
first national advertising cam-| green for $1. | toiletries. He has been associated 
paign for the Totebrush dental, Carroll Dean Murphy, Inc., here; with the company for 27 years. 


it, ich ists of arate handles the account. Gordon Lamont, formerly vice- 
al gas ge Ala . | president of both Lamont, Corliss 


’ ror | . 4 'and the Kohler Swiss Chocolates 
filled with Pebeco tooth powder. Cutting Joins BSF&D 'Company, has been appointed di- 
‘The brush unfolds to full length) , Cutting, formerly with| rector of sales of Lamont, Corliss, 
ALEXANDER McQUEEN and when folded fits as a cover to| Ryans-Winter-Hebb, and .1e ad-| Succeeding G. L. King, retiring 


McQUEEN READS TWELVE 
LANGUAGES! 


He reads ‘em for you, digs up keen 
stories on your client's product. You 
might use his famed ad-feature, ''Nothing 
but the Truth.''* 


5222 N. Lakewood Chicago 40, Illinois }}a Ventilated compartment. 
(*Reg. U. S. Pat. Off.) 


|of General Motors Corporation, 


( _vertising and public relations de-| Vice-president and director of 
The campaign will start with a partment of Fisher body division | 


sales, William K. Wallbridge, 
formerly president of the com- 


has joined the copy staff of | Pany, has been clected chairman, 
|Brooke, Smith, French & Dor-| Succeeding the late Thomas W. 


INDUSTRIAL STAGECRAFT 


DESIGNERS & PRODUCERS rance, Detroit. boas 
POSTERS, @ Designed te Sell Your — . : 
SILKSCREEN }counter CONVENTION (> pecee ‘ty tet CM Appoints Ducey Rose to Erwin, Wasey 
PRINTING )winoow. DISPLAYS ) o fr:tita"en time ro ga ls Poa Shin a I ee fy ig, Racor 
DISPLAYS. ] Anywhere pointed assistant general sales|appointed Erwin, Wasey & Co., 


|manager of the Detroit diesel en-|New York, to handle advertising 
gine division of General Motors! for Rose’s lime juice in the United 
| Corporation. | States. 


PHONE: FRA. 4260 = 3 DIMENSIONS — 180 W. RANDOLPH ST, CHICAGO, ILL. 


A CITY LARGER THAN DETROIT 
WILL MOVE TO COLORADO 


Colorado's population will be swelled this summer by 2,000,000 
out-of-state vacationists. And while they’re enjoying “the nation’s roof-garden,” 
they'll buy $154,000,000 worth of goods and services. 

Gasoline and oil, tires and auto accessories, cameras and film, rail and airline 
tickets, outdoor clothing and equipment, cigars and cigarettes, hard and soft drinks, 
aspirin and sun tan lotion, soap and cosmetics are just a few of the products for 
which a large part of this $154,000,000 will be spent. 

You’ll want your share of this extra $154,000,000. It’s worth going after. That’s 
why it’s good business to increase your summer advertising in the most widely read 
selling medium in the Rocky Mountain Empire... THE DENVER POST. 


THE — 


DENVER POST 


CIRCULATION 


DAILY oS 2 © O89 6 824 6 6S 203,323 
SUNDAY ......... + 336,598 
ROTO 2 See Se 2 OCS 6 6.8 367,943 


A. B. C. Publisher's Statement September 30, 1947 


The Voice of The Rocky Mountain Empire 


Editor and Publisher, PALMER HOYT 
Represented Nationally by MOLONEY, REGAN & SCHMITT, Inc. 


Advertising Age, March 29, 1948 


‘Washington Post’ 
Editorial Blasts 
Hills’ Policies 


(Continued from Page 1) 

of the toasted tobacco used in the 
manufacture of Lucky Strike were 
those born deaf, mute and blind, 
although we should not be sur- 
prised to hear that the elder Mr. 
Hill had it inscribed in Braille for 
their benefit. . . 

“In the opinion of many, Mr. 
Hill Jr., who became advertising 
manager of the company in 1936, 
equalled, if he did not surpass, the 
genius of his father. Where the 
father had been the most ambig- 
uous, the son managed to be com- 
pletely unintelligible. It was he, 
for example, who invented the 
chant—E-e-e-e, yulla, wulla, bul- 
la, blub, blue, ble, yamma, wow, 
wee, yip, yi, bulla, blab, yow! sol 
American—which served the com- 
pany as a kind of audible trade 
mark. 

‘He was also the author of one 
of the most stirring battle cries of 
the recent struggle for freedom 
and human rights: viz, ‘Lucky 


| Strike green has gone to war!’ But 
‘evidently the young Mr. Hill was 
less successful than his father in 
dealing with the reactionaries and 
men of limited vision within his 
own organization, although it may 
have been that his methods were 
too subtle to be appreciated and 
understood. It is even possible 
i'that he overestimated the intelli- 
gence of his fellow citizens. Any- 
‘how, he never attained his fath- 
'er’s celebrity. He has never been 
made the hero of a best seller 
novel and has never been imper- 
sonated in the movies by Mr. 
Sidney Greenstreet.” 


JOSEPH N. STEWART 

Cuicaco—Joseph N. Stewart, 47, 
|} advertising and market promotion 
manager of the Merchandise Mart, 
|died suddenly in his home in 
| Mundelein, Ill., March 20. He 
| joined the Mart staff as a space 
|salesman in 1936 and was ap- 
pointed market promotion man- 
ager the following year. 


W. E. BISHOP 

Toronto — William Edward 
|'Bishop, former president of 
| Nichols Advertisers Ltd., calendar 
‘publisher, died at his home in 
|nearby Islington, Ont., March 16, 
‘soon after retiring because of ill 
health. Mr. Bishop joined the 
;company nearly 50 years ago, and 
became owner in 1933. 


JAMES C. CRONAN 

| Lovutsvitte—James C. Cronan, 
| 44, president of Louisville Poster 
_Advertising Company, died at his 
home here. He became president 
of the company six years ago 
/upon the death of his father, who 
founded the concern. 


WILFRID J. WATSON 

| ANCASTER, Ont.—Wilfrid J. 
Watson, who retired as vice-presi- 
dent and secretary of the Southam 
‘Company, publisher of the Cal- 
gary Herald, in January, 1947, 
died at his home here March 17. 


OLIVER HENDRICKS 

New York—Oliver G. Hend- 
|ricks, 61, director and vice-presi- 
|dent of the Thomas Publishing 
Company, publisher of the annual 
‘Thomas Register of American 
|Manufacturers, died at the New 
York Hospital March 19. He had 
served with the Thomas company 
| since 1914. 


| JAMES P. FORD 


| Cincinnati — James P. Ford, | 


vice-president of J. W. Ford Com- 
pany, advertising typographet 
|died at his home here March 
He was 55 years old. He had been 
|with the company, formed by his 
| brother, for more than 20 years- 
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anadian Radio — 


} 


Is Sick but Not 


known only to themselves, radio | 
stations refuse to offer agencies 
account information which is 
readily available to any agency | 
ow advertiser making use of the) 
yisual media, in the opinion of | 
c. W. McQuillan, radio director | 
of Cockfield, Brown & Co., To-| 
ronto. 
And if radio stations expect | 
agencies to make greater use of 
the medium, they are going to 
have to deliver more sales per 
dollar than other media can offer, 
other speakers at the annual Hor-| 
ace N. Stovin & Co. sales clinic) 
insisted. 


Said Robert N. Campbell of J.| ing an intensive newspaper campaign in the following newspapers: | 


Walter Thompson Company: “Pri- 
vate radio in Canada has got to 
the point that nothing short of) 
surgery will put the sick patient | 
back on his feet.” Stations have} 
multiplied, he asserted, without, | 
seemingly, adding new listeners, | 
and thus the cost per listener has | 
increased. 


Need Better Merchandising 


As a_ solution, Mr. Campbell 
suggested that stations improve 


programming and sell themselves 
better. “‘Better merchandising is 
needed,” he declared. “One of the 
reasons why more stations are not 
doing more in merchandising is 
that they are drifting along with 
the knowledge that they have a 
place on the network and that 
they don’t need to do any more. 

“That is lazy, dishonest, falla- 
cious thinking,” he asserted, ‘‘and 


it will inevitably catch up with) 


those who indulge in it. Summing 
it up, the local station has to work | 
harder and possibly with less 
profit if it is going to win back 
the place in the sun it has lost.” 

Asked to cite specific sugges- 
tions on selling radio, Mr. Camp- 
bell declared: ‘Tell people about 
BBM. Make them listen. Make 
them understand. Keep agencies 
informed about your’ market. 


Never assume an agency man) 


knows anything. Too many of 
them don’t, and the ones that do 


are anxious to know more. Don’t! 


waste an agency man’s time. He 
thinks it’s valuable. 
one right away to advertise any- 
thing. But there are many wrong 
ones. The more you know the less 
you'll irritate and the more you’ll 
sell.” 


Moore Joins Bennett: 
Agency Gets Longines 
John L. Moore, formerly sales 
promotion manager of Bremer 
Broadcasting Corporation (WAAT, 
Newark), has joined Victor A. 
Bennett Company, New York 
agency, as vice-president and gen- | 
eral manager. 


First account for the new 
agency will be Longines-Witt- 
nauer Watch Company, which! 


Bennett will place, effective April 
1. Arthur Rosenberg Company, | 
New York, formerly had the ac- 
count. No other accounts have 
been announced. Mr. Moore and 
Mr. Bennett, also a former WAAT 
executive, comprise the agency’s 
executive staff. 


Norge Transfers Toler 


Frank H. Toler, district repre- 
sentative with headquarters in 
enver, has been named manager 
f water cooler sales of the Norge 
vision of Borg-Warner Corpora- 
ion, Detroit. He will be in charge 
f sales and promotion of the 
company’s new Waterboy, portable 
water cooler. 


BMB Names Langley 


Cort Langley has resigned as 
research director of Station WOR, 
New York, to join Broadcast 
Measurement Bureau, New York, 

director of subscriber service, 
~ective April 12. 


There is no. 


Last Minute News Flashes 


Scull Starts Midwest Drive for Boscul Coffee 


CAMDEN, N. J.—William S. Scull Company is starting a drive for 


Dead, Clinic Told Boscul coffee in newspapers in 90 markets, and is sponsoring news- 


Toronto —For seme reason. casts on midwest radio stations. The agency is Kastor, Farrell, Ches- 


ley & Clifford, New York. 


‘June Dairy Products Launches New Drive 


New YorkK—June Dairy Products Company is launching a campaign 


for Gold-N-Rich cheese and June 
Cue and The New Yorker. 


dairy butter in 24 newspapers and 


The company also sponsors Newscaster 


Cecil Brown, Mondays through Fridays, 11:45-12 noon, on WMCA, 
New York. The agency is A. W. Lewin Company. 


Goodyear Offers Tire Money-Back Guarantee 


Akron—Goodyear Tire & Rubber Company is offering a money-back | 
| guarantee for Super-Cushion tires in ads in more than 60 newspapers. 
The company offers to equip cars with the new tires fur one week | 


and return money and replace original tires if the car owner is not 
satisfied. The agency is Young & Rubicam, New York. 


Lily of France Starts Newspaper Campaign 


New YorK—Lily of France, brassiere and corset maker, is launch- 


Boston Herald Traveler, Chicago Tribune and News, Cleveland Plain 
Dealer, Dallas Times Herald, Los Angeles Examiner, New York Her- 
ald Tribune, Sun and Times, Philadelphia Inquirer, San Francisco 
Call-Bulletin and Chronicle. Federal Advertising Agency, New York, 


handles the account. 


American Television to Begin New Video Series 


Cuicaco—American Television, Inc., video research, manufacturing | 
and training organization here, has signed to produce a new type of | 
animated cartoon television program over WBKB, beginning Sunday, | 
| April 4, 7:30-8 p.m. 


The company, which has been engaged in re-| 


search aimed at low-cost video programming, has scheduled the half- 


hour, Bob Sterling western-style skit for a 52-week run. 


nas yet been named. 


No sponsor 


Wildroot, Coke, 
Pharmaco Alter 
Radio Coverage 


New YorkK—Several advertisers 
are revising their radio schedules. 

In the course of these changes 
NBC picked up one—Coca-Cola’s 
Morton Downey session, to move 
over from Mutual—and lost one 
Wildroot’s King Cole Time, 
dropped by the sponsor. 
Wildroot Company, through Bat- 
ten, Barton, Durstine & Osborne, 


|may divert this saving to an aug- 


mented spot campaign later this 
year. 

Philip Morris & Co. is moving 
the Dinah Shore-Johnny Mercer 
show, now heard Fridays on CBS, 


|into the Milton Berle vacancy on 


NBC. At press time, advertising 
executives had not decided on a 
broadcast for the Columbia spot. 

Pharmaco, Inc., which devotes 
its entire budget to radio—-all on 
Mutual—has cancelled the day- 
time show, “Song of the Stranger.” 
However, this probably will not 
result in a reduction in MBS bil- 
lings since the company has 
doubled the number of stations 
used for “Charlie Chan” and sub- 
stantially increased the list for 
“Official Detective,” through Ruth- 
rauff & Ryan. 


‘Enriched’ Copy 
Must Be Changed: 


FTC to Dietaids 


WASHINGTON — With Commis- 
sioner Lowell Mason dissenting, 
FTC Saturday gave American Die- 
taids the alternative of modifying 
its copy for “Enriched” tonic, or 
saying in its ads that the condi- 
tions for which the product is 
recommended are frequently due 
to causes for which it is ineffec- 
tive. 

The case does not come under a 
recently announced policy which 
eliminates the need for disclaim- 
ers in ads and labels of commonly 
used laxatives, headache powders 
and other such preparations. 

Disclaimers are required for 
“Enriched,” FTC said, because its 
ads recommended the product as 
a relief for iron deficiency anemia, 
and symptoms which frequently 
signal other ailments which “En- 
riched” does not remedy. 


The | 


World Trade 
Meet Still On 
in New Orleans 


New Or_LEANS—Although the in- 
ternational “Future of Freedom” 
forum here has been postponed, 
the third annual Mississippi Val- 
ley World Trade Conference, 
scheduled to run_ concurrently, 
will be held April 15-16, Clarence 
S. Reinerth, chairman, announced 
last week. 

Cancellation of the forum, which 
was to be sponsored jointly by 
New Orleans and Time, was an- 
nounced by R. S. Hecht, New Or- 


leans committee chairman, and 
James A. Linen, publisher of 
Time, immediately following 


President Truman’s draft message 
|to Congress last week. 

“At a time when the future of 
freedom is being decided by the 


swift roll of events elsewhere in| 


the world, it would not be appro- 
priate to conduct an academic dis- 
cussion here,’ Mr. Hecht ex- 


plained. “We feel sure that every-| 


one will recognize that such a 
crisis is near at hand.” 

Regarding the trade conference, 
Mr. Reinerth commented: “A 
great many of our speakers have 
already accepted invitations to 
appear at our meeting, and we 
have well over 150 delegates who 
have registered to attend.” 

The trade conference will fea- 
ture discussions and panels on 
various phases of international 
commerce. It will be sponsored 
by the Export Managers’ Club of 
New Orleans. 


Offers Retail Ad Aids 


The retail division of the Bu- 
reau of Advertising, ANPA, has 
released a new presentation, en- 
titled “Buying Patterns are Profit 
Patterns,” to aid in planning retail 
newspaper promotions. The pres- 
entation will be available only 
through the 1,074 daily newspa- 
pers which comprise the member- 
ship of the bureau. 


WERG Joins CBS; 
WKIX Changes Power 


WKRG, Mobile, will join CBS 
as a supplementary affiliate on 
April 4. The 250-watt station 
broadcasts on 1,000 watts daytime 
and 250 watts night. 

WKIX, Columbia, S. C., has be- 
gun operating on its new power 
of 1,000 watts day and 500 watts 
night. 


| 
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BRAIN—"'Stop searching for records— 
just flip a lever’ reads the magazine 
copy boosting J. P. Seeburg Corpora- 
tion's new Select-O-Matic "200" library. 


“Ballyhoo’ Back; 
Pays Disrespects 
| to Hucksters 


New York — “Dedicated disre- 
spectfully to Hucksters” and a lot 
‘of their creations, Ballyhoo has 
|}come back after nine years. 


issue of the new series, said 
George Delacorte Jr., president of 
Dell Publishing Company, sponser 
of both the old and new, is 450,- 
000. The old magazine started in 
August, 1931, reached a_ peak 
circulation of 2,000,000 in the mid- 
°30s, and expired in April, 

The per copy price has been in- 
creased from 
the current issue carries 64 pages 
—none, obviously, of paid adver- 
tising—as compared with 40 of 
the old. Ted Shane, a contributor 
to the old, is editor of the new, 


and Norman Anthony, editor of 
the old, is a contributor to the 
new. 


With the aid of undressed wom- 
en, wierd animals and other de- 
vices, Ballyhoo pays its disrespects 
to various products and widely 
promoted ailments, from lordosis 
to halitosis. An effeminate young 
“man” is shown “swishing” to Sal- 
vered whisky. There’s a new 
WPA, which stands for “world’s 
poorest airline.” ‘Rumington” 
typewriter, it’s said, “shocks the 
world.” 

A pictorial spread on the his- 
tory of Ballyhoo shows a strangely 
bearded William Patjens, adver- 
tising sales manager of Dell, 
“who said he’d never shave till 
|he sold an ad.” 


Agency Merger; 


Ridgway Joins 
Brooke, Smith 


New York — Brooke, Smith, 
French & Dorrance last week an- 
nounced that as of April 1 it will 
acquire the accounts and key per- 
sonnel of Ridgway, Ferry & 
Yocuni. 

Thayer Ridgway, president of 
RF&Y, has become executive 
vice-president of BSF&D’s New 
York division, and will serve the 
combined eastern accounts of the 
two agencies. Mr. Yocum will 
continue to act as consultant. 

Before joining Mr. Yocum and 
Robert R. Ferry, “who recently re- 
signed to join La Roche & Ellis,” 
Mr. Ridgway 
in charge of new business of Len- 
nen & Mitchell. Previously he 
was with McCann-Erickson, Don 
Lee Broadcasting System and 
Hearst West Coast newspapers. 


Names Michel-Cather 
Michel-Cather, Inc., New York, 
has been named to direct the ad- 
vertising of Aircraft Engine & 
Parts Corporation, New York, dis- 
tributor of Wright and Pratt & 
Whitney aircraft engine parts. 
Trade publications will be used. 


Record Library 


Print order of the first monthly | 


15 to 25 cents, but! 


was vice-president | 


That Thinks Gets 
Large-Scale Push 


Cuicaco—About the only thing 
the new J. P. Seeburg Corpora- 
tion’s Select-O-Matic “200” doesn’t 
do is to wander into the record 
shop, listen, buy and bring selected 
records home. 


Once this preliminary step is 
accomplished and _ the records 
have been filed in the vertical 


slots of the Select-O-Matic, the 
new device can be set to play 
either or both sides of any or all 
of the 100 records in the file at 
any time, day or night, for a week 
in advance. 

A mechanical brain withdraws 
the selected record, plays it and 


puts it back. The gadget is so 
well trained that if the owner 
selects a slot where there is no 


record, the brain makes a pass at 
the record and, finding nothing, 
/moves on to the next selection. 

And to introduce the device, 
which retails between $1,125 and 
| $2,200 depending on the model, 
|the Buchen Company, Seaburg’s 
|agency, has designed an equally 
|complete promotional package. 

The company’s distributors had 
a preview of the device here 
earlier this month. The industrial 
version of the Select-O-Matic 
“200” was demonstrated at a two- 
day meeting, with stress on the 
ease of its adaptability to pres- 
ently installed loudspeaker  sys- 
tems. 


1939. | 


Local Previews Set 


| The promotional package for 
use by the distributors in their 55 
home cities and surrounding mar- 
ket territory includes product 
|signs, decals, invitations for the 
local previews, envelope stuffers 
_and booklets. Also, publicity ma- 
) terial and instructions on how to 
approach the press, spot radio 
scripts and three newspaper mats 
for use in a cooperative newspa- 
per announcement series timed to 
coincide with the public showing 
the first week of April. 

The newspapers to be used 
were selected by the agency, but 
ads are to be placed locally on a 
co-op basis. 
| Following the introductory local 
promotion, the national magazine 
campaign will be kicked off with 
a full-page ad in the April 10 
Saturday Evening Post, to be fol- 
|lowed by pages, mostly in two 
'colors, in Business Week, Factory, 
Fortune, Life, Modern Industry, 
Nation’s Business and Newsweek, 
on a regular schedule throughout 
1948. 

In addition to the boost for the 
new Select-O-Matic, Seeburg will 
use trade publications to promote 
its record changers to manufac- 
turers, radio dealers and radio 
service men. 


‘Magazine Sales Are 
‘Double Dailies’ Sales 


A story on the second Magazine 
|Forum of the National Associa- 
| tion of Magazine Publishers (AA, 
| March 22), to be held at the Wal- 
dorf-Astoria April 27 and 28, 
/mentioned inaccurately that the 
386 magazines and other peri- 
odicals in NAMP have aé£ total 
|circulation of 12,000,000, “more 
than double the circulation of all 
daily newspapers in New York.” 

The NAMP members’ circula- 
tion figure should have been 120,- 
000,000, which is more than double 
the 1947 circulation (51,673,276) 
of all the 1,769 dailies in the 
country. 


Baseball Camps on Video 
Pre-season training activities of 
nine major baseball clubs in Flor- 
ida will be covered for television 
audiences in 12 major cities by 
Philco Corporation, Philadelphia. 
The film series has already begun 
and will continue for a month. 
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Fairchild covers _ 
Chicago # 


‘Siarr 


Fairchild covers Chicago with 
a full-time staff of 40 people — 
because Chicago is sucha 
vital nerve center of business. 


It's where East meets West— 
the hub of an agricultural, 
industrial and transportation 
empire. Over its 22 trunk line 
railroads and the airlines, the 
battalions of purchasing agents for the American con- 
sumer converge daily on Chicago...and help sweil 
its vast volume of pipe-line traffic. 


That's one reason why it takes 22 Fairchild newsmen 
and women—more than half of our specialized 
Chicago staff—to report Chicago's impact on the na- 


WOMEN’S WEAR DAILY DAILY NEWS RECORD RETAILING HOME FURNISHINGS 


FAIRCHILD BUSINESS 
PAPERS — SERVING BIG 
BUSINESS WITH A FASTER 
NEWS TEMPO ...~ 

The new Fairchild Building 
adds 125,000 feet of 

space to our publishing 
plant — equips us for a 
better job of reader service. 


tion's business—why an incessant flood of Fairchild 
news pours in and out of Chicago by leased wire. 


Chicago produces its own pulse beat of styling that’s felt 
far and wide. It’s a manufacturing marketforwearing ap- 
parel for both sexes and all ages. Its Merchandise Mart 
isthe world’s biggest buying center under a single roof. 


Chicago is top dog in the mail order merchandising 
kingdom. And State Street and Michigan Boulevard 
rate bald face caps on any map of retail trade. 


Because it’s a main stem, Chicago rates a balanced 
Fairchild publishing staff of its own, including Circu- 
lation and Advertising personnel. Yet Fairchild in 
Chicago is still only 3 per cent of the over-all Fair- 
child family of publishing employes — doing the 
complete job. 


FAIRCHILD PUBLICATIONS 


7 East 12th Street, New York 3, N. Y. * Phone ORchard 4-5000 


Covering the Textile, Apparel, Home Furnishings and related industries 
MEMBER AUDIT BUREAU OF CIRCULATIONS 


MEN'S WEAR FOOTWEAR NEWS FAIRCHILD BLUE BOOK DIRECTORIES 
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